Court Upsets 
FCC's Station 
Ownership Limit 


WASHINGTON, Feb. 24—The U.S. 
court of appeals ruled today that 
the Federal Communications Com- 
mission has no authority to put a 
flat limit on the number of radio 
and tv stations which may be 
owned by any individual. If the 
decision stands, it will wipe out 
“multiple ownership” rules which 
the commission has enforced for 
nearly 12 years. In their present 
form the rules limit each licensee 
to no more than seven standard 
stations, seven fm stations and 
seven tv stations. 

The unanimous verdict sup- 
ported the position of Storer 
Broadcasting Co., which com- 
plained that it was denied the op- 
portunity to apply for a tv station 
in Miami because it already held 
licenses for five tv stations, the 
maximum permitted in 1953, when 
the case originated. 

(Storer subsequently obtained 
a u.h.f. station in Miami under a 
revised version of the rule, which 
authorizes seven tv stations, pro- 
vided at least two are u.h.f.) 


® The court said the decision does 
not bar the commission from de- 
ciding that the grant of addition- 
al stations would be contrary to 
the public interest, “but the mult- 
iple owner must be given a hear- 
ing to show, if he can, that still 
another station will not give him 
such control of communication 
media as to prejudice the interest 
of the public.” 


Theres even more to Chevrolet 


seer Stenting the thunder from the high-priced cars! 


AS EXCITING TH DRIVE as TG LODK AT! 


sporty—Chevrolet Motors division will begin running ads like 


this in key newspapers in March. 


facing pages. Similar ads, but either full or quarter-page display, 
will appear in some 8,000 other newspapers. Campbell-Ewald Co., 
Detroit, is the agency. 
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styling than meets the eye ! 


miotoram ie € 1 oN TE le! 


SKE YORR CHEVROLET DEALER Sern’ 


It will be 18” deep and span two 


Lennen & Newell Takes Off with 
$4 000,000 American Airlines Account 


‘No Prior Commitment’ 
on Hiring Smith, Others 
from R&R, Cobb Says 


NEw YorkK, Feb. 25—American 
Airlines will announce Monday 
the appointment of Lennen & 
Newell to handle advertising for 
its passenger and air freight serv- 
ices, which bills about $4,000,000 
(mostly for newspaper space). 
The agency, which takes over May 
1, succeeds Ruthrauff & Ryan, 
which split with the airline in 
January. 

Although there are “no advance 
commitments,” James H. Cobb, 


‘Star’ Anti-Trust Conviction Helps 
Clear Forced Rate Issue, U.S. Says 


(See earlier story on Page 6 for 
details of the Kansas City Star 
verdict.) 

WASHINGTON, Feb. 25—The gov- 
ernment’s anti-trust specialists 
feel that their victory in the 
Kansas City Star case this week 
will go a long way toward clear- 
ing up uncertainties about the 
legality of forced combination ad- 
vertising rates which have re- 
mained since the Supreme Court’s 


Union Skips Hike 
in Pension Fund; 
Asks Ads Instead 


New York, Feb. 23—A $1,000,- 
000 fund to promote the sale of 
women’s hats has been made pos- 
sible by unionized millinery work- 
ers, who decided the advertising 
would help them more than an ex- 
panded pension plan. The $1,000,- 
000 will be accumulated over a 
three-year period. 

The AFL-United Hatters, Cap 
and Millinery Workers Interna- 
tional Union had been pressing 
employers to increase their pay- 
roll contributions to the pension 
fund from 2% to 3%. 

But yesterday the union an- 

(Continued on Page 69) 


decision reversing the anti-trust 


American’s advertising manager, 
said the airline “hopes the new 
agency will talk to any individuals 
who would be freed by Ruthrauff 
& Ryan” to work on the account 
at Lennen & Newell. This came in 
response to a query as to whether 
C. L. Smith, currently v.p. at R&R 
and account executive on Amer- 
ican, would move to Lennen & 
Newell. 

“There is generally a surplus of 
people when an account moves,” 
said Mr. Cobb. “We are interested 
in some carry-over on an indi- 
vidual basis because of technical 
background in commercial avia- 
tion. However, it is a matter be- 
tween the new agency and the 
people involved.” 

According to Mr. Cobb, Lennen 
& Newell has said in a general way 
that it will add whoever is neces- 
sary to round out its staff, “after 
it analyzes the situation.” 


After 15 Years in Ist Agency... 


® Earlier, AA reported (Feb. 21) | 


R. M. Watson Is R&R’'s 
First ‘Non-R’ President 


DuMont TV Network 
Pares Personnel, 


Cuts Programs 


New York, Feb. 25—The per- 
sonnel and programming pruning 
continues at the DuMont televi- 
sion network. 

After two major cutbacks, the 
sales department is down to one 
salesman, not counting the eastern 
sales manager and the director of 
sales. The sales service staff has 
been cut sharply and the research 
department is now a one-man 
operation. 

Other departments which have 
been liberally handing out dismis- 
sal notices are administration, en- 
gineering, production and pub- 
licity; there are four people left 
in the publicity department. 


® In Chicago, DuMont’s midwest- 
ern sales office is in the process of 
being closed down, a process that 
will be completed next week. 
Gordon Mills, Chicago sales man- 
ager, was offered a transfer to 
New York, but has elected to stay 
in Chicago and seek similar work 
there. His resignation is effective 
March 1. 

Gerry Martin, network sales 
director, will visit Chicago every 
couple of weeks to cover that ter- 
ritory for DuMont. 

Questioned about the retrench- 
ment, one network official de- 
scribed it as “temporary,” pending 
“new technical developments by 
DuMont Laboratories.” The chief 
of these is to be a device attached 
to a tv camera to allow an “in- 
stantaneous” film on a live show. 

Network officials refuse to re- 
veal how many people have been 
let go, nor will they say how big a 


conviction of the New Orleans| that executives of several agencies |network staff remains. A spokes- 


Times-Picayune (AA, June 
63). 
The court’s decision in the 


Times-Picayune case was a Clear- 
cut finding that forced combina- 
tion rates are not in themselves 
a restraint of trade. But the court 
carefully observed that the use 
of forced combinations under 
other circumstances might lead to 
a different decision. 

In the Kansas City Star case, 
the government takes the posi-| 
tion that the forced combination | 


was presented under Section 2 of| 
the Sherman Act—the monopoly | 


impression that R&R’s Mr. Smith, | 
brother of C. R. Smith, American | 


president, was part of the airline | 


(Continued on Page 73) | 


1, interested in the account got the man indicated only that all de- 


partments are staffed, though in 

some cases the personnel is 

doubling in brass between net- 
(Continued on Page 73) 


Last Minute News Flashes 


General Foods Sets Push for Dry Dressing Mix 


New York, Feb, 25—General Foods Corp. will launch a national 
campaign in April for its Good Seasons dry salad dressing mix. The 
product, which GF acquired last summer when it bought Four Sea- 
: : 'sons Inc., has been distributed on the West Coast. It will be introduced 
rate is one of several actions 01 | nationally in new packages and sold in kits containing two envelopes, 
the part of the publisher which | mixing bottle and a salad recipe booklet. Advertising program has 
have been used to establish and | <+i1) to receive final okay. Advertising will break in Life and Reader’s 
maintain a monopoly. The case) pigest in April. GF tv shows will be used later. Foote, Cone & Beld- 


ing is the agency. 


section—instead of Section 1, the) Doeskin Switches Most Ads from TV to Radio 


restraint of trade section used in 
the Times-Picayune case. 


| New York, Feb, 25—Doeskin Products (Grey Advertising Agency) 
_is switching the bulk of its 1955 ad dollar allocations from tv to radio. 


™ While the government has won The company will sponsor NBC Radio’s new Dr. Norman Vincent 
the big initial first round, the Peale program five days a week, starting April 4. Effective the same 
case is, of course, still in its pre-| week, the company will drop its share of the “Robert Q. Lewis Show” 
liminary phases. Assuming that °” CBS-TV. The change is being made because the company feels the 
the trial judge lets the verdict! housewife is too busy to do much daytime viewing. 


Sperzel Quits Erwin, Wasey for Cigar Ad Post 


New York, Feb. 25—-John E. Sperzel, formerly account executive at 
Supreme Court if the court feels| ‘win, Wasey on Consolidated Cigar Sales Co., has been named Con- 
|solidated’s director of advertising and sales promotion. 


(Additional News Flashes on Page 73) 


stand, it goes to the circuit court | 
of appeals for the eighth circuit. | 
It may then be reviewed by the) 


the decision in the lower court | 
(Continued on Page 4) 


F. Barry Ryan Moves Up 
to Board Chairman as 
Founder Fritz Retires 


New York, Feb. 24—F. Barry 
Ryan moved up to chairman of 
the board of Ruthrauff & Ryan 
this week, as Robert M. Watson 
became president, and Fritz Ryan 
—who founded the agency 43 
years ago—went into retirement. 
Mr. Watson became the first head 
of the agency whose name is 
neither Ruthrauff nor Ryan. 

At the same time, the board of 
directors elected Tod Reed, for- 
merly v.p. in charge of the Detroit 
office, an exec. v.p. Paul Watson, 
who heads the Chicago and west- 
ern offices, also is an exec. v.p. 
of the agency. 

Mr. Watson, who joined the 
agency in 1921 in Chicago and set 
up the western offices, was named 
chairman of R&R’s executive com- 
mittee. 

Frederick B. (Fritz) Ryan, in 
handing in his resignation, said: 
“It is fitting that the men who are 
now carrying the load and repre- 
sent the leadership of our compa- 
ny should be advanced to posi- 
tions commensurate with their 
contributions and responsibilities.” 
He added that with this move the 
management of the agency be- 
came one of “aggressive youthful- 
ness.” 

It marked the end of one of the 
longest terms of personal man- 
agement of any agency. In 1912, 
the late Wilbur Ruthrauff and 
Fritz Ryan met at a house party 
on Cape Cod and subsequently 
went into business together. 


® The story goes that their first 
office space included but one pri- 
vate office, and the partners 
flipped a coin for it. Mr. Ruthrauff 
(Continued on Page 72) 


Deems, Kern and 
Buckley Move Up 
in Hearst Setup 


New York, Feb. 25—Several 
top-level executive shifts were 
taking place in the vast Hearst 
organization this week: 

Richard E. Deems, for the past 
three years v.p. in charge of ad- 
vertising, was named exec. v.p. in 
charge of Hearst magazines. 

Harold G. Kern, publisher of 
the Boston Record, American ahd 
Sunday Advertiser, was slated to 
| be elected general manager of 
‘Hearst newspapers today at a 
Hearst board meeting in Los An- 
geles. 

John Buckley, formerly publish- 
er of Good Housekeeping, was 
named by Mr. Deems to be v.p. 
and general advertising manager 
of Hearst magazines. 

John Buckley joined Hearst 
Corp. in 1927. In 1931 he was 

(Continued on Page 8) 
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United Alters 
Its Pitch for 
‘55 Campaign 


CuicaGo, Feb. 23—A trend away 
from the “screaming” type of 
price-and-speed counterclaims in 
the air transport field gets a big 
boost week after next when 
United Air Lines kicks off a com- 
pletely revamped—and bigger 
than ever—1955 advertising pro- 
gram. 

United’s new program includes 
important media changes, but be- 
hind them is a big shift in sales 
pitch. United will be using every- 
thing from comic strips and high- 
talent illustration to detailed 
“product” description, in an effort 
to promote (a) recognition and 
reputation and (b) service. 

In the process the airline will be 
spending considerably more than 
last year, when it reportedly 
billed more than _ $2,500,000 
through its agency, N. W. Ayer & 
Son. 

United, which is billing itself as 
the first air line to enter the Sun- 
day comics medium, will open a 

(Continued on Page 75) 


Pan American 
Sues Packard on 
Use of ‘Clipper’ 


New York, Feb.. 23—Stude- 
baker-Packard Corp. is being sued 
by Pan American World Airways 
for its use of the words, “Pan 
American” and “Clipper” in con- 
nection with its cars. 

A suit filed in eastern federal 
court asks for an injunction pre- 
venting the automobile maker 
from using the names. The airline 
is also seeking damages. 

“Pan American” and “Clipper” 
have been used. to designate 
Packard models. 

The airline charges Studebaker- 
Packard with attempting to capi- 
talize on the popularity of names 
which Pan American established 
through its advertising. 

In Detroit, a Studebaker-Pack- 
ard spokesman late today said 
that the company’s legal depart- 
ment has not said what it plans to 
do about the suit. Packard, he 
said, used “Clipper” back in the 
30s but neglected to register the 
name. The car maker makes no 
claim to exclusive use of the name 
and does not feel it is violating the 
property rights of others. 


KNEES EMERGE—Jantzen Inc., Port- 
land, Ore., will run page color ads 
in May 23 Sports Illustrated and 
June Esquire promoting its 1955 
line of men’s walking shorts. 
Jantzen hailed the Feb. 3 an- 
nouncement that the U. S. Air 
Force officially approved the use 
of walking shorts for summer at- 
tire by boosting its advertising 


appropriation. 


Whirk airtine puis you ie“that Mainiiner mood”? 


FLOATER—With this “floating” page and opposing half-page in the 
March 12 Saturday Evening Post, United Air Lines kicks off its 


character-building °55 campaign. 


more. 


+ its United Air Lines 
with corfuet  @vory fare! 
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Artist for the ad is Koby Whit- 


operators in the field if they are 
to compete and retain their in- 
dependence. To do this they need 
the help of their wholesale sup- 
pliers. 

This was the counsel given to 
food men meeting here last week 
by James O. Peckham, exec. v.p., 
A. C. Nielsen Co., in presenting 
the results of a Nielsen study. 

He suggested that independent 
retailers lose by failing to mer- 
chandise fast-moving nationally 
advertised brands, by inadequate 
methods of handling stock, and by 
failure to take advantage of newly 
developed “convenience” products 
which outsell conventional foods 
even when priced higher. 

Mr. Peckham spoke before the 
National-American Wholesale 
Grocers Assn., a convention which 
somewhat overlapped the joint 
gathering this week of the Na- 
tional Canners Assn. and the 
National Food Brokers Assn. 


® Mr. Peckham’s report, “Your 
Marketing Opportunities in 1955,” 
spelled out the comparative sales 


CBS Opens First 
UHF Ouilet in ‘Ideal 
Town’—Milwaukee 


MILWAUKEE, Feb. 24—One 
“new” u.h.f. television station will 
start operations here Feb. 27, as 
another u.h.f. outlet goes dark. 

The stations involved’ are 
WCAN-TV and WOKY-TV. The 
latter will become WXIX Sunday 
‘and will take over CBS programs 
now being carried on WCAN-TV. 
WCAN-TV will suspend opera- 
tions. 

WCAN-TV sold its equipment 
and facilities to CBS for $650,000. 
The network had purchased the 


Modern Ways, New Products Are Urged on 
Independent Grocers by Nielsen's Peckham 


Cuicaco, Feb. 22—Independent| positions of 


grocers must match the alertness | 


and efficiency of the large scale 


WOKY-TV facilities and equip- 
ment in an earlier deal. At the 
time of the WCAN-TV agreement 
with CBS, WCAN-TV said it 
'would continue telecasting, using 
'WOKY-TV facilities and equip- 
ment. Now its plans are changed, 
and a spokesman said the station 
would not telecast “until the fu- 
ture of u.h.f. in Milwaukee and 
the availability of programs are 
determined.” 

r William Lodge, CBS v.p. in 
|charge of production, New York, 
'told a meeting of television dis- 
'tributors here this week that the 
network has invested $1,500,000 
_in WXIX because Milwaukee “is 
|the largest city in the country in 
which the majority of homes have 
‘been converted to u.h.f. recep- 
tion.” Mr. Lodge declared WXIX 
; would remain permanently on 
| channel 19 and had no intention of 
‘using that channel as a stepping 
‘stone to a v.h.f. channel. 


independent retail 
grocers and corporate chains and 
offered some suggestions for the 
improvement of the position of 
the independents. 

His analysis was based on data 
obtained in 388,000 grocery stores 
including corporate chains, volun- 
tary chains and unaffiliated out- 
lets throughout the country, he 
said. 

The report indicated that al- 
though the independents have 
made a significant gain of 152% 
over the past 12 years, they have 
actually taken a “reduced share of 
total grocery store sales,” which in 
1954 showed a gain of 177% over 
1942. 

Mr. Peckham cited several rea- 
sons for the relative loss, but the 
two most important, he said, are 
poor handling of major advertised 
brands and slowness to. stock 
“convenience” food products. 

Nielsen data show that for 28 
important food commodities the 
major advertised brands turned 
over 54.8% faster than minor 
advertised brands in 1954. 


= “The main reason for this 


Advertising Age, February 28, 1955 


“Fantasy in TV Land’... 


marked advantage for nationally 
advertised brands,” 
immediately apparent when we 
realize that these products are, 
in reality, consumer demand) 
brands, that is, brands that the 
consumer remembers, recognizes 
and buys.” 

“Inadequate inventories, higher- 
than-necessary out-of-stock and 
lack of distribution on the major 
advertised brands thus means re- 
duced turnover and lower dollar 
profit,” he continued. 

He urged further that the higher 
prices asked by the independents 
for national brands be reduced as 
much as possible to compete more 
favorably with the corporate 
chains. 

On the second minus factor) 

(Continued on Page 48) 


he said, “is! 


‘Chicago Tribune’ Opens All-Out 
Attack on Television Ad Claims 


CuicaGo, Feb. 22—Undeterred 
by the fact that it owns a tele- 
vision station (WGN-TV), the 
Chicago Tribune has launched an 
all-out attack on the glamor me- 
dium’s claims to supremacy in the 
advertising arena. 

The blast—contained in a pre- 
sentation by the newspaper’s hard- 
riding research department— 
showed neither mercy nor quarter 
in attacking virtually every claim 
made by tv salesmen, from the 
title—“Fantasy in TV Land”—to 
the conclusion, which amounted to 
a call to arms to newspaper sales 
and promotion men. 

Howard Keefe, Tribune re- 
searcher who made the pitch last 
week to a conclave of New York 
Daily News sales officials, used 
mainly Chicago-area data in draw- 
ing his comparisons between tv 
and newspapers. But his presenta- 
tion suggested strongly that what 
was true locally was also true na- 
tionally; and there was also a 
strong appeal to print media in 
general for a counterattack on tv 
claims. 


® Reportedly, the Tribune “ex- 
pose” has already aroused a good 
deal of interest among the print 
media, ranging from middle-size 
newspapers to top national maga- 


zines. 

Essentially a pastiche of tv data 
that has gradually become avail- 
able over the past few years, the 
Tribune presentation took issue 
with tv on audience size, audience 
composition, coverage, attentive- 
ness, cost per thousand and media 
flexibility, to name a few topics. 
It even answered the ubiquitous 
“ty success story” with a series of 
local “failure stories’ based on its 
own studies of Chicago-area sales 
by national brand merchandisers. 

Mr. Keefe began his story with 
a brief session of viewing-with- 
alarm the present state of the tv 
industry. He noted that with the 
formation of the TV Bureau of 
Advertising “we now have a sales 
force dedicated to going out after 


‘the business that print media now 


have.” 


® He also noted with alarm the 
“tremendous amount” of “high- 
promotion” trade papers—five of 
them—covering the broadcast field 
and going to advertisers and agen- 
cies. By contrast, he said, there is 
only one in the newspaper field, 
“and it is not a promotional medi- 
um in the sense that these books 
are.” 

As an example of the broadcast 

(Continued on Page 44) 


13th Is Lucky Year 
for Philip Morris; 
Old FTC Plaint Dies 


WASHINGTON, Feb. 23—Federal 
Trade Commission hearing exam- 
iner Earl J. Kolb has recom- 
mended that the commission drop 
the complaint it filed in 1942, 
charging that Philip Morris & Co., 
New York, falsely advertised that 
its cigarets were “less irritating” 
than other brands. 


A cease and desist order against 
Philip Morris had been issued in 
December, 1952, but the case was 
appealed and returned to the com- 
mission. 


Mr. Kolb said Philip Morris no 
longer uses the moistening agent 
which was the basis of the “less 
irritating” claim and is no longer 
using the “less irritating theme.” 
He said no public purpose would 
be served by continuing the action. 

Unless reversed by the full com- 
mission, his recommendation be- 
comes final. 


Publishers’ Rep’s Wife Dies 
Sibyl Davis Ward, wife of James 
A. Ward, Chicago publishers’ rep- 
resentative, died Feb. 17 in Little 
Company of Mary Hospital. 


Lodge 


Bunker 


Colvig 


READY MADE MARKET—As WXIX, CBS-TV’s first network-owned u.h.f. 
station, prepared to go on the air in Milwaukee Feb. 27, this group 


discussed operations with tv dealers and distributors: 


William 


Lodge, v.p., CBS Tv Engineering, New York; Edmund C. Bunker, 
general manager, WXIX, and By Colvig, the station’s promotion 
and p.r. director. The net emphasized its finding that Milwaukee 
is the nation’s most promising u.h.f. market, with the highest pro- 
portion of completed home conversions of any city. 


6 O'Clock Foods 
Will Redeem Its 
Coupons for 5c 


Cuicaco, Feb. 23—6 O’Clock 
Foods is increasing its coupon 
handling allowance to 5¢, effec- 
tive March 1. 

Chester A. Barth, president, an- 
nounced the company’s new pol- 
icy yesterday here at a meeting 
of field sales representatives. 

“We are convinced,” Mr. Barth 
said, “that coupon distribution 
should be regarded as an adver- 
tising medium by a grocery man- 
ufacturer and treated by him in 
the same way he treats newspa- 
pers, direct mail and other adver- 
tising media. Each is entitled to a 
fair profit for its respective func- 
tion over and above the full re- 
turn of its costs. 

“By increasing our handling al- 
lowance to 5¢, which is comfor- 
tably above the retailer’s actual 
cost, we hope to restore to ‘mass 
couponing’ the acceptance and 
prestige it formerly enjoyed as a 
sampling device. When it func- 
tions with the retailer’s interested 
cooperation; the consumer, retail- 
er and manufacturer all profit.” 

Telegrams announcing the new 
policy have been sent to the head- 
quarters offices of all leading gro- 
cery buying organizations. 


= The 5¢ coupon handling policy 
will apply on all 7-Minit products 
distributed by 6 O’Clock Foods, 
Mr. Barth said. 

The company estimates it re- 
deemed about 5,000,000 coupons 
in 1954. Considering its increased 
promotional plans for 1955 and 
new products that are being in- 
troduced, it anticipates a 50% in- 
crease in the volume of coupons 
in ’55. Seat 

In New York, AA was told that 
while no advertising plans have 
been made in connection with the 
new handling policy, it is prob- 
able that some business paper 
space will be used. Hilton & Rig- 
gio is the agency for National Se- 
lected Products, the sales subsid- 
iary of 6 O’Clock Foods. 
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Advertising Age, February 28, 1955 


Bidding Opens on 
National Guard's 
$300,000 Account | 


WASHINGTON, Feb. 23—The Na-| 
tional Guard today invited adver-| 
tising agencies to compete for the | 
advertising and public relations 
account of the Guard and the Air 
National Guard for the fiscal year 
beginning July 1. 

Letters outlining the competition 
went to about 100 agencies located 
east of the Rocky Mountains, The 
account, totaling $300,000, has 
been held by Ruthrauff & Ryan for 
two years. 

In a letter to agencies, Maj. Gen. 
Edgar C. Erickson, chief of the 
National Guard Bureau, explained 
that the agency would be expected 
to conduct a public relations pro- 
gram “to foster and promote the 
prestige” of the Guard as well as 
to produce advertising and radio 
and tv material. 

A briefing is scheduled for 
March 15 in the Pentagon. The 
selection procedure is similar to 
that used for other military ac- 
counts. Agencies are invited to 
return a printed question form. 
Finalists selected on the basis of 
these questionnaires are given op- 
portunities to make oral presenta- 
tions before a board of officers. 


® Meanwhile, the Army today be- 
gan screening the question forms 
returned by 12 advertising agen- 
cies which have entered the com- 
petition for the Army and Army 
Reserve recruiting contract for 
the fiscal year beginning July 1. | 

Officials indicated that the field | 
will be narrowed to between five | 
and seven agencies during the next | 
three weeks. Finalists will then be 
invited to make oral presentations | 
before a selection board of offi- | 
cers. 

While the size of the account 
depends on congressional action, 
the Army and the Reserve are ask- 
ing $1,200,000 for activities cov- 
ered by the contract. 


Whisht, That Coffee _ 
Tastes Like a Bit 
of the Old Power's 


New York, Feb. 23—The Irish, 
God love ’em, are at it again. 

Sure and it’s Irish coffee now, | 
and power-ful it is, they do say. | 
It’s a new drink sensation that. 
came from Shannon by way of San | 
Francisco. It’s a heady mixture of | 
coffee and Power’s Irish whisky, 
topped with floating cream. 

Starting March 5, Canada Dry | 
Ginger Ale Inc., American import- | 
er of Power’s, will start a cam-| 
paign in a small way in The New | 
Yorker and The New York Times 
Magazine to run through April. In| 
addition, there will be some new 
Irish green point of sale promo- | 
tion as well as ads in liquor indus- | 
try papers. 

J. M. Mathes Inc. is the agency. | 

The origin of the new drink was 
at Shannon airport, where travel- 
ers feel the need of a _ bracer. 
There, the tale goes, a sympathetic 
barman invented Irish coffee. 

A year ago Stanton Delaplane, 
a San Francisco newspaper colum- 
nist, wrote glowingly about it 
after a trip to Europe. It took the 
fancy of people in the city by the 
Golden Gate. 

Now it is being asked for at New | 
York bars and restaurants, and 
only the Irish themselves know | 
where it will stop. 


Mathew-Roberts Adds One 
Mathew-Roberts Co., Denver, | 


has been named to handle adver-| 
tising for the Colorado Pharmacal | 
Assn., an organization of 645 in-| 
dependent druggists. An ad cam- | 
paign to “stop encroachment of | 
foodstores into the drug and drug 


sundries fields” is being planned. | 


S ikeheaetienieian tine 


TATTOOS NOT TABOO—Rugged faces, tattooed wrists, a blowup of the 


new flip-top package and strong 


identification with Philip Morris 


characterize advertising for the company’s popular-priced entry into 
the filter tip market. A “multi-million dollar effort” is planned for 


the new cigaret, through 


Pack Is Novelty, 
But Marlboro Ads 


Stress Cigarets 


New York, Feb. 24—Philip 
Morris & Co. Ltd. enters the pop- 
ular price filter tip field next 
week here when it will introduce 
the new Marlboro cigarets in a 
flip-top crush-proof box. 

The new ciga- 
ret bows after a 
test period that 
goes back three 
years and a 
“think period” 
extending back 
even further, ac- 
cording to Ross 
Millhiser, Marl- 
boro advertising 
manager. “It is 
probably the on- 
ly case of. its 
kind in the tobacco industry,” he 
says, referring to the amount of 
product, market and consumer 
testing that Marlboro has under- 
gone. 

In the last three years, Marl- 
boro has used an independent test- 
ing laboratory for comparative 
taste tests, Elmo Roper & Associ- 
ates for consumer surveys and 
Color Research Institute for pack- 
aging information. 


Ross Millhiser 


® The new package is hailed as 
the first major innovation since 
the soft-paper pack was intro- 
duced decades ago. Designed by 
Frank Gianninoto, it was pre- 
tested with hidden cameras in 
supermarkets to determine eye- 
appeal. Consumer interviews were 
conducted to determine what 


(Continued on Page 71) 


Leo Burnett Co., Chicago. 


Sackel Quits Bolta 
to Establish New 


Agency in Boston 


Boston, Feb. 23—Sol Sackel has 
resigned as director of advertising 
and merchandising for the Bolta 
Products division of General Tire 
& Rubber Co. to open his own 
agency, Sackel Co., here. 

Mr. Sackel is opening shop with 
several accounts already signed 
up. One is the Berkline Corp., 
Morristown, Tenn., chair manu- 
facturer, now with the Hammer 
Co., Hartford, Conn. Wayne-Line 
Co., Jessup, Ga., furniture maker, 
will be another client. 

Part of the Bolta account also is 
expected to end up in the Sackel 
agency. H. B. Humphrey, Alley & 
Richards, Boston, now handles 
Bolta advertising. 

Mr. Sackel told AA he turned 
down a D’Arcy Advertising Co. 
offer as account executive on 
General Tire to form his own 
agency. He is bringing along 
Ralph Schiff, who has been assis- 
tant advertising manager at Bol- 
ta. David H. Simonds, product ad- 
vertising manager for the past 
three years, will succeed Mr. 
Sackel at Bolta. 


® Bolta Products Sales Inc., mak- 
er of 12 different plastics used in 
some 20 industries, was set up by 
General Tire at Lawrence, Mass., 
in 1946. It has since developed in- 


other things, Bolta markets in- 
flatable toys, auto seat covers, 
wall tile and furniture coverings. 
‘It uses the trade names, Boltaflex, 
| Bolta-Quilt and Boltaron. 

| Mr. Sackel organized Bolta’s 
advertising department and super- 
vised all marketing programs. The 
ad department now has 22 em- 
| ployes. 


For 5¢ a Question, Much More Memory... 


to a $20,000,000 business. Among | 


Agency Tries New Ways; 
Finds Recall Is Better 
With Newsstand Buyers 


By Lawrence Bernard 
NEw York, Feb. 24—An 11- 
month inquiry into the effective- 
ness of magazine advertising 
among women indicates that mag- 
azines are startlingly more effec- 
tive as a medium than had ever 


FTC Hearings on 
Health Insurer Ads 


Shift from Capital 


‘WASHINGTON, Feb. 23—Federal 
Trade Commission attorneys han- 
dling the health insurance adver- 
tising cases indicated today that 
hearings will be moved to either 
New Orleans or Philadelphia in 
the near future. 

Between Feb. 8 and 16 hearings 
were held in Chicago on false ad- 
vertising charges against Bank- 
ers Life & Casualty Co. This is 
considered to be the test case 
which will establish the amount 
of authority which FTC can ex- 
ercise over advertising activities 
of health insurance companies. 

Meanwhile Girardian Insurance 
Co., Dallas, has followed the ex- 
ample of most other health insur- 
ance firms and denied that FTC 
has authority in this field. 

Girardian also told FTC it has 
voluntarily abandoned practices 
questioned by the commission be- 
/cause it determined, on the basis 
of its own survey, that “some ad- 
vertising being used was not in 
keeping with the exceptionally 
high standards demanded by the 
company.” 


Up to 94% of Readers 
Recall Ads: K&E Study 


been suspected. 

Or else it indicates that, with 
intensive research, all advertising 
media may be much more effec- 
tive than has ever been suspected. 

Conducted by a closely super- 
vised Kenyon & Eckhardt research 
team, the survey turned up, among 
other findings, such surprising re- 
sults as: 

Ads which have a recall as high 
as 94%, of which 78% was un- 
aided recall. 

Newsstand purchasers of mag- 
azines who are able to recall, un- 
aided, 79% more advertisements 
than subscribers. 

Distinguished from other read- 
ership surveys by its use of a “re- 
constituted” magazine, a _ nickel 
ante game and a memory test, the 
study began last March. Its ex- 
istence was first revealed in 
ADVERTISING AGE (AA, July 19, 
54). 

Much of the findings remains 
confidential and will be used only 
by the agency, but AA herein re- 
ports exclusively those _ results 
which are presently available. 


= The study was made in the gen- 
eral environs of New York and 
Baltimore. About 18 specially 
trained interviewers questioned 
slightly more than 500 women 
about their readership of June and 
July issues of Life. A “complete 
breakaway from traditional meth- 
ods,” the study was under the 
guidance of G. Maxwell Ule, v.p. 
in charge of research for K&E. 
Joseph C. Franklin, director of 
copy research for the agency, was 
study director on the survey, as- 
sisted by Edna Stark, also of K&E. 
The study had two basic ob- 
jectives: 
e “To develop more and more 
(Continued on Page 70) 


WASHINGTON, Feb. 23—Every- 
body relax. Drew Pearson had a 
bum steer. 

Last week Mr. Pearson’s syn- 
dicated column reported that Rep. 
Wright Patman (D., Tex.), chair- 
man of the House small business 
committee, was planning an in- 
vestigation which would look into 
the role advertising is said to play 
in promoting monopoly. 

AA checked with Rep. Patman 
/and was told that he had heard 
some complaints about advertis- 
ing. But that, he said, was scome- 
| thing which would have to be con- 
sidered by the full committee. 


Highlights of the Week's News 


After 15 years in the agency busi- | 


ness, and all of them with one 
agency, Robert Watson caps a 
long and colorful career with 
the title of Ruthrauff & Ryan 
president ...... Pages 1 and 71 


Garden Guild creditor in radio 
and newspapers have managed 
to get back 50% of the money 
owed them because of the ef- 
forts of the former guild agency, 
Smith, Hagel & Snyder ..Page 9 


A. C. Nielsen is wooing British 
commercial tv with a book just 
out in England in which he pro- 
poses that commercial pricing 


be based on the number of) 


homes reached ........ Page 40 


“Out of stock” grocery shelves, 
over stocked basements, are the 


tive package 
LeRoy King, 
consultant. Full text and pic- 
tures are on .......... Page 49 


markings, says 


| are the topics of three best ads 


this week 


is it whisky? 


perial whisky 
A radio-tv ad profile in a typical 


vided by a study made by the 
Milwaukee Journal ....Page 58 


How about a communications v.p.? 


; AY 


result of illegible or uninstruc- | 


merchandising | 


of 1954 picked by three agencies | 
for James D. Woolf's column| 


Whisky? Of course it’s whisky. Or | 
Creative Man General Motors is on top again 
probes a testimonial ad for Im-| 


week in Milwaukee is pro-| 


| ask Newcomb and Sammons. | 


The intriguing idea is stimu- 
lated by a grapevine tip that 
one large manufacturer is plan- 
| ning to create just such a 
mm. alin ree Page 60 


Gin, chinchilla and outdoor booths | 


The Triumph, British two-seater 
sports car, is going all out for 
U. S. sales. Standard Motor Co. 
has decided to triple its U. S. 
8 | ee Page 62 


as the biggest spender in 
farm publications. AA lists 
figures prepared by Farm Pub- 
lication Reports for all adver- 
tisers spending more than 
$25,000 


(Index to Regular Features is 
on Page 4) 


Patman Group’s Ad Probe Threat Dissolves; 
Roosevelt Subcommittee to Investigate FTC 


Today the small business com- 
mittee set up five subcommittees, 
each charged with a major invest- 
igating chore. Advertising wasn’t 
on the list. 

Asked about the reported probe 
of advertising, Rep. Patman ex- 
claimed, “Oh, we didn’t discuss 
that.” 


= Of the five subcommittees, one 
of the busiest will be the sub- 
committee on distribution prob- 
lems, under the chairmanship of 
Rep. James Roosevelt (D., Cal.). 
Mr. Roosevelt is concerned about 
manufacturer-distributor relation- 
ships, and he expects to probe in- 
to a large number of industries— 
gasoline, electric appliances, food 
and others. 

In all these fields, he will pay 
particular attention to “the de- 
leterious effects and results flow- 
ing from terms and conditions im- 
posed on purchasers, lessees and 
franchise holders by big suppli- 
ers.” 

Rep. Patman indicated that the 
full committee will be looking in- 
to price discrimination situations, 
particularly the actions taken by 
FTC to enforce the Robinson-Pat- 
man anti-price discrimination act. 


Canada Paper Adds Newsprint 

Canada Paper Co., Montreal, 
will start producing newsprint at 
its mill at Windsor Mills, Que., in 
May. Production is expected to be 
about 40,000 tons annually. Canada 
Paper Co. is a subsidiary of How- 
ard Smith Paper Mills Ltd., Mont- 
real, which also controls Donna- 
cona Paper Co. 
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‘Star’ Anti-Trust Conviction Helps 


Clear Forced Rate Issue, U.S. Says 


(Continued from Page 1) 
raises sufficiently distinctive new 
issues to justify its attention. 

Government attorneys feel that 
the case has some important les- 
sons for publishers who use forced 
combination rates—if the govern- 
ment is the eventual victor. (The 
government won the Times-Pica- 
yune case all the way up to the 
Supreme Court.) 

The major lesson, it is felt, is 
that any publisher in a monopoly 
situation who uses forced combi- 
nation rates and operates an im- 
portant radio or tv station, can 
easily get himself into serious 
legal trouble if he treats adver- 
tisers or subscribers in such a 
way as to create the impression 
that he is trying to prevent them 


of new competition. 

An important precedent was set 
by the Supreme Court in the 
Lorain Journal case (AA, Dec. 17, 
*51) in which the court upheld an 
injunction prohibiting the Ohio 
newspaper from refusing to sell 
space to advertisers who used 
radio station WEOL in nearby 
Elyria. 

Said the court, “It is consistent 
to hold here that a single newspa- 
per, already enjoying a substan- 
tial monopoly in its area, violates 
the ‘attempt to monopolize’ clause 
when it uses its monopoly to des- 
troy threatened competition.” 


® Nobody can say what the jury 
had in mind, but the government’s 


‘case against the Star emphasizes 


from freely using other media or|the use of the forced combination 
trying to head off the development '|rate as part of a pattern of behav- 


ior—in some instances including 
tie-ins between the paper and the 
Star’s tv station, WDAF-TV— 
which tended to prevent weekly 
newspapers, shopping newspapers 
and similar publications in the 
suburbs and neighboring commu- 
nities from getting Kansas City 
advertising. 

While this case does not auto- 
matically put all forced combina- 
tion situations in jeopardy, a final 
victory for the government would 
mean that publishers with forced 
combination rates will have to use 
great care in dealings with ad- 
vertisers in order to avoid suspi- 
cion that the newspapers discrim- 
inate against those who use com- 
peting media. 


® There is an impression in the 
Justice Department that to a 
varied degree the situation which 
was challenged in Kansas City 
exists elsewhere, that other pub- 
lishers who use forced combina- 
tion rates and apply stringent 
terms to the advertiser may be in 
jeopardy of criminal and civil 


Breakfast food is Hot...in lowa! 


THE DES MOINES 
REGISTER anv TRIBUNE 


An “A”’ schedule newspaper in an “‘A-1I’’ market! 
Gardner Cowles, President 


REPRESENTED BY 


Hotter’n a firecracker... with 73%* of all city 
women, 84.6%* of all farm women readers of 
The Des Moines Sunday Register serving hot 
breakfast foods to their families! Brands? Just 


from 50% to 


about everybody is represented in this big- 
spending market. And The Des Moines Sunday 
Register does an outstanding selling job with 


100% saturation in 81 of Iowa’s 


99 counties, 40% to 49% in ten more and better 


than 21% in the remaining eight. Offers a quick 
way to reach 1,310,000 readers—sure way— 


through the one medium that gives you the whole 


state of Iowa! 


Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 


Doyle & Hawley—Los Angeles and San Francisco 


*FACT...from the latest “Brand Inventory in the 


homes of lowa Subscribers” to The Des Moines 
Sunday Register in all counties. Want to know 
how you stand? Write on your company letterhead. 


Advertising Age, February 28, 1955 


monopoly prosecution. 

As the three decisions now 
stand, it appears that publishers 
cannot exert pressure to compel 
advertisers to advertise only in 
the dominant newspaper in a giv- 


ANPA Is Silent, Watchful 


NEw YorK, Feb. 24—For the 
present, the American Newspaper 
Publishers Assn. is “sitting tight’ 
and not taking any official action 
on the conviction of the Kansas 
City Star. 

Cranston Williams, general 
manager of ANPA, said today: 
“The best way we know of not 
to hurt the defendants is to keep 
our mouths shut.” 

Mr. Williams pointed out there 
is no legal way for the ANPA to 
enter the case right now. He indi- 
cated, however, that if the motion 
for a new trial is turned down and 
the case goes to a higher court, 
ANPA is prepared to enter an 
amicus curiae brief in behalf of 
the Star. 

Mr. Williams emphasized that 
ANPA members are being kept 
fully informed about the case and 
the possible implications for the 
newspaper business. 


en area or on a broadcast station 
controlled by the newspaper. 

The Star case ruling indicates 
that it is risky to compel sub- 
scribers to take both morning and 
evening editions of the same paper 
or morning and evening newspa- 
pers of the same publisher. 

One avenue appears to protect 
publisher benefits of the forced 
combination rate: A newspaper 
probably could be published 
around the clock with one title 
and one set of features and with 
an option of morning or evening 
edition delivery offered to sub- 
scribers. Advertisers then prob- 
ably could be held to a rate cover- 
ing all editions of one day’s issue. 


® The Supreme Court stated its 
attitude on such a rate when, in 
the Times-Picayune decision, it 
said: 

“The unit rate was viewed as a 
competitive weapon in the rivalry 
for national advertising accounts. 
Lower milline rates visualized as 
a consequence of unit insertions 
might attract national linage from 
advertisers utilizing mewspapers 


in other cities, as well as counter- 
act a national advertisers’ trend 
away from newspapers to other 
mass media.” 


Helene Curtis Sales 
Buys Van Merritt 


BURLINGTON, WIs., Feb. 23— 
Helene Curtis Sales Inc., New 
York, a subsidiary of Helene Cur- 
tis Industries, Chicago maker of 
cosmetics and beauty parlor sup- 
plies, has purchased the assets of 
Van Merritt Brewing Co. here for 
an undisclosed price. 

The brewery’s facilities will 
continue to be leased by Weber 
Waukesha Brewing Co., Wauke- 
sha, Wis., which produces soft 
drinks under Weber’s Mission Dry 
Corp. franchise and canned beer 
for Wisconsin Brewing Co., a 
Weber subsidiary which sells beer 
to out-of-state wholesalers on a 
contract basis. 

Van Merritt’s plant has a capa- 
city of 75,000 bbls. Sales in 1954 
were 11,000 bbls; 19,000 bbls., in 
53; 23,000 bbls. in ’52; 30,000 bbls., 
in ’51; 35,000 bbls. in ’50'and 47,- 
000 bbls. in ’49. Currently 87% of 
its sales is packaged goods. 

The company’s name was Bur- 
lington Brewing Co. until the end 
of 1953 when, after a series of 
changes in management, the name 
was changed to Van Merritt Brew- 
ing Co. 
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(ADVERTISEMENT) 


The man from Cunningham & Walsh 


~~ CA 


... Selling newspapers 


The man behind the counter is 
Howard Wilcox, an art director 
in our advertising agency. As 
you can see, he’s working at a 
newsstand. 


It’s as much a part of his job 
as making layouts or the buying 
of finished art. 


It is a fixed policy for all our 


creative people .. . copy writers, 
art directors, account executives 
... to work at the point of sale at 
least one full week a year. 


Hard work, yes. But it helps 
our advertising work harder, too. 

Cunningham & Walsh, Inc., 260 
Madison Avenue, New York 16, 
N. Y. MUrray Hill 3-4900. 
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MAGAZINE i REACHING 11,000,000 
HOUSEHOLDS EVERY SUNDAY 
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Memo to Advertisers: 


WHAT COLOR IS A DALMATIAN? 


Is the Dalmatian a black pup, cross-hatched with white, 
or a white one with black spots showing through? 


Magazines with only enough circulation to spot the whole 
market are forever trying to appear as black dogs. Or as 
white dogs. They say: "Maybe the neighbors borrow a copy 
of our book if they don't buy it." Or they say: "Some buy 
one issue, others the next -=- that way we get all the 

way ‘round." 


Could be. THIS WEEK Magazine runs its spots together! 
It gets into the big cities and the surrounding towns -= 
> and stays there. Sunday after Sunday. In the same 

11 million homes, building friendships and stability. 


It's a rare appropriation that allows an every-issue 
schedule. So when a thin=-spotted campaign goes for 
dapple-dog magazine coverage the result could be con- 
fusing. You could conceivably end up with millions of 
once=-reached prospects and only a handful of well-sold 
customers. 


THIS WEEK is big enough, solid enough, influential enough 


to dominate whole markets -- is able to offer enough 
customers to keep the biggest manufacturers working 
steadily. 


And remember this important point: the transient, man or 
magazine, makes acquaintances; the resident makes friends. 
Would you rather have people "acquainted" with your 
products or on friendly terms with them? 


~ 


<€ ; THIS WEEK MAGAZINE SHARES THE POWER AND PRESTIGE OF THESE GREAT NEWSPAPERS WHICH DISTRIBUTE IT; 
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The Baltimore Sunday Sun The Indianapolis Star The Pittsburgh Press 

The Birmingham News The Jacksonville Florida Times-Union Portland Oregon Sunday Journal 
Boston Sunday Herald Los Angeles Times Providence Sunday Journal 

The Charlotte Observer The Memphis Commercial Appeal Richmond Times-Dispatch 

Chicago Daily News Miami Daily News Rochester Democrat and Chronicle 
The Cincinnati Enquirer The Milwaukee Journal St. Louis Globe-Democrat 
Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 

The Dallas Morning News The New Orleans-Times-Picayune States San Antonio Express and Sunday News 
Des Moines Sunday Register New York Herald Tribune San Francisco Chronicle 

The Detroit News Norfolk Virginian-Pilot The Spokane Spokesman-Review 
The Houston Post The Philadelphia Sunday Bulletin The Washington Sunday Star 


The Phoenix Arizona Republic The Wichita Sunday Eagle 
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McAdams Inc. Promotes Four 


Four executives have been pro- 
moted by William Douglas Mc- 


SMART GUYS DON’T TAKE CHANCES 


@ They make sure they know what's going on. 
More and more of them (over 1,000 clients, now) 
use Bacon's Clipping Bureau to get all perti- 
nent information published about their busi- 
ness (from our reading list of 3,058 business, 
farm, and consumer journals). Any subject you 
want, such as company mention, competitive 
ads, competitive publicity, and research mate- 
rial. managers, agencies, publicity and 
public relations men, and researchers use our 
service to keep up-to-date. Send now for Bulle- 
tin No. 55, “Magazine Clippings Aid Business”. 


BACON’S 1955 PUBLICITY CHECKER 
Everyone who sends out publicity should 
have one. Lists our 3,058 publications, 
each coded to show publicity used. 
‘ i bound, fabricoid, 256 pages, 


x9", $15.00. Sent on approveol. 
BACON’S CLIPPING BUREAU 


343 S. Dearborn Street * Chicago 4, Illinois 
Established 1932 


Sharad Lea AE Ran hacia a LG SS Nei 
7% - ee ee mee 2, 


Adams Inc., New York ethical 
pharmaceutical agency. Mrs. Helen 
Haberman, former v.p., has been 
named senior v.p. and secretary. 
Dean L. Burdick moves to exec. 
v.p. from v.p., and Dr. Lawrence 
Sophian, one time medical direc- 
tor at Lederle Laboratories, New 
York, has been named v.p. and 
medical director. William E. Dur- 
yea, former sales promotion man- 
ager of White Laboratories, Kenil- 
worth, N.J., has been appointed 
a v.p. 


Joachim Becomes Biow V. P. 
William Joachim, an industrial 
designer, has been appointed a v.p. 
of Biow-Beirn-Toigo, New York. 
For the past 22 years he has been 
|lhead of the Display Guild and) 
Formed Products Co., New York. | 
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Civil Suit Against 
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‘Star’ to 


Strike at Combination Rates 


(See other story on Page 1) 

Kansas City, Mo., Feb. 22—The 
Kansas City Star today was found 
guilty by a federal court jury on 
the two counts of an anti-trust in- 
dictment charging attempt to 
monopolize and monopolization of 
the dissemination of news and ad- 
vertising in the Kansas City area. 

Its advertising director, Emil A. 
Sees, was convicted on the first 
count and found innocent on the 
second. 

The 12-man jury deliberated 
four hours and 23 minutes before 


, returning 


its verdict. Federal 
Judge Richard M. Duncan with- 
held sentencing until disposition of 
a motion for a new trial, which 
the Star’s lawyers said will be 
filed. 


# A maximum penalty of a $5,- 
000 fine on each count is faced by 
the newspaper. Mr. Sees can be 
fined $5,000 and sentenced to a 
one-year jail term. 

The trial started Jan. 17, and 
the government completed its case 
Feb. 2 after calling 91 witnesses to 


Let's separate the boys from the men. Boys have man-sized interests . . . are a man-sized 
market . . . 12,000,000 boys today; 20,000,000 by 1965. Boys are your best prospects for first and 
future sales. 1,100,000 ABC net paid circulation BOYS’ LIFE, 2 park avenue, new york 16, N.Y. 
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Advertising Age, February 28, 1955 


the stand. The Star finished its 
presentation Feb. 16 after 17 wit- 
nesses had testified for the de- 
fense. 

After the verdict was read, the 
judge noted he still has under con- 
sideration motions for a directed 
acquittal of Mr. Sees. Judge Dun- 
can said he will rule on the mo- 
tion after he has studied the 
proof. A similar motion for the 
newspaper was overruled by the 
judge. 

Still pending is a civil com- 
plaint filed by the government 
against the defendants after the 
criminal indictment was returned 
by a grand jury Jan. 6, 1953. 


® Earl A. Jinkinson, chief gov- 
ernment counsel, said he will seek 
to have Judge Duncan interpret 
the rule so that the civil action 
would start ten days after disposi- 
tion of defendants’ motions and 
the imposing of sentence. 

The government is eager, he 
said, to get the civil action started 
as soon as possible. He said the 
government will request the judge 
to issue a summary judgment in 
the civil case on the basis of evi- 
dence submitted during trial on 
the criminal charges. 


In the civil action, the govern- 
i'ment seeks to enjoin the Star 
‘from continuing combination ad- 
vertising and combination circula- 
tion rates. It also calls for the di- 
vorce of the newspaper’s radio 
'and television interests and a sep- 
aration of the Star and its morning 
| edition. 


/®@ Roy A. Roberts, president and 
general manager of the Star, said 
after the verdict was announced: 
“Naturally, we are disappointed 
in not winning Round 1. We sin- 
,cerely felt the incidents or adver- 
tising controversies, if they could 
| be termed such, within the indict- 
ment period were so flimsy and 
|isolated, the case should not even 
i|have gone to a jury. We will ap- 
peal the case to the higher court 
in complete confidence of the out- 
come. 
| “We feel the court made griev- 
‘ous error in the admission and 
non-admission of testimony and 
in his instructions to the jury in 
this complicated and_ technical 
case. Of course, that is not for us 
to pass on, but for the higher 
court. The jury could not help be- 
‘ing prejudiced by the admission 
of incidents and controversies that 
/occurred many, many years ago 
‘which could not be answered be- 
cause the principals were dead. 
Memories of witnesses necessarily 
/were fuzzy.” 


(@ Mr. Roberts pointed out that 
‘the government’s investigation 
covered more than 17 years of the 
Star’s operation and added, “‘We 
think it is remarkable evidence of 
good business practices that out of 
‘the millions of transactions in 
'these years the government could 
‘come up with as little as it did. 

| “One aspect of the government’s 
'ease,” he asserted, “was of ex- 
treme significance both to the 
/350,000 subscribers of the Kansas 
|City Star and to newspapers gen- 
| erally. While seeking to inflame 
'the jury on controverted advertis- 
‘ing disputes, the government at- 
torneys developed clearly that the 
real and ultimate goal of the anti- 
trust division is to break down 
the Star’s circulation plan of 13 
papers a week—morning, evening 
and Sunday—for one subscription 
price. 

| 
= “The Star has been built upon 
that program,” he said. “It has 
been in effect more than a half- 
century. It has resulted in the sub- 
scribers getting twice-a-day news 
service at one cost. It represents 
the greatest newspaper bargain in 
the U. S—morning, afternoon and 
Sunday for 40 cents—and, we be- 
lieve, a good decent paper at 


that.” 
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.. to read MI 


...then he rushes out to buy! ' 
c 


You hear a lot about “Motivation” these 
days. Nowhere, nowhere is it more direct 
and volatile than the action set up between 
a copy of MECHANIX ILLUSTRATED and 
any typical reader. It works out in just 3 
easy steps: 


1. He grabs the current MECHANIX 
ILLUSTRATED — reads everything in it. 


2. Rushes out to his hardware store, build- 
ing supply store, lumber yard, and buys 
all he needs to do that home repair job. 


3. With his favorite handbook, MI, close 
by, he panels that room, builds that 


bookcase — or whatever the job is. 


These 3 easy steps spontaneously result 
in the immediate and straight-line sale of a 
lot of the things that are advertised in the 
pages of MI... plywood, plastics, hand 
tools, power tools, glue, cement, aluminum, 
paint, brushes... 


Did you say “Do-It-Yourself”? There 
are a million guys who read MI who never 
did it any other way. MECHANIX ILLUS- 
TRATED, of all general or mechanical ma- 
gazines, publishes the most pages on this 
hot subject — 45% of its content. The “MI- 
MILLION” can spark your whole sales 


program. 


MECHANIX 
ILLUSTRATED 


A Fawcett Publication 
67 West 44th St., New York 36, N. Y. 


CHICAGO * DETROIT * LOS ANGELES * SAN FRANCISCO 
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Sutton Names Bozell & Jacobs 
and William A. Ayres Co. 
Sutton Publishing Co., White 
Plains, N. Y., has appointed Bozell 
& Jacobs, New York, to handle ad- 
vertising and promotion for its} The Altoona, Pa., Chamber of 
Inquiry Control program, covering Commerce has appointed Goold & 
Metal Working, Electrical Equip- Tierney, New York, to handle pro- 


ment, Electronic Equipment and|motion for an area development 
Contractors’ Electrical Equipment. program. 


Sutton also has appointed Wil- 
liam A. Ayres Co. representative 
in northern California, Oregon and 
Washington. 


Altoona CofC Names Goold 


SAMATED TV SLIDES st 


Now .. get movement on your TV slides of o 
for almost the same cost as still slides. 4 1) oo 14, 


It's a new trend inspired by Filmack - 4 [smal co 
pioneered - stop-motion techniques. 


your art. 
Contact Filmack for all your TV film problems! 


1323 So. Wabash FILMACK STUDIOS 


SEND FOR 

SAMPLE REEL 
630 Ninth Ave 
New York, N.Y. 


Chicago 5, Itlinois 


Deems, Kern and 
Buckley Move Up 
in Hearst Setup 


(Continued from Page 1) 
named publisher of Cosmopolitan, 
a post he held until 1941, when 
he was named publisher of Good 
Housekeeping. 

Other appointments include: 


Harry Dunlap, from publisher of) 


American Druggist to v.p. and 
publisher of Good Housekeeping; 
G. Harry Chamberlaine, from ad- 
vertising manager of Good House- 
keeping to v.p. and advertising di- 
rector of that magazine; Robert 
O’Malley, from advertising mana- 
ger of American Druggist to v.p. 
and publisher of that magazine. 


® Richard Deems has been with 
the Hearst Corp. for 16 years, 


Richard Deems 


starting as a Harper’s Bazaar| 
Hearst he spent six years with 
Esquire, and prior to that he was 
on the staffs of The New Yorker 
and the New York Times. He is 
42 years old. 


salesman in 1939. Before joining’ 


Harold G. Kern joined Hearst 
Advertising Service in 1924, and | 
‘has, at various times, worked for | 


THE OREGONIAN... 


REACHES MORE WOMEN! 


«-: With 
circulation 
leadership 


Oregonian 
Daily Lead 


»-. - With 
advertising 
leadership 


Oregonian 
Leadership 


Year: 1954 


Over 2nd Paper 


Over 2nd Paper 


10,281 City Carrier Lead 
7,001 ABC City Zone Lead 


2,613,570 lines 
1,219,097 lines 
3,316,115 lines 
7,148,782 lines 


3,544 Retail Trading Zone Lead 
40,848 Total Circulation Lead 


Retail Advertising Lead 
General Advertising Lead 
Classified Advertising Lead 
Total Advertising Lead 


*Sources: ABC Publishers’ statements for 
12 mos. ending September 30, 1954; 
Media Records total advertising, less AW, 
TW and Comics, 1954. 


Represented Nationally by 
MOLONEY, REGAN & SCHMITT, INC. 


THE Oregonian 


PORTLAND, OREGON 


Largest Circulation in the Pacific Northwest 
236,289 Daily + 294,216 Sunday 


Be RS Ne 
eae S. DP “te “SSyewa 


Harold Kern 


John Buckley 


Hearst in Boston, New York and 
Chicago. He has been publisher of 
the three Hearst papers in Bos- 
ton for the past 15 years. He is 
an executor and trustee of the 
estate of the late William Ran- 
dolph Hearst, a trustee of the two 
Hearst foundations, and a director 
of the Hearst Corp. He is 53 years 
old. 


McNeill Urges New 
Look at Viewers’ 


Mental Attainments 


Cuicaco, Feb. 24—Don McNeill, 
long-time “Breakfast Club” radio 
star, whose tv version goes off 
the air this week, thinks adver- 
tisers and agencies should take 
another look at the mental age of 
the American people—and at the 
validity of rating services. 

Emceeing a luncheon of the 
Chicago Federated Advertising 
Club which honored about 30 lo- 
cal radio and tv personalities, Mr. 
McNeill took occasion to deliver a 
short “message” which he urged 
advertisers to heed. Reading three 
highly literate letters from house- 
wives bemoaning the end of the 
tv version of “Breakfast Club,” 
Mr. McNeill suggested that there 
may be a far greater demand for 
“clean, wholesome entertainment” 
than many admen are willing to 
admit. 


= As he introduced the 30 or so 
radio-tv personalities present to 
almost 500 adclubbers, his view- 
point was reiterated time after 
time by other performers (a fair 
number of whom are “at liberty”), 
who expressed some wonderment 
about exactly how advertisers and 
agencies determine what to put 
on the air. 

One tv personality who has been 
working steadily for sponsors for 
some time, even suggested that a 
local problem seemed to be that 
talent here is less expensive than 
in New York or Hollywood. Out 
loud he wondered if this was con- 
sidered bad because it decreased 
the size of the 15% agency take. 


JWT Ltd. Names Lingeman 

J. Walter Thompson Co. Ltd. has 
appointed J. Lingeman radio and 
tv director. He formerly was com- 
mercial producer of CBLT, Tor- 
onto. Frank Flint remains manager 
of the radio-tv department in the 
Toronto office, and Mariette 
Mineau heads French radio and tv 
in the Montreal office. 
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pease tener > 


heavyweight champ 


, ; _ | DONT DRY OUT! 
Painted bulletins provide one of the most Aug 3S 


= Admiral 


, DUAL-TEMP REFRIGERATORS 
FEDERAL DEPARTMENT STORES i. 


powerful continuing impacts in all advertising. 


mere 
They are highly effective in creating A “ 
yo — 
desire and delivering prospects. a — a 
Just ask any ADMIRAL Dealer. CONSULT WITH YOUR ADVERTISING AGENCY & 


outdoor advertising reaches the most 
people — most often. — at lowest cost 


THE STANDARD GROUP OF OUTDOOR ADVERTISING 


444 MADISON AVENUE, NEW YORK 22 
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_ > Fain with a Flagpole ? 


If you’re angling for the $8,000,000,000 Armed Forces 
CONSUMER Market, you’ve got to use the right media. The 
top-circulation TIMES Network of Service Weeklies and The 
AMERICAN DAILY in Europe are angled directly at that 
market for greatest impact at lowest cost. 


And to reach Military Buyers . . . the men who control 22 
billions in annual military procurement... advertise in the 
dynamic monthly trade magazine, The MILITARY MARKET. 


MARKET DATA BOOK, rates and full information yours for 
the asking. Write your nearest Army Times Publishing Co. 
office. 


3132 M St. N.W., Washington 7, D.C. 
U.S. OFFICES: Boston, Chicago, Detroit, Los Angeles, 
New York, Philadelphia, San Francisco 

FOREIGN OFFICES: Frankfurt, London, Paris, 
Rome, Tokyo 


(Members: Audit Bureau of Circulations) 


THE AMERICAN DAILY + THE MILITARY MARKET 


(With Weekend Edition in Europe ) (The Monthly magazine for Military Buyers) 


Legislators Ponder 
Bill Liberalizing 
Banking Ad Rules 


ALBANY, Feb. 22—A bill to ease 
advertising restrictions on the use 
of the word “savings” by various 
banking institutions was _ intro- 
duced last week in the assem- 
bly here by the state banking de- 
partment. 

The measure, if passed, will per- 
mit trust companies, commercial 
banks, private bankers and credit 
unions to refer to “savings” in 
their advertising. 

Last April, the U. S. Supreme 
Court ruled that a state statute 
of 1858, which limited to savings 
banks and savings and loan associ- 
ations the right to refer to them- 
selves as “savings” institutions, 
was in conflict with a federal law 


‘permitting national banks to re- 


| 


ceive savings deposits (AA, April 


19, °54). 


The court ruled that the New 
York statute must give way to the 


Employment Is BOOMING 


—In Fabulous Phoenix! 


During a period when employment has 
leveled off in many parts of the country, Metro- 
politan Phoenix* has made impressive gains. 


In the short span of the past four years, 
overall non-agricultural employment in Metro- 
politan Phoenix showed a gain of 32 per cent. 


Manufacturing employment increased... 88.89% 
» Construction employment increased... 19.70% 
ye ‘ Mining employment increased.................. 100.00% 


Services & Misc. employment increased... 31.54% 


’ Transp. & Utilities employment increased 4.65% 
—~ Whise. & Retail Trade employment 
5 dead ST hisis.t ctatiitaailibtaseliciisdanasesnes aces 27.44% 
_ <a ) Government employment increased.......... 28.99% 
| | Average Employment Increase................. 32.08% 


*Maricopa County 


: 
' 

£ 
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Write now for enlightening new Consumer 
Analysis, Market Data Book and Circulation 
Coverage Folder. 


THE PHOENIX REPUBLIC & GAZETTE 


PHOENIX, ARIZONA 


Employment means money! And money 
means sales! And here’s a major market with 
the money and the people to move your wares. 


The one-buy, single-insertion “Phoenix 
Republic and Gazette,” daily and Sunday, 
delivers complete saturation of Metropolitan 
Phoenix — with about half of Arizona’s 
population — plus state-wide coverage. 


National Representatives: Kelly-Smith Company 


Which ie your way ? 


7 
e. 
: wa re 2 eee ? 
Sess Seteniegn women ta see faa we te : ' 
Sate soon ne Soa & iso seo 
YOURE RIGHT A MOT CORTAL 1€ BETTER FOR VOU 


SWEEET STUFF—This page in full 
color appears in February issues of 
of Ladies’ Home Journal and Wo- 
man’s Home Companion and Mc- 
Call’s for March to promote Cream 
of Wheat and brown sugar. Domine 
and C&H sugar salesmen are mak- 
ing blowups of the ad available 
to retailers. 


federal statute. The state banking 
department subsequently issued a 
ruling to allow financial organiza- 
tions other than savings banks to 
advertise their savings accounts. 
The bill that has been introduced 
in the state legislature will codify 
the banking board’s ruling and ex- 
tend the privilege to credit unions. 


After ‘Attacking’ 
Ad Industry, ‘Annie’ 
Casts Slur on Duke 


Vapuz, LIECHTENSTEIN, Feb. 23— 
Rumor was rife in this European 
capital today that Franz Josef, the 
landesfuerst of Liechtenstein, is 
considering joining forces with the 
Seuthern California Advertising 
Assn. in its protest to the News 
Syndicate and Cartoonist Harold 
Gray. 

The advertising group has com- 
plained that the “Orphan An- 
nie’ comics strip was maligning 
the advertising industry in its por- 
trayal of an “agency head,” as beth 
spineless and venal (AA, Feb. 14). 

Since the protest was raised, the 
strip’s “dream queen” contest win- 
ner has been spirited off on a 
junket to an unidentified castle 
by the “agency account man, Vic 
Violet,” while the client morosely 
watches the departing plane 
through a spyglass. 

Upon arrival at the castle, the 
“dream queen” was advised: “The 
Duke awaits you,” whereupon An- 
nie upbraided the servitor because 
the “duke” was not “at the gate 
doin’ nip-ups” in honor of the 
“dream queen’s” arrival. 

Rumors here indicate that the 
tenor of the strip is felt to reflect 
in a deleterious manner on dukes 
in particular and on nobility in 
general. 


Robinson Names Fenwick V. P.; 
Adds Los Angeles Account 

David R. Fenwick has been 
named a v.p. and account execu- 
tive of Elwood J. Robinson & Co., 
Los Angeles. Mr. Robinson, who 
also will serve on the agency’s ex- 
ecutive planning board, formerly 
was an account executive with 
Calkins & Holden. 

The City of Los Angeles depart- 
ment of water and power has ap- 
pointed Robinson to handle its ad- 
vertising, effective March 1. Ruth- 
rauff & Ryan is the current agen- 
cy. 


Paper-Mate Buys Radio Show 
The radio version of “People 


Are Funny” (NBC) will be spon- 
‘sored by Paper-Mate Co., Culver 
‘City, Cal., through Foote, Cone & 
Belding, New York, starting in 
|April. The pen maker already is 
,an alternate sponsor on the “Peo- 
ple Are Funny” (NBC) telecast. 
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Radio, Newspaper 
Creditors of Garden 
Guild Get Back 50% 


NEw York, Feb. 22—Newspaper 
and radio station creditors of John 
T. Southwell, head of the defunct 
Garden Guild of America, who 
was sentenced last week by a fed- 
eral court in St. Louis to serve 
eight years in prison and fined $1,- 
600, got about 50% of the money 
due them on advertising contracts 
by making a voluntary settlement 
with the guild’s former advertising 
agency, Smith, Hagel & Snyder. 

Fred S. Fischer, credit manager 
of Columbia Broadcasting System 
and chairman of the creditors 
committee, told AA how the $100,- 
000 that Southwell owed for ad- 
vertising was liquidated, when 
creditors organized their commit- 
tee a little over a year ago (AA, 
Jan. 1, 54). The agency paid $33,- 
000 at that time, leaving a re- 
mainder of $67,000 due 63 radio 
stations and two newspapers. 


= By mutual agreement, and at 
the suggestion of the committee, 
the agency settled the account 
within the last few weeks for a 
sum of $36,000, Mr. Fischer said. 
All of the creditors, he said, agreed 
that to ask for the full amount due 
would amount to persecution in 
view of the fact that the agency 
had cooperated in every way that 
it could. 

An unknown amount, paid out 
by radio stations as refunds to 
listeners because of faulty prod- 
ucts or non-delivery by the guild, 
has not been and never will be 
collected, Mr. Fischer said. 


® Raymond C. Hagel, president of 
the agency, Mr. Fischer empha- 
sized, did everything within his 
means to cooperate with the cred- 
itors’ committee to clear up the 
debt Southwell had incurred as a 
former client and officer of the 
agency. 

Mr. Hagel told AA that South- 
well’s home in Devon, Pa., which 
the agency has taken over, is up 
for sale. It is appraised at $38,000. 
Any money realized will go to the 
agency. 

The agency also holds title to 
the Garden Guild as a corporation. 
No plans to operate it or to sell it 
have been made, Mr. Hagel said, 
largely because it has no good will 
value at present. 

Mr. Hagel expressed his ap- 
preciation of the way the creditors’ 
committee handled the matter, and 
said he was especially grateful to 
Mr. Fischer and Joseph Berg, 
credit manager of the American 
Newspaper Publishers Assn., for 
their help and understanding in a 
difficult situation. 


15 Newspapers Name 
Greater Weeklies Associates 


Fifteen weekly publications 
have named Greater Weeklies As- 
sociates, New York, as their na- 
tional advertising representative. 

They are: The Banning Record 
and Beaumont Gazette, both Cali- 
fornia; New London Life, Con- 
necticut; LaGrange Citizen, La- 
Grange Park Citizen, Brookfield 
Citizen and Western Springs Citi- 
zen, all in Illinois; Dunkirk News 
& Sun, Indiana; Orleans Cape Cod- 
der, Massachusetts; Dearborn 
Guide, Michigan; Princeton Post- 
Telegraph, Missouri; Parsippany- 
Troy Hills Citizen, New Jersey; 
Blasdell Frontier Herald, Deer- 
Park-Wyandanch News, and the 
Civil Service Leader, all New 
York. 


Phillips-lones Names Yates 

Eugene H. Yates, formerly with 
Paper Mate Pen Co., has joined 
Phillips-Jones Corp., New York 
maker of Van Heusen shirts and 
men’s furnishings, as director of 
marketing research. He succeeds 
Dayton Millman, 


New Model Tobacco Drive 
Will Feature Hobbies 


U. S. Tobacco Co., New York, 
will begin a new campaign of 
quarter-page ads for Model pipe 
tobacco in the March 12 issue of 
The Saturday Evening Post. The 
ads, which will run on alternate 
weeks thereafter, will feature hob- 
bies, using the theme that the 
product is “the peaceful pipeful” 
for those who enjoy model build- 
ing. 
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Model shipbuilding will be fea-jofficers reelected include J. J. 


tured in the first ad, and will be 
followed by copy dealing with 
miniature railroads, automobile 
models and others. Kudner Agen- 
cy, New York, is handling the 
campaign. 


TAB Reelects Harrington 


| 


Ralph Harrington, advertising | 


Hartigan, senior v.p. and media 
director, Campbell-Ewald Co., v.p.; 
Kerwin H. Fulton, president of 
Outdoor Advertising Inc., secre- 
tary-treasurer, and Edwin F. Wil- 
son, v.p., McCann-Erickson, chair- 
man of the TAB operating com- 
mittee. 


manager of General Tire & Rubber Seagram Promotes Abramson 


Co., has been reelected president | 


Milton G. Abramson, formerly 


of the Traffic Audit Bureau. Other | metropolitan New York sales man- 


ager of Seagram-Distillers Co., has 
been promoted to assistant eastern 
division manager. He has been 
with the company since 1934. 


GREETINGS... 


, 
4 Salutations, How-are-you’s 
bouquets. At times — every letter in 
the alphabet has a price on it—more 

JAY P rush season. Just send that job in 
WALA aovertising trpocrapny 


& Pa are non-chargeable, time-consuming 
so when train approaches or durin: 
11 E. HUBBARD, CHICAGO 11 e MOhawk 4-6134 


% ” 


now Basic CBS Television Network 


WXEL is now 


Maximum power — 316,000 watts ERP — with 
greater Grade-A coverage than any other 


Cleveland station. 


means the finest in 
programming and service. 


It’s a triple combination you can’t beat 
for selling results in the 4 billion dollar 
Greater Cleveland market! 


WXEL 


Channel 8 
Cleveland 


Represented nationally by the Katz Agency 
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IN THE NATION: The Daily News was first again, as it has 
heen for 13 straight years. Here’s the score of the first 5 | 
daily newspapers in total grocery advertising (retail groceries, 
groceries of department stores and general groceries): e 


in grocer 


Rank Newspapers Linage 


1. CHICAGO DAILY NEWS (E) . . 4,244,955 
2. Miami Herald (M) . 006,263 | 
3. Houston Chronicle (E) 466,937 | 
4, Kansas City Times (M) 351,943 
5. Denver Post (E) . . ,203,000 
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| advertising 


ere’s the score of total grocery linage 
carried by Chicago daily newspapers in 1954:* 


IN CHICAGO ALONE: H 


Newspapers 


CHICAGO DAILY NEWS... . 
DAILY TRIBUNE** 
DAILY AMERICAN 
DAILY SUN-TIMES 


Linage 
4,244,955 
ose sent w alanen 
5 ceo sachet, kek ct Ee 
a ere a 825, 166 


*Liquor linage omitted 

**Media Records show the Daily Tribune as carrying 1,544,831 lines of 
retail food advertising. Of this, 693,296 lines were run in zone sections. 
Each zone is limited to approximately one-third of the city and suburban 
circulation. To place all Tribune linage on an equal base (equal circu- 
lation), this zone linage has been divided by 3 to yield 231,099 lines. 
Source: Media Records, inc. 
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Watch the Tone of Those Letters 


A lady in Joplin, Mo., has sent us a file of correspondence with 
Schenley Distillers which seems worth passing on. We don’t mean to 
indicate that Schenley is a “horrible example” in the matter of writ- 
ing cold, legalistic letters. We suspect that they are not; and that al- 
together too many such letters are written by too many companies. 
And that, of course, is the point of printing this correspondence. 

The lady saw some imprinted paper napkins which Schenley uses 
effectively as sales promotion pieces. She wrote to the advertising 
manager, at Louisville: 

“May I humbly suggest that a funny story or quip be added in the 
upper left hand side of the enclosed napkin. Like a good frosting on a 
delicious cake, it would add to the enjoyment of my excellent high- 
ball made with Schenley. Also, it would sharpen my appreciation of 
your explanation of what makes my drink so good.” 

Came a letter back from Schenley’s executive offices: 

“Your letter ... addressed to our plant at Louisville, Ky., has been 
referred to the undersigned for reply. We wish to advise you that it 
is our policy to limit our advertising to ideas originating with our 
own advertising department or those of our advertising agencies. 
“We, therefore, cannot accept your suggestion for imprinting on 
our napkins. 

“As is our custom, we are returning your letter and enclosure to 
you. Needless to say, we thank you for your interest in our company 
and its products.” 

The lady sent this correspondence on to us with this note: 
“Enclosed is a letter and paper napkin I sent to Schenley Distillers. 
I think the most effective advertising is entertaining as well as a 
sincere presentation of a product, 

“Attached is the reply I received. Truthfully, I wish that they had 
ignored my letter completely, rather than make me feel that I had 
been impertinent in trying to tell them how to sell their product. 

“My purpose in sending this letter to you? A good example of how 
to lose customers.” 

Now obviously the lady does not understand the legal difficulties 
to which unsolicited suggestions expose advertisers. And our only 
point is that the letter from Schenley might have explained them, or 
at any rate sounded more cordial, without in the least endangering 
the company’s legal position. 


Matusow Tells All; Or Does He? 


The case of Harvey Matusow, a striking example of the now-you- 
can-believe-him-now-you-can’t school of thinking, provides a good 
deal of food for thought for the advertising business, and for every- 
one. 

Advertisers and advertising agencies, whose primary purpose is to 
sell goods or services, must inevitably be extremely sensitive to pub- 
lic opinion. They can scarcely afford to take chances with people or 
ideas which are unpleasant or unpopular at any particular time. And 
while the admission of this fact may bring sneers from those who in- 
sist that basic principles should always override considerations of 
expediency, there still seems little logic in hiring salesmen who—for 
whatever reason—alienate the customers. 

But Matusow’s activities on the Communist and anti-Communist 
front, and his apparent inability to remember what is truth and what 
is fiction, ought to strengthen the resolve of all decent people, in or 
out of advertising, not to be too easily stampeded. In any time of 
hysteria, we ought to bear firmly in mind the good old-fashioned 
American dictum that everyone is innocent until he is proved guilty. 
That means a calm assessment of the facts, and a strong antipathy 
to hasty or ill-considered action. When the facts are known, certain- 
ly they should be acted upon. But let’s make sure we’ve got them 


Advertising Age, February 28, 1955 


“| know yesterday was closing date, but can’t you still get us into just one or 
two copies?” 


What They're Saying 


Bait Advertising 

That there is an urgent need for 
state legislation outlawing “bait” 
advertising in the distribution of 
consumer merchandise has long 
been recognized by all who under- 
stand the basic nature of this pe- 
culiarly deceptive form of unfair 
competition. 

Indeed, the need would seem 
sufficient to induce drug whole- 
salers, retailers, and all others en- 
gaged in distribution to join hands 
in the sponsorship of appropriate 
legislation. Retail pharmacists 
have a special stake in moves to 
eradicate the evil upon which bait 
advertising is based. 

As long as retailers can use bait 
advertising, offering goods at dras- 
tically low prices when the goods 
are not in stock or in such short 
supply that only a few early shop- 
pers can purchase them, the prac- 
tice will be hurtful to all legiti- 


mate dealers. 


—Editorial in the Feb. 
Drug Trade News. 


Good, Better, Best 

Modesty is not necessarily one 
of the failings in either the adver- 
tising field or the movie business 
whose home these many years 
has been on the West Coast. 
Therefore, we were taken some- 
what aback recently when word 
came from Los Angeles that a 
new firm has been organized (not 
directly in competition with Best 
Foods Co.) called Better Foods 
Inc. It reminds us of an old mer- 
chandising scheme run many years 
ago in a small West Virginia town. 
There were three clothing shops 
on one street, all very competitive. 
One entrepreneur put up a sign 
saying, “Best Store in Town.” The 
owner of the second establishment 
countered with, “Best Store in the 
State.” The operator of the third 
shop put up his sign. He was sat- 
isfied with his modest statement, 
“Best Store on the Block.” 


—From February Premium Practice, 
Editor’s Notebook section. 


14 issue of 


Tribute to the Trade Press 

The successful trade papers are 
those which believe that their 
primary function is to serve the 
trade they represent. That way 
good will is built up, confidence 
established, loyalty preserved. The 
advertising revenue will come—if 
the trade paper is known to put 
the best interests of the trade first, 


and yet remember that news is 
news and balance the two. 

The advertising business is 
singularly fortunate in the integ- 
rity and strength of purpose of 
those who report the news it 
makes, the comment it attracts 
and the controversy it occasions. 
For no creative business can fail 
to arouse passions and provoke 
debate. Its health and strength 
depend upon free discussion and 
unfettered—but not deliberately 


mischievous—comment. 
—Advertiser’s Weekly, London, Eng- 
land, Jan. 6 issue. 


‘A Good Loose Trade’ 
There is something delightfully 


personal to me about the Benjamin 
Franklin Award you have con- 
ferred upon me tonight. Benjamin 
Franklin was, of course, a great 
printer. He was also a publisher 
and a writer. With all these facts 
in mind, I pondered the question 
why you were doing me this gra- 
cious favor tonight. I finally 
reached the unhappy conclusion 
that I am not receiving this award 
because of my skill as a printer. I 
am further saddened by the fact 
that probably not a single person 
in this room even knows that I am 
a printer. Apparently the award 
given in the name of America’s 
illustrious Master Printer comes 
to me for some other reason. 

Now, in fact, the first trade I 
learned was that of a printer. I 
am the son of a printer and the 
grandson of a printer. During the 
second half of the last century my 
grandfather founded three weekly 
newspapers in Michigan. My uncle 
and my father carried on two of 
them and the first job I ever had 
was a printer’s devil in my father’s 
shop at 10¢ an hour. 

Looking back through the haze 
of 40 years, it’s part of the good 
old days and acquires a sort of 
rosy hue. I still remember with a 
pleasant glow, learning the fonts 
and setting type by hand. But ac- 
tually, it’s dreary work and you 
never get your fingers clean. I 
think I could still qualify for a 
union card as a pressman...The 
industry has made_ incredible 
progress in these 40 years and 
however pleasant the “good old 
days” may look, I suspect it’s all 
for the better today. 


—Thomas E. Dewey, ex-governor, 
New York State, at Printing Week 
dinner, Hotel Biltmore, New York, 
Jan. 17. 


| Rough Proofs 


Chilton Co. is offering $500 for 
the oldest copy of The Iron Age. 
The publication was started in 
1855, so you won’t have to prove 
you’ve been a constant reader. 


The Old Professor says he sees 
by the ads that Johnson’s Carnu 
“outlasts any auto polish known,” 
and this must mean that Carnu 
isn’t an auto polish. 


Record Whirl, the new magazine 
for recording fans, couldn’t resist 
the temptation to tell advertisers 
that this new medium offers them 
op-por-tune-ity. 


Senator Estes Kefauver, who be- 
came aé_ presidential possibility 
after his televised crime investi- 
gation, will now head a committee 
investigating juvenile delinquency. 

Yes, Virginia, it will be on tele- 
vision. 


The du Pont campaign for Or- 
lon, the news release says, “will 
give sweaters prestige as an ap- 
parel item for year-round wear.” 

Sweater gals are looking for 
prestige? 


Some confirmed optimists are 
looking hopefully for the return 
of the nickel cup of coffee, but 
their chances are no better than 
those of Vice-President Marshall 
when he yearned for the return of 
the five-cent seegar back in 1912. 


“Is that sales call worth $17?” 
Steel demands to know. 

Can’t tell till the salesman’s ex- 
pense account comes in. 


AA’s Eye and Ear Man thinks 
the General Motors Motorama 
show on television was just an 
hour-long commercial, even with 
$100,000 worth of Bob Hope 
thrown in. 


A. M. Babcock saw a Geritol 
newspaper ad headed, “Feel Fast 
Stronger,” which suggested that 
the compositor might have had 
something a bit stronger than 
Geritol. 


Walter P. Margulies’. thinks 
awards in packaging competitions 
are meaningless. His idea is that 
esthetic qualities 
don’t always ring the cash register. 


With an eight-year jail sentence 
handed out to an _ enterprising 
mail-order advertiser, the hazards 
of this business are getting greater 
every day. 


Frankness in advertising seldom 
extends to the point attained by a 
Nashville publisher who wants 
prospective ad directors to differ- 
entiate between “salary desired” 
and “salary acceptable.” 
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pick The Tuquirer ! Hh 


If there ever was a breed of businessman who demands action, your radio- 
TV dealer is it! And in Delaware Valley, U.S.A. he gets action every day 
of the week through the powerful pages of THE INQUIRER. In fact, 
THE INQUIRER carries nearly 3 times as much of this major appliance 
advertising as the 2nd paper! Because, beyond question, THE INQUIRER 
is FIRST FOR ACTION in Delaware Valley, U.S.A.... FIRST in 
National, Retail, Classified and Total Advertising. 


Expansion... Building... Improvements in 


DELAWARE VALLEY, U.S.A. 


$500 million in public im- 
provements, current and 
planned, by city, state, and 
national agencies. The Valley 
flourishes...and annual spend- 
ing tops $8 billion, in Ameri- 
ca’s fastest-growing market! 


Exclusive Advertising Representatives : 


NEW YORK CHICAGO DETROIT 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 


The Philadelphia Mnguirer 


The Voice of Delaware Valley, U.S. A. 


West Coast Representatives : 


SAN FRANCISCO LOS ANGELES 
FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
155 Montgomery St. 3460 Wilshire Boulevard 

Garfield 1-7946 Dunkirk 5-3557 
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SHIP SAILINGS OF 1954 


couldn't carry the Newsweek families 
with incomes of $10,000 or more 


Total number of passengers carried by transatlantic liners during 
1954 equivalent to 290,125 average-size families*; Newsweek 
families with incomes of $10,000 or more—-329,000 


SOURCE: Collector of Customs. 


os ns oe aa 


If ever a market was first class all the 
way, it’s the circulation of today’s Newsweek. 


BIG—a solid one million families. 


PROSPEROUS—with a whopping big average family 
income of $11,896. 


IMPORTANT—-concentrated 95.5% among people of 
influence and decision in business, industry, the 
professions and government. 


No other magazine of equal or larger circulation 
comes even close on these all-important counts. 


Newsweek’s claim to this top-level circulation is 
cinched by its unique editorial service. For Newsweek 
not only reports the news, but sifts its import... 

and estimates its most likely outcome. 


Serving America’s 
Most Significant 
| Million 
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Tours Names Hurwitz named Myron Leslie Hurwitz pub- 
General Tours-Agence Generale | lic relations counsel on special in- 
de Tourisme, New York, has'ternational travel projects. 
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WOV Siarts Kiddie 
Quiz Show—It's All 


in Italian, However 


New York, Feb. 23—WOV is 
putting the second and third gen- 
eration Italian-Americans to work. 

The project started recently 
when the station began asking its 
listeners, “Does your child or 
some friend’s child speak Italian or 
an Italian dialect fluently?” With- 
in a week nearly 400 “yes” an- 
swers had been received. 


® As a result, the station, which 
devotes more than half of its pro- 
gramming day to shows designed 
to appeal to Italian-Americans, 
started a kids panel show. The 
program, broadcast Saturdays at 
3 p.m., EST, shows up the ability 
of the small fry to speak Italian 
as well as their knowledge on 


Contact Our NATIONAL REPRESENTATIVES 


Che Sioux City Sournal 
JOURNAL-TRIBUNE 


topics of the day. 
The youngsters also will be put 
to work recording station break | 


NATIONAL REP. JANN & KELLEY, INC. 


‘Beverly O. Eyre, who has retired 


announcements—in Italian—to be! 
scheduled throughout the day on. 
WOV. 


Liquor Handbook Out May 10 : 


= 


The 1955 edition of Corrado’s|§& : 


“Handbook of Liquor Marketing,” | 
incorporating new and up-dated | 
analyses of trends in distilled | 
spirits marketing, will be published 
May 10, Benjamin W. Corrado, 
publisher, told AA. One of the 
new features of the 1955 edition, 
he said, will be product-by-prod- 
uct marketing maps, showing sales 
and current consumer preference 
trends, for nine major distilled 
spirits categories. 


Donahue Joins Metro 

Frank Donahue, formerly asso- 
ciated with Cramer Tobias, New 
York ad mat service, has been ap- 
pointed north central states rep- 
resentative of Metro Associated 
Services, New York, succeeding 


after 25 years’ service with Metro. 
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Power steering won't help... 


... Model T’s may make beautiful museum pieces—but they're no market for premium 
gasoline —tubeless tires—nylon seat covers. Nor is an older audience, with its fixed buying 


habits as receptive for your sales story. Over 35, switches in brand choice 
come hard and costly —if at all. 


Not so with alert advertisers aiming their selling messages at Young Adults. These 
18-to-35ers —their needs, interests, and desires—are the target for Redbook’s 100% 
editorial concentration. Their immediate wants*— their unformed brand loyalties — 


2K automobiles, for instance. More 
than 50% of all cars are bought by 
Young Adults. One of many pertinent 
facts uncovered in Redbook’s new 
Automobile Survey. For your copy, 
write: Redbook, 230 Park Avenue, 


_— Redbook 


America’s ONLY Mass Magazine for Young Adults 
2,150,000 Circulation ... Pub. Est. 12/31/54 


are powerful reasons for steering your advertising their way. 


aen 


THAN OLDER PEOPLE 


COLLARED MOLDS—“Elsie-Molds,” a 
new ice cream and sherbet prod- 
uct, will be introduced by most 
Borden ice cream operations in 
the U. S. starting about March 1. 
Each serving is in a disposable, 
clear vinyl film mold, supported in 
a cardboard collar. 


U. S. Food Imports 
Grow: Canadians 
Urge Tariff Hike 


MONTEBELLO, QUE., Feb. 22— 
Canadian food sales have climbed 
229% during the past decade, 
while the population of Canada 
has increased 22% in the same 
period. 

F. T. Sherk, v.p., H. J. Heinz Co. 
of Canada, cited these figures in 
his presidential address at the 
eighth annual convention of the 
Canadian Food Processors’ Assn. 
here last week. 

Increased food sales, he said, 
have been spurred by stiff compe- 
tition and the rapid development 
of supermarkets in Canada. 

Imports of U. S. canned foods, 
he said, are becoming a matter of 
concern to the Canadian processed 
food industry. With the Canadian 
dollar at a premium, he noted, “it 
is worth while for our American 
friends to sell in the Canadian 
market today.” 

The processor group and the 
Canadian Horticultural Council 
will take joint action in requesting 
the government to raise tariff 
rates on imported canned items 
and consumer-packaged frozen 
foods. It will also seek protection 
for new products that the Cana- 
dian industry may develop. 


® Carlos Campbell, of the Nation- 
al Canners’ Assn., Washington, D. 
C., told of his organization’s ef- 
forts to promote canned foods 
based on recent tests which, he 
said, prove that food in cans is the 
only safe food after atomic blast 
exposure. He suggested that the 
same point be used by the Cana- 
dian association in its promotion 
of canned goods. 

Frank Gianninoto, New York 
package designer, said that pack- 
aging in the U. S. is a $12 billion 
business and that it is growing 
rapidly in Canada as a result of 
supermarket promotion. 

New officers elected include R. 
R. Furlong, Burns & Co., Calgary, 
Alta., president; Robert Flood, 
Slack Bros., Waterloo, Que., and 
William I. Drynan, Canadian can- 
ners, Hamilton, Ont., v.p.s.; and W. 
H. Heeney, Heeney Frosted Foods 
Co., LaPrairie, Que., treasurer. 
P. R. Robinson, Ottawa, was re- 
appointed secretary-manager. 


‘Companion’ Boosts Kimball 
John R. Kimball, formerly Pa- 
cific Coast representative, has 
been named Pacific Coast mana- 
ger of Woman’s Home Companion. 
E. E. Schirmer, formerly in the 
New York office of Collier’s mer- 
chandising department, will rep- 
resent the Companion in Crowell- 
Collier’s Los Angeles office. 


Harold Miller Adds One 
Welding Engineering Co., Hemp- 
stead, N. Y., has named Harold 
Miller Co., New York, to handle 
its advertising. Cooper & Meyers 
Associates, New York, formerly 


Pe 


handled the account. 
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...the way to set a market in 


How many people must you move to sell a market . . . regardless of its size? 
The answer is relatively few — if you move the right people. 


In every business, industry, and trade . . . there are a few people 
whose behavior, opinions, and buying habits influence the behavior, opinions, 
and buying habits of those with whom they come in contact. 


Sell these key people and you’ve sold the market. 


The way the leaders move is the way of the trade. Their influence is felt 
throughout the trade . . . reaches down through distribution channels 
to move the ultimate consumer. 


This is dynamic influence—the power of a few men to move many.. . 
to set an entire market in motion. 
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CHILTON gives you the power 3 


to move the men with 


dynamic influence... 
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Chilton readers are leaders 


From the advertisers standpoint... 


the finest editorial matter, the most effective format, are a 
sheer waste unless a publication is read by the right people 


—the people with dynamic influence. 


Chilton quality control of circulation assures complete cov- 
erage of the people of dynamic influence in the markets 


we serve. 


Whether by paid or by controlled circulation, the most 
painstaking selection and rejection build the kind of audi- 
ence that controls the purchase of our advertisers’ goods 


and services. 


Yee... Chilton readers are 


CHILTON 
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(INCORPORATED ) 


CHESTNUT AND 56TH STREETS 
PHILADELPHIA 39, PA. 
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Advertising Age, February 28, 1955 


$5,000,000 Off-List | 
Sale to Open Newest 
N. Y. Shopping Area | 


East Meapow, N. Y., Feb. 22— 
Shoppers’ World, a co-op depart- 
ment store housing 66 food and 
soft and hard goods merchants, is | 
set to open its doors in this sub-) 
urban Long Island area March 17. 

The merchants are expected to 
contribute to a co-op fund of $5,- 
000,000 to buy off-price merchan- 
dise, which will be offered “at 
considerable savings to the pub- 
lic.” A merchandising council of 
five persons will “make sure that 
goods offered for sale will be of 
good quality and at _ bargain 
prices,” according to sponsors of 
the project. 

The opening will be heralded by 
ads in the Levittown Tribune and 
Newsday and by radio spots on 
WRCA and WHLI. The newspa- 
pers are scheduled to carry special | 
sections on the event ranging from | 
16 to 24 pages. In addition, ail lo-| 
cal WRCA programs will emanate 
from Shoppers’ World March 18 
and 19. 


@ Lester Wolff of Coordinated | 
Advertising Agency, New York, 
will handle an initial ad appro-| 
priation of $100,000 set up by the 
66 merchants. Most ads for Shop-_ 
pers’ World, he said, will be like 
department store advertising, fea- | 
turing leader items. All merchants | 
are expected to gain by the flow | 
of traffic created by the advertis-| 
ing, he said. 

Weekly seminars on retail mer-| 
chandising and promotion will be | 
held for the 66 merchants by Hen- 
ry Modell, head of a retai! chain, 
and his son, William. 

The Modells built the shopping 
center and the merchants there 
pay them rental fees. The Modells | 
plan to set up five similar centers 
in New Jersey, Westchester and 
Connecticut. 


= The Modells are also providing | 
a personnel screening and training 
program for their merchant ten- 
ants under the direction of the) 
Evaluation Institute, New York. A 
forum of consumers and merchants 
is planned “to promote closer re- 
lationships between buyers and 
business.” 

A civic and educational commit- 
tee will provide weekly tours of 
the shopping center for students 
and will provide meeting space for 
local organizations. 

A free baby checking service, 
directed by a registered nurse, is 
being set up in the _ building. 
Closed-circuit television will allow 
shopping mothers to see their 
children in the play area. 


Pharma-Cratt Corp. 
Steps Up Fresh Advertising 


Pharma-Craft Corp., New York, 
plans “one of the heaviest maga- | 
zine advertising campaigns ever | 
assigned any deodorant” for Fresh 
cream and stick deodorants. The 
advertising budget, placed through 
J. Walter Thompson Co., has been | 
substantially increased and will | 
include magazines, newspapers, 
Sunday supplements and business 
papers in 1955. 

The magazine schedule includes 
Charm, Glamour, Ladies’ Home| 
Journal, Life, Look, Mademoiselle, | 
McCall’s, Modern Romances, Mod- 
ern Screen, Motion Picture, Photo- 
play, Screen Stories, Seventeen, 
True Confessions, True Experience, 
True Love Stories, True Romance, 
True Story, TV-Radio Mirror and 
Woman’s Home Companion. 


National Foam Appoints 


National Foam System, West 
Chester, Pa., has appointed Chew, 
Harvey & Thomas, Philadelphia, 
to handle its advertising, replacing 
A. E. Aldridge Associates, Phila- 
delphia. 


CHICAGO’S LARGEST EVENING 
HOME-DELIVERED CIRCULATION 


Advertisers count on a newspaper’s home-delivered circulation 
to produce a bigger share of sales. Unfortunately, what they rely 
on most, they can’t always count. 


You can count on the huge home-delivered circulation of the 
Chicago American because you can count it! 


The American is the only Chicago newspaper to show carrier- 
delivered circulation figures on an A.B.C. Publisher’s Statement. It’s 
the only home-delivered circulation you can measure in Chicago. 


The Chicago American has: 


* 520,233 total net paid circulation...477,983 in the 
City and Retail Trading Zone. 


* 205,174 copies are carrier-delivered each evening, 
Monday through Friday, in the City and RTZ, 
which means that. 


* 42.9% of City and RTZ circulation is carrier-delivered. 


Evidence of such a high percentage of home-delivered circulation 

is only one of the PLUS advantages which make the Chicago 

American a better newspaper to help you sell more merchandise. 
* Source: 


A.B.C. Publisher's Statement 
6 mos. ending Sept. 30, 1954 


Chicago 


AN SL an american Cage ron } 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


The largest evening circulation in Chicago and Retail Trading Zone 
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Anthropologist Says 
Radio, TV May Help | 


different groups of Toronto stu- WGN-TV, Chicago; 
dents. 


Advertising Age, February 28, 1955 


WGAL-TV, | velopment for Grocer-Graphic, 
Lancaster, Pa.; WMCT, Memphis, New York, and its companion New 
In a test afterward it was found and three Storer stations—WXEL, | England publication, Yankee Food 
that the students who had seen the Cleveland; WSPD-TV, Toledo, and| Merchant. J. W. Megargee, busi- 


Produce New Culture television remembered most; then WGBS-TV, Ft. Lauderdale. Vita- | ness manager of the two Bill Bros. 


came the film, the discussion group pix now has an agreement with 
and radio. The printed word was Guild Films for production, sales 
least effective. 


TORONTO, Feb. 22—Radio and 
television, by challenging the mo- 
nopoly of the printed word, may 


help produce a great new culture, Vitapix Signs 6 Stations 
Six more stations have joined | 
assistant professor of anthropology Vitapix Corp., New York, the sta- 
at the University of Toronto. _tion-owned film buying and dis-| 


according to Dr. E. S. Carpenter, | 


Bill Bros. Boosts Two 


| publications, has been named to 
‘direct sales for the two books in 


and distribution, while Vitapix addition to his other duties. 
‘handles station relations and time. 
clearances. 


Hampden Brass Appoints 
Hampden Brass & Aluminum 
Co., Springfield, Mass., has named 


“We hear a lot about defending tributing company. They are named director of publication de- York, and John C. Dowd Inc., 


Canadian culture,’ said Dr. Car-| 
penter, who addressed the Busi- | 
ness and Professional Women’s | 
Club at its annual International | 

| 


_ Day dinner. 


“Up till now there has been) 
nothing much worth defending in| 
the way of the printed book; but) 
with this new challenge, print 
might come to something when it 
is no longer a smug monopoly, as 
it is now in our universities. 

“The culture of Athens became 
great when writing was introduced, 
but neither writing nor the oral 
tradition had a monopoly.” 

Dr. Carpenter and four of his 
colleagues at the University of 
Toronto are on two years leave of 
-absence, on a grant from the Ford | 
Foundation to study modern mass. 
media. 

They are trying to find out ex- 
actly what television is, what print 
is and how they are related to 
speech. 


® Print, for instance, conveys only | 
sound movements, and not tone, 
body movements, pitch and stress, 
which are part of the spoken word, 
Dr. Carpenter said. 

In one experiment, a half-hour | 
lesson was broadcast on television, | 
heard as a radio broadcast, seen on 
film, used in a discussion group, 
and read in manuscript form by 


Downstate Ad 
Agency Serves 
Big Accounts 


Bloomington Agency with 60 
employees serves 50 accounts 
in 7 states. Does $4'/, million. 


Ww. discovered many advertisers 
were not getting the help they 
needed on sales_ promotion, 
dealer helps, collateral material, 
etc. from some of their big city 
agencies. In addition, big city 
costs were higher than ours. It 
was a miraculous soft spot for 
us. We pointed towards that 
kind of business. Employed men | 
who knew dealers and distribu- 
tors and their problems. Ac- 
quired a specialized staff of crea- 
tive people and developed meth- 
ods of handling all sorts of sales 
material as well as media. Being 
down here where dealers op- 
erate (where the people are) it 
is easy for us to stay familiar 
with them. 


Such famous advertisers as Len- 
nox, State Farm, Thor, Norge, 
Celotex, Oliver, Masonite, 
Eclipse, Beich, Hemp, Eureka- 
Williams, Motorola, Clinton, etc. 
found our sales literature far 
more practical. This brought in 
media advertising from some of 
them and from many other ac- 
counts. It surprised everyone, 
including us, that we became a 
big agency, but it isn’t impor- 
tant. What is important: we can 
give you better service on all of 
your advertising, not just your || 
media. Phone for a Biddle man. 
You'll be pleased with the down- 
to-earth thinking his ideas re- 
veal. 


Boston, to handle advertising for 
Darra-James power tools. H. L. 
Gibson Associates, Springfield, 
formerly handled the accounts. 


Colgate Loses Patent Suit 
Following an eight-week trial 
in Baltimore, a federal judge’ has 
‘ruled that Colgate-Palmolive Co. 
violated a Carter Products Inc. 
|/patent for the manufacture of 


pressurized shaving cans. An ap- 


Schuyler B. Patterson has been Dowd, Redfield & Johnstone, New peal is expected to be made by 


Colgate. 


BIDDLE x0e""° 


BLOOMINGTON, ILL. 
“Where The People Are” 
Service Offices: Chicago + Kansas City 
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CITY, 212 


BEASON BLDG., PHONE 3-3903 


Advertising Age, February 28, 1955 


Ruder & Finn Gets Red L 


Louis L. Libby Food Products, 
Long Island City, processor and 
packer of Red L precooked, frozen 
foods, has appointed Ruder & Finn 
Associates, New York, to handle | 
its public relations. 


Bayuk Acquires 
Lewis Cigar; D'Arcy 
May Get Account 


New York, Feb. 22—Bayuk Ci-_ 


Lewis advertising account, 
handled by Lewis 


now 
Advertising 


Agency, Newark, probably will be 


switched to D’Arcy Advertising 
Co., the Bayuk agency, shortly 
after April 1. 

It will also increase Bayuk’s ad- 


gars Inc., Philadelphia, has bought vertising budget about 25%, Mr. 


‘Charm’ Promotes Kohn 
Bernice Kohn, formerly with the | 
advertising promotion department | 
of Charm, has been named market | 
coordinator in that department. 


Co., 
strengthens Bayuk’s 
among U. S. cigar manufacturers. 


Robert A. Raidt, Bayuk’s direc- 
tor of advertising, told AA that the | 


the assets of I. Lewis Cigar Mfg. | Raidt said. Bayuk currently is 
Newark, N. J. The move)! 
position | 


spending about $1,200,000 for ad- 
vertising. 

The chief Lewis cigar brands in- 
volved in the purchase are John 
Ruskin, Flor de Melba, Melba 


Sine wn iter A ae a ee SS ie 
* 2 eS ch wiGahy ew 0". See < = 


Midgets and Seidenberg. Bayuk’s 
principal brands are Phillies, Web- 
sters and five-cent junior-size ci- 


‘gars. 


® The Lewis factory and sales or- 
ganizations will be maintained 


Lewis employes will be added to 
Bayuk’s 3,500 staff as a result of 
the purchase. 

Lewis has factories in Newark, 


Ce alae wetaae IT Se 25 ee SES, Ted BAGS. Slt LP PRE EO Sk 
“Oe athe z OUR ASES AE Ee Ae ‘ 
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Lancaster, and York, Pa. 

Bayuk sales in 1954 were $34,- 
500,000, and net earnings were re- 
ported as $807,220. The acquisition 
of the Lewis organization is ex- 
pected to increase Bayuk sales to 


/about $45,000,000 a year. 
without change, and abeut 1,000 | 


Doyle Dane Names Parnas, 


Five Others to Statt 


Harry Parnas, formerly media 
director of Cecil & Presbrey, has 


Steelton, Pa., and Selma, Ala.|been named media director of 
Bayuk’s plants are in Philadelphia, |Doyle Dane Bernbach Inc., New 


CAPTAIN MIDNIGHT SERIES... 
now available for syndication! 


For Jet Action it’s—Jet Jackson—Flying Commando! 
This is the syndicated version of the brand new, all 
new “Captain Midnight” series now being sponsored 
on CBS by General Mills and Ovaltine (through 
Tatham-Laird). A big-time, Hollywood-produced- 


and-written adventure series packed with action... 


for viewers and for advertisers! 
Of all Saturday shows available for syndication, 


TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORPORATION, 233 WEST 49th STREET, NEW YORK 19, N.Y. » CIRCLE 5-5044 


this program is the highest rated* on all networks 
in the morning—the second highest rated* of any 
Saturday show day or night! This is your opportu- 
nity to have Captain Midnight (Jet Jackson) on 
your own station, in your own time period. 


Write, phone or wire us collect about availabil- 


ities of this great new program... produced at the 
Hollywood Studios of Columbia Pictures Corp. 


*Nielsen Television Index 


The only company providing advertisers with Hollywood and New York custom 
produced national shows, syndicated programming, and commercials—all on film. 


SAN FRANCISCO, 995 MARKET ST., DO 2-1060 


ATLANTA, 3130 MAPLE DRIVE, N.E., EX 6100 CHICAGO, 230 N. MICHIGAN, FR 2-3696 


York. The agency’s print and time 
buying departments will be 
merged into a single department 


under his direction. Marian Hurley 
will continue as print director of 


the department. 

Other recent additions to Doyle 
Dane’s New York staff are George 
DeCoo, a sales promotion writer; 
Murray Jacobs, sales promotion 
artist; Robert Garsen, media re- 
search; Catherine Noble, an esti- 
mator on the time buying group, 
and Stanley Bachrack, formerly 
an assistant account executive in 
the Los Angeles office, who has 
been transferred to New York. 


at SALES 
MEETINGS 


CORRO-S.51! 


the perfect 
display background 


mre te. a fi “4, 
ka. 


| 


Makes You the Focal 
Point of The Room! 


It’s effective! Use it as is, paint it, silk 
screen it, decorate it in hundreds of ways; 
use it for charts, graphs, sales messages, 
as a projection screen, etc; it adapts to 
your needs! 


It's all-purpose! Hundreds of such di- 
verse organizations as du Pont, Allied Chemi- 
cal, U.S. Dep’t of Agriculture, Armour, Bureau 
of Advertising, Equitable Life, Raytheon, 
Etc., have used CORRO-SET for sales meet- 
ings, exhibits, trade shows, product promo- 
tions, etc. 


It’s dramatic! Striking modern design, 
of silken-finished corrugated in beautiful 
pastel blue. Stands 7’7” high, adjusts in 
width from 9’ to 11'10”. 


It's long-lasting! Philip Morris used it 
98 times as a backdrop for a traveling 
armed-services show! 


It's easyto handle! 
Sets up in minutes, with- 
out tools. Repacks easily, 
Comes in attractive one- 
hand carrying case. 
Weighs only 37 Ibs. 


And it costs only $45 — less than 
you'd pay to ship most conventional displays. 


CORRO-SET can be Fire-Retarded . . . 
see your classified for local Flame-Proof 
Applicators. 


DISPLAY DIVISION 


Gibraltar 


CORRUGATED PAPER COMPANY, INC. 


3 Entin Road, Clifton, New Jersey 
eeeeeveeeveeee eevee eee 
DISPLAY DIVISION, Dept. AA-2 
Gibraltar Corrugated Paper Co., Inc. 
3 Entin Road, Clifton, N. J. 


() ENCLOSED CHECK FOR §........ FER cacscee 
CORRO-SET DISPLAY BACKGROUNDS AT $45. 


C) SEND NEW CORRO-SET BROCHURE 
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To assure a successful operation, a surgeon first checks the in- 
side facts with a fluoroscope or x-ray. And what x-ray does for 
the doctor, the 600,000 IBM cards compiling the J. A. Ward 
survey can do for an advertiser. With them he can, for the first 


time, assure a more successful business operation. 


Here, for example, is an x-ray analysis of one of radio’s most 
influential daytime radio shows—QUEEN FOR A Day; heard five 


days a week on Mutual coast-to-coast (11:30-12:00 noon NYT): 


First —a big audience—2,487,000 daily listeners on the average. 
And remember, these are people listening, not just sets tuned in. 


Second—over 75% of all shopping is done after QUEEN is broad- 


cast. QUEEN’S listeners make most of their purchases while 
the commercials are fresh in their minds. And more than 

a third of them hear it regularly in the kitchen. You can help 
make up their minds while they’re making up shopping lists. 
Third —nearly 70% of QUEEN FoR A Day’s audience can 

not be reached by any television show no matter how popular, 
because 1,721,000 of them simply do not have TV sets. 


This x-ray shows what P. Lorillard gets for its Old Gold on 
QUEEN FoR A Day in its fourth year of sponsorship. There’s still 


room for a companion advertiser five mornings a week. 


Let Mutual’s Mister PLus develop the picture further for you. 


MUTUAL BROADCASTING SYSTEM 


1440 Broadway 
New York 18, New York 
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WRCA-TV Ofters Discount 
WRCA-TV, New York, is offer- 

ing a 50% discount to advertisers 

who buy as many as fourteen 10- 


' to 20-second station breaks during 
a Sunday through Saturday week 

in Class D or C time. Two adver- 
| tisers have already signed for 


There’s a lot of thinking to a 


oad Genes music enthusiasts .. . 
Country and Western 
JAMBOREE! 


the new monthly magazine by 
the publishers of DOWN BEAT 


200! Calumet Ave., Chicago 16, Ill. 


Don’t let all that action fool you, cousin. 
Music, decor, refreshments—in fact, every- 
thing—has to be right! Get your product in 
on all the big 


lans, via the authoritative 
ing to 30 million Country 


Write today For Facts and Rate Card! 


maher 
@ publications / 


Publishing since 1934 


Down Beat—Country and Western Jamboree—Record Whirl— 
Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 
—Loa Farmacia Moderna—La Tienda—Elaboraciones y Envases 


| Spots on this basis: Keebler Bis- 


Frank-Guenther Law). 


Warner Theaters Name Goth 


Edgar Goth, formerly advertis- 
ing head of Fabian Theaters, has 
been appointed director of adver- 
tising and publicity for the Stan- 
ley Warner Theaters in New Jer- 
sey. He will coordinate and super- 
vise all promotion and merchan- 
dising for 40 movie houses. Mr. 
Goth succeeds Robert R. Deitch, 
who has resigned to join Eastern 
Drive-In Corp. 


Pickrell, Kent to ‘Newsweek’ 


Daniel S. Pickrell Jr., formerly 
with Career Publications, and 
Roger B. Kent, previously adver- 
'tising director of Harvard Business 
| Review, have joined the New York 
isales staff of Newsweek. James 
|Miller, formerly with Newsweek’s 
‘Philadelphia sales staff, has been 
‘transferred to the Cleveland office. 


Northcott Tells of 


cuit Co. (McKee & Albright) and_| 
Buitoni Macaroni Corp. (Albert Railroad Promotions 


} 


at Agate Line Meet 


CHICAGO, : 
bulk of the $3,000,000 annual ap- 
propriation of the Union Pacific. 
Railroad goes into newspapers and 
magazines, the company uses a 
great many special types of pro-| 
motion, H. B. Northcott, general | 
advertising manager of the rail-| 
road, told the Agate Club, maga- | 
zine representatives’ association, | 
yesterday. 


printing a special menu for the’ 
luncheon, 
folder which is employed in the) 
dining cars of Union Pacific pas- 
senger trains. In addition, he dis- 
tributed boxes of book matches 
carrying the U. P. trademark and 
sales message, as weil as pocket 
calendars which also provide a 
map of the line; pictorial] postcards 
distributed to passengers, and pa- 
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SOFT 


TOUCH—These 
pillows will be promoted to read- 
ers of spring issues of home serv- 
ice magazines. The color page is by 
Dayton Rubber Co. in cooperation 
with Edson Inc. Norman D. Wa- 
ters & Associates, New York, is the 


“color-full” 


agency. 


per doilies which feature Sun Val- 
ley, owned by the road, and other 
vacation spots on its lines. 


= U. P. was one of the first ad- 


total 
retail sales 


*1,482,378,000 


- Salt Lake Intermountain Market 


Fenced-in by the Rockies and Sierras, 14 million prosperous prospects of the Big Salt 
Lake Intermountain Market work, play and shop together like one huge neighborhood. 
In fact, Salt Lake City furniture stores make regular neighborhood deliveries to points 
200 miles away every-other-day. Best of all, the whole neighborhood receives The Salt 
Lake Tribune or the Deseret News and Telegram. Use their combined power to reach 


and sell this treasure chest in the heart of the West. 


Che Salt Lake Tribune 


(MORNING & SUNDAY) 


DESERET NEWS w 
Salt Lake Telegram (eveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


vertisers to use a playable record 
|in a regular magazine ad. This ap- 
peared in a publication for rail- 
|way ticket agents and carried a 
sales talk by the general passenger 


‘traffic manager of the road. 


It also distributed records re- 
‘producing “going away songs” 
/sung to departing guests by young 
| people employed at vacation re- 
|sorts operated by the road during 
'the summer. These, too, were dis- 
tributed to travel agents, with a 
few commercials at the beginning 
and the end. 

Children are given special at- 
tention in the road’s promotion, 
Mr. Northcott reported. Small 
space advertising carried in boys’ 
magazines offers reproductions of 
_famous U. P. passenger and freight 
'trains, and these are in great de- 
mand among the youngsters, “‘even 
'in an air age,” Mr. Northcott com- 
mented. 


_® The illustrations for these re- 
'productions are from the annual 
‘calendar, distributed by the mil- 
lions by U. P., which uses color 
|photographs taken at various sce- 
‘nic spots on the line by the com- 
pany’s own photographers. 

Another interesting use for the 
‘same illustrations is picture books 
|supplied to children. They repro- 
‘duce the illustrations in full color, 
and then carry outlines which may 
be colored by the young artists. 
The road even supplies the cray- 
ons. Washable bibs which may be 
taken by parents are also sup- 
plied to youngsters journeying on 
the U. P. 

Union Pacific is one of two U. S. 
railroads which spend over $1,- 
000,000 a year for advertising, Mr. 
Northcott said. The other is Santa 
Fe. 


Omar Inc. and Rayette 
Move to Bozell & Jacobs 


Omar Inc., Omaha bakery-to- 
home service, has appointed Bo- 
zell & Jacobs, Omaha, to handle 
its advertising, beginning March 
|1. Newspapers, radio and televi- 
|sion in Omar’s six-state service 
area will be used. Fitzmorris Ad- 
vertising, Chicago, is the current 
agency. 
| Rayette Inc., St. Paul maker of 
professional beauty shop products, 
has named the Minneapolis office 
of Bozell & Jacobs to handle its 
advertising and public relations. A 
schedule of more than 60 pages 
‘in trade publications plus a sub- 
stantial increase in newspaper ad- 
vertising is being planned for a 
1955 campaign. E. T. Holmgren 
‘Inc., St. Paul, is the former agen- 
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ARIZONA 


FULL POWER 


KTVK’s 100,000-watts video power covers the fabulous 
‘Valley of the Sun’ like a blanket. The clear KTVK signal 
extends into every corner of the rich $1,109,627,000.00* 
Arizona market — giving you 142,179 TV Homes (that’s 
83% of the State). KTVK’s tower is 2,886’ above sea 
level — 1,784’ above the average terrain. KTVK operates 
at FULL POWER at all times! For Greater TV-Value . Greater 
Coverage —- it’s KTVK in Arizona! 


PROGRAMMING 


In addition to ABC’s imposing line-up of shows, KTVK gives 
you top local programming — from live musicals to remote 
telecasts of the biggest sporting events. KTVK gives you 
the Southwest’s most complete studio facilities, as well as 
the latest and best in microwave and remote facilities. 
Hard-selling local merchandising is also part of KTVK’s suc- 
cess story. ‘“‘Shop, Look and Listen,” televised directly from 
food and drug stores within a 40 mile radius of Phoenix, 
is just one of the bonuses that make KTVK Arizona’s 
greatest TV buy! 


PERSONALITIES 


It takes top personalities to sell — and KTVK’s got ’em. 
Bee Pine, Art Brock and Vic Gort are just a few of the 
TV personalities that take your sales-story to the big KTVK 
audience. 


*SPENDABLE CONSUMER INCOME 
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From plant model (above) to model plant. 
This Kalamazoo plant of the Upjohn Com- 
pany contains well over 1 million square feet 
of floor space — was designed and built by 
The Austin Company after an initial sales 
contact traceable directly to advertising in 
Fortune. 
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To reach the men who make 
black ink out of blue sky... 


THE AUSTIN COMPANY knows that capital expenditures like those for the 
handsome plant shown below are top management decisions. 


In fact, president G. A. Bryant of The Austin Company, which designed and built this 
plant for The Upjohn Company several years ago, still likes to recall that the initial 
contact on the sale was a personal phone call to him from Upjohn’s president. A 
phone call which was largely the result of admiration for the advertising Austin 

had been running in FORTUNE.* 


FORTUNE’s Results Case Book is an impressive collection of advertising success 
stories from every field of industry. Why not ask your FORTUNE representative 
to review his copy with you? 


Fortune Magazine, 9 Rockefeller Plaza, New York 20, N. Y., JUdson 6-1212 


FORTUNE GETS 
i 


“As a charter advertiser, we had faith in Fortune’s ability to reach top management 
in American industry. Through the years Fortune’s growth in stature and 

influence has been reflected in advertising results for Austin which have continued 
to justify its first place on our advertising schedule.” G. A. Bryant, President, 

The Austin Company, Engineers and Builders. 
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Schiller, Dreiman to Hannagan | head of the magazine department. | Basford Adds Account 


Ronald Schiller, formerly an) The company has appointed David 


Steel Shipping Container In- 


editorial consultant and free lance B. Dreiman, formerly associate | stitute, New York, has named G. 
magazine writer, has joined Robin- editor of Life, an account execu- M. Basford Co., New York, to 
son-Hannagan Associates, New tive on the Gillette Safety Razor handle advertising and public re- 


York public relations company, as Co. account. 


lations. 


Pp 


4. FIVE 


foes OF A MARKET 


O’CLOCK RUSH 


... thousands of workers going home from 
jobs in Albany, Troy, Schenectady and 23 
other cities of more than 10,000 population 
throughout 30 counties of Eastern New York 
and Western New England. 

More than 410,000 families in this area 
turn to WRGB in Schenectady, N. Y. for 


their television viewing. 


Represented Nationally by NBC Spot Sales 


A General Electric Television Station 


Advertising Age, February 28, 


Coming 
| Conventions 


| 


*Indicates first listing in this column. 

Feb. 27-28. Advertising Managers’ Bu- 
reau, New York State Dailies, Hotel 
Syracuse, Syracuse. 

Feb. 28-March 1. New England News- 
paper Advertising Executives Assn., con- 
vention, Parker House, Boston. 

March 2. Associated Business Publica- 
tions, eastern conference, Roosevelt Ho- 
tel, New York. 

March 5-6. Missouri Newspaper Man- 
agement Clinic, School of Journalism, 
University of Missouri, Columbia. 

March 12-15. Advertising Specialty Na- 
tional Assn., third annual spring special- 
ty show, Palmer House, Chicago. 

March 16-18. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

March 17-20. Advertising Federation of 
America, Fourth District convention, Tal- 
lahassee, Fla. 

March 17-20. Southeastern Advertising 
Conference, Florida State University, 
Tallahassee. 

March 18-19. Atlanta Advertising In- 
stitute, 6th annual meeting, sponsored by 
the Atlanta Advertising Club and Emory 
| University, Alumni Memorial  Bldg., 
Emory University. 


“Horse-Sence 


MADE HISTORY FOR CALIENTE 


Caliente Race Course conducts thoroughbred racing every Sunday year ‘round. This unique 
meeting makes continuous advertising essential. Last year, for the first time, we concentrated 
a large part of our advertising in the San Diego Union and Evening Tribune to give ‘us con- 


tinuous coverage in Caliente’s 


rimary market — San Diego County and Southern California. 


And last year, Caliente showed a 12% gain in wagering — larger than any race course in the 
North American Continent. 


TAKE A NEW FREEWAY TO 
A HAPPY DAY AT CALIENTE 


Perhaps you were not aware of it, but new 
freeways now completed — or im the last stages 
of completion - speed you to beautiful Caliente 
faster than ever before in history 

THE NEW MONTGOMERY FREEWAY - 20% io 
use - gives you a speedy four lane highway riche 
to the border in just minutes from San Die zo 
THE NEW WABASH FREEWAY - this wonde: ful 
new highway 1s perfect for those of you who 
live in the East San Diego area and enjoy 
Caliente. Try it - you'll make your wip fauer 
than ever before 


10 RACES SUNDAY 
FIRST POST 12:30 


VICTORIA HANDICAP 
CALIENTE'S TOP THOROUGH. 
BREDS MEET IN THE MILE AND 

SIXTEENTH FEATURE 


VANCOUVER ALLOWANCES 
2-YEAR-OLDS CLASH AT ONE 
MLE AND SEVENTY YAROS 


CAMADA PURSE 
THE FEATURE SIX FURLONG 
DASH FOR THREE-YEAR -OLDS 
AND UP 


Yes, today, beautiful Calienre is closer to San 
Diego than ever before. This Sunday... enjoy 
8 lessurely and lovely drive to Cahenre and 
then enjoy a wonderful afternoon of sun, fun 
and the Sport of Kings staged in the leisurely 
Cahente fashion 


COMING — BIG NEW YEAR'S WEEK END OF RACING AT CALIENTE 
8 RACES SATURDAY, JANUARY 1 + 10 RACES SUNDAY, JANUARY 2 


MAKE IT A CALIENTE PARTY 


service will held @ table in sun or shade fer you at Caliente 
Sundey Get up © party ond coll BEiment 9-4296 end meoke your reservations 


Ee OMe 


eT 
Executi 


See eS 


CALIENTE CALLS YOU TO A DAY OF ESCAPE 


(7 John S. Alessio, 


ve Director. 


et ieee 


=) 
is 


To the leisurely land of clear weather : To 


Where blue skied days and warming sun, 
Tangy breezes and tingling fun, 
And thoroughbreds and golden hours, 
And bugle calls and flaming flowers, 
All weave their magic spell together! 


10 RACES SUNDAY INCLUDING FOUR FEATURES 


THE MADRID ALLOWANCES |: the feature race 


with Coliente's leading 2- year-olds going one mile 


THE LISBON HANDICAP brings out Caliente’s 
top older thoroughbreds in @ 6 furlong dash. 


THIS 
THE Cl 
2-YEAR 


A sptaar 


THE 
THE SPAIN COMBINATION o specio! 6 furlong 
sprint for 3- year-olds only. 

THE PORTUGAL marches Coliente’s 3-yeor-olds 


ond up in @ special mile race 


REMEMBER - FIRST BUGLE CALL IS AT 12:30 


We'd enjoy reserving @ table or chair for you in sun or shade. Enjoy our delicious American or Mexicon food 


USTEN, CAN'T YOU HEAR THE BUGLE 
CALLING YOU TO BEAUTIFUL 


HOME OF WORLD'S RECORD DAILY DOUBLE! 


Please call BE| mont 9-4296 - or stop in the Caliente office next to the Grant Grill in the U.S. Grant Hote! lobby 


THE RACES AT BEAUTIFUL CALIENTE 


GOING THE MILE AND ONE. 
SIXTEENTH DISTANCE 


THE OHIO 


FOR 3-YEAR-OLDS AND UP 


POR THE FIRST TIME THIS YEAR ~ 
2-YEAR-OLDS AT 1' 16 MILES 


free reservation service will held « table in sun or shade for you of Caliente 
Sundey Get up © party ond coll BEimont 9-4296 and make your reservations. 


YOU - IF YOU HAVE NEVER SEEN 


At the bugle's call, each Sunday ~ more and 

more people are swinging down Caliente way 

SUNDAY for s leisurely day of sua and fun at this play- 
ground of the aauons 

NCINNATI 


-OLDS AND UP 


Many of them come from many miles away 

because Caliente s fame for fun has reached their 
€ars...oF because they have been to Caliente 
before and re-visit it each time they are at hand 


They say many nice things to us: “Caliente gers 
more besutiful each year.” “I have more fun 
here thao any race course I've visited.” “Your 
phowo-fnishes are terrific 


Oddly enough, many of you who live right 
here in Caliente's oeighborhood have never 
visited this great and iovernationally famous 
rece course 


This Sunday ~ we invite you to visit ws. 

We don't promise you that you'll say nice 
things abour Caliente. We doo't even promise 
you that you'll like Calieare But we do promise 


will give you excitement you'll alk about. 
Come and see ~ this Sunday. 


MAKE IT A CALIENTE PARTY 


Here is additional proof that the saturation coverage of San Diego's billion dollar market by the San 
Diego Union and Evening Tribune ... solves even the most difficult selling problems. These two great 
newspapers are the primary backbone media for telling and selling San Diego. 


REPRESENTED NATIONALLY BY 


See eee, 


San Diego Union 
ll a. ae 
EVENING TRIBUNE 


THE MOST IMPORTANT 
CORNER IN THE U.S.A. 


SAN DIEGO 
CALIFORNIA 


THE WEST-HOLLIDAY CO., 


INC. 


1955 


March 21-23. Canadian Assn. of Radio 
and Television Broadcasters, annual con- 
vention, Chateau Frontenac, Quebec. 

April 4-8. National Advertising Agency 
Network, 24th annual conference, Del 
Monte Lodge, Pebble Beach, Cal. 

April 5-7. Point-of-Purchase Advertis- 
ing Institute, annual convention, Palmer 
House, Chicago. 

April 13. Brand Names Day dinner 
Brand Names Foundation, Waldorf-As- 
toria, New York. 

April 16-21. National Business Publi- 
cations, spring meeting, Boca Raton Hotel 
& Club, Boca Raton, Fla. 

April 21-23. American Assn. of Adver- 
tising Agencies, annual meeting, Boca 
Raton Hotel & Club, Boca Raton, Fla. 

April 21-23. Southern California Adver- 
tising Agencies Assn., annual conference, 
El Mirador Hotel, Palm Springs. 

April 22-23. Advertising Federation 
of America, Eighth District, Hotel 
Nicollet, Minneapolis. 

April 26-28. American Newspaper Pub- 
lishers Assn., annual convention, Wal- 
dorf-Astoria, New York. 

*April 30. Midwestern Advertising 
Agency Network, 2nd quarterly 1955 
meeting, Bismarck Hotel, Chicago. 

May 2-3. Outdoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertis- 
ers, annual convention, Royal York Ho- 
tel, Toronto. 

May 5. International Advertising Assn., 
annual convention, Plaza Hotel, N. Y. 

May 5-8. American Women in Radio 
& Television, annual convention, Drake 
Hotel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 22-26. National Assn. of Radio 
& Television Broadcasters, annual con- 
vention, Shoreham and _ Sheraton-Park 
Hotels, Washington, D. C. 

May 23-25. Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore 


Hotel, New York. 
May 25-28. Associated Business Publica- 
tions, annual spring conference, The 


Homestead, Hot Springs, Va. 

June 5-8. Advertising Federation of 
America, 5lst annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual conven- 
tion, Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 


national conference, Schroeder Hotel, 
Milwaukee. 
June 19-22. Poster Advertising Assn. 


of Canada, Hotel London, London, Ont. 

June 26-29. National Advertising In- 
dustries Exposition, Hotel Morrison, Chi- 
cago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 

*Sept. 10-14. Screen Process Printing 
Assn., International, 7th world conven- 
tion, Ambassador Hotel, Atlantic City. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic 
Club, Chicago. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Insti- 


tute, Biltmore Hotel, New York. 
Nov. 14-18. Financial Public Relations 
Assn., annual convention, Hollywood 


Beach Hotel, Hollywood, Fla. 


G. A. Goodrich Moves from 
Potter to Jackson, Haerr 

G. A. Goodrich Co., Chicago 
maker of Good-N-Rich cake mixes 
and specialty food products, has 
moved its advertising account 
from Robertson Potter Co., Chica- 
go, to Jackson, Haerr, Peterson 
& Hall, Peoria. Potter resigned 
‘the Goodrich account because the 
"agency handles a competitive ac- 
‘count, Savoy Foods Inc., Chicago. 

A Lenten promotion for Good- 
N-Rich cheese cake mix will be- 
gin next month in newspapers in 
seven major markets. 


Sylvania Names Sullivan 

Wynn T. Sullivan, formerly ad- 
vertising manager of Heyl & Pat- 
terson, Pittsburgh, has been named 
fixture advertising and merchan- 
dising manager for the lighting 
division of Sylvania Electric Prod- 
ucts, Wheeling, W. Va. 


—— 


a 


ANIM OE Saget Oe : hale: Pid: ety ea oF P aoe PAR OPAL OD, tea SOLE np teh ee oe ie. e. : | : Git eae eke ce Pe ; it ‘ \ 
i a rerum Craft eae’ OS Trp ig PM: Bd es CePA okay ewe are ae Reine oem A SOR Gil oS 2S wieid see eri : a ae NR Ngee BSE Ped St Ne ae PSOne Tae Noe ee Pade oe NTE ee ek Mpa Oa: wie cal doh . PRO TEP  eee, o 
fey 5 Wah. SRE ee) oo SON Cr ig Ma PF RR lle (Wd URL Aw des in tae et ee Pens. ong Waren Tam ot eae ae SR ay SARE Sons eM fcr? Cie eae Wes AE OANA Seb apc a pi oe EF aos Bo Bae 
> AY ae Pe il a Saree ia ee aise j PL I Prk “ << S a a Aton ne -& es ee ; ‘ F be $i ' i; ves ise Fate Me : ‘ UF ak 
> ee Sed [ ee Bhs ei at Ri Disa ae pee a Teg ata EY Za 3 , fey Nai.” UES Mit Se rae a . Sek ” : Yad ree Wee eee ad Saas te AEN) Be het. Rg ee, Sa mcg? 
wea i, ae he a eee ; 5 ee METS tee Bodh th é lig Cp oe 5 Sg, Ae ais 2 7 Bo Jae = bapa sels Wi ae ea ah 6 Pie 2) Sumer Se Pit NR I ee 5 Fei Se ae eg 
Ea oe Aaa Yi Bes Tog aa Dek Dig Soran, (PRY: PR aH RS hon ACCS Sar 2s Sp tel Py aes ae Sims aone ap, © —. a : *y i a ese ee oe eae. Saal Hy aE WES: Greet Gea gt RO Adh fee eis. = fe ORY 6 SS ARE DEO. ante? Sia Weer te i 
SS URN ah a tk. Meee aes St ay cen eae apenas ane a ie Sees aaieie se eek 5 Be Se RE abd 58 Sar esc rg gal agar ae iaon |. Se ot cele eRe SM Kae. Ola artestae Poe ey RAP SE Eee Aare BR See cag eae ay Ve een eS : ; % 
& ea ois a ene Pet dari Nae ry toe! SSR eae Figs Be ne Sapte oe ;* Vetoes p = ys 4 v. n¥ < : * * Le Be PRR hin hoy Sek . ra + de Si, ii: " « . ‘<< * : a ‘e Saadeh ; . ; " . 
BAR es 
eae 
Rea te 
J 
im SS os : 
sg 
| 
} 
i | 
ost Oe ce. Ree ee i ie aes RE EG, is De ei Renn a ee a ce 
fs = ee eee ES cs oe ee a ee et eee a - eigece Mee SS See ie ae ee 
Saas 38 SF es Bo eae a ee ae = be Oe ee | 
Se oes eer ee er RE EE ce 
: a Seas Te ed % re 2S a a *: ‘ 
‘ rc ee 
wy baila 14 > " 
- a Siar, 1S age ibaa SS, nn ssa PB «9 Son 
ee See ee. aR Re, jure gk ot ae i. 
) eo. a ee 
foe omer mtr ee Oo eee ae i 
eee Sc gale aes," i am 
(ces Ss ee gy a CR 
So. = ee ae endipeai i x. etn 
Wh? Spee ee ee » es et ss 1, OS AS an aS 
e: “— sa: sors cae nies el eee a < heal vcr eas ao 
be: . a a © ? prem ; aa cere 
— 7 ail 6 oie 
a ge eats ae ye - | : 
a 
: 8 a ee ee 7 : 
v eee ——— 
: Eee a eel we Be w B 
: eerie 
| 
ee . : 
a | | 
; | | 
ie 
ae | 
te ¢ 
oe | 
DS ae | 
[ | 
2 | : 
B2lce ’ 
AF SS : | i 
j ; 
5 S . : é Sey ey S ee a oe ee eS 5 il Rpt i 4 } 
:. 7 oe, Pesos: % by 
a & fa ees Be Oa cnet ew mee mre gers o . bay eke Ss = | ge. 
awe gee te Oe SG OS eee eee a : ee ae ek a | } 1 
. ‘ (6 (Sdirset seve CRANE NRNRCONN het publ gc Re ee eae Ele? ina = i ’ 
: = ms : oe | ; a 
a ' Pe ‘ OE ee | f 
a Lae = ee et aan 
; Rs. - oe is me |} 
‘a oe (ie a + eee 
= “ ts % # i ee : 
“ e Q . . 2 ae aig 
a re f f Rae Sy Beaty een ; ie Fas 
Fi py y . : oe a> \ yp he a Ney ies 
oe eo 4! ys ae Roe 5 Pe Qe  \ eo, 
F is os ms al ob oe _— Vta q ~~. af es 
ace e Coaiigh7? LN LLL TT TN LL, TTT TT TET STN: TT Gee -/ , free Be 
oat nd a . : a x A A} . - a ee “ 
chet ae ¥ “Sh Kal a 5 Z£x% 0 Pa: Ks a 
aie gr 4 el | We ? eae Ay 3) > + 7 oe. i 
ee ae y ) HH + its a. Pe a wot ¢ oe ~ 7" Mh A ~ A hal Aida Moos ,. as { 
a ae 4 is y, > i is = CS os — NT oe We > - : ‘3 ee a - % ; 4 
7 # 3 LY bi = rey) a ey ¢ ie, { x pac Fett | LA lt ae, @) Ck 4 WS » QI *p i, j 
4 my  SypV Sel) wall ee" Gea oe 4 f of 
i 2 Ay H } . OO Ny Bosc ~ LAS ION 7S lw at) ae os OQ ie 2 
‘ PSS ' ee \ 7 F / d Z| \ ; if CPR Serer i BPE %. {| WO ~ is % i 
a / I S A Cue wy Ran dan Sea Pt ‘ " Be, ee i 
oe Die r 7 : G\| NG {| vy/ Sie’, Ww) ee OS A R37 QA. eet Gens mt 
: Stites tf ») YS iy tere! 4 romenae ole | A — a é 
oz Ra Be oh ro ‘ — , ‘ ii, f@ = Te Ji Ao 2 oa] “yn eet ee ge - 
{ee pie : \! { AeA are (a WLR, ADDN Wh ys fon Pt ae 4 
ve —i iS LOA = MYA. by) Le ( 
pee ’ rae al het NY AP) Wey’, Say ip i o , 
i ee aoe 5 SS WH Sr: “3 ae, % at , : 
ae : \ ces ae Bronce ae | fl P wed Iman WD oe 10-R wf ; : 
“eh en ee of ; ~ fa lege = «(| 
3 ar : bs a ee \ p Ke! \ Ly x ee = | 
oe * 5 — “° , . Setates senha iH MAA 2 eo } 
ioe ch See || Yay iy oe. ee ae ; § 
ie oe i | | Ne ‘f ¥ Rees, oF i 
se oe ‘ ater eaten ¢ ¥ i - ’ ae — + on - 
, e ‘ 5 F; . gta, # enters Sa { | ry oe ee e ia i ; 
ie Eg ee ee LS AL AL SL TT Ta LL aT LAL TT a SS fF pe a | 4 | 
oe Pa Ee Tee 
: oe a TOLEDO be “ 
a » . ae ie & 
aga ee ign Bip 
a eee. Bete Aa i Be i 
< te 2 ote Bn —— oe | 
x pe pe: 3 MARATHON me Kings'as saged'ue Coleen 
! me fe = 4 te pee <3 4 
“ 2 es es es os | a : 
‘ ae ee “ = ae » to 
; bray ae so ys mae “a ca oe No NS ENED a 4 ee isi bias «: UsTEN, CAmrT TOU Maan THE BUG ior { 
= ‘ Ada 3 on “yd tae LOE CAuuNe TOV TO BAAuTOVi on ' 
ae ae ES de a Ihe at ee. Pr: og 
ee eee | { 5 oe ae, ‘ Ra? = , ae 
" is nd | 4 ay M35 < me. 2 ee Pa: is ~ B 4 as | 
: . ame Lees 4 " ar = ha eae 4a | selon > \ 
ee Fes “Sang by 4 - x : ‘es i ~ ff os Pec * hee | 
. ae : "Re Fig +a fe! a aha eg skys <2 tow : 
mA ; ee os Sa ie MOMs OF WORLD'S RECORD DANY DOUBLE! . Ee v # v eR ee le cia ma 
; ee tele a ; on sit - — oe i 
id , bt Bas o~ : 3 
; * ye De Napeon ae ee i 
: i. ee OME ROS ee fe “aes 
a es + a oor ew 3 si 
| a ne cinta i 
be a a - ee 
; o Jeatig s EE NT TT RRA EET EIT TBAT ees 
‘ SRR gS Ri ome cogs i a SNE SE a ww ce — . nme a: se germ oo 
: : ee gre a BR Coenen ee Ve oe LE see e Soe : Ne ' 
(SSE NE RC AE RE a ER RE EERE 8S BE iy : <* . | 
| ae fe ee a Ree raed pete il a As Sei ee 4 Ce Pate ee Be igs ONS ee oie Te ee i Pao oe <a is Ce: 
7, rae ¥ tke pe a Se as CO sae Oe Lem eee ee Ee RRS, Ei age 4 é Z gs aoe 
‘ as a so al ESS hos oa a ge on ct ee ee ee Pane Se 
| ee | | 
| } 
Ne " 
mm yee a 
I 
4 q ‘ 
% | a | + 
ae e | ; 
Ee, ee . al : 5 “ 4 : par ‘Cateay- ‘ tba ee, 3 eae ited pdt Oe Aa eg Ne eee ae ee ease ka pes Sie 5 2 oben eae, gee te shat.” PE See ae en yee 
‘i oe ae ? St Se ip: Seat ee ma jee Yan aati ¢ “Ke a way aa Fist bas hos Se e, © Mr y ' pare ae eS a eS * << wae pea: a — ! Tht ae os 
( wee StF J hw " ae, ae i f tiie ~ 3 ey mara Mee TES TR CEN ae pereye mie > ne se I, SS — r > eer oir nae Ae Pag ort = aikaemema += pat ' _ - i ge d Wt cs peed = Fite a opr 
See ~ yar MARIN dy She oy aia BS ak gn ORE EPP PG I ee ADE 7 Say Se os eh ee Reet pod ene eS be ea is vt : Fcgaite =A Pie ty. a: ba SPs Seg ‘ ‘ad Pel hoe a PP Pe er Tae eee % wee Nia ape yet Wag he i ate 
; ae eS oes pe ilk Ted ince # ape a wea itt i athe Ps AS ke ° ape pe Fk . ey eo eet ; ta % os Bay , Bie oe 5 is ee ad , “ere nr) Pa) eee on or ue . a oe s,s, re . prey Fl = ei oad z 4 a . ive hast ee : ¥ e As iat vs a gp : eee bp % . Sek S 
2 eae rieewnane Q “ eet POLE. 5 OSS Peel ear ‘a gS be ae: Seat H wie, : tae, a : 3 eS ead at Ere ie, wag Fe bp de . i beret “J i Ae 
Ss ae Pe Ph TEE Saimenigen t ie ie toms Rae, Ser : 3 == rn Fee os : EY i bs ask A SN ei y Gane mimes cig ae oe eae Oh , _ ora oA he Cas Sey oe ie oo <a xe : : RMS DE ENG ROE eR 


Advertising Age, February 28, 1955 


NEW.... DUFFS. 


LOW-CALORIE MIXES! 


EAT CAKE AND STAY SLIM! 


QUICK, EASY “CAKE N FROSTING MIXES GiVE YOU DELICIOUS 

FROSTED LAYER CAKE WITH LESS THAN Vy USUAL CALORIES 
BETTER TASTING, LIGHTER 
SHAN REGULAR CAKES! 


tena Moe’ 


. 


vide oan Woes 
S88 OM Hite RRO A BEADS SICH 
OF COD CARE MODIFI RT: 


‘Se Basy to Bake,” Taste and Look Wonderful, b Sis anaes 
Sey Firat to Try New Low-Calorie Mixes ikceccme : 


NOT JUST CAKE BUT FROSTING, TOO 


Simao 


BOLOEM ~ GHOCOLATE LAvER 


‘DUFF’S MIXES—the First and the Best! 


EXPANDING—Introduced late last 
year in the Washington-Baltimore 
area, Duff’s Mixes is now expand- 
ing distribution of this new low- 


im 


calorie cake’n frosting product. | 


Newspaper ads like the above are 

slated for eastern and midwestern 

markets. Doherty, Clifford, Steers 

& Shenfield, New York, is the 
agency. 


Ad Groups Agree 
to Trade Data on 
Education Efforts 


New YorK, Feb. 23—Represen- 
tatives of eight advertising organ- 
izations agreed here last week to 
make efforts toward improvement 
of communications regarding their 
educational activities. 


Meeting informally at the invi-| 


tation of Jordan D. Wood, chair- 
man of the international education 
committee of the National Indus- 
trial Advertisers Assn., the groups 
decided to exchange information 
several times each year regarding 
projects undertaken and accom- 
plished by them in the educational 
field. 

In addition to NIAA, represen- 
tatives were present from the 
Assn. of National Advertisers, Ad- 
vertising Assn. of the West, Ad- 
vertising Federation of America, 
American Assn. of Advertising 
Agencies, Exhibit Producers & De- 
signers Assn., National Outdoor 
Advertising Bureau and Alpha 
Delta Sigma. Seven other organ- 
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BOOK 


GET THE FACTS ABOUT THE 
WORLD'S BIGGEST MARKET! 


p> Read about the keys that open 
82,968 doors in the multi-bil- 
lion dollar construction market. 
Get the free, new ACP booklet, 
“The Key ...”, by writing: 

Gordon L. Anderson, Sec’ y. 
ASSOCIATED CONSTRUCTION 
PUBLICATIONS 
1022 Lumber Exchange Bidg., Minneapolis 1, Minnesota 


ASSOCIATED CONSTRUCTION PUBLICATIONS 


izations which had earlier indi- 
cated their intention of partici- 
pating were not represented at 
the meeting. 


Iron Fireman Names Hoyt 


Don Hoyt, formerly advertising 
manager of Mixermobile Corp., 


-|Portland, Ore., has been appointed 


advertising manager of the elec- 
tronic division of Iron Fireman 
Mfg. Co., with headquarters in 
Portland, Ore. 


‘Y&R Names Thompson V. P. 

William D. Thompson, 
joined Young & Rubicam, New 
York, in 1952 as an account ex- 
ecutive, has been named a v.p. and 
‘account supervisor. 


Agency Becomes Savage-Lewis 

Addison Lewis Co., Minneapolis 
agency, has changed its name to 
Savage-Lewis Inc. Addison Lewis 
‘is chairman of the agency’s board, 
and Erle B. Savage Jr. is president. 


who | 
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_Admiral Buys TV Quiz |starting March 2. Russel M. Seeds 

Admiral Corp., Chicago, will|Co., Chicago, is the agency. W. A. 
move in as alternate sponsor of Sheaffer Pen Co. remains as the 
“Who Said That?” (ABC-TV) | other alternate. 


ADVERTISERS ¢ AGENCIES e CLIENTS 
Every day—somewhere—a claim is made 
for Libel, Slander, Invasion of Privacy, 
Copyright Violation. 
INSURE THIS HAZARD! 
Our adequate and amazingly inexpen- 
sive policy is a smart safeguard — experi- 
ience has proved it. 
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AND RATES 
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Insurance Exchange 
Kansas City, Mo. 
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|Miss Verhine previously was as- 
‘sistant to the research director of 
/Tatham-Laird, Chicago. 


GOP Choice of ‘56 
Meeting Site Adds 
$250,000 to TV Cost Micrel Publishing, Co. 


WASHINGTON, Feb. 23—In pick-|New York, and subsidiaries, re- 
ing San Francisco as the site of | ported a gross income of $70,017,- 
its 1956 Presidential convention, |913 in 1954, compared with $67,- 
the Republican National Commit- 646,216 in 1953. Net income after 
tee kept an eye on the tv audi- taxes was $5,924,300 in °54, com- 
ence. But the party chiefs proved pared with: $3,550,130 in °53. This 


that political considerations still represented earnings per share in 
take precedence over the conven- °54 of $6.73 against $4.03 in 53. 


Advertising Age, February 28, 1955 


s . um | chain of successive record direct ; York, has been appointed to the 
rem .. ia ~ a i "agency’s client contact staff. Aus- 
s 4 or the past five years, the total |tin Lempit, formerly with Doyle, 
aine 9.4 70 sd | Spent by American business was: Kitchen & McCormick, has been 
NEW York, Feb. 23—Direct mail | 1959 $ 918,660,480 named senior technical writer of 
advertising volume hit another 495) 1,056,296,826 Brooke, Smith. 
all-time high last year. 1952 1,171,088,984_ 

According to the Direct Mail 3953 1,256,393,834 Comet Using 147 Papers 
Advertising Assn., the total vol- | 1954 1,374,882,915, Comet Rice Co., Houston, will 
ume for 1954 was estimated at $1,-| ‘run 280-line ads in 147 newspapers 
374,882,915. This is 9.43% higher Brooke, Smith Names Two ‘in 28 states during the Lenten sea- 
than in 1953, when $1,256,393,834 | Judith Tattersall, previously on son to feature a rice and tuna 
/was spent for another record year. | the administrative staff of Brooke, recipe. Tracy-Locke Co. is the 
In fact, the DMAA presents a long! Smith, French & Dorrance, New agency. 


hee tw © «:e) era ge 
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ience of the networks and adver- 
tisers who pick up the check for 
televising the quadrennial politi- 
cal extravaganzas. 

To offset the three-hour West 
Coast time difference, the meetings 
at San Francisco’s Cow Palace, 
beginning Aug. 20, 1956, will 
open at 2 p.m., and end at 7 p.m., 
Pacific Daylight Time. This means 
that the convention will be on the 
air from 5 p.m. to 10 p.m. East- 
ern Daylight Time. 

Republican politicians figure 
1956 is the ideal year for the oft- 
discussed West Coast convention 
because they expect the proceed- 
ings to be cut and dried, with 
Dwight D. Eisenhower the choice 
on the first ballot. They figure 
California would be a good setting 
for such a relatively non-contro- 
versial session. 


@ In picking California, they 
pushed aside the pleas of tv net- 
works, which hoped the GOP 
would decide to follow the ex- 
ample of the Democrats and hold 
their meeting in Chicago. The net- 
works explained that substantial 
problems would result if they 
were forced to move equipment 
from one convention site to an- 
other. Aside from time involved— 
and the time could be very short 
if the Democrats get into a long- 
drawn-out fight—the networks 
said the extra installations would 
add about $250,000 to the cost of 
telecasting the two conventions. 


Salesmanship Text 
Out in 5th Edition 


New York, Feb. 23—The fifth 
edition of its classic “Textbook of 
Salesmanship” has been published 
by McGraw-Hill Book Co. 

Written 31 years ago by Fred- 
eric A. Russell and Frank H. 
Beach, professors of marketing at 
the University of Illinois, the book 
has since become something of a 
standard text both in and out of 
colleges. The most recent edition 
appeared in 1949. 

According to the authors, vir- 
tually the entire text has been re- 
organized and rewritten for the 
new edition. It remains a well- 
organized and highly readable in- 
troduction to the craft of selling, 
with much emphasis on lively ex- 
amples. The price is $5.75. 


20th Century-Fox Plans 
Big Drive for Easter Film 


“A Man Called Peter,” 20th 
Century-Fox’s Easter film attrac- 
tion, will be given an intensive na- 
tional advertising buildup starting 
in mid-March. Ads will appear in 
189 newspapers in 106 cities. ae 

This kick-off will be followed 2 
by full-page, color copy in The 
American Weekly, Family Weekly, 
Parade, Pictorial Review, This 
Week Magazine and locally-edited 
supplements in five major cities. 
Included on the magazine schedule 
are Collier’s, Life, Look, Redbook, 
Seventeen, The Saturday Evening 
Post and Woman’s Home Com- 
panion. Charles Schlaifer & Co., . 
New York, is the agency. . 


Mumm, Mullay Names Two 
Mumm, Mullay & Nichols, Co-| 


lumbus, O., has appointed Howard | 
Wolf creative director and Pa- 
tricia Verhine director of research. 
Mr. Wolf formerly was with N. W. 


Ayer & Son and Weightman Inc. 


Last year Woman’s Day devoted more 
than 10% of editorial space to exciting 
fashion features like these— with hundreds 
of top stores enthusiastically tying-in! 


But it’s not only for fashion excitement 
that she wants to go out to buy Woman’s 
Day. She buys it for rainy-day ideas to 
amuse the children—for a plan to reduce 
teen-age bicycle accidents—for desserts 
that tempt even after turkey—for a story 
by Christopher Morley. She gets an aver- 
age 62% editorial—an unusually high 
proportion. That’s how Woman’s Day goes 
all out to give her the best! 
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Tempo Inc. Boosts Poister 
Tempo Inc., Chicago producer of 
sales promotion and merchandis- 
ing material, has promoted John 
J. Poister to director of sales. Mr. 
Poister joined the company as an 
account executive in May, 1953. 


Young to Cole & Mason 
Richard G. (Pete) Young, for- 
merly with Archer A. King & Co., 
publishers’ representative, has 
joined the staff of Cole & Mason, 
Chicago publishers’ representative. 


28, 1955 


‘Crane Unfolds New 


Drive at Breakfast 
for Dealers, Wives 


| CHICAGO, 


suppliers in a dealer-listing ad 
program and to exhort them to or- 
der at least 60 feet of baseboard 
‘radiator-convectors by April 22. 
| Wives of dealers played an im- 
portant part in the promotion. So 


Feb. 22—Crane Co. did Jack Paar, emcee of the CBS 
opened a 90-day campaign early “Morning Show,” on which Crane | 


_this morning designed to sell base- is a participating sponsor, via Leo 


board heating equipment. 


Burnett Co. 


| The first shot was fired at) 
breakfast dealer meetings in 138 ® Dealers 


‘cities. Purpose of the session was bring their wives to the break- 
to enlist plumbing and heating | fasts. An incentive was the offer 


were encouraged to) 


of a string of simulated pearls to 
each woman attending. 

Crane further demonstrated its 
opinion that women are import- 
ant in the sales of its products by 
offering a Nesco electric fry pan 
or Universal coffeemaker to deal- 
ers who order a minimum of 60 
‘feet of baseboard heaters and 
| “promise” to use it on their next 
heating jobs. 

The dealer listing campaign to 
sell Crane heaters and boilers will 
run weekly in newspapers for four 


weeks. Half the cost will be paid 
‘by the manufacturer. 

Television will be continued— 
as Mr. Paar joyfully pointed out 
in a recorded pitch accompanying 
a slide film shown the dealers. 
Crane today started its second 
year of “Morning Show” parti- 
| cipation. 


Sheraton Promotes Moore 
Sheraton Corp. of America, New 
York, has promoted Robert L. 
‘Moore Jr., director of public re- 
lations for the past three years, 
to the post of director of advertis- 
ing and public relations. He as- 
sumes the dual post upon the re- 
tirement of Simons L. Roof, who 


'will leave shortly for India on 
‘some personal 
ments. 


writing assign: 


Quantalite Moves Offices 
Quantalite, New York maker of 
shields for fluorescent lights, has 


| moved its offices to 101 Park Ave., 


New York. The new offices also 
house Quantalite’s sales repre- 
sentative, Plastic Illuminating Co. 


Stickin. Around 


with KLEEN-STIK 


Look, Ma—No Hands! 


... and no water, glue, tacks or 
tape, either —when you use KLEEN- 
STIK for your Point-of-Purchase 
displays and labels! This versatile 
pressure-sensitive stock goes on 
without muss or fuss—just p-e-e-! 
and press onto any hard, smooth 
surface. Take a squint at how other 
advertisers use it: 


2 be : 


Big and Bold for BELL 


NEW JERSEY BELL TELE- 
PHONE shouts its message loud 
and strong with these ‘‘traveling 
billboards”’ on the sides of its trucks. 
The big (16 by 18) signs are Day- 
Glo silk-screened in Fire Orange 
and Saturn Yellow against black, 
on outdoor FLEX-STIK “‘B’’. 
They stick tightly on truck sides, yet 
can be easily changed every 6 weeks. 
G. R. OTTINGER, Bell’s P. R. 
mgr., created these bright examples, 
with a neat production assist from 


FRED BRAUN and ED KOS- 
LOSKI of COLOR REPRODUC- 
TIONS, Newark, N. J. 


Candy Just Dandy! 


Convenient, self-stickin’ KLEEN- 
STIK helps CURTISS CANDY 
CO., Chicago, tell a “sweet”’ sales 
story. These miniature adaptations 
of their familiar billboards are used 
on vending machines, store win- 
dows, counters, other P.O.P. loca- 
tions. Printed on Kleen-Stik Krome- 
kote, they’re easy for salesmen and 
dealers to stick on glass, metal, 
wood or other surfaces. Colorful de- 
signs executed by KOOPMAN- 


NEUMER .... . slick printing b 

EXCELLO PRESS, ING. both 

Chicago. 
Have you a favorite KLEEN-STIK 
display or label you’d like to see 
featured in this column? Send us a 
sample and full details, including 
the names of the people responsible 
for designing and producing it. We 
can’t guarantee to print it, but we 
will if we can! 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue * Chicago 1, Il!. 
Pioneers in pressure sensitives for Advertising and Labeling 
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Average circulation 


First six @ggees 1955.............. 
i. : 2,930,070 
Pie 


sé si@apsues 1954.............. 
2,132,270 


Avone year gain of............... 
| 797,800 


Advertising Offices : 


NEW YORK 
488 Madison Ave. 
PLaza 9-7770 


{ 


The 32 editions of TV] 


It’s a fact that most “national’”’ products and services are not national 


in the true sense of the word. 


Distribution is non-existent or poor in many markets. Sales volume varies 


widely from market to market. Merchandising and selling problems are 


frequently dissimilar in different areas. 


Now, for the first time, you have a national magazine that can fit your 


distribution. Now you can eliminate advertising in the markets where you 


have no distribution. Now you can send varied advertising messages into the 


specific markets of your choice. For instance, A.T. & T. uses 189 different 


pieces of copy in a single issue of TV GUIDE. 


Tell the story you want to tell, where you want to tell it, when you want it 


told . . . without sacrificing any of the impact of national magazine 


advertising . . . with surprising ease of production and a minimum of cost 


...in TV GUIDE. 


CHICAGO 
6 N. Michigan Ave. 
RAndolph 6-9470 


PHILADELPHIA 
302 N. 13th St. 
LOmbard 3-5588 


DETROIT 
76 W. Adams Ave. 
WOodward 2-5115 


SAN FRANCISCO 
821 Market St. 
YUkon 2-0166 


| 
| 
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' GUIDE cover 111 of the 165 standard metropolitan areas... 


> 


j 
c .UR DISTRI 


BUTION 
= 


io 
Chicago Iowa-Nebraska New England Southern California 
Cleveland E. Iowa New York Metropolitan Southern Ohio 
Colorado Central Iowa New York State St. Louis 
‘ Nebraska Northeastern Pennsylvania cde 
scare os bas N.W. Illinois Hazleton- Williamsport bis 2a is 
— Kansas City Scranton- Wilkes-Barre ; gten-Dartemore 
Florida Lake Ontario Northern California Washington State 
Houston-Galveston Michigan Philadelphia West Virginia 
Indiana Minnesota Pittsburgh Wisconsin 


Each edition has a complete liocal staff working closely 

with the national office. Contact any edition for local information. 
They will work with you on all matters pertaining to advertising, 
sales promotion or merchandising. 


America’s Television Magazine... 
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Lannan & Sanders Adds One 
Charles H. Netherson Co., Dal- 
las manufacturer of So-Wite 
bleach and Zero cleaner, has 
moved 
from Simmonds & Simmonds of 


ers, Dallas. 


Kling Gets Tele-Rama Rights | 


Tele-Rama Inc., New York, has | 


awarded to Kling Displays, Chica- 
go, exclusive rights in the middle- | 
its advertising account| west and western states for the ——{O Display Socks 

development, sale and production | 
Texas, Dallas, to Lannan & Sand- of its patented motion display, 


Tele-Rama. 


Who missed you? 


Right now 35,000 radio-electronic engineers 
have, in their personal copy of the IRE DIREC- 
TORY, a permanent file of product data from 
502 firms at their fingertips. 


Don’t let these important design engineers miss 
your product story, told as you want them to 
know it in your own words. Strengthen the free 
listing IRE gives you with a comprehensive, 
informative display advertisement. Because it 
is so economical, it will pay you rich dividends 


on your investment. 


Engineers are educated 
to specify and buy! 


LN 


INSTITUTE OF RADIO ENGINEERS 


~THE IRE DIRECTORY 


1475 Broadway, New York 36, N. Y. 


Advertising Department 


Pants Cuffs Climb 
Onward and Upward 


NEw York, Feb. 22—The hosiery 
industry has been waging a two- 
year campaign to get men’s trouser 
cuffs off the ground. Now, accord- 
ing to the National Assn. of Ho- 
siery Manufacturers, the effort is 
nearing success. 

When the movement started, 
conservative tailors and_ their 
spokesmen all said no. But since 
the new suit styles make the 
street-sweeping cuff look slightly 
ridiculous, trouser lengths are 
being shortened—even by tailors 
so conservative they won’t use 
zippers. 

So, with summer suits this year, 
socks’ will be seen again, as the 
association believes they properly 
should be. 


Reginald Clough Leaves 
‘Tide’ to Join ‘Digest’ 

Reginald Clough, publisher of 
Tide, will join the Reader’s Digest 
March 14. He will direct informa- 
tion and sales development for the 
advertising department of the U. S. 
edition. 

William Littleford, general man- 
ager of Tide and an executive of 
Billboard Publishing Co., will as- 
sume Mr. Clough’s present respon- 
sibilities. 


Rozelle Joins Macker Co. 

Pete Rozelle has resigned as 
public relations director of the 
Los Angeles Rams, professional 
football team, to become a partner 
in P. K. Macker & Co., San Francis- 


co, public relations counselor. 


when your sales message 


WKZO-TV (Channel 3) has 100,000 
watts of power—has a new 1000-foot 
tower—now offers you 514,000 fami- 
lies within its grade B coverage area! 


So more than ever, WKZO-TV can 
help you go over the top in Western 


Michigan! 


WKZO — KALAMAZOO 
WJEF — GRAND RAPIDS 
KOLN — LINCOLN, NEBRASKA 


Associated with 
WMBD — PEORIA, ILLINOIS 


She Selyer HWalions 


WKZO-TV — GRAND RAPIDS-KALAMAZOO 
WJEF-FM — GRAND RAPIDS-KALAMAZOO 
KOLN.-TY — LINCOLN, NEBRASKA 


INDIANA 


100,000 WATTS VIDEO—CHANNEL 3—1000' TOWER 


WKZO-TV 


OFFICIAL BASIC CBS 


Avery-Knodel, Inc., Exclusive National Representatives 


FOR WESTERN MICHIGAN 


Advertising Age, February 28, 1955 


Getting Personal 


Palmer Hoyt, editor and publisher of the Denver Post, returned 
to his home town, Portland, Ore., to make the principal address at 
the 7th annual Oregon Advertising Achievement Exposition and 
Awards banquet of the Oregon Advertising Club on Thursday, 
Feb. 17... 

William H. Savin, v.p. and art director of Roche, Williams & 
Cleary, Chicago, is represented with two canvases in the 75th anni- 
versary fine arts exhibition of the Union League Club of Chicago. 
His oil, “Sketch Class,” was awarded the J. Kibben Ingalls Me- 
morial prize, one of the outstanding recognitions of the show... 

Burr Robbins, president of General Outdoor Advertising Co., 
Chicago, is recovering at Billings Hospital from an operation per- 
formed Feb. 18. He expects to be back at his desk in a few weeks... 

Gordon Hellmann, CBS-TV director of sales presentations, has 
been elected president of the Johns Hopkins Club of New York. He 
has a B.S. degree in business economics from Hopkins...Leona 
Bowman, exec. v.p. of Sterling Advertising Agency, New York, 
was married Jan. 21 in her home to Sidney Hill, internationally 
known art dealer, of New York and London... 

Joyce Hall, Hallmark Cards president, was given a citation for 
his services to the graphic arts industry by the Graphic Arts Assn. 
and the Kansas City Club of Printing House Craftsmen Jan. 14 as 
part of Printing Week in Kansas City... 


MS HELPERS—Bob Sarnoff, chairman of the National Multiple Sclero- 

sis Society fund drive, meets his co-chairman, Grace Kelly. He is 

NBC exec. v.p. She is...any explanation needed? Their aim is 
$2,000,000 between March 15 and April 30. 


Jack Sperling, media director, Beaumont, Heller & Sperling, 
Reading, Pa., became a father for the second time when another 
daughter, Judith Margaret, was born to wife Nancy Jan. 7 in 
Reading Hospital... 

Demetrios Sazani, parade creator and consultant (Miss America, 
Coney Island, etc.), whose office has been in his hat for many years, 
has opened an office at 111 Broadway, New York, for creative 
ideas, planning, consultation, building of parades, displays, ex- 
hibits, special events, special promotions. This Week Magazine 
once reported that between doctoring up parades and amusement 
parks, he dreams up department store displays, and that the like- 
liest place to trap him used to be at his floatmaker’s in Paterson, 
N. J., “where a secretary isn’t needed because she might keep 
things in place.”... 

Long title: John Noone of the Idea! Publishing Corp. has been 
named general chairman, advertising, radio and television com- 
mittee, Cardinal’s Committee of the Laity, New York Catholic 
Charities. Appeal goal this year is $2,717,000 and the Cardinal’s 
Committee quota is $1,000,000. Ben Duffy of BBDO and John Kelly 
of Kelly-Nason are general vice-chairmen. Divisional chairmen 
are Tom Shanley of Warwick & Legler, agencies; Steve Glennon of 
Popular Science, magazines; Tom Fahey of the New York Times, 
newspapers, and Gene McCarthy of CBS, radio and tv... 

Pass the lozenges: The February speaking schedule for Joe 
Leigh, chairman of the board, Einson-Freeman, point of purchase 
display manufacturer,-Long Island City, went something like this— 
Feb. 1, Sales Executives Club, New York; Feb. 11, Sales Execu- 
tives Club, St. Louis; Feb. 12, American Institute of Poultry In- 
dustries, Kansas City; Feb. 14, Advertising & Sales Executives 
Club, Kansas City, and Feb. 28, Sales Executives Club, Chicago... 

Barry Ryan Jr., Ruthrauff & Ryan president, has been named 
president of the National Assn. for Mental Health, a cause he has 
devoted much of his personal time to... Bob Weisser of Friend- 
Reiss Advertising, who also is a senior at City College’s Baruch 
School of Business & Public Relations, New York, won a $25 bond 
and a scroll for writing the best term paper on trade and consumer 
promotions for the B. V. D. Co... 

Nineteen agency men, including five Benton & Bowles v.p.s and 
five Compton v.p.s or board members, turned up in the Hotel 
Ambassador early this month to fete L. P. Larsen, P&G products 
division supervisor, who completed 35 years with the company. 
Other agencies represented were Biow, Beirn & Toigo (3), Doherty, 
Clifford, Steers & Shenfield (2) and Young & Rubicam, Kastor, 
Farrell, Chesley & Clifford, Ted Bates and Dancer-Fitzgerald- 
Sample (1 each)... 

Lou Brockway, Class of ’17, Hamilton College, has been elected 
chairman of the college’s board of trustees. He is exec. v.p. of 
Young & Rubicam ... Michael Michaelson, circulation manager of 
Ziff-Davis Publishing, is back at work after a bout with hepatitis 
followed by a severe cold... 

Thomas C. McCray, general manager, KRCA, Los Angeles, has 
been named radio and television committee chairman for the 1955 
Los Angeles Red Cross fund appeal... 


ER eT AYE OP ep PN Ot: SRA ne 9 OR ee ANCES Ea Poe PIO ee Lg hy DRIED na Feet eg. 41)" Mien denen ee Ne Tae = eee gM ME, Mir hate Re ne ae 
fe. cK i or C59 2a ° 7 oY SRS ES eu rave Mag ptr ed KDthinGes mes Ua. pon Sin witness ‘abet Bae a aa assets bate Oa oe Sue a e/a ox) igeaie Sar PABA Pere ee oe ibiace hee v hd, Ser py te NY cae uses ‘) ae Bool’ Sheer Pe ae ON y8 7 Sue eh Sa 1, * ey a S ie ee es sed S gras Baas BM rablls & 
x “ oes Beye ‘s Rf Peres 3%, er a sitet Sayvs ot oper Be re Py: ~ on I 4 My, Yar ay Soe . ; Prey 4: . - @ » Sean Sede! 3 Vai > x i be tie Seae Wk pe - it Se J eta f “ aad ak Wear ait eS See ed 
FY a x : x ate fae FY d ear : 4 | % bk A a ee : is i sei f ; ts ie ee ° i ‘i “ ¢ ope 3 wag vif =F Tie at x ie a ao py es 
‘ KU fet oN | iceman yee atts opty vs : raps “Fe ‘ i = RTOS ef 2 ran 3" ‘ = ee |. , Gee ee bate Tie Fase APOE AESE 7 Nie Nas tet iow? sb BSRBS eaves. 2 2 pb eg i WDE: Sate 
Pie See ee ; ~ D ine ptf ae Sikh beat ta SaaS i ie ; t Pea SS. : [\ eee sate eS dati ters Rae Teer wa > oy Sti / OE of ar ; qe , Bid NRE IO Te ee a CEE oS SO SF RET RRIF, é 
wits gerehw is ee sae bak ne imas oeniiviy rte ary tate Gina oP aaah bein ue eo ae TaN da ee Nem ee eS Rte AE a A te See ee Pa aly which a tala ano 
Rg ie ae “et Wy Wass Oe eT S EIEN Dee i a ics tare Sar ale Gigs ak Te SNe lan oe cat ee SNe OY ES se eae GS rhe gah eed Sa case Ge eR EX BrET FRE EE NE spree Shs PRS PO Se OW PRR ee S078 yO agen ia! ‘ eee ’ 
ape de SU gl Nephi 4 Ear Ye ao EPCS Sem soggewee hy Dk gle is ag en PRT he z ee : seeps ‘ ke BS ee i ‘ ' 4 : , ‘ d , eS 
Nae 2 ely s ‘ » : t . (a 
: BS * ey 
30 eS ' 
! ; 
: so : 
: i 
g 
a a , | 
: { q 
(ES EL IS SE ee ee | it 
} 
; 7 
' 
WW 
| i 
| | 
| | r x 
| a 
| | | 
at 
| a 
, Wg 
| k ‘ 
| | i i 
: y 
t 
i i 
at 
iq 
SAPS. = : <i ae } 
i & % ¥ j = t -~ - a i 
P: ee GT’ ; > a 4 
: , ; lore j 
: ‘ f Po Sa x 
, il i — 
| i TS SN et Pies, : 
- alia oes ; ‘ \ ra —— 1 
e — ; 
“ye AG ne — 1 
pea : ee » Cee ee q ee 7 
ee. Set poe : See a ac uf ey nat =e I 
j “iyi j & x = Se ates: a eet ’ “% : ” » 
. ee +3 ee. eee i 4 Ew 
ee ey ae ‘ > eg see ‘ ' 
au >. ee SS = eee FE eee pene ; 
t  @ ) ‘ 
goes to... | 
| 
, E se ram | 
wi tuesl 
o GR THIN Py 
Abr ‘tp, a | 
: s ViRag, ed ; , 
ARt, og 
- - 
: SS ; 
wun SS ES | AN 
+ MUSKE 4 
3 1 Ses | 
GRAND OFS : 
z GRAND HAVEN « le Pg “ 
* RAPIDS <a ee \ 
¢ 1 di E | | 
» HOLLAND eS a : h 
ee ad | J in : ; 
: e f 
Pe * SOUTH maven © BATTLE CREEK — 
. cme 
‘ Benton naseon PAW PAW : ? | 
ss g o 
‘ poe ab Peis. 
g Sia 4 
3 ; gm OHIO 
FORT WAYNE j 
* oy 
ee 
4 ee 
: 
. } 
Vy fA 
, | es 
; 
Pe | 
| ee | 
Be 
re 
? Peay Cbs eet WEN Ser yr te hh ee toe cM a¥E GR dee ae es ae meng be. as bee ce : a Seatag d 4 ¥ it Bg eo i hee ean Pa : Fe ee, Gs ie ee ee Pai ( cy Ie Feat iar: 15% Vitesse ko a 
= Sadek Sh cee he es Me ie nee ‘ se sy" ’ oe eT Ge ee Oi Rie SRE cal eee as. He PBs aN age He Shah AE LY eg Re erg om Se ae SIN” a ie TSM gee See AS ase sagt Oe Ree eee Eee 8 ote 
adage aise es et Fi pi en Re Si Soak ig Pvp Pode Ee arg Tenn gk ah Po att Bale Me eat |S ee A ae hg Dern mds OE ne ge at a: CSO, ae PAG i SO EAT Sir RES AE OS «AES | Boat Sear SEM Hees: Wotan n eS Sh, SEARED tee Sica Ml Sa ea eee 


AUGMENTER EXTRAORDINARY 


THE LARGER YOUR LIST THE MORE YOU GET 
FOR YOUR MONEY WHEN YOU ADD TOWN JOURNAL 


Total Gross Circulation Size of Urban Magazine Required 


of your List of to Add Same Amount of 
Urban Magazines New Circulation as TOWN JOURNAL 
10,000,000 2,203,000 
15,000,000 2,412,000 
20,000,000 2,466,000 
25,000,000 2,496,000 
30,000,000 2,615,000 


TOWN JOURNAL has a low base rate per page per thousand. Unlike other magazines, 
TOWN JOURNAL concentrates among countryside families. That is why TOWN JOURNAL, 
with 1,600,000 circulation, adds new readers like an urban magazine with 24% million cir- 
culation at about half the price. 


Source: Farm Journal—Town Journal Research Department 


—-—-------------} 


@ Noah Webster’s book defines an augmenter as “tone who or that 
which augments—enlarges, increases in size, amount, or degree; 
makes bigger.” 


That describes what Town Journal does to a ‘T’! 


Increasing the size of the audience reached can be a real problem 
for big advertisers. If the list is large, much if not most of any added 
circulation is likely to be only another approach to substantially the 
same audience. Town Journal has demonstrated an extraordinary 
ability to reach out and bring in important new customers in quantity 
at low cost. Literally, it’s like buying two and one half million circula- 
tion at a out half price! 


The how and why of this is easy to understand. Town Journal 
majors among small town and rural families. It competes with neither 
farm nor urban media, complements both. 


Couple this with Town Journal’s unique ability to deliver high 
readership ratings among both men and women in the prosperous 
Country-Side market and it becomes easy to see why an ever-growing 
number of the nation’s leading advertisers are buying Town Journal. 


TOWN JOURNAL 


THE MAGAZINE TOWN FAMILIES DEPEND ON 
Published by Farm Journal, Inc., Philadelphia 5, Pa. 


RICHARD J. BABCOCK, President 


GRAHAM PATTERSON, Publisher 
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we replied that it would 


cost over $2.00 a week just for postage alone, and | 


| 
so, of course, he wouldn’t want that expense. | 
| 
. © 
H 
| 
- & 
| 

j { 
9 
“Different of what you suppose,” | 
t 
he wrote back; enclosed a H 
| 
check for $100, and indicated there was plenty more where that came from. : } 


Drawings by O. Sogiow; Copyright 1947, The New Yorker Magazine Inc, 
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ou Suppose" 


This month, 

The New Yorker is thirty years old, 

and 

a lot of things about it 

are different of what a lot of people might suppose. 


For instance: 


The New Yorker is mostly read 

by people who live in or near New York City, hey? 

Different of what you suppose— 

7 out of 10 copies go outside Metropolitan New York... 

into more than 4,000 cities and communities a// over America— 


and abroad (see opposite). 


The New Yorker is one of the giant magazines, hey! 
Different of what you suppose— 

THE New Yorker ranked 72nd in circulation 
among all magazines listed by Publisher’s | 


Information Bureau in 1954. 


The New Yorker is, therefore, a midget, hey? 
Different of what you suppose— 

THE New Yorker ranked 3rd 

in total pages of advertising 

and 14th 

in advertising revenue 


among all U. S. consumer magazines in 19 54. 


Epilogue: 


“It’s not the size, it’s the ferocity...” 
With 71 magazines reaching more people, 
only 2 


attracted more pages of advertising. 


Hey! 


THE 


NEW YORKER 


The National Weekly for New York-minded people 
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Advertising Age, February 28, 1955 


Advertising Pages and Linage in National Magazines 


Official Figures for January as Compiled by Publishers Information Bureau 


Publications with an * report directly to ADVERTISING AGE 


———Payes-——— -—Lines———. 2 en ae ——Pages-——. -——Lines——. 
Jan. Jan. Jan. Jan. Jen. Jan Jan Jan. | Jan. Jan. Jan. Jan. 
‘ c 1955 1954 
1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 
| 
Weeklies, Bi-Weeklies, Semi-Monthlies SEE ae ey, + i get 9 105.4 _ 101.8 - 66,612 64,293 | Parade eee teeee eee sree see ses pe ae ye aoe 
Mite .................. 158 69 15.750 15,466 feria e 359.6 ~ 358.1 ~193,952 193,690 | This Week Magazine ........----.--. es “isez ems” i250 
TE TUNED cnc cccscevccvess 20.0 20.4 8,266 $,428 ‘ ‘ eae rr ere rr errr ee . ‘ . , 
BN onda ssc aconveocc 44.0 458 29,920 31,151 | Movie-Romance-Radio , 
NN eee sendacncus 81.2 75.4 34,834 32,346 | Dell Modern Group: Newspaper Sections (II) 
DR EL path kaded alba vies shah 0cde 18.9 27.9 18,900 27,898 Modern Romances ................ 11.2 15.0 4,804 6,442 i d i 
SE lu winds weaves esaceesese 246.2 228.6 167,416 155,353 Modern Screen ................... 14.9 14.9 6,392 6,392 y-~thp- tn pcapmmnmlay ne 0 36.6 34850 31,111 
TNs. s cece ueas aces 64.4 54.5 43,792 37,057 iis vcadad news ances 12.7 125 5,448 5,358 | First 3 Markets Group ............-- : ‘ , 
’ : New York Mirror Magazine .......... 34.1 39.3 33,418 38,482 
Te ieee 253.7 251.5 108,837 107,783 Fawcett Women’s Group: . . 194.2 151.4 165.070 128,683 
TR Gienisaccccsyagenes0 +0 206.3 160.5 86,646 67,317 | Motion Picture Magazine .......... ss Se. Os | a ee ee 1290224576 «16,508 
"Presbyterian Life ................. 16.3 17.6 6.846 7,392 True Confessions ................. 11.5 14.8 4,933 SS | Ce I 6 sess ees omen : 
Gash 5s.0sns0seeessses 11.3 10.7 6,251 4.735 | Popular Romance Group ........... 2” =— fn ponte BE Soe dock uens ces ovavaas 282.2 235.3 257,914 214,784 
Saturday Evening Post .............. 216.4 236.4 147,152 160,751 | *Quality Romance Group ............ 6.0 6.0 2,268 2,268 ; oF 
A ee 74.3 78.3 31,206 32,902 | *Secrets Romance Group: All figures in the following groups were compiled by Advertising Age 
CED. 6 Sc bic dce ce s.weswass 15.3 14.7 16,600 15,904 Revealing Romances .............. 8.6 8.7 3,689 3,746 i e 
# Sports oe eee 396 —— 144,690 ana Aah vss shape fans . 90 103 3,861 #4403 | Comics Magazines ‘ 
I ei oo isda ihn bony exes 233.4 212.2 98,028 89,046 | True Story Women’s Group: +American Comics Group ............ 8.0 10.0 3,024 3,780 
EU. S. News & World Report ........ 193.0 189.4 81,060 79,554 Photoplay .........-0..seee seen 20.3 20.2 8,708 8,653 | tArchie Comic Group ............+-- 6.7 7.0 2,552 2,646 
SS ee ee Oe ae T7105 1,630.8 ~901,504 873,083 TV, Radio Mirror peteesiecadiaene 12.8 13.7 5,491 5,879 | National Comics Group: ° 
ZNot included in totals. ¢Started publication in August 1954. True Experience ST ee eee 13.4 14.8 5,748 6,349 CO MED: os ac§ssawesaseess 16.0 9.5 6,048 3,591 
{Four issues in January 1955; five issues in January 1954. WE UD us bain ee aes cave 13.5 14.3 5,791 6,154 BY EE. 5 oda Noir t aes ekaVedess 8.0 5.2 3,024 1,984 
i. SRE a ee 13.3 14.3 5,705 6,129 DEED ce dceg ee Five teedss eae 8.0 4.3 3,024 1,607 
Women’s ar aiih onan 4a 500 60064 « 28.4 25.8 12,183 11,080 eS EP ESET CEE a 6.0 _ 6.0 Pe 2,268 _ 2,268 
- WUE GID ocr cccsceccccasecsss. 193.2 197.6 82,452 84,452 |. Total Group ......+---seeeeeeeees 97.5 118.0 13,892 11,284 
Better Living ...............e-eeeee 17.1 19.8 7,335 8,473 | +tStarted publication in June 1954. jJanuary-February issues combined. #Not included in totals. 
eee ee — or ro ery a o— for each publication in the Dell, Fawcett and True Story groups k N 
FYWOMAN'S 2.26.02 eee eee e eee y B : ’ include all advertising carried by the group as a whole PLUS additional advertising i i ewspapers 
oe —— oes ereresssy) oe oe pape pee carried by each individual publication. p chcamelra ppd _ end pap 
oO ere A ; ’ : q 
gn BE a 32.3 35.6 21,964 24,229 Hf 2 . . SR NES ee PE e ee eee 45.5 45.5 45,493 40,507 
SU a da lec a mecccs et 25.4 31.0 10,896 13,302 Magazine Linage Trend Figures in Thousands Se GEE nacebead (eka 008% ye ee eed 45.1 32.5 45,060 32,485 
Ee ee tid x cence ees 69.2 60.7 47,056 41,255 | ES ES Se ors ee 59.0 ar i eye 
*Western Family: Weekend Magazine ..............--. 60.0 . , : 
Southwest Edition ................ 173. 220 +«=7,421—~Sts«9 433 — onan WN MIE ooo iiscacecascovssacs 7096 1885 “204.800 179,928 
#Mountain Edition ............... 16.0 195 6864 8,375 | 195$ 1955 
Ss OUEIND cco wccicvsise 16.3 21.4 6,992 9,184 | e 
#Northwest Edition .............. 17.6 21.5 7,550 9,234 | sce | oe 1620 Canadian 
RE oc sc okie ysivscsdscees 38.1 39.0 16344 16,701 1954 Canadian Home Journal ............. 25.1 32.4 17,034 22,032 
Woman’s Home Companion ........... 29.1 31.2 19,788 21,180 JAN.|873 | JAN. Canadian Homes & Gardens .......... 22.4 18.5 15,233 12,617 
CO Er Te eee 36.3 41.4 7,114 8,114 CT nceaciten Whee cansicca ches = oe po a 
ome — ay -_ = . 25 eee eam 6 se POE a kOe wR % , A ’ 
Ee Nadins sx ovnseiedtswe: 623.3 ~ 634.6 346,507 340,373 a lllaall l 
i de’ F : : “ WOMEN'S IS Or eerrey et are 25.1 36.2 17,024 24,584 
seated Bride’s Magazine. 2Not included in totals. {See note at end of linage fase epee 34.5 37.2 23,430 25,296 
‘ : Reader’s Digest: 
G ] a“ English Edition .................. 40.0 34.0 7.280 6.188 
enera (954 French Edition .............+:: ws 45.3 , ’ ' 
SPO OTT Tee eee 13.3 7.9 9,044 5,351 
*American Artist .................. 20.7 226 8694 9,479 JAN. - a heer-aed Gy AIRES 85 10.0 5,945 6,944 
EN o5:k 6.6.6 panded oe dc 13.0 18.8 5,460 7,910 Ae eee oi 19.2 18,971 13,450 
American Legion Lead oda ween 25 15.2 17.4 6,384 7,302 Ree ME i ckcccdatecdiens 50.1 45.2 21,068 30,732 
ee OTT were ssceveseenes roy ree4 7,980 7,4501| Business EN nassvciucecseceienss 112.3 89.4 47,145 37,520 
ee ced aiaaaaas hlaneaat i | eee 398.6 457.5 167,412 191,959 | Total Group .................000. 440.5 ~404.0 “210,880 212,810 
REID ciccccacccecccsssks> SR A SED Se esas root = ee I 
aap enbeeaaatet Ee ee lle nae te as Ge uae Ga) forthe 
—— te eerecesesassreescceesans A. = ‘ a oon FE SECURE FE an aN 87.3 95.8 55,173 60,514 | Life International: ‘ as ums us8 
I 5, sp cecaeees Cainanays Rs ie needs gale 305 _ 36.3 _ 13,084 16,410 | Sos Buition .0 593 28:0 40.290 «19,080 
— bagel Group .............000es yo = won vor FI SIOED scenes ese ntecnceness 703.5 783.8 314,251 365,735 | Newsweek-European . CORES ORR 37.3 24.7 15,680 10,360 
EE ccs tican an 6% e0aw ss . 4 318 ,100 Newsweek-Pacific: 
Ebony weet ee eee cece e ee eeeeeeeees 49.0 44.0 33,320 29,911 Youth : PPC eee 50.1 37.5 21,070 15,750 
Elks Magazine Set a ee eke nin a wiele 14.1 10.6 6,048 4,557 EE ick pie eee eeeenenens 20.2 17.7 8,665 7,565 PR ee eee 57.7 60.0 24,220 25,200 
ES Wiis Pao ca.0d cae beds Cane 54.9 55.6 37,332 37,790 CE 660s Ccscck cok CWE REEO RS 13.0 10.7 8,840 7,301 Popular Mechanics: 
*Etude a a 11.6 11.1 7,145 6,837 EEE S eT eee rer te fe re 1.0 3S 429 340 Mecanica Popular (Spanish) ....... 19.0 17.0 4,144 3,906 
RE ce eae 13.3 16.1 9,150 11,093 | Scholastic Magazines ................ 17.8 18.4 7,476 7,710 Mecanique Populaire (French) ...... 26.0 22.0 5,824 4,984 
OES ee ee ae 15.4 13.9 6,606 ey FOE, TE piv cn ccncnvoabacses 48 3.4 4,227 2,970 | Reader’s Digest: 
dee eee - Seshaaapaeieen yr oy Be oo MN cc ebcke hasan cee fae 56.8 50.7 29,637 25,886 po se Pav d¥ ssa bck buWeus wkend = he ane rg 
Sac rdensceeen = F : 3! é ES Sik Nin oet.eidwiacenye d F ; ’ 
PT OPEL SES Soca 06 cesses csgead 58.6 53.2 39,848 36,191 NS 6ncagasde steph ase see nen 50.0 34.0 9,100 6,188 
*Improvement Era ................-. 213 201 8946 84ag | Outdoor & Sports Ree RG ape ei Se 75.0 48.0 13950 8,928 
‘ American Rifleman ..............-- 51.4 52.6 22,050 22,423 , 
ES EEO ee Peres 19.2 23.4 13,132 16,032 . REE vackxekvs as ddpve ane tas? 46.0 52.0 8,372 9,464 
poe: Si ‘ p Fe Oe EE: Bicic tcc basceccsives 40.3 34.9 17,288 14,942 : 
ee bin ss ibe ance teens se 18.2 13.2 7,820 5,679 , PE ehivak bat ieuanhhepaebae ss 27.0 19.5 4,590 3,315 
EP MEIER... 00 c0csceccccsce —s 3s wee mele pn oO 140 40 2,604 744 
National Geographic ................ 268 191 6378 4,522 pang oo Paya sate'eeeimannss ++ = ie 17432 | French. (Belgium) a a a aa 
i 24.1 22.8 16,388 15,480 | 7 aoa aoe baa RA ES EE SYS EAS +e a a aa. French (Paris) ...........000000: 58.0 53.0 10,150 9,275 
SE Bacio cnc Miicse dale casks 29.4 22.7 12,612 9,724 Total Group .......-.... Steeeees 180.7. 174.5 77,518 74,682 French (Provincial) ............-. 60.0 52.0 10,500 9,100 
». eee eee teeter eect eeees 9.5 6.9 4,075 2,926 7 4 PURE GENUINE. Kini ce civieeseccers 9.0 10.6 1,575 1,750 
Redbook Magazine ...............0.. 16.3 16.6 6,992 7,04 | Mechanics & Science German (Germany) ............-- 49.0 50.0 8,918 9,100 
a ee er ere 2.3 8.1 966 3,401 Mechanix Illustrated ................ 67.8 67.8 15,176 15,176 OI vc at 5 4 aks'é cen ceo 11.5 12.0 2,093 2,184 
ees ks nee vxsees 12.1 12.5 8,131 8,420 | Popular Mechanics ................. 123.7 161.0 28,470 36,062 Therian 2.0.26... eee eee cence eeee 39.0 27.0 7,098 6,370 
OE MID Sonie's cc didcecveces 50.9 40.9 34,204 27,475 TH BHD occ vc ccc cticvssnece 127.1 130.4 20,317 29,218 Se es eyes 25.0 32.0 4,550 5,824 
oo GIGS 64-049 49a w 4h See es res 4 ae 10,134 | #4Science & Mechanics ............ 90.7 113.1 20,317 25.334 ES ee er errr er ry as Hp a 
gg LSE POPE CrET reer ee \ ' 977 6,677 Total Group 318.6 ~ 359.2 63,963 ~ 80.456 EY  sxccbeide ised aeapeisees . : ’ . 
M Ree ORNS EAS ee Reese sees (ee vseu dest eks s2cges oes ; ; a . bs 
pra PSkpwanenbasssesscconess ee Teens ater 114,366 | Not included in totals. {December 1954-January 1955 issues combined. — Renee PeRrexa eet Rea h nd or =. reo a738 
dc Aes6d604wh canes 144. ,095. 92 Cree MONE SM EE eee ey eee sec cease seer ons ee ‘ ; . , 
Lage og ead issues combined. {Changed from 672-line page to 632-line page | Detective & Fiction sl ga ni ini ee op ye ata on 
y . Pegs Men's PY eee ee 50.3 34.5 21,567 14,783 Rs cS uadens cand 59.0 66.5 10,325 31,637 
Thrilling Fiction Group ......-..... _ 10.0 91 — 2,240 — 2,033 TE cc icccacsnesckee 54.0 510 9,666 9,129 
Home RC, x cdondavdssan sacvesde 60.3 43.6 23,807 16,816 Southern Hemisphae .............. 27.5 36.0 5,005 6,552 
aie SE ely 3F+<dUS 1s chi ot ade 33.5 26.0 6231 4,836 
ge Teg a RE . & SSS | oom EE ia sa rasesirsthaeuins; 65.4 46.8 27,475 19,635 
House Beautiful .................... 390 379 24668 2396) | Better Farming ..............--+-:. 618 71.7 26,512 30,784 | Time-Latin American .............-. 76.0 59.4 31,920 24,955 
House & | ai i a ea ata 29.5 29 3 18.544 18.493 Se CU voc ceccccracsvsaune 45.6 44.4 19,562 EF ED bak hhc dss cccedowessen 64.3 53.0 26,985 22,260 
em es 243 «256 ©0424 +~—«-10977 | Farm Journal ............. cccecsse GGA G2 MABE 22GB | View .....000c cere eeeeeeceeceees 43.4 29.0 18,200 12,180 
sR OR ERa REET 20.8 24.0 13.145 15.153 +Farm & Ranch—Southern Agriculturist SS 36.9 15,230 Sig vcdvcscarsivucevecenech ea 28.4 24.8 11,830 10,430 
Sunset Magazine .................. OS G8 Om G6) loan... SL A SED | Total Gromp oo... eee eeeeseeeees 14916 1,308.3 “414,827 349,748 
a i 7 i Bixee eae eine ena — {Three issues in January 1955; two issues in January 1954. 
, cag Total Group ..... pupered ns 65s sese+ 335.8 338.7 161,457 164,272 | NOTE: All sectional advertising of Everywoman's, Family Circle, Woman's Day, 
Fashion tSee note at end of linage tabulation. Farm & Ranch—Southern Agriculturist and Progressive Farmer is reduced by ap- 
s plication of a ratio figure to each advertisement; this ratio is the circulation of 
ES cs tek ews snbinedediaewe 58.2 40.4 24,967 17,326 Newspaper Sections (1) the particular edition carrying the advertisement to the total circulation of the 
BEE so windo6s.cdeesvvsceseeseees 56.5 55.3 24,238 23,668 | (Nationally distributed with Surday newspapers) magazine. For example, if a page advertisement appears in an edition representing 
DN ececbvésseawsctccea 90.1 96.2 56,943 60,788 | American Weekly .........-++++ee0s 43.5 43.7 36,975 37,063 | 25% of the total circulation of the magazine, it is counted in the totals as 
ES 6 ioe cbs kan eae dice 49.4 64.4 21,192 27,615 Family Weekly .......6-0+-eeeeeeeee 19.4 6.5 16,490 5,525 25 pages. 


Ralph Mueller Named A. M. Southern Wisconsin Radio Corp., 
International Register Co., Chi- the Janesville Gazette, and the Ad- 

cago maker of precision products, vertising Research Foundation. He 

has appointed Ralph W. Mueller formerly was advertising manager 

advertising manager. Mr. Mueller | of American Appraisal. 

joined the company in 1953 as 


assistant ad manager. Cleary Moves; Names Edstrom 
| Richard E. Cleary & Co., adver- 
Mead Elected to Board tising representative, has moved 


American Appraisal Co., Mil- its office from Berea, O., to 15515 
waukee, has elected Fergus Mead Detroit Ave. Cleveland. Cleary 
to its board of directors. Mr. Mead has appointed Bernie G. Edstrom, 
is senior v.p. of Buchen Co., Chi- formerly an account executive 
cago agency, a director of the | with Productions on Film Inc. and 


‘an ad representative with Capper 


Publications, a representative to 
cover Cleveland, Detroit and Pitts- 
burgh. 


Pal Products Branch Sold 

The Pal Products division of | 
Reo Motors Inc., Michigan City, 
Ind., has been sold to a group of 
private investors headed by Jack 
A. Chrisman, president of Play- 


time Products Inc., and Walter V. | 
Smith, general sales manager of | 


the division. Pal Products is one 


of the largest manufacturers of Forbes formerly was art director 
wheel toys and outdoor gym of Hanson & Hanson, Chicago 
equipment. A new corporation, agency. 

Pal Products Ine., has been 


formed. Colony Appoints Fein 
Colony Furniture Co., Linden, 
Clinton Frank Names Two N. J., has appointed Nathan Fein 


Clinton E. Frank Inc., Chicago, Advertising, New York, to handle 
has appointed Sam Morgan an ac- |!S advertising. 
count executive on the Toni Co. 
account and Robert Forbes a mem- William Hill Field Moves 
ber of the art department. Mr. William Hill Field Advertising 
Morton formerly was a product ad has moved to new offices on Post 
manager with Swift & Co., and Mr. Rd., Green’s Farms, Conn. 
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letters—pro and con—as a result 


Advertising Age, February 28, 1955 


Adman Uses Print 
Media for Paeans 
on Direct Selling 


New York, Feb. 23—Felix M.! Tribune and the Néw York Herald ters locally. They send their child-|for more information. Others! Mr. Wolsky is convinced that 
ren to school, worship in accord-| merely applaud his point of view | direct sales companies should do 
ance with their faith, pay taxes, —or condemn it. Several requests | more advertising. He believes they 
and engage in community activi- have been received, he says, for! must do more to sell communities 
permission to reprint the ads. 


Wolsky is the head of an agency | Tribune. 
which specializes in preparing ads 
for clients in the direct selling 
field. Recently he became so en- 
thusiastic about direct selling that| nal of Commerce, 
he went into print media to pro-| Times, Philadelphia Bulletin, 
mote the field. In consequence he 
has found himself mixed up in 
still another medium—direct mail. 


He has had to answer a lot of| 


is bearing fruit. 

It all started a few weeks ago eryday life of the nation’s econo-| 
when Mr. Wolsky, president of my.” 
Martin Advertising Agency, ran | 


Since then his ads have ap- 
peared in the Boston Herald, Cin- 
cinnati Enquirer, New York Jour-{ ties, even as you and I, 
New York “Direct selling,” he 


‘. The 112- and 120-line ads, Mr. 
of his non-direct selling of the| Wolsky says, emphasize his belief in the advantages of direct selling, 
direct selling field. But he believes| that something should be done to! Mr. Wolsky stresses in his adver- 
his one-man campaign, which he! give people a better “realization tising that direct salespeople “are|) The agency was started by Mr.| has taken upon himself the burden 
describes as only 85% altruistic, of the force for good that direct part and parcel of your commun- | Wolsky in 1923 on $500 borrowed|of “starting something” to correct 


selling salespeople are in the ev-| tt." 


Providence Journal, Wall Street|It builds distribution. 
Journal, Salesmen’s Opportunity, 
and in the advertising press. 


ship.” 


insists, | 
“saves consumers time and effort..8 The Martin agency specializes | and to business through direct 
Nothing; in direct selling mail order ad-. selling. 

takes the place of real flesh and| vertising. It prepares and inserts He is convinced that prejudice 
blood person-to-person salesman- | ads in various publications for di-| has been allowed to warp people’s 
seeking | opinions about direct salesmen and 
Because he believes so Strongly | salespeople. It also helps clients} how and why they operate as they 
with sales plans and consumer ad-| do. Because he is sure that some- 


‘rect selling companies 


vertising. 


The response to the ads that’ the American Assn. of Advertising 
have been run has exceeded ex- Agencies since the early 1930s. It 
As his ads point out, “many di-, pectations. Mr. Wolsky says he has is also an associate member of the 
his first newspaper ad—a tribute rect selling salespeople own their received scores of letters, tele- National Assn. of Direct Selling 
to direct selling—in the Chicago own homes, buy cars, go to thea-| grams and telephone calls asking Companies. 


capital. It has been a member of 


and business people on the value 


‘and advantages to communities 


thing should be done about it, he 


A PROVED WINNER! 


IT’S FUN TO REDUCE has been tested 
and proved as a “live” show in Pitts- 
burgh by one of the nation’s largest 
retail chain operations! 


Successful? Beyond the sponsor’s wild- 
est dreams—as a matter of fact, more 
than 350,000 women visited the sponsor’s 
stores specifically to ask for a “FUN TO 
REDUCE” exercise chart . . . and the 
show has consistantly outrated every other 


local daytime show in the Pittsbu a area! 


SALES-PRODUCING = 
~ MERCHANDISING GIMMICKS: 


TV’S BIGGEST VALUE 


YOUR LOWEST COST-PER-THOUSAND BUY! 


Daytime ratings are climbing throughout the country— yet 
time-costs are lower and time-clearance easier. Now is the 
time to stake out your claim in the sales-productive daytime 
. .. and IT’S FUN TO REDUCE is the one show that’s 
designed to bring you more viewers, more sales ...at LOWER 
cost! More than just an entertainment vehicle, IT’S FUN TO 
REDUCE is actually a keen-edged sales and merchandising 


tool that has proved its ability to bring fast results. Contact 
GUILD today and get full details! 


. 


” 
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the situation. 

The success of his relatively 
small ads, he believes, is evidence 
that the time is ripe for a concen- 
trated, industry-supported cam- 
paign to tell the basic facts about 
direct selling, which, he estimates, 
is a $3.5 to $6 billion annual 
business in the U. S. 


Pal Products Branch Sold 

| The Pal Products division of 
Reo Motors Inc., Michigan City, 
| Ind., has been sold to a group of 
, private investors headed by Jack 
| A. Chrisman, president of Play- 
| time Products Inc., and Walter V. 
| Smith, general sales manager of 
'the division. Pal Products is one 
of the largest manufacturers of 
wheel toys and outdoor gym 
equipment. A new corporation, 
Pal Products Inc., has _ been 
formed. 


Ansul Boosts Baker, Sebstad 


Ansul Chemical Co., Marinette, 
Wis., has appointed Richard Baker 
public relations director and Brad 
Sebstad advertising manager. Mr. 
Baker, who has been the ad man- 
ager, will also serve as special 
assistant to the president. He has 
been with Ansul since 1948. Mr. 
Sebstad joined the company in 
1949. 


DETAILS NOW.. 
before your — 
market is sold. 
wire, phone, or 
mail coupon below! 


GUILD FILMS CO., INC. 
* 460 Park Ave., New York 22, N. Y. z 


| Please arrange for us to screen 


| “IT’S FUN TO REDUCE. ..and 
forward full sponsorship details. 
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ADDRESS 
* CITY STATE 


& Interested in following markets: ca 
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Everything important in oil will be the unique province of 
Petroleum Week. This new communication service will keep men 
who matter posted on-every phase of the oil industry—by giving 
the big picture fast, by filling in essential details too... through 
the important new technique of writing for variable-speed reading. 
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CROSS COMMUNICATIONS 


| | What Cae variable-speed teiieve? 


It’s Petroleum Week's answer to a critical problem in the 

petroleum industry now. Oilmen are deluged with read- 
ing material. Over 50 oil publications listed in Standard 
Rate and Data alone. Company intracommunications, 
special oil “‘services,’’ and technical meeting papers add to 
the staggering pile. 
An industry-wide—and industry-deep— magazine, com- 
bining speed of reading with safety of reading, is needed 
E | at all levels of decision. Speed alone is not enough: The 
| variable-speed technique insures the reader he will not miss 
any main ideas—nor any details which he feels necessary. 
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Petroleum Week’s variable-speed technique, through 
scientific copy arrangement, gives the reader his choice 
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of reading speeds on every page: to scan rapidly or to 
study—at his option. By the use of bold face and other 
display type, signals are built into articles calling attention 
to key facts complete in themselves. Following each key 
fact, details are presented in full. 


The editors, in fact, provide continuity of content at two 
separate speeds: one for rapid run-through of the key 
spots, one for deliberate study. The reader’s choice is 
exercised quickly—and with safety, in the knowledge that 
he has all the facts. He has precisely what he wants. 
Nothing more—nothing less. 


Put Petroleum Week to work for you. Publication begins 
July 8. Pilot copies are available from the McGraw-Hill 
office nearest you. 
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Another Honor 
Comes to the Illinois Sector 
of the Quad-Cities 


Rock Island is an All-America City. 
From city hall now flies a banner — pre- 
sented recently by the National Munici- 
pal League and Look Magazine. This 
is one of eleven such awards made to 
outstanding cities by the above organi- 
zations. 


However, the significant fact is this: 
Rock Island citizens have achieved 
recognition through intelligent citizen 
action for continued progress of the 
‘community. 


Located as they are in one metropolitan 
area, the incentive is strong for each of 
the Quad-Cities to excell its neighbors. 
This we believe is good for each — and 
also good for all — economically, social- 
ly and politically. 


The Rock isiand Argus 
The Moline Dispatch 
Station WHBF Rock Iisiand 


Of course it is gratifying that 
this award has come to Rock 
island on the Illinois side of 
the Quad-Cities where live , oe ee 
57% of the people in this — : 
metropolitan area of one- 
quarter million. The Argus and 
The Dispatch newspaperscover 
9 out of 10 homes in Rock 
isiand, Moline, East Moline. 
Here also, WHBF (CBS radio 
and television) is “The Quad- 
Cities’ Favorite.” 


ROCK MOLINE 
ISLAND 


‘ | The success of Melmac may be 
' |gathered from the fact that busi- 


: | cluding restaurants or institutions. 


| 


d wee at retail prices. If mass: 


. | now tokes no risks with mealtime spills 


: ae 


Advertising Age, February 28, 1955 


‘Business Paper Success Story... 


NEw York, Feb. 22—The Plastics 
& Resins Division of American 
Cyanamid Co., New York, some 
years ago produced, from a chem- 
ical called melamine, a_ plastic 
which it dubbed “Melmac.” In this 
product it had what is said to be 
one of the hardest man-made ma- 
terials known. It has also proved 
hard to beat as a material for 
| dishes, in homes as well as institu- 
‘tions. 


ness doubled from 1952 to 1953 
and doubled again from 1953 to 
1954. This is confirmed by a mar- 
ket survey just completed by the 
Haire Publishing Co. This study 
reports total retail dinnerware 
sales of all types at $260,000,000, | 
wholesale. Of this amount, Mel- | 
| mac sales are $20,000,000, not in- 


These figures may be doubled to | 


THE GREATEST SHOW 
OF THBILLS AND CHILLS 


.«» Ringling Bros. has switched to 
| Break-resistont melmac* dinnerwore! 


Food, Hospitals, Institutions. 

Restaurant Management, School 

Executive and School Equipment | 
News. 


GREATEST OF EASE—This ad for | 
American Cyanamid Co.’s Mel-| 
mac, pointing out the use of the! 
material in Ringling Bros. table- | 
ware, appeared in Fountain & Fast 


Institutional Use of Melmac Dishes 
Laid Groundwork for Consumer Sales 


feeding places also are included, 
the amount is doubled again, for 
an approximate over-all figure of 
$80,000,000 a year. 

Turned out in quantity at the 
company’s Wallingford, Conn., 
plant, Melmac has come to be a 
favored material for dinnerware, 
to such an extent that the ceramic 
industry has felt keenly the com- 
petition of the newcomer. 

Melmac was first used on a large 
scale by the armed forces in World 
War II. Its break resistance, light- 
ness and generally satisfactory 
character met all requirements of 
this exacting service, and the sale 
of similar ware to other large users 


‘in the institutional field was ini- 
| tiated. 


® Advertising of the product has 
expanded from the initial modest 
campaign in 1947, directed to in- 
stitutional users. It now includes 
broader coverage of that group as 


'well as growing—and effective— 


attention to retailers and to the 
general consumer field. 

After the success of Melmac 
dinnerware in use by the armed 


| forces, Cyanamid and its customers 


'who mold the plastic instituted a 
| campaign to sell it to institutions 
feeding large numbers of persons 
|—restaurants, hotels, hospitals, 
railroads etc. A test set of dishes 
was made with this in mind. It 
was tried out successfully, and the 
data were supplied to the prospec- 
tive manufacturers of commercial 
ware. 

A number took up the idea and 


BERNARD P. 
ALLAGHER 
Negotiator 


for the purchase and sale 
of publication properties 


* 147 West 42nd Street 
N.Y. 36, N.Y. LA 4-1631 


WSAZ-TV 


CHANNEL 3 BASIC NBC NETWORK 
MAXIMUM POWER — es 
* — HUNTINGTON. : 
_ CHARLESTON, 


CHARLESTON, W. VA. 


| ! HUNTINGTON © 


— the only television 
station covering 
all of this five-state 


industrial heart. 


— the two top radio 
stations serving West 
Virginia’s #1 and #2 
markets — in the heart 
of the industrial heart. 


— the ideal combination of 
TV-and-radio to reach 
maximum customers at 
minimum cost. Ask Katz. 
They'll prove it. 
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A partnership, from a dream to a dynamic industry, 


dedicated to a new American way of life... 


The 


Mmotor-wagon 
and the 


magazine 


FROM THE PAINTING BY NORMAN ROCKWELL 


“Get a horse!” they shouted. “It’s not here to stay,” pro- 
claimed the wise ones. ‘““The automobile market has reached 


its saturation point,” preached the bankers. 


They were wrong. The lot of them. It did stay. And the 
“‘motor-wagon’’, as its makers first called it, grew to a mighty 
army of 48 million on the highway . . . revolutionizing our 
geography, our economy, and our way of life. 

A proud share of this fabled story is the part played by 


the magazine . . . 


continued 


> ¥ ye & Faye w ‘ t . ; 2 Bane ; 4 
| AES SY Go mato tech Fey oe 3 Re te 7 VOTE t. be Bie i Sr Vas : : 
i, t= Sa FG eT Wie Cir | 5 at SEA til Nae et en RW liens Is a ca. aa) alae So eae» ae Hedy es ‘ Diy Atami) Ae Be: Fe F . i tse ¥ mre ~N 
oon rie cas Jie PS OUD S FR CA ee ee a st ? OS ea Secuk’ B, es Mat AR oa SY Pe pee ak ie cane | oe et op ee eat ok By Px Da ES 2 Ae aE ere Nee : Bic AN: Beery Ae ‘ ; So etiys (Saen ay ; eer he, eae Oe 
ee! Mee ee * : A Se tan ating aS ane 1 “Ok 08 ak | Wasehont Resta. ara hae eR doses ee eae ee eee eaneere ome ke) Lge 1 AL. pl SRR a Me Lees EL ee thie FANS BP OSs J] ey CR ae a Re bara atin, Sky sat ee! we PoE Sige Se ae oe SU Daa Ti ae : mal “y ie 
tee OR SROR i - Sap eR eee. 87 ne ay ok ted N50 ay Ais Ue Uy nae hile 5 So ene) “wwe te -* ae Pes began aaettcceirairedterwet-tadeg ¥@erdicceesnad coco shied Sects aol IR oe Ge a ee er A ED Ee al Es pa et oe os raat ri ee Es 
cae eae sng be Fig Mt add Signy i a hal poe SS peat Ore ey A - % : ne 5 . ae el Cw eee 5 f S i] os HS Ep aiee " 2 “ in. A PURE & DS ES A SS SE EE 
ie ee ba. ? coy ae net Aa 2 Me j ® . Piet C8 Bs : it cae” ‘ ~ 4 yey - pi +e “ : 4s e tdi - 
STE Sin MBSR! S720 5/9 TROL agit eee Oe BA SVE GRE: Rela d he - 2h Scatter es HL Cee ae ed ; i oF eX ees soe ’ is ; Bros 4 pie Say | rE mifet 
= i “ + wef od > “ eH iy : ts i * . 7 i Gs nn a - an i Sas i La we Fe ve) * 
¥ ON aaeree, 2 i Sh ENGG le eG Poe PP TE tse cattery he : mS Be a vf ¥, : Be BAe Sines sree . ry TA FoR un 3 Ney oF hos ft 
SPY Lew rene ia ss es, oak De ks EN Ae ets, ‘ Mo nA ibt phe Rik : ag SAAT Tpscie GMA a te ee £ Sn Oh ee to a Ee eh Se Pe tip es Naer wae ear aeien ts or 
‘fe ? Pasi: a fees Big, eT eG Ge wi ce Le ays te Ae SES Swe ae Ba hid shade tee Rial wie sien? tibaun, Mreeey yer te) ate pe Foie oat 4, 45 ls At pe os oe Sea set bs Ole a Soran in EY ee 
’ : d ae eer tact * + ad Set $s : 4 Sa , = yee Babe, Seely” Spin ee ey St. 5 ee: tee ae Eat te Be BOT Bee 
Fs : ; ged ae 
| | 
. 
’ 
| 
: ee 
' 
‘ 
A 
' al 
i 
i 
t 
| * 4 
/ 
H 
‘ 
| . 
5 
‘ 
| 
Bi 
; 
. 
« - 
ee 
’ i ¥ ’ 
5 mai a ; ji 
d ; se * ee 
a «a A Vie ay “ ent ae a 
' I ee b 2 ~ Bem. ro ~~ see — oe eae . 
riw a) & i ces 1 
-% - se dS . 
“ ce > ¥ 4 
aay ; “ge ee. RS Dua Baer Me 
( / 
s : 
A ° 
| . -—--— SS ‘ apes ates 
4 si ‘oe y - A i ; 
3 ‘7 Vie arta P ,- ee 
Ss } zr . 
; * = 
’ fit < my 
a a - ‘ — ¢ 
| ‘wars : ‘Sitesi t " 
| ~ Is —_—— J . 
; : ~ " ~ o 
: ; Se os peels i. 
~ ff ~ ales ae fe 
| 4 tS CFs era ie 
4 are 3 = liaRes 
Gon, ae aa a ~ 
a’ =~ oe 
Pt 7 or 
/ ce d 
py tne’ \\ => Came a; » 
ee ee | 
\ ’ ; ’ f —_ —, 
; a 4 =" ' Fe 
; : a> —- ee Ten wa 
) %;, oo ie, ee ; J 
a a 2 * 
‘ “ > 
‘ ; ~ ~ 
a 
. ” a —— , 
‘ ‘ 
Y 
’ 
| 
| 
| 
' 
} 
’ 
j 
+ ; 
ay = * 
Seg ys Dia eight - , ‘ Fi 
“ee See EAE lac oes 235, ation See . pee re a ae Pe sae “n 7 se SO Ee ie 4+ « ‘ ‘ ~ ‘ 
aah Big ey ee sae ays: . ee * So ee Alles y 4 . oe eee oe nt cm : LS: ee pe eg Be recta < @ ie Da . Pi neti xe r wih Hie : ary tee SS Oe Bs i Sect 2 a Se Fah aot eS ee < +i) eth 
Sf ET AD aS as CR ee” Sees yea ae a ye : ate ane Sf aoa OES eds al ‘ rag ‘ 7 : ‘ ey SP hae ; ine = nba wot ec 4) Lyte . a eee EN eee ee nee eg 
i ‘ P A ted x. i eet ee ela a aie 4 c “sy oe a re tah fs a a : ‘ AL «ae yes 8 Pi f 
a , : ; : : Oe ane 2 "Sacaa ; comeerss 7 > eee ~~ OD LRRUN AIS! Set eekly Ole: Pal eee eT! ca Ghee ak eS 
ae Br Sie, 4 ae a Gilets a at : eye 5 ‘ we, vey > * Sg +2 ~) Sty beri *: 3 ' ; 4 $ : i = o ; 
eae ae Af sd haan ME a cal ~* me Cae tee Yes et he ay 2 fe At rie a 50 oe Oe es ee Ae. oe | % eae * “ a ae P é a Gime sey bee oh Ce ey oe a ane ep ea. e m ads + ee 5 ee 
Sarees Eta? roe Le mera sans fae ah Ne ee e ; Aine tOEOE het hate Tigi pS, Beg ace We ge tn ee hee Ki Sie ee he ‘ge ‘Lane ene ag Me ee Mee Pe a scr CE Se Ae aie: Kinga hee eg tN ee Yak eR a hb chk apie 
~ ai 4 2 4 “7a . i ee . P 2@ ape a x # : —_ iS << Z IPN ge Seat Pi: 6g ‘ r2 re ee i . at ‘ a a bP agate tag bE a Be aR cot Bh Dis ee es 
gr pull Se, E gees % ae a hy ee Oa Fe Bee yi 8 BN OEE aie MR Pe TERS GE A, kt ae ogee. fe . bi en ws ASAE: ‘ ig asa gen é Lae ge ae : : . pico ee 
os Choa e # Pn Peed nee com eer? 5 at eaten “ameter oe + = £ tes gre 8 4 Lig c - . sf - = = ne ae F a2 es = ‘ ; es ‘ tea & ner ai Be : ‘ s Si A 
pe Sree ° : gt ie a ty = eon la Shy tfc ee eee abe ee get ise te ahi # ain pee Te A (Fae A ee ai ond s a * ‘ dye i, <e af mb Ree Lee ‘ EHF te 78 : : 4 eee Syn mE, 
3 eT FS . kc rus \ a Feo = AVE . + ae ver ae ies Fi Oe Gt ee Be Tnhote iy hers eo NUE FS Posen, MM > Men ae are ana ; on he meee ER es eae So eee i ae a ee Fey ie 5s | 


Will Detroit’ deliver 6000000 cars this year? 


“Any man’s guess,” you might say. But the auto- 
makers don’t do it that way. Every ounce of their 
effort in manufacturing and selling is engineered to 
kill off guess-work . . . from knowing the weather- 
resistance of body finishes, to knowing the selling 
power of media. Years ago they ran the magazine 
out on their “proving ground” and clocked its per- 
formance beyond question. 

In those days they had at the most 34,000,000 
magazine circulation available. Today, 162,000,000 
copies a month are at their command. More people 
are reading more magazines than ever before. 

But more than circulation vitality — there are some 
things magazines just do downright better than any 
other medium. In 1955, an automobile in full-color 
in a magazine page is still unsurpassed. It is alluring. 
It is authentic. It is vividly real. It says, eloquently, 
“Drive me.” And color, say auto executives, well. . . 
“Color is more and more the final key to car sales.” 
Any doubts? Open your magazines. See the panoply 


of pinks, pale greens and blues . . . in perfect repro- 


Be as el: siete: ee a 


z 


duction, more faithful than a mirror — thanks to 
matchless presswork. Why, even the whites are whiter 
in a magazine! 

How about the niceties of a new dashboard design; 
the rakish chrome trim of a wrap-around windshield; 
the rich, warm textures of fabric and leather? Where 
else can they sell with such vivid effectiveness as in 
the color pages of a magazine? So, too, engineering 
features .. . the economies of a new carburetor; the 
construction of a new V-8; the flow of a new air- 
conditioning system .. . 

And, let’s never forget: A picture in a magazine is 
permanent, not fleeting... there to be pondered, 
passed around, picked up and referred to. again and 
again. 

Will “Detroit” deliver 6,000,000 cars this year? 
With its colorful new models, with its new peaks of 
car performance . .. and with magazines on the job, 
doing all the things only magazines can do so well 


. we're betting “Detroit” will! 
continued 
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The printing press. 


+. nig a. oth 


sok arms 


the magazine. 


and the open road 


We ride on 3,322,000 miles of paved highways, 
and every mile of them has the kiss of print- 
ing ink. 

Heartening as this vista is, it is still but a 
beginning. The unequalled power of the maga- 
zine to educate and entertain, to inform and in- 
spire, to change habits, to distribute benefits, to 
move merchandise . . . is far from fully un- 
leashed. 

The American dream has no end. It is up 
over that hill, just beyond that bend of the road 
.. . tomorrow and tomorrow. And, as in the 
past, so much of it will be written down in the 
pages of America’s magazines. 

Here, in a model plant in the heart of Louis- 
ville, Kentucky, we of Fawcett-Dearing turn 
out a million magazines every day. We do this 
with high craftsmanship, a fair profit, and the 
satisfaction of being on stage while a great 
drama is being lived. 


> . P 
Kawceett-Dearing 
PRINTING COMPANY, LOUISVILLE, KENTUCKY 


A MEMBER OF “THE FAWCETT FAMILY’? PRODUCING A MILLION MAGAZINES A DAY 


Acknowledgement for photographs, artwork and splendid cooperation to the Chrysler Corporation, Ford Motor Company, General Mo- 
tors...and to their various advertising agencies, N. W. Ayer & Son; Batten, Barton, Durstine & Osborn; Campbell-Ewald Co.; Grant Ad- 
vertising; Kenyon & Eckhardt; Kudner Agency; MacManus, John & Adams; McCann-Erickson; J. Walter Thompson Co. Time and 
mechanical conditions did not permit us to use all the excellent material submitted, nor to contact every automobile © -»nfacturer. 
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Advertising Age, February 28, 


Duke University reports... 
— Beakage 94% / 


.. has saved aver 90% ww replacement rast: 


. has reduced labor costs substanttall 


BREAKAGE DOWN—This Melmac ad 
makes use of statistics from Duke 
University, where dishes made 
from the product have cut break- 
age 94%, replacement costs 90%. 


started producing dinnerware of 
their own design. Twenty-two 
manufacturers in the U. S. and. 
Canada now are producing the| 
dinnerware, most of them not only 
for the institutional market but 
for the general consumer as well. 
And many of them are pushing | 
their lines by advertising. 


® Advertising was initially ad- 
dressed to the institutional group, | 
both through publications reaching 
them and by direct mail. As de- 
mand developed the ad effort ex- | 
panded into general magazines and | 
into trade journals serving dealers. | 

General consumer demand orig-| 
inally resulted, apparently, from | 
the fact that the virtually un- 
breakable lightweight dishes were 
being used in increasing numbers| 
of hotels, restaurants and hospitals. 
They were noted by the public | 
with interest and favor. Then the 
retail trade began to stock the 
ware, and as new varieties of color | 
and design were brought out by | 
molders, public demand increased. | 

Color ads in consumer media, 
backed by vigorous trade paper 
advertising to the retailers, suc- 
cessfully pushed this newest de-| 
partment of the Melmac business. | 
Now, according to the COMPANY, | 
the consumer market has become | 
larger in volume than the institu- 
tional. 


| 


® In addition to the nowi-ontemate| 
characteristic, which is one of the 
most noteworthy features of Mel-| 
mac, its lightness also is popular 
in multiple-feeding spots; more) 
dishes per worker can be handled | 
at a time. And the development) 
of a dazzling array of colors has 
been a strong selling force. 

At first the use of pastel colors 
was popular, but later deep tones 
were added by most of the molders; 
at present the volume of pastel 
and deep colors is about equal. 

Case history ad copy is the rule 
in ads pointed toward institutions; 
this technique conveys to the 
potential user all possible reasons | 
why he should adopt the ware in| 
his institution. Hazard Advertising 
Co., New York, handles the ac- 
count. 

Early 1954 copy, in restaurant 
papers for example, featured an 
illustration showing Melmac ware 
being dropped eight feet without 
breaking. Another ad declared: 
“It defied breakage, it looks so 
appetizingly good, it’s Melmac, for 
sure!” 


| 
| 
| 


= The names of manufacturers | 
turning out their own lines of Mel- 


mac dinnerware typically are in-/ 


cluded in the copy, and manufac- 
turers in this group who do their 
own advertising to institutions 
generally feature the fact that 
their dinnerware is made of Mel- 
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mac. The effectiveness of this 


1955 


double-action promotion has been! consumer business include Crock- “You’re so smart to smoke Par-| 
ery & Glass Journal, Department liaments” is the campaign theme. | 
Hardware Re-|Benton & Bowles, New York, is | 


.|fully demonstrated in the prod- 
uct’s rapid increase in volume. 
The following magazines are 
used to keep this story before the 
institutional groups: American 
Restaurant, Canadian Hotel & Res- 


taurant Review, Fountain & Fast) 


Food, Hospitals, 


Association, Modern Hospital, Res- 
taurant Equipment Dealer, Res- 


Trade journals for the general ' supplements and television.' markets cleared by Heinz. 


Institutions, | 
‘i Journal of the American Dietetic 
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fe 


| 


Store Economist, 
tailer and Retailing Daily. 


Parliament Buys Car Cards 
Philip Morris & Co. will use 


‘car cards on 14 railroad and ferry gan sponsoring “Captain Gallant 
serving Greater 


systems 
York for the first time in 


tory as part of its 1955 campaign 
for Parliament cigarets. Additional will be syndicated by Television | 
taurant Management and School! media for the product will include Programs of America, distributor | 
Executive & School Equipment. | newspapers, 


magazines, 


| the agency. 


| Heine Buys Film Show 
H. J. Heinz Co., Pittsburgh, be- 


MIMEOGRAPHING 


ADDRESSING — MAILING 

@ Radio-TV Releases © Speeches — 
| @ News Releases |= © Portfolios — 
~ @ Food Recipes 

@ Photo Captions — , 

7 East 42nd St., New York 17, N.Y. 


New \of the Foreign Legion” over NBC- | 
its his- | TV Feb. 13. Maxon Inc. is the) 


agency. The 30-minute film show 


Sunday |of the program, outside the 61) 


Split-R 


To test coupons or copy, or 

to list outstate dealers sepa- 
rately, you can use World- 
Herald split-run advertising to 


advantage. 


In addition, The World-Herald 103 Plan 
provides 4 other important functions in 
making your advertising campaign more 


effective: 


1. In Omaha, personal calls are 
made on every advertising outlet 
for your product by The World- 


Herald. 


2. Mailing pieces, prepared to 
dramatize the scope of your promo- 
tion, are sent to all key retailers in 
Nebraska and Western Iowa by The 


Dy 


World-Herald. 


3. Special visual material for your 
sales meetings will be prepared by 


The World-Herald. 


4. Presentations for each of your 
sales people, showing coverage in 
the individual’s territory, your pro- 
motion schedule and sales helps, are 
distributed to your organization 


free of chargé. 


<2 Omaha World-Herald 


251,139 Daily 


Read by 3 out of 5 families in Nebraska and Western lowa 


O’Mara & Ormsbee, National Representatives: 
New York * Chicago * 


Advertising... 


._ choose every-other-paper 


or rural-urban splits 


Just / of i") Benefits 
of the World-Herald 


103 PLAN! 


In the Omaha area, 100‘; of the fam- 
ilies are covered by The World-Herald. 
In the 103 counties of Nebraska and 
Western Iowa, 3 out of every 5 families 
are World-Herald readers. World- 
Herald coverage and reader respon- 
siveness is the reason why retailers in 
this 2 billion dollar market consider 
World-Herald advertising as local pro- 
motional support. 


Contact your O’Mara and Ormsbee 
office or write the National Advertis- 
ing Department of The World-Herald 
to get the full details on how this one 
single medium—the World-Herald— 
and its 103 Plan can influence retailers 
and 1% million consumers. 


261,246 Sunday 


A. B. C. Publishers’ statement for September 30, 1954 


Detroit * los Angeles * San Francisco 
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Eaton Joins Fairchild 

E. Neal Eaton has been ap- 
pointed sales representative for 
Fairchild Graphic Equipment 
Inc., Kansas City. He formerly 
was on the ad staff of the Valley 
Daily News, Tarentum, Pa. 


Campbell Joins Colortype 

H. Addison Campbell has been 
appointed director of advertising 
and public relations of American 


|Colortype Co. New York. He 
formerly was ad manager of Lord 
|Baltimore Press. 


Lindell to Food Machinery 


Cal Lindell, formerly with the 
market research division of Safe- 
way Stores, Oakland, has been 
named assistant manager of the 
advertising department of Food 
Machinery & Chemical Corp., San 
Jose. 


LIMA- 


Northwestern Ohio 


of $112,464,000 


Hub of A Prosperous 
Trading Area 


Center of metropolitan county area with retail sales 


Source: 1954 Consumer Markets 


THE LIMA NEWS 


» THE BULLS EYE PAPER OF THE BUCKEYE STATE 
® 


Nationally Represented by Story, Brooks & Finley, Inc. 


Lonpon, Feb. 23—A. C. Nielsen 
Co. is proposing that British com- 
mercial television adopt a pricing | 
schedule based on the number of 
homes reached by a program. 

The proposal for a “guaranteed 
cost-per-1,000 plan” is advanced 
in “Television Audience Research 
for Great Britain,’ a voluminous 
text authored by Arthur C. Nielsen, 
chairman of the company. 

With commercial tv scheduled to 
begin here this year, the Nielsen 
book is designed to serve as a 
comprehensive guide to the audi- 
ence measurement field. 

Mr. Nielsen appeals to the Brit- 
ish not to repeat the “mistakes 
made in America,” where time 
costs are not tied to audience size. 
He points to the practice of “charg- 
ing identical prices to two compet- 


ing advertisers, and then deliver- 


EVERY PRINTING JOB THAT CALLS 
FOR AN ACCORDION FOLD CALLS FOR 


Buckeye Cover 


HAT’S because of the scoring 
and folding quality of this 


famous cover stock 


and finest purified wood pulp. Its 


toughness assures 


without cracking, no fuzzing on 


the folds. 


The new loose- 


cover of National Latex Products 
Co., Ashland, Ohio, is a good ex- 
ample of the unbeatable combina- 
tion of Buckeye Cover and fine 


printing craftsmanship. 


, made of rags 


Richland Printing Company 
of Mansfield, Ohio, chose 80 Ib. 
Standard White Buckeye Cover, 


sharp scores 


from standard 
leaf catalogue 


clear colors, 4 


Antique finish, 


for this job, printed 


it by offset lithography in three 
colors — black background, red 


lettering, yellow panels. 


In specifying Buckeye Cover for 


your catalogue, you can choose 


white, the dramatic 


new Hi-White and 14 beautiful, 


weights, 9 finishes. 


The score’s in favor of Buckeye 
Cover, but that isn’t all. Its print- 
ability by any method—letterpress, 
offset, gravure — is unexcelled. 
THE BECKETT PAPER CO. 
Makers of Good Paper in Hamilton, 


Nielsen Urges Britons: Base Your 
TV Charges on Cost per 1,000 Homes 


Ohio, since 1848, 


Advertising Age, February 28, 1955 


ing seven times as much audience 


to one as to the other.” This, he 
says, happens in American tv. He) 
adds: 

“It is somewhat analogous to the 
situation which would exist if two. 
newspaper advertisers paid identi- 
cal prices, and the publisher then 
proceeded to circulate one of the 
advertisements to 7,000,000 homes, 
while circulating the other to only 
1,000,000 homes.” 


® Mr. Nielsen writes that the 
American system is a_ holdover 
from the early days of radio ad- 
vertising—“before the develop- 
ment of audience research tech- 
niques capable of measuring audi- 
ence size.’ He says: “These 
unsatisfactory conditions [in the 
United States] seem likely to con- 
tinue for a long time, because once 
a pricing system has become firm- 
ly established, certain advertisers, 
and others, acquire a vested in- 
terest in maintaining the status 
quo.” 

British television can avoid such 
“inequities,” says Mr. Nielsen, by 
charging each advertiser a speci- 
fied price for every 1,000 homes 
actually reached by a program 
during the particular commercial 
minute assigned to him. 

For example, if the agreed price 
was $5 per 1,000 homes, and the 
audience reached by a program 
was 500,000 homes, then an adver- 
tiser would pay $2,500. 

Mr. Nielsen says this system is 
now feasible because the Nielsen 
audimeter can provide accurate 
measurements of minute-by-min- 
ute audience. He tells the British: 


# “If this fair and logical system 
for pricing tv facilities is to be 
adopted, the time for its adoption 
is now—before a less desirable al- 
ternative becomes fastened on the 
tv industry.” 

Mr. Nielsen’s book, which §is 
amply illustrated with pictures, 
charts, tables and complicated 
equations, covers the audience re- 
search field from A to Z, present- 
ing numerous examples from 
American -television. It is de- 
scribed as “the most comprehen- 
sive array of useful tv audience 
research ever published.” 

Mr. Nielsen points out that the 
sum of “more than £20,000,000 
($56,000,000) already has been ex- 
pended in the U. S. for broadcast 
audience research. 


® “We are fortunate in having 
available to us, for use in Great 
Britain, the wealth of useful in- 
formation and experience which 
has inevitably resulted from this 
enormous effort.” 

One chart in the book attempts 
to demonstrate that subscribers to 
the Nielsen television index enjoy 
a lower cost-per-1,000 than non- 
subscribers. This chart shows that 
subscribers’ cost per 1,000 homes is 
$8.24 in the evening, compared 
to $9.46 for non-subscribers—a 
difference of 12.9%. In the day- 
time, subscribers’ cost-per-1,000 
is $5.17, compared to $6.71 for non- 
subscribers—a difference of 23%, 
the chart indicates. 

The same chart indicates that 
advertisers pay $1,566,326 a year 
for the Nielsen Television Index 
service. 


® The book contains descriptions 
of the diary, personal interview 
and coincidental phone techniques, 
together with Mr. Nielsen’s ex- 
planation of why his company has 
found them “unsuitable.” Two 
tables are reproduced to show 


tremendous percentage differences | 


between the program ratings pro- 
duced by Nielsen’s automatic re- 
cording technique and those pro- 


* 


duced via the diary and personal 
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INTER-INDUSTRY—This color ad will 
appear for Weirton Steel Co., 
Weirton, W. Va., in Better Humes 
& Gardens and House Beautiful 
for April as part of a drive acti- 
vated by the Can Manufacturers 
Institute on behalf of the paint 
industry’s spring “spruce up” 
campaign. 


interview methods. 

Mr. Nielsen says his service in 
Britain will start by covering the 
London, Birmingham and Man- 
chester areas. These are the three 
places where commercial tv opera- 
tions begin. The service will be 
extended whenever commercial tv 
expands into other areas. 

Mr. Nielsen would like to cover 
the entire country, but the British 
Broadcasting Corp. so far has re- 
fused to take his service. The BBC 
conducts its own audience re- 
search. 

British commercial tv is being 
supervised by the Independent 
Television Authority, a public 
corporation similar to the BBC. 
The ITA has licensed program 
contractors to produce the shows, 
run the commercial stations and 
sell time to advertisers. 


® Mr. Nielsen will be offering his 
services to the ITA, advertisers, 
agencies and program contractors. 
An A. C. Nielsen branch has been 
operating in Britain for 15 years. 
It has headquarters at Oxford. 

The initial Nielsen sample size 
in Britain will be 300 tv homes, 
each capable of receiving BBC and 
ITA programs. An appendix in 
the back of the book shows that 
small sample size is no deterrent 
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NATION'S TERRITORY 


IN EL PASO 


9,429 


NEW AUTOMOBILES 
WERE SOLD IN 1954 
The ZF Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


LARGEST TRADE 


TWO Separate Newspapers 
— 30° Line BUYS BOTH! | 
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Advertising Age, February 28, 1955 


to accurate measurement. 

Mr. Nielsen tells the British not | 
to believe reports about a high) 
percentage of viewers being “ma- 
terially annoyed by commercial 
announcements.” He says: 

“While there has been a great 
deal of conversation to this effect 
(even in the U. S.), audimeter re- 
cords have shown clearly, over a 
period of 12 years, that the num- 
ber of families turning their sets 
off or shifting to another station 
at the time of the commercial an- 
nouncement is negligible; in fact, 
it is so very small that it cannot 
ordinarily be measured.” 

Mr. Nielsen points out that 
advertisers in any medium “must 
be reconciled to some tuning out 
of their commercial messages.” 
But, he says, the important criter- 
ion is sales results, and he stresses 
that American tv and radio “have 
given very ample proof of their 
ability to sell goods.” 


| 


® Mr. Nielsen refers finally to the| 
reports about “a certain city” ex- | 
periencing “a measurable decrease | 
in water pressure at the end of al 
tv presentation of a very long 
boxing match.” Some _ observers, 
he says, have taken this report too 
seriously. He points out that the 
water pressure observations were 
“far too limited” to prove any- 
thing. “Even if there was a con- 
nection,” he asserts, “it should be 
recognized that there is no sig- 
nificant connection between what 
people will do at the end of an 
unusually long program and what) 
they will do every time a typical | 
commercial is broadcast.” 

Anyone who has spent hundreds 
of hours watching commercial tv, 
he concludes, “will not be misled 
by facetious press articles or by) 
illogical and easily refutable con- 
clusions drawn therefrom.” 


Point of Sale Is 
Ice Cream Makers’ | 
Medium, Study Finds 


New York, Feb. 23—Newspapers 
will be the major advertising me- 
dium in 1955 of 26.8% of the na- 
tion’s ice cream manufacturers, 
according to a survey published 
in the February issue of Ice Cream 
Field. 

Point of purchase materials will 
be employed as the principal ad-) 
vertising device of 38.6% of the) 
producers, the publication’s sur-. 
vey disclosed. 

Television climbed into third 
place last year as an extensively 
used advertising medium. In 1955, 
13.7% of ice cream makers will 
make this their major method of 
reaching consumers. 

Radio will be the major adver- 
tising medium of 12.7% of the. 


manufacturers. 


® Actually, Ice Cream _ Field) 
pointed out, the number of manu- 
facturers using the foregoing me- 
dia will be much larger than the 
figures cited because most man- 
ufacturers, though emphasizing 
one form of advertising, rely on 
three or four in combination. 

The survey showed that food 
stores now sell more than half of 
the typical ice cream manufac- 
turer’s output. Copies of the eight- 
page report on industry trends are 
available on request from Ice 
Cream Field, 19 W. 44th St., New 
York 36, N. Y. 


Gramercy Adds Account 

Tessler & Weiss, Union, N. J., 
manufacturer of die struck ring 
mountings, has appointed Gram- 
ercy Advertising Co., New York, 
to handle its advertising, atenal 
tion and publicity. 


Wayne to Bozell & Jacobs | 

Donald Wayne, formerly with 
Gray & Rogers, has joined the 
writing department of Bozell & 
Jacobs, New York. 


Lunke Adds Shopping Centers 


James R. Lunke & Associates, 
Oakland, has been appointed to 
direct an advertising program for 
the Valley Fair regional shopping 
center to be built in San Jose un- 
der joint sponsorship of Macy’s 
California and Capital Co., San 
Francisco real estate subsidiary of 
Trans-America Corp. The agency 
also will handle advertising for 
Town Market, a new supermar- 
ket in Richmond, and the Bay 


Fair regional shopping center in| 


San Leandro. 


Metal Book Shifts Langer 
Donald R. Langer, who has 


been assistant to the president) 
and advertising sales manager of. 


American Metal Market, has been 
named New York advertising 
salesman for the publication. He 
succeeds Robert M. Ogden III, who 


has been appointed eastern adver-| 
tising representative of Traffic 


World. 
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DOES IT IN PEORIA 


eONE Order e ONE Billing 
eWON Audience 


J. S. says: ‘Test campaigns . . . new product response . . . and coupon 
returns ALL prove that The Peoria Journal Star effectively penetrates 


the rich 13-county PEORIArea.”’ 
In metropolitan Peoria, the hub and distributing point for this $630 


Million market, The Peoria Journal Star daily circulation ratio-to-homes 


is 98.3%. Another reason why ‘ONE does it in Peoria’’. 


EORIA JOURNAL STAR 


“Seat 
TEST MARKET 
in the Midwest,” 


-.. say Agency and 
Advertising Executives. 


IRST [in [ilinois o20% 


What ever happened to 
the man with the hoe ? 


In 1899, Edwin Markham wrote 


Fewer men work fewer acres, fewer 88° of the national farm income. The 


about him in a long poem that made 
Mr. Markham famous—and everybody 
else sorry for the poor downtrodden 
tillers of the soil. 

Matter of fact, the only man with a 
hoe you are likely to see these days is 
getting a workout in a suburban garden, 
or chopping cotton in the far South. 
As the symbolic farmer, he is as out of 
date as the pitchfork, chin whiskers 
and the celluloid collar. 

The hoe-man’s grandson is probably 
driving a $3,000 tractor, equipped with 
both a spotlight and radio receiver; and 
dragging a gang plow that turns over 
more earth in a day than Grandpa did 
in a season. And in the barn there’s a 
smaller tractor for lighter chores. 


Worrp War I started the trend of 
farm workers to the factories, and of 
factory methods to the farm. Machinery 
has more and more replaced muscle. 


The horsepower on American farms 
today is far in excess of the 1918 peak 
of 27 million horses and mules, 


hours, produce more. Man output 
per hour has doubled in the last twenty 
years. And more efficient farming has 
brought better incomes, as well as better 
living, to farm families. 

Mechanical power is also an index 
of good farmers. Of 4,130,000 tractors 
used on farms in 1953 (garden tractors 


excluded), almost 2,500,000 were in the 
fifteen Heart States which produce two- 
thirds of the country’s foodstuffs—and 
where SUCCESSFUL FARMING has most of 
its 1,300,000 subscribers. The SF farm 
averages |.44 tractors. 

Three out of four SF subscribers 
are in the top 39% bracket that gets 


average cash income from farming of 
the SF subscriber is just under $10,000. 
This magazine alone reaches a bloc of 
buying power equivalent to another 
national suburbia. 

With higher incomes, the SF farm 
families are spending more—especially 
on their homes; and are good customers 
for central heating, new bathrooms and 
kitchens, all appliances, furniture and 
furnishings; every home convenience, 
and luxuries and travel. 


For fifty years SUCCESSFUL FARMING 
has been serving Heart States farm 
families, has helped them make money, 
save money, live better; and has earned 
a degree of respect and confidence that 
no general medium can possibly have 
with this farm audience. 

To find quality customers, and to 
balance national advertising schedules 
in an important segment of the national 
market where general media are weak, 
you need Successrut Farminc. Any SF 
office can tell you more. 


MerepDITH PuBLisHinc Company, Des Moines... 
offices in New York, Chicago, Detroit, Philadelphia; 


Cleveland, Atlanta, San Francisco, and Los Angeles, 
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Grant Mann Newberg Allen 


HEAD TABLE HEADS—At the speakers table at the an- Case-Shepperd-Mann Publishing Co., ABP board 

nual midwestern conference of Associated Business chairman; Philip D. Allen, v.p., Maclean-Hunter 

Publications in Chicago were Will C. Grant, presi- Publications; and William C. Newberg, president of THUMB HANGERS—Bob Elliott and Ray Goulding get a warm welcome 

dent, Grant Advertising; Karl M. Mann, president, Dodge division, who gave the principal address. from Paul Provandie, president of the Boston Advertising Club, 

who presented them with Paul Revere hats. A Boston product, the 

comedy team is returning—via transcription—with a one-hour 
Monday through Saturday show on WBZ, Boston. 


Elliott Provandie Goulding 


PIZZAS TO NEWCASTLE—Ernesto Montanelli (left), proprietor of Piz- 
zeria Sant’ Ignazio, Rome, samples—with enjoument—a pizza im- 
ported from Chicago, as his waiter offers a second plate to Gio- 
vanna Yalla, of Trans-World Airlines, which transported the frozen 
product. The pizza was made with Pillsbury hot roll mix in the 
kitchens of Wilson & Co., Chicago packer. The strolling musicians , 
are Sant’ Ignazio fixtures. is . . a. | vee KLEANLINESS QUEEN—Carolyn St. 

> ; 1 % oe Clair is crowned Miss Real Kleen 

by Leonard E. Juengling, adver- 


tising manager, Cook Chemical 
TEDDY & MAID—Miss Minute Maid and Teddy Snow Crop get together Co., Kansas City, at the National 


She PS > Durber Fratto Rayen Riley 


for first time since Minute Maid purchased the Snow Crop division Canners, Canning Machinery Sup- a 
of Clinton Foods. Also photographed at the meeting: Joseph Durber pliers and National Food Brokers 
and Eleanor Fratto, who were in the Snow Crop ad department and joint convention in Chicago last | 
now are assistant ad managers at M.M.; James Rayen, ad mana- week. q 


ger, and Miss M.M. In foreground are Teddy and Jack B. Riley, 
his accompanist. 


* 


gy ff 


Vaughn Klee-Ko O'Dell Binuer Mogol Bennett 


MUSHING ALONG—To dramatize the start of its biggest ad campaign, 
the Clicquot Club Bottling Co., Los Angeles, is using a live adapta- 
tion of the Klee-Ko Eskimo trademark. In addition to a KTLA 
tv show, a heavy spot radio schedule, and merchandising tie-ins, 
personal appearances at store openings and special events will be e 
made by Klee-Ko, the Eskimo boy, driving the Bristol’s Champion Philbin = Whitney nam product of Armour & Co., which are only 7’ long. 
Samoyede sled dog team. Present here are Maurice G. Vaughn, PLEASE MOVE TOWARD THE REAR—Probably the longest Shown here are Hugh F. Philbin and W. H. Martin, 
Ross Roy Inc.; Klee-Ko; Doye O’Dell, KTLA star; Ben Binder and car card ever used—14’ in length—covered an en- southern sales promotion manager, Philbin & Coine, 
Bernie Mogol, heads of the bottling company, and Charles Bennett, tire side of several Coach Co. buses in Jacksonville, and Wheelock Whitney, assistant v.p. and assistant 
western representative for the parent Clicquot Club Co. Fla., to promote car cards for Armix shortening, a general manager, Jacksonville Coach Co. 
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Advertising Age, 


February 28, 


January Sales of Chain Stores 


1955 1954 
Food Chains 
ee, a ee ae $ 17,391,078 $ 15,733,570 
0 en rere Ayre Sia 23,617,149 20,680,814 
tad: Yow aie 9-et Ree eaee 83,582,588 $1,332,355 
ETO. oboe ao cccacewanteae sees 42,238,755 39,493,376 
Pi rg cS Sak lSaisce.cwd-s Pale ok 129,920,939 121,529,826 
| Se Rees ayy $296,750,509 $278,769,941 
Mail Order 
. Seen peo, poe Hore $212,855,805 179,061,807 
EE a ae ree Shy ene oy 5,735,196 5,964,255 
¢Montgomery Ward ................-. 53,455,960 52,578,961 
Ea a a Rr $272,046,961 $237,605,023 
Drug Chains 
A re are re 4,423,602 4,106,950 
ED elec oF hGweheas o 400d ¥i065-0 14,602,352 14,159,815 
URI. § S500 a ss< oo see eeuatoees $ 19,025,954 $ 18,266,765 
Variety and Miscellaneous 
a eee ee a 2,729,663 2,554,764 
ts. 5 145 kon Ss eeeeers 6,655,454 6,166,024 
ae eee Sa Te 7,606,927 6,914,047 
SE NEE TNO vince pescadassnwase 1,643,524 1,775,278 
CC: CeRe ceva dng hand av deeaes 4,627,042 4,327,651 
, § 22 Seer rr re 602,685 583,589 
en oo ere re 16,639,522 15,053,813 
9Grayson-Robinson Stores ............. 6,289,947 5,444,724 
a Fe ee eee 6,239,761 6,165,539 
. o_o 2,581,168 1,522,277 : 
‘Interstate Dept. Stores .............. 3,846,015 3,473,532 . 
SE Ea ere Co eee 2,004,000 2,008,000 2 
SU a a ren 19,955,417 19,733,310 +11 
ML RE ee erie ee ee 11,092,588 10,784,217 + 2.9 
Serres econ 4,233,835 3,837,026 +10.3 
SE DRS. as ncaa awed. oes 8,851,835 7,790,622 +13.6 
Re Pe ee 6,205,778 6,009,209 + 3.3 
i 7 Caen hoaawe naka r5'6 3,377,248 3,282,700 + 2.9 
TREE PE, GES oA ca eicwes ce 8,869,000 8,580,000 + 3.4 
DEE Wo ganwae caeaenad biedas 1,878,032 1,775,023 + 5.8 
NN Pee eT O ee creer re 10,658,807 10,462,424 + 1.9 
EE OOD oc ac dvecseadaasea 1,004,912 957,805 + 49 
Cs cidyi sedacd cesganane ee 3,602,178 3,503,509 + 2.8 
a On $: JG hae gue neni eae oe 10,221,507 9,001,729 +13. 
Pees ee er 68,680,914 63,498,975 + 8. 
ne err eee 1,081,513 1,149,839 — 5. 
re Perr re 3,490,111 3,057,869 +14, 
0 EES re ee ree ne 8,928,000 9,926,000 —10 
Cs ED awatccacctseendbewes 46,397,562 42,604,755 + 8. 
OS nce ncceeesscdadeus 2,072,701 1,108,056 +87 
OMEN 5 oo, occu te sdeneed aces $282,067,646 $262,588,920 + 7. 
GOR PUD ks cacccncncetaboedac $869,891,070 $797 ,230,649 + 9. 


“Forty-eight weeks: 


1955 


1954-$201,797,808; 1953-$186,210,695; +8.4. 


oTwelve months: 1954-$3,100,271,101; 1953-$3,120,425,734; —0.6. 


©Twelve months: 


1954-$961,410,092; 1953-$1,078,329,720; 


—10.8. 


4Six months: 1954-$49,215,348; 1953-$47,643,042; + 3.3 


°Six months: 


1954-$15,510,123; 1953-$15,867,635; —2.2. 


/Twelve months: 1954-$317,156,590; 1953-$299,767,741; +5.8. 
%Six months: 1954-$50,278,154; 1953-$47,244,355; +6.4. 


Twelve 
‘Twelve 
/ Twelve 
kTwelve 
tTwelve 


months: 
months: 
months: 
months: 


months: 1954-$108,523,673; 1953-$108,674,055;° —0.1. 
1954-$62,903,463; 1953-$63,865,792; —1.5. 
1954-$151,038,295; 1953-$147,628,643; +2.3. 
1954-$60,655,211; 1953-$60,672,811; —0.3. 
1954-$130,401,000; 1953-$130,907,000; —0.4. 


{Six months: 1954-$18,822,540; 1953-$18,013,343; +44.5. 


Jenkins Boosts Broadhurst 
James A. Broadhurst has been 
appointed advertising manager of 
Jenkins Music Co., Kansas City, 
Mo., operator of 12 stores in four 


states. Mr. Broadhurst, with Jen-— 
succeeds C. W. 


kins since 1950, 
Kanaga Sr., who has retired after 
35 years with the company. 


Arvey Corp. Boosts Whamond 


Arvey Corp., Chicago manufac- 
turer of advertising displays, has 
appointed H. O. Whamond v.p. and 


general sales manager. With the 
company eight years, Mr. Wham- 


KH BRORKHONGD 


ond succeeds Paul Godell, who has | 
been named director of the point! 


of purchase display division of 
Gugler Lithographic Co. 


‘Miller Joins Grove Labs 


| 
| 


| Alan B. Miller Jr., until recent- | 


ly creative director on the Toni 
account at Weiss & Geller, Chica- 


go, has joined Grove Laboratories | 


Inc., St. Louis, as head of a newly 


created new products department. | 


Look for the dependable NAVL 
Oval under “Movers” in the 
yellow pages of your telephone 
directory. 


Call or Write for 
<—\ this Helpful 


ee 


When you 


+99 


woman s 


man will do better work on his new job if 


DEPT. AA- 


Ask for a 


"WIFE-APPROVED" MOVE 


| orth A meri ¥: 


VAN LINES, Inc. 


transfer an employee—take a tip from 


America’s industrial leaders and specify a ‘‘Wife- 
Approved” move by North American Van Lines. Your 


“the little 


precious possessions arrive safely, on time. 
For expert packing — for careful handling and prompt 
delivery — always call your North American agent! 


North American Van Lines, Inc. 
355+ FORT WAYNE 1, INDIANA. 


cas ey 


A New Name 
Joins The Top Five 


Of 1,849 monthly business 
publications in the U.S., HOUSE 
& HOME now ranks fifth—and 
after just three years of pub- 
lication. 


Behind this spectacular rise 
is the growing appreciation by 
advertising, sales and market- 
ing executives of America’s 
third greatest market — the 


2 ha ee nn 


$19 billion homebuilding in- 
dustry. 


Here is a market of over 
4,000 new homes every work- 
ing day and approximately 50 
million existing dwellings in 
varying needs of moderniza- 
tion, maintenance or additions. 


A relatively small group of 
men control the lion’s share 
of this market. As in other 
major industries, they are the 
leading professionals straight 
across the board: merchant 


: ese ae. 
RANKING OF MONTHLY BUSINESS MAGAZINES BY ADVERTISING REVENUE 


Sy * 


and contract builders, prefab- 
ricators, architects, FHA-VA 
and mortgage loan officials, 
realty management and sales- 
men, interior decorators, 
wholesale distributors, and re- 
tail dealers. They are the read- 
ers of HOUSE & HOME. That is 
why the fastest moving maga- 
zine in homebuilding is... 


house + home 


the greatest influence in homebuilding 


DESIGN . CONSTRUCTION . FINANCE . SALES . MODERNIZATIO 


2 PS Rees > f 5 aciptgutt alae ope ed ¢ -4 : hs EGS rl : z 5 
“TOS hy Ae Je Serer a oP SS Ra me iy So Se eam WS AEP tere es he EE PS we 5 tebt, Aik = ar 2 - : ¢ = Ts: t 
My = hs ee ae ee ay ore ft 5 aa atu ep ceria tn SPIT iy Ea ie yD ae Bb oh Mink ore epi 5a: Bae ik: Sle < nat ie * ‘ grt f ~% 
CAG ROP Oar cise Oe ge ; Pie Gi rer, ee : 1 yt Pa — =. + LM des See AOS 7 CERT eee AW ey § ae Se ERS pe ae . ¢ , sits ; » 
OY ae AS atin ey vet Me Sg FZ) Ee Cae | re Sa he eee eee heh : Sah AS 8 oon PA Cae ae nae pe ae VERY ie Oe ere Pe elneien Br ier pn ES RE evs CMA ol Reng Sept ey oe . : ; 
; OEE oe RR ASE BS SA A 4g 2 ae ie CNet = ees Ja Jee py re epee er aoe Ea a ers Se ee ee Sa ae ee a AAS ORE aun) irl Mlk Rr 5 Rubee ea aa. Stee vat. 
co "MTD Sok ae ea See ey Wd et sc ie Sealers ‘ e's a BP eae eS ae ae ey Care ey matt tes Ou DRS ie Sy taRE teal nw oi ila Sak Pe i GIS A Ea dl lad MS je re 
RE BTS he Scie po ee ig Pee hbe Shee he We Ala, is 4. x AP Oe seers 2 58 ay * goed the Se . A ‘ee : - % Fh ht aie of Pere ON SPSS A Re LLP ce ate iene omens oie het | ee ee Fe oll 
—~- ‘ » REE italy Nee aes Stes es 26 ae Rhy te One aig. Seen Meee Sane Ts | Set es i RES WAL eas af ot RAL oO LE 8 OS NS eet A OER FS somitemeretien fas ; 
OL / — f x, : Te PR gee ke el 6 hs Ug ie Sai FS ag i Re Pa ete lines Ee aa EY ss Pa ii Bea asia ik hd eae aia, Ee eat fa ag ee See, PSR Ey Bon py, Mies Anita uk 
7 rear ait cad TR De Se aa Ma age ts TD SW TO Rey aN Wl 2 Say ia a gk eee Rey Se te bccn ee RSA Edge tf OMk Rh ek BLE Pe Ose Ee ee = pz eed pat 
“PS Ba SEE acre ee ak eS epee AS hans an oF ot eee ae tg ae Ergo pt ten ‘ GAL Nok rig A aie ae EOE aah. MAE A Diy Dpeay PE SES GN RS es an a ’ ve ED 
i Peete Mei a er Nd gS een a Oe eb CC ot ane esc GIG fe AE ek) ee Pa SE ee ea a Riek NG cea rh tea AA i for 3 oe SD) het derit ae: ae 
Be OP peehlames +g Va aes tn eae ga a eb 93 Gis ERE hn Ase lop Seca aaa aS Dae tice i Ls ee dere FR ear i ere ey ae Sones 
Dene i Oe ON 2 Ce Be. ~ sbtggiaa te HAN een \ PN acm 9 tice auysrs sedge atG 3 SS, See ees as oar us ke thr SoA aD MeL ape Ret oP SAO Oar i eg a Se 2 SS 
\ Pia ps ee Fe Aas a a: a 24 gy i ae, : Se ES DARI Se Bb 3" Sh tiem Seas DR Mas On ee gas oe Snare ae AP AN: CP ORtY Cpe at 3 
es a se ee ie a Pa = 
aii iss roms 2 he, Spee eer eee a d =i Decne i: Sea ; Bee ae Brinda Se ilk Merits Sim SRE A ee RINE Me ee, “ete epee te acy oP iil . 
et Sais | ey se ees a: ae: RRS <p tiieaiR IR 9 SAR ag 2 Ci. Oe Pipe aces Be ow Ren Ng Sree ia ae ato Bey fe” 
ak. lame BF oe ede aoe can ei Eo apa | SE: ee Mt ae ce. | ama nS IMS VG ORF na of 3 a 
23 ca i ’ . - 2 “heggle. a Pati op 2S J) a. prey 0 F es lye CS 3 ear aee Sill. : ; 
: ee $ 2 es ee RRO NS Oe LOS EON ER REE Ue Cia at Ca ' 
ee = n : ¢ ‘ ’ Bs Maa ce ; : Se 
" Ie , eS 3 
e . . tS ‘ ; a 
a } ae ; 
i oe 
‘i 
a ‘ 
. er ceRS on La a 
ba eee  ({pmaseaq -um Diack ana a 1 
Beene 26 os. onsé K and wnite page rate) y 
Deere Fy x SR yee pla ek ake ees aes a 
ir poe Va i, ae : . aan Me noel Oe ae : dy ae jeg 
. a ee BS ee: 5 a ie ae a SR Sa Te | RREMMR TR ey fe re Saree a ¥ i Six eee as Seas" a. 
62 ade eal Wabi ee = 8 ee iz jae a ae ice: eae epee Bi ye tate Sige, 5 OS car ae ON a ge 8. = ns: 
2% | eee seer he ite ay sabre I a se aaa SSS ae Ee a ye eee Be 
7 ‘nee ‘Sin ares > ae = oe ers ean ks uf oe pa ate ee i (hy, aaa pee 
7 fae es or ~ aa ers ~ yer Rsk ee Bacce Pat ge 
- Bee rq 7% - : Ta, PLE PR ln icine aia 
2.9) Soames i ; ert: 43. is laa hc, 
aeial ie  Yagre 1 a H im, a 
: p aye ag ay = ee ; om Wes oe 
F Scie a4 ‘ are? bath ‘ ROS sere a 
3 pee, Sieg: tae ee. iy ieee o 7 ae 
| 4 BE cote ie See aie Ss ae a 8 oi : : a 4 2 eae 
‘ i ay igo, venta ere ral Ce phase as af of ee hae SRE oe es y 4% arse 
i : ; Bs ap ah aOR em Weta ese a wn sg eee a eee 
} a * =. ee ate. ay ee ee, oe hee } F Bes Peed ers tac. 
= BRR ewe Cts i Ce ¥ beak ee ae at 
. Bes : eee See ‘ Biers Bailly, i e 
: : . °° a vier. | pay Beas SOR 
H : i a™ i aed i ES ee 
| a a | ~- 5 Stace } 
P : ; aie sas : s ‘ae 
_ : eee eae : : : er 
_—" ee 5 eee naman - - 3 - : ah ae 
sre ae : : a : ; : 
ee aes 7 7 : ; 
sj ie “ : i 42 PK : : 
- > . a : . ta 
‘ ae : : ‘A 
zo | 7 | NGINEERING | | 
SS Ei gkko cen wn ree ee : * : Ly 2 ae 
: , Rly oes Me : : ee ' } eee 
’ Se ie gs NC Re ees er ea 4 Bieta 7 na ae 
= . — —— einai oes EE a, ere pen a rae Se aks hats a fae 
| F BF ae ee ee —--—— Os SER On a OO, Se ee ae ae Nee tea e es Geet 
Renae: : A TES Og ae ene Pe Sd re BE SPARE a NDR OR Skee Meg Keir4 pease: ae ' 
i oe F\.: 4 ‘ esta, 4 eee ne Beg en ‘gol ce a ER ee ae ceeaa. whl oes ‘ug 
¢ A eso eee OL 1 aeeeuancra i peice MRetS. Wer 2 hom ee Ie Rs Been me es ica ees it 
\ ale " age ea a i= ig es ee ee Oe ie 2 ae itp ae ak eae : 
, be -F “ : + La ee aul he oo Ree ay ai Wie ee ee , 
< ; " a Ceara Be Rag ah 4 eee ee RR lee age Lig oD Che 2 age Le 
t ' , Pee: Cre f ‘ 5 m és i Role Glas 
bere Gce aes ee ¢ 'H \ , A pee Gre F 
: ee i os ‘en ee a Aye tik E IC L ENGINEERI o P ie on 
i a See : “ Set Sa hia J sag 
ee: BEAN: ie eee Fo ay cyte tegee i ! h 
Bo i ee ae Pere ’ 2 eee at oh eee eo eye eh , Sah ee oi ae 
K nt is ae See 3 wis erst? es es +a Bde pom st 1 oe og ates ees aah icons tag hg ee ts .: Tey raiy : 
Dea Boe Pee SS tyr ON Re aes ant he, ios ee ee aaa ear a. A ea eens Bh. an ie ai « 
ene SR Sa Oa oie: ee Sees Se Bao Gt. erie ie as 
OS gies) aS eR aye re — - M is Paani ae ee aie th joc Poe ag agua ei Cee eal rage ae . re 
4 iia Wate Gado See _) Ses. I aae ope rae 7 — - - " puaaee ai iene’ a a a ccenaal ~ See 
é : cP RCT, eee see aaa Ge | BLAS A NEMA age i a ia iS es a 4 , aoe 7 
{ Pee es _ Ls 2 oe SS 6) ae Pee Ey: tere We ae St oy eae 9 ~ Sta. seaeoe + 5 yay Oe ene ey Ses ae : ee i a 
; EN TR eee ‘ caer a eerie Ce acs = ge ee "eee 3 ay ea ee r are 3 i rt) BERS 
: yp A ee 3 cer Pr Rr ar aa = ‘ F ery Ee 
oN ‘ 4 a eee Gee 
: q 4 i 
d . oe . q ‘ae 
CH ENGINEERING | — | ANAGEMENT | 
ee ; : oo ees Do eee Aves 
a 8) VEC aR oe OS eee a: ee Ge ee et ce 4 ee ae eee 
ah eee : ’ SG Me ONERaL same Oo Wrncee anmeN . Se eee Games” = 
i * ee gees teak. oe = Rie tet ete tae ana ae 
ae ea i Se ee ene tet ee Ei a ae ae Se aree. " Nite Fa fo 5 rie Ree 
- a 5+ eet een oer se + eee ta) ster! cor 4 Site ee q é 8 = a gah aa ERO ha 5 hae spe ta eee: ? 
ce hs See eee ho ag ee es oad ee ee ees : a se ie ee ii 
are | oT a eimai Saha) ae eae L, Paes e ik iach gh i ma anc . : 
| Sime ly eee chy TE ogee | ny ee es as ae idk aes Ce sida Nie Cees. en ae A 0) a a 
‘ cee ae a He wee ‘a are ee a” roe ty: Cree Ne ge Ne Get OOS a eae rer i ct ete = 
2 ee ey Ee re) | ee ee MM Dees : Rae eats 2 ae : 
) Masa % REM aeeare ath fe Oe: ie eae eee kk eee AE hay Bcc Yaa an ae ie es 
Ser oar ? Bo i Pafssoemtaran ee nc cial! ee a ee, Bh ee 
al er CS " Sie 2 . et eet iS komen 
. Pea \ :) 4] 3 € - a Nd its? : 4 at Ler (a 
| —— rm eee ee ee : Sd Name ae ene 
eat ie 3 Ey I é 
Seats: Pate * eee Sto) ee no eg ee ae Ay ese a_i F : 
: Raat Fah eH pe 2g Saal a alae cee ee si hcal ge ea coe po ‘ 
2 . ee ke) es eth cot 2 onan tee We yt eee P 
Cae ‘e BS re ha xl een ae eee eM oreo {© np ear nee 
~ PRODUCT ENGINEERING i 
Ree poe 2 7 a oe 
) Pe Cee ee ES eee ee ee Pe ee Viiie | MMM boot 9 eee Se 
} _ Boks: Seer 1 i See ae ees a Se ee et eae ee: ng 
ea Te ee Cs re ce oer —$—$$__—____—_ eneinnaninens 
Ric re RSS: SRS meaty mate ey a Te am ee Cee re : 
} Bae 8 a cae es tee pata ae aU eek (ES a NAS bie : 
a ~~ SE at men ss cs ohn nS ave TE ORM ae de ae yee ; 
ees es es a gle oe Bh es PSS es MIR a cs . se aac te me : : ‘ 
= eee Oop PSTES RNR rs 2 = cr CA Se ea tN i artiags ch Naame en es 5 A am ce er: ce IR eM Ay 3 
, eas Sais eee Se Seg gol rg 227 One Tat eae ea) | ete ey ares ‘ate at Sie eae Ris. 5 Fe eo See poe 
ACR ane " . tal Pati. Peay oe UN ee a a en ee ios. ic omaahe, = eeeleeiaereemee ss AR ie 
_ AMERICAN BUILDER | FACTORY | > 
see = hee . . aE? fees i . Beer a 
alo. a 4 : ” te jee ne, See MILL & AC OR Pes. uae Be Par ee 
ae | ee ee eS Bi nO Sc ea clatter Cer cSt ee ack Se a <3} aoe cee eee 
es . rs 1 gin Ee feat a aN a pee ey ie [> Teer Ee Pol sido aa eran _ ey a Me 
ae a . . al fs eDiach, ees te SoReal ‘ i sae ad e ie Ni a Rite af 
a : See Be ee io eee ere ye ot ey i ahisouy ree Ee - . ares SARS mee: ee 
EO OT 8 RE eae Rea eRe ‘ SET, 8" ie See i a eat ee a ina ck —— . — ie 
i Pee. Oe i es ee Megs yh eee eal ia ia a aR ak 
Py Ree eae ee es Scot I mine eS ee ee RS TaN i) i in 
Ss pcb panies i ihe es aa ok ta ae al Ween! tee eo. ee a ee a erreurs “s eres 4 ne Satan iS 
‘ etal? ea a, Sey rare ee 3 Lae w il ts en > LS Bae Page piaewarr ce an eet Rs ae 
: io >) ie oe T pa ec" ee iB ae = oF vane a pe SI Ree = Re eos Tg eee aie f 
i a gut? ere LEC RI CAL at 5, PO: PAL iit he 27 ORR eorog 2 aaa nea a fat 
wee TOE A tnt Ce ~ cack nk : 
JOS Bias igi? Oe ee eee. ee ie. : : Ai ak re ae XS ah 
: 5 ne ue ne a. Jae arenes eee 
Sites eae eS ye fi 
ee ae Ray, are Nba ’ ae ised Wale et ane f nee see one 
r | PY ae Gaming pad 2 F j cae ee ie ey Seer ts Ter a ge ices : i Beis 5 ae Pe ies 
} ae 5 Sek eae ij : : i ete te em gs etieig Sy es ep Pere: eh gee 
} Cates Sc a ape Ae re eet a : _ pon eat eae er eee pr ete EES oe ahs” A ee ee. 
re % em ey ME eee Be ahh ee ee a ener S ‘3 “ . : - - ne» ES) Ree: ee 
tee Pc ee Se ry ec INNA = em aN Ay: She ty es ae Poe ter eine , . - mere eu 
ee Ec Re ReMi fe tee it ee Te eet 
| St: ne : ere : oe ee ae RE g Sadie tensa ge ge yr on Laie Lae Rm il beeen te ae f 
| ee. ae ’ ia On anata wPpnpeien oe -— ae F Pea ho Sp Seats ae nt Fite a 
etree. as Wiig a sda el li Bo ae aise 3 aa ‘ 
Sy | een x! to, nas rs 7 me ae : Biron : i ie pity 
. oa Une ¢ ie pig ia i ee Ti éi Ee Bee oe z “3 id ou ee) : 
a ee f PR OAS oe ee ee nT ee | = ae Zh iae eae e . ape ee 7 oe : re, ee. - 
, ‘ > mae 4 Mey ' eG 5 ee atone wes 3 og ee eee Brae ee ¥ 
a Le OSS ai Lae md nae a iat Va be Tyee: QD) She aes ip gat apie ones Mere seat lg tat 
ae tay < | fen Os ‘ ‘ 7 e 3 >, Ae Kins ene, yk) il “ Mes phy ed «ia AGS aia tee : 4 ra eh. dale! ; 
| r GS vist te ove ane ; are ; a ee ane: ees: cea as a yn es eh eee ance a Sie : Bie eis: iene , 
e4 oe ee y — aera Aa email aa ots ved RES Pe ah ee ee : 
ia a ee as eee ce as ve ae 
avendy Sep ese ee eee _ ie 
- ; a | | ane oy ts tae Jess geet) cella ibaa cela aca al nee meee een tT so Sea ay fee ; 
j “ F J ae oS Po i ee Bard So pene aa. Beane geet ee ie = at oe et SRS es mel Dem ; 
| 6 5. ‘i : sk 3 : ey B23. 2 a | 7 3 2. eee reenter ST Ie se © EES, A as “6 eR Ames PaaS ts 
3 a 2 eee al ae 3 e. 4 Se peek ae, . * ‘% Ge oe z 
} ee ¥ ‘* 2g Wee 3 2 Bee ge ’ Lhe ES Sa kate ee meee eat 
= ‘ eae de : Fag hy E | hana aan eee fk ip ae Z EEF Hig Mone : a 
is gs cnt ee eee Fe ¢ Be. | : yas is Si i UR ee ace (a ie ine : 
~ era ee ae i + % % - i”, 33 + nk ‘ ; 4 bee ae sey ; 
} a . #3 HBS fae 5 & P d igh . . RECO RD ane 
} ma mis oe e > ae is - . ‘ . ee ae 4 
} a. SS ie. aa prahen e sei a hare o ee ; Puget 
3 ‘ Z Se On ~ 22a _ - "ao . c : Es, , ar ‘ , Dea 7 
| i a | . et eae atte 5 eS 4 ets! mage ch eee ae i. Ser eS cate ey me or eee ce ote ed meat ees a 
/ —— Pe eeS PS, Ges . ® ig a Z j A. Pee Te rote ees Sie Bee ee Mee. Sie cr i 
} ——— { . Cade * gare ver \ a . 4 4 ees ¢ a . Sh | — oe Bcseteat geal 5 = Sea fehle oe apeee ae een” Sig ain 6. ree CMa et . ee 1 
a See 3 s a K i ak 3 ‘ te praia me Coe ane pee BD PI Be ad a Bree kit Si La Se ale ae ee meas 
[_ £3 cag & ie | Boy we bis 4 i | ae ; aT — PERE ARERR, ETE Se é 
| ——— Bsa = ois i he ee he OR  < et oe E TE ee ncetemss cance . —_— i 
| e% (4 ‘ a“ te ™ Pe = < : 2 y Le [ul : aie oe Cree ae EE Te, aa a a es: i 
— i hs \ a er | “ aad see 2 a ‘ ” aerial 4 ia, seat AS pital ae eR AR ear aac ac i geet gee: Se Re earn So ag 
7, < bE A ; 6 j af _ > J . 4 =~ ae ree ie Pas 2 a gee eige Z a eee ee Shs eee Neri ig ae a) Rc: 
: a ’ "i + . A Sg | org fn fe RT «Spe Re ee igs Be Medi eee “is ES TRE ea tN ee.) ee ag et SB ae ee eee mee ee Bea : 
ee i: — Pee ee Bere a e Rae a Ronny are 4 ret 8 es BE ep ad gy uM Se oes yy iN SP a et eee, ae! 
. Ry * oe ge aid 5 “ ?. Ban ay > ¢ zoe oe Ben ar a agit é See 6 a : 
— ‘ mae 4 s ane g weet gang he ; * = ae 5 ay ig be 4a ‘Sige os 4 
Lio a aol ang aa a: ed “Sa i ie Seer alee  ealeteeale tad : es mer 
oe g bs 3 pratie Masten a ae See nn — . : ie 8 : See eee . re: r PMS 7" 
a : ‘ : | pee a — t: Qs : oa ee | b Beaters ae 9 (2 aS ri “pe: : Ria te mi em Eas ’ ; ‘ ii, a ioe eee a 3 
ae ee LS o, = iis ’ ee era | : 2 cs aes : z ‘peg = ee eR es ee Ot (ee ia > & io he SS ee 7 Ft i : We te mee oe < 4 
ey Fs a ts - § i as ie ae fie eer. : P8 SMe. ee en ee SS a eee ee Nee een om cues: m, 
Be? eS — | . eS eri hea AA lees ae ee ? feito Pa tate ae va oe ‘ aes, E res eee oe ers < 
: apa Te Bo ie © * . : : Boe 4 een oe Se ics gel ar ae f as ei i aa tay Sn a 
: a 3 oo hg = oe “ ' P Pe yes b eo ———o ‘ 
r * eral s 3 ma . ‘(ite ere i ; 
: } a aap tea it ssa a les” “ze 
ees 6 Penis ee we 
or a : q -¥ iF : 3 
ces, ee 4 it he ; . # 
hs tl bene PY lye ein ns — c | ¥ 
ae Sih eons, ‘ — # fe 
; : * . Ks | 5 
- 8 i % * . FF 
= ee : , s | i 
“Rie Sar Seta eo Se F Boxe ae ie i 
— om oe oe te i Fae nee wy aoe kere cule pe 
| a ghee : sgtuunge — ‘ or 
| i 
\ PM 2 
ma 
: ie 
: | a 
| i 
i 
t / | _ 
Ps | 
A ’ FR i : 
\curwt EE | « 

\ Booklet a ( 
te, SS | 
<a ee 

* 
, ; f 
oss | 
poe eae ; 
Me te ae nit? aa es Ceo ye : i a : ‘ 
a ee ees ish OPM: 3 ao 1. / ; Ye , a - * . ares) ees ‘ + : : 
CN Se Pea care ay q <3 3 ot SRT Oe OS hee . oe" Fe i ES cee . ie : Se , ae bes eles Seay oS Mite A ieee ; ‘ = 
ay ee Pe : et ay re Ste : ik! a Fak Cone 4 n i th pti : ise ge pe eg Re Ka. : ¥ : : . we. bia f al 
SAGO Bs ers Gar Og EERE I Et a TE Oo aCe STO Ska eae de Pr Lat bed en set j ‘ a ‘ $ Fa p ; ts DY Fee gk pS okie ae RS jac le Ce ot re ia WE a Re a he: 
g Rigiy tf i » erg. at = a bP Pee. 58 Boag ot ri, ee 3 i ‘ ‘ nie ete i ee ££ ert bs a " 2 ; : : 1‘ ‘era : Mie ao ae 
gist ff te ee tens ae ete, TT Gi EBC OT? Eke Se SE aD Sh: TA Nah 0 ae Ls nee Pe hes ok ont gehen <eL Wol-ale ’ : es cb i = ett S “BE < 2. 4 i ¥ y eo 
ae mages Te Bah. Re de lee Saeed Se eee Ce ce ee reece rope x 198 ae ame: z AP idee i ee “ve a ran Es ae ot ae PS ee T° es eee a ee ie ed ee a OG eae re eet ‘ Fee ei eS Fo ge 5 Kee Oey a oy re 
fe eM ape ey ae aE LARD tn a pie pe a ed Be Sf YS ee ater PO Brae OR wig he en on Wg teams, ee Derek nie tk Ger: ee Oe Wn ae Veet haar hearts Be ae eam) PGi Gt, Ca ed ska Ace gee) et tid 
a ae es s a oa ae Pre? — OP ip yup Re wg a eee NEgths Ve BF Me Sh WeS8y ~ peed Bal oe Sa et ae DE yr. * =, Gi ase ih, ae . ge Se Tae “te ip AS EP eet es Sy ue Le eg uel tie te ba a Se tye $ Er Seeetz er es ay 
< wees — anal Ea *% Ph Tear : - .. : EES eh ale Se POr ge EI S a a Sie ah BG 34 # Ls Sep gs \ (age ee é ae a tae rps ¥ ea # a me cee ee Fisker Es ly OT rae ante a itd < aie eT a (ea eS ae 
eee ays NaN? 2) de <a Ea EOE SA SOS, aT eae ore = ae eee Weta © ~ ‘ae ‘ Bay Me Sie eo te ee te POE hg FNS al Se al a ge es Be he as Gee eR ee Mek hias aes A Me ES neh Pe oes Sy en Se Se A aed ol ‘ys 
* pe Me Pe to rhe - +i . “ rm ae y hoe ‘ oa el btm reed wee Poe eee 3 ee em te Des : 


44 


‘Chicago Tribune’ 


Opens All-Out 


Attack on Television Ad Claims 


(Continued from Page 2) 
books’ “high-promotion” operation, 
Mr. Keefe exhibited a table ex- 
cerpted from one of them, and 
headlined “Top 50 Advertisers 
Swing to TV.” 

“The tabulation shows, how- 
ever, that only two of the 50 
switched to tv in 1953, while one 
of them, Philco—who felt the need 
of selling—switched to newspapers. 
Net gain, one advertiser; but look 
at the headlines!” he said. 


® This point made, Mr. Keefe pro- 
ceeded to a run-down of some of 
the “facts, figures and fantasy that 
exist over in TV-land.” 

“The main handicap we news- 
paper men have,” he observed, “‘is 
our relative ignorance of tv, com- 
pared with tv salesmen’s knowl- 
edge of newspapers.” A quick re- 
view of some of the points covered 
by Mr. Keefe follows: 

Local tv coverage: Mr. Keefe 
showed a chart analyzing house- 
hold tv coverage in the Chicago 
area. The chart was a composite of 
seven days, and showed by hours 
of the day the per cent of homes 
viewing tv. 

Of 17 telecast hours covered, 
only three—7, 8 and 9 p.m.—ex- 
ceeded 50% 


one. 

“No print medium should let 
anyone confuse the inflated ‘sets 
on’ audience measurement with 
the deflated ABC circulation fig- 
ure,” he urged. 


“The people bubble”: The 
Tribune presentation also included 
a heavy attack on individual au- 
dience claims and measurements, 
calling it “bursting the people 
bubble.” 

Mr. Keefe quoted an ARF rec- 
ommendation that the unit of tv 
audience measurement should be 
the household rather than the in- 
dividual, and added: 

“This officially makes it illegal 
to continue the sly practice of 
telling the account that his pro- 
gram reached 8,000,000 people in 
America—more than’ the circula- 
tion of any print medium. The 
truth is that they reached about 
one-third to one-half that many 
households because most programs 
run 2.5 to 3 viewers per set.” 

“Don’t forget,” he added, “that 
by such yardsticks people reading 
the daily Tribune number close 
to 3,000,000; for the Sunday Trib- 
une it’s over 4,500,000.” 

Children: Mr. Keefe _ cited 


American Research Bureau fig- 


coverage, the chart) yres to show that children under 


showed. Three more hours—5, 6 15—who “are included in all the 


and 10 p.m.—exceeded 30%. The 


\‘people bubbles’”—make up 21% 


rest fell below 30%—“lower than of all adult programs, not to men- 


the coverage of the lowest-cover- 
age Chicago newspaper.” 

In sum, Mr. Keefe declared, out 
of a total of 464 channel hours of 


TV HOUSEHOLD COVERAGE 
CHICAGO 
20+ asc 
| 


5% | 11-20% 


=< 95% 0-10% ~ 16% 


DAYTIME CHILD HOURS 


EVENING (WEEKDAYS) SAT. and SUN, 


PYRAMIDS—The coverage pattern 

for Chicago-area tv programs is 

shaped like a pyramid, not a dia- 

mond, says the Chicago Tribune, 

with low-coverage shows in the 
vast majority. 


20+% 


telecasting every week—most of 
which are being used by advertis- 
ers—‘“only seven offer a coverage 
in the 40% bracket and only one 
—I Love Lucy’—-offers 50%, thus 
matching the Tribune’s average 
day-in-day-out coverage.” 
Average program coverage: Mr. 


| tion kiddie shows. 


“As the Toledo water department 
found out, this is a prominent view 
that the spot announcer might see.” 


“lam sure the ratings figures on a 


Keef ffered th at | children’s show would list this as three 
eefe offered another chart to 


persons viewing.” 


show that “the distribution of pro-. 


grams by size of ratings is not a| 


diamond shape, with a few good 


ones at the top, a few poor ones at | 
the bottom and the bulk in the’ 


middle.” In every case the vast 


majority are at the very bottom, 


he said. 

“Except for the top 20 pro- 
grams,” he said, “the average ad- 
vertiser will miss at least 90% 
of the homes in Chicago no matter 


what time or what channel he| 


uses.” 

Ratings: Mr. Keefe’s commen- 
tary on the rating services took 
special exception to A. C. Nielsen 
Co.’s “sets-on”’ measurement tech- 
nique. He accused it of producing 
figures “inflated” by the number 
of sets turned on which are not 
being watched or listened to. 

By contrast with Nielsen’s “20% 
inflation,” he noted that “all read- 
ership studies for print media show 
that print’s household coverage, in 
terms of readership, exceeds its 
circulation coverage—because at 
least one family is covered by each 
copy and many times more than 


“Now that tv has become just another 

member of the family, even the star 

performers might look out onto a scene 
like this.’ 


CAPTIVE AUDIENCE?—The scenes 
-above are the Chicago Tribune’s 
‘idea of what the deliverer of tv 


commercials might find if he could 


look through the tv set during) 


his commercial. The quoted com- 
ments are by Howard Keefe, Tri- 
bune researcher who used the 
sketches as part of an attack on tv 
advertising claims. 


“Not only are these viewers | 
in most. 
cases, but also they can sit still | 


economically worthless 


just so long, and have come to 
realize that at commercial time 
they can talk, ask questions or 
beat a drum without fear of a 
bellow from Mom or Dad.” 


Adult Listening: ‘While the av- 
erage audience for all shows is 
45% men and 55% women, the 
advertiser is not having his mes- 
sage broadcast on all shows,” Mr. 
Keefe declared. “He must pick one 
and that is it.” He cited the case of 
“I Love Lucy,” sponsored by Phil- 
ip Morris. 

“Nearly four times as many men 
smoke as women, and the average 
man smokes twice as much... Yet 
‘Lucy’s’ audience contains 60% 
more women than men—and the 
sponsor pays a premium for this 
unbalanced audience. 

“Newspapers can offer the ad- 
vertiser a section where he gets 
both men and women—such as 
main news—or an atmosphere sec- 
tion such as the women’s page, en- 
tertainment page, sports section 
and financial section.” 


Cost per 1,000: This has dropped 
in tv as new cities have been added 
to the cable, Mr. Keefe admitted, 
“but the drop is from the strato- 
sphere to the troposphere.” 

He presented an estimate for 14 
veteran tv shows according to 
which the cost per 1,000 dropped 
from $8.27 in 1951 to $7.35 in 1952, 
and then to $7.23 in 1953. “My 
guess is that they’ll probably never 
go below $7,” he predicted. 


Cost per commercial: Also un- 
der attack was the practice of di- 
viding tv cost per 1,000 in three 
on the average half-hour show—to 
present a cost per commercial, 
“and then compare this with our 
color pages. 

“But color pages are big and 
dramatic enough to deliver four 
commercials on one to four prod- 
ucts, so why not divide our page 
costs by four?” 


Viewing commercials: Mr. Keefe 
gave a “typical” tv station-break 
example in which six commercials 
were used within a two-minute 
period to help explain why “view- 
ers are no longer easily held when 
the commercial goes on.” 

He also cited a Starch study 
which found, he said, that 59% of 
a program’s audience does not 
watch an average commercial 
within the program. “As far as the 
in-between-program spots. are 
concerned, the study concluded 
that ‘the minute the viewer is sure 
the program is over you've lost 
him,’” the Tribune researcher 
said. 

To drive home this point, Mr. 
Keefe also presented a series of 
sketches showing what a commer- 
cial announcer might find if he 
could look through each tv set in- 
to the individual household. 


® Hitting at commercial impact 
from another angle, Mr. Keefe pre- 
sented a number of “failure sto- 
ries” on top national brands using 
tv in the Chicago area. The general 
tenor of these was that the adver- 
tisers involved had lost sales after 
shifting from newspapers to tv, 
except where a partial return to 
newspapers stemmed the sales 
decline. 

Among the top tv shows charged 
by Mr. Keefe with poor sales 
showing were: Ed Sullivan (Lin- 
coln-Mercury); “Omnibus” and 
“My Little Margie’’ (Scott Tissue), 
and “The Lone Ranger” (General 
Mills). 

In a concluding call-to-arms, 
Mr. Keefe admitted that “in sell- 
ing newspapers, it’s quite difficult 
to knock off a top network show.” 

But he pointed out that, both in 
Chicago and nationally, national 
spot revenues were not far behind 
those of the networks, and he 


urged a “main attack” in that tv 
| sector. 
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in Metropoli 


WHEATIES 
% of Total Cold Cereal Volume 


tan Chicago 


Newspapers 


v 


12.2% 


MAXWELL 


LESS WHEATIES—AS a newspaper advertiser in the Chicago market 

General Mills’ Wheaties was doing well with 12% of the market 

as the Chicago Tribune interprets this chart. Now, four years 

after entering tv, it has little over half that market share, according 
to the Tribune. 


TV Started 

Oct., 1950 
Sep Sep Sep Sep Sep Sep Sep 
Oct Oct Oct Oct Oct Oct Oct 
1948 1949 1950 1951 1952 1953 1954 


, 


? 


HOUSE 


% of Total Regular Coffee Volume 
in Metropolitan Chicago 


v N ElWSPAPER 
9.5% 10.3% 
8.7% 
9.1% 
6.6% 5.1% 

TV Started 

Aug. . 1949 4.5% 
Sep Sep Sep Sep Sep Sep Sep 
Oct Oct Oct Oct Oct Oct Oct 
1948 1949 1950 1951 1952 1953 1954 


COFFEE BREAK—Drastic cuts in Chicago-area newspaper expenditures 
are offered as the explanation for the three-year break in Maxwell 
House sales shown in this Chicago Tribune chart. A return to heavy 


TOOTHPASTE SAGA—In this chart 


newspaper advertising brought sales back up in 1953-54, the 
Tribune says. 
COLGATE 
% of Total Toothpaste Volume 
in Metropolitan Chicago 
NEWSPAPERS C pon] 
# i \ 
40.3% 
TV Started 
1949 
J-A-S J-A-S J-A-S J-A-S J-A-S J-A-S 
1949 1950 1951 1952 1953 1954 


a Chicago Tribune presentation 


shows Colgate toothpaste sales since entering Chicago tv in 1949. 

The sales dip in 1953, the Tribune says, was due to a 50% drop in 

newspaper advertising. Increased newspaper budget brought sales 
back up somewhat in ’54, says the newspaper. 


Dix Joins Conover-Mast 

| Arthur H. Dix Jr., formerly 
with Thoma & Gill, East Orange, 
N. J., has joined the sales staff of 
Conover-Mast Purchasing Direc- 
tory. He will operate in the Phila- 
|delphia territory. 


TelePrompTer Shifts Blair 

Jimmy Blair, regional manager 
of the company’s Philadelphia of- 
fice, has been named assistant na- 
tional sales manager of Tele- 
PrompTer National Sales Corp., 
\New York. 
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Singer Enters Toy 
Field with Sewhandy, 


Tiny Sewing Machine 


New York, Feb. 23—Singer 
Sewing Machine Co. has entered | 
the toy business with a miniature | 


sewing machine for children. The | 
machine will be called the Sew- 
handy. 

The Sewhandy will be offered | 
for sale through toy shops and de- | 
partment stores, the first time in| 
70 years any Singer product has 
been offered through any outlet | 
except Singer-owned sewing cen-. 
ters. Other Singer sewing products | 
will continue to be distributed 


through the company outlets only. 


® Described by the company as a 
“precision-designed miniature sew- 
ing machine” capable of tucking, 
ruffling, pleating, gathering and) 
shirring as well as sewing, the ma- 
chine will retail at $12.95. A spe- 
cial guard on the manually pow- 
ered machine will protect tiny 
fingers from the needle. 

The “do-it-yourself” boom, the 
demand for educational toys, par- 
ticularly one “just like mother’s” 
plus Singer’s continuing program 
for interesting youngsters in home| 
sewing were among the reasons. 
given for the decision. 

Young & Rubicam is the Singer | 
agency. 


R&R Doubles Size of Detroit 
Office with Addition of 23 

Ruthrauff & Ryan has more 
than doubled the size of its De- 
troit office in the past four 
months, the agency has announced. 
Twenty-three persons were added 
to the staff in that period. 

Recent additions include Elliott 
E. Redies, formerly with McCann- 
Erickson, senior account executive 
on the Studebaker-Packard insti- 
tutional account; John R. Alpine, 
formerly with J. Walter Thompson 
Co., and Robert P. Leonhard, last 
with N. W. Ayer & Son, both ac- 
count executives. Frank Creden, 
formerly copy chief of Carmona 
& Allen, has been named an as-| 
sistant account executive in R&R’s 
New York office. 


Stephens Joins ‘New Yorker’ | 

Robert B. Stephens, formerly 
promotion and merchandising | 
manager of Breyer Ice Cream. 
Co., has joined the Chicago ad 
staff of The New Yorker. 


BofA Opens L. A. Office 


The Bureau of Advertising, 


American Newspaper Publishers 


Assn., will open its fifth office this 
week at temporary headquarters 
at 2700 W. Third St., Los Angeles. 
Permanent offices at 3670 Wilshire 
Blvd. will be occupied about July 


been appointed Los Angeles man- 


1. L. S. Van Sant, assistant Pacific | 
‘\Coast manager since 1949, has, 


ager. The bureau also has appoint- | 
ed Roy Bradt, formerly Pacific 


Coast retail and chain store man- 
ager, San Francisco manager and 
Wayne Mooney, with the bureau 
since 1946, sales manager in San 
Francisco. H. C. Bernsten remains 
Pacific Coast manager. 


ABC Appoints Weitzman 


L. S. (Duke) Weitzman, form- 
erly director of advertising and 


‘promotion for WABC, New York, 


has been named manager of au- 
dience promotion of American 
Broadcasting Co. 
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Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Island Creek Coal Company is typical of scores 
of major industries who swell the payrolls of the 
rich Central Ohio Valley. 
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THIS EMBLEM IN YOUR ADVERTISING 
MEANS MORE BUSINESS FOR YOUR DEALERS 


For further information call your local telephone business office or see the latest issue of Standard Rate and Data. | 


ly 


use the ‘Yellow Pages’ 


In The 
‘Yellow Pages’ 


ae 


oa 


% 
"Wesel 
is 


all over America 


when they're ready to buy! 


Such usage of the ‘Yellow Pages’ in telephone directories 
makes Trade Mark Service a perfect local tie-in for your 
national advertising. 


It works like this: Your trade-mark appears over a list 
of your local dealers, their names, addresses, and tele- 
phone numbers. This ideal dealer identification plan is 


(srg pas | available in 40 million directories across the nation—or 
Find Your in selected local markets. 
Nearest Dealer 


Then when your advertising persuades prospects to buy 
your product —they go to the ‘Yellow Pages’ to locate your 
dealers quick as a wink. Good idea? Your dealers will 


think so when they see how effective this sales tie-in can be. 
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In menswear, for example... 


You may not realize it, but LOOK offers you a unique service to accel- 
erate your sales at the retail level all over the country. 


Just last week — to cite one instance —1,400 menswear stores were tying 
in with a LOOK Valentine’s Day promotion, making extra sales from 
coast to coast for such alert LOOK advertisers as Van Heusen, Arrow, 
Sport Chief and Samsonite. 


No other magazine offers a merchandising program that can be com- 
pared to LOOK’s. Briefly, here’s how it works and how you can take 
full advantage of it: 


At the editorial level, LOOK has the top stylist in the menswear field— 


Perkins H. Bailey. And LOOK devotes more than twice as much edi- 
torial linage to menswear as do Life, Post and Collier’s combined. 


Several times a year, LOOK sponsors store-wide promotions based on 
its editorial features. These promotions work like a charm. Sales of 
featured items—on the average—shoot up nearly 30%. And thousands 
of stores, including such successful merchandisers as Juster Brothers, 
J. L. Hudson, and Hanny’s cooperate fully with aisle, shelf and counter 
displays, and with special window trims. 


As a LOOK advertiser, you’re tipped off ahead of time as to just what 
stores will tie in. You can arrange to have your brand name printed on 
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RETAIL RESPONSE FOR DRUG ADVERTISERS 


\ A For the surest way to special point-of-sale 
display, ride in on the tremendous acceptance 
of LOOK. Ninety to 130 chains tie in with 


GO each promotion . . . 75% of them “repeaters.” 


sence watiiarendissisiUnn NF 


RETAIL RESPONSE FOR FOOD ADVERTISERS 


In just one promotion, one national adver- 
tiser received ad mentions in newspapers with 
a total circulation of 2,500,000. Another, in 
iwo promotions, received mentions in news- 
papers with over 8,500,000 circulation. A 
third, in three promotions, got mentions in 
newspapers with over 13,000,000 circulation. 


RETAIL RESPONSE FOR FASHION ADVERTISERS 


For firms that sell through department stores 
and specialty shops LOOK gets active retail 
cooperation. Witness the current **Print 
Bride” promotion. Already 70 top depart- 
ment stores have scheduled complete tie-ins. 
Let us show you what happened at Wana- 
maker’s, Philadelphia, first store to tie in. 


RETAIL RESPONSE FOR LIQUOR ADVERTISERS 


LOOK gets action where it counts — in the 
package store. Last Christmas, liquor retail- 
ers paid for and mailed to consumers 152,000 
folders featuring LOOK-advertised brands. 
Next promotions: Spring Time Is Party Time 
and Hot-Weather Summer Drinking. 


RETAIL RESPONSE FOR AUTOMOTIVE ADVERTISERS 


City-wide safety checks, co-sponsored by 
LOOK last year, saw 672,583 vehicles in- 
spected. We expect one- to three-million checks 
this May in 300 cities. With 25% of all cars 
checked needing replacement parts, your tie- 
in can help you move merchandise . . . fast. 


RETAIL RESPONSE FOR APPLIANCE ADVERTISERS 


LOOK’s “Make It A Great Day For Mother” 
campaign will lure Mother’s Day gift dollars 
into appliances. Several thousand dealers are 
expected to use LOOK’s 22-piece promotion 
kit at point-of-sale, plus LOOK ad ideas. Let 
us give you the whole story. 


‘ ’ 


Photograph by MILTON H, GREENE 


the interior and window displays going up all over the country. And 
you can get newspaper plugs for your brand in advertisements run by 
the retailers themselves in local newspapers. 


1 
; | In a word, LOOK believes that extra sales—for you—provide the true 
, | measure of retail response. And that goes for food, drug and all the other 
? | major fields as well as for menswear. 
. | 

ee @ 
' For complete details on how you can make the most of LOOK’s retail 


program, check with your LOOK representative, or write Dick Harmel, - ST 
Merchandising Manager, LOOK, 488 Madison Ave., New York, N. Y. moves me rchandise eee FA 
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48 
‘Put a Head On It’... 


Top 15 Brewers 
Increase Share 
of Beer Sales 


Cuicaco, Feb. 22—The nation’s 
15 top brewers sold 41,421,249 
bbls. of beer in 1954—almost half 
(49.7%) of the industry’s total 
tax-paid output of 83,292,707 bbls. 

In reporting figures (some of 
them tentative) on the leading 
brewers, the National Beer Whole- 
salers’ Assn. of America also in- 
dicated: (1) Some shifts among 
the breweries included in the top 
group; (2) an over-all decline in 
beer sales, and (3) a slight in- 
crease in the proportion sold by 
the top 15. 

Total beer sales dropped 3%, 
from 86,027,931 in 1953 to 1954’s 
83,292,707, the organization re- 
ported. But sales by the 15 biggest 
units in the industry, though they 
decreased from the preliminary 
1953 figure of 42,405,632, showed 


Soke pie chee 


Sales of 15 Leading Brewers 
1954 and 1953 


Source: National Beer Wholesalers’ Assn. of America 


following the production figures indicate plants operated. . 


*Excludes sales of two California subsidiaries acquired in mid-1954. 
includes sales of San Francisco plant. 

tincludes sales of subsidiary, Adam Scheidt Brewing Co. 

tincludes subsidiaries, Atlas Brewing Co. and Schoenhofen Edelweiss Co. 


The following table shows rankings and tentative production 
in bbls. of the top 15 U. S. brewers. The parenthetical notations 


1954 1953 
Company Rank 1954 Sales Rank 1953 Sales 

Anheuser-Busch — ..............0.000005 1 5,829,000 (3) 1 6,734,000 (2) 
Jos. Schlitz Brewing Co. ........ 2 5,400,000 (3) 2 5,500,000 (Wis., N.Y.) 
P. Ballantine & Sons ............... 3 3,712,835 4 3,882,000 
Pabst Brewing Co. ................ 4 3,600,000 (4) 3 4,100,000 (4) 
Falstaff Brewing Corp. .......... 5 3,300,000 (6) 6 2,850,000 (4) 
*Liebmann Breweries ............ 6 3,000,000 5 3,100,000 (3) 
F. & M. Schaefer Brewing Co. 7 2,550,000 (2) 7 2,600,000 (2) 
#Theo. Hamm Brewing Co. .. 8 2,249,433 (2) 11 1,685,579 
Miller Brewing Co. .........0.06 9 2,107,109 9 2,138,484 

tC. Schmidt & Sons ................ 10 =—-1,916,283 (2) 16 1,373,839 
Lucky Lager Brewing Co. ...... 111,774,686 (3) 10 1,739,917 (3) 
PE TIE sstciscnecnbectinssvect 12 ~—_—- 1,763,000 8 2,150,000 
Stroh Brewery Co. .............0000 13 1,450,190 18 1,145,044 

DURE TIE Nccbolanbdehesicticcsceccssans 14 =+1,395,000 (2) 17 1,250,000 (2) 
tDrewrys Ltd., U.S.A... 15 =: 1,373,713 (3) 15 1,420,195 (3) 


Advertising Age, February 28, 1955 


MAJOR ADVERTISED 


7, ADVANTAGE + 33.3 1o 


MINOR MAJOR 


SOURCE : NIELSEN FOOD INDEX 


(Continued from Page 2) 
affecting grocer sales, Mr. Peck- 
ham stated that “one of the vital 
forces in the growth of food store 
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BRANDS ADV.BRANDS BRANDS ADV.BRANDS BRANDS ADV. 
42 1950 195 — 


BRANDS TURN FASTER 


28 FOOD COMMODITIES 
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eet | cae Mae 


MAJOR MINOR MAJOR 


BRAND NAMES MOVE—This Nielsen chart shows the percentages of 

minor and major brands sold in 1942, 1950 and 1953. In 1942, the 

major brands sold 33.3% more than the minor brands. In 1953, ma- 
jor brands had an edge over minor brands of 54.8%. 


Modern Ways, New Products Are Urged on 
Independent Grocers by Nielsen's Peckham 


the food men’s conventions than 
ever before. Representatives of 


“more than 75 different advertising 
|/media were on hand to court food 


a relative increase, from 49.2% business today is the development, brokers, manufacturers 
, , , and other 
to 49.7%. Department Store Sales... promotion and sale of new and members at the conventions. Said 
improved food products.” one representative of the brokers: 
® Anheuser-Busch, St. Louis, and ° a . He pointed out that the “con-| “The publishers are having so 
Jos. Schlitz, Milwaukee, continued 5 % G M d W k E di F b iL venience” products, which are|many affairs for us that we aren't 
to lead the field in that order, but ° aln a e in ee n Ing e e equal or lower in cost than the| getting our business done.” 
P. Ballantine & Sons, Newark, old line stand-bys, had a sales 
moved into third position, displac-| WasnrncTton, Feb. 24—Total de-; Wilmington oo... r-23 «=, 7 |8ain of 20% from 1950 to 1954.|8 Ralph D. Paine Jr., publisher 
ing Pabst Brewing Co., Milwau-| partment store sales in the U. Ss. | a —3 —g)| Convenience” products, which are of Fortune, one of several media 
kee, and Falstaff Brewing Corp.,|for the week ending Feb. 19 were | vemetetnite ee r-12 + 3 costlier than standard products, | representatives who addressed the 
St. Louis, climbed into fifth place,|5% ahead of sales for the same. Seeing ae “2 —13 | showed a gain of 15% during the|conventions, told the canners: 
edging out Liebmann Breweries,| period in 1954, the Federal Re-| Scranton ooo occu. t—14 — 2|/Same five-year period. “The food industry was the first 
New York. ; serve Board reports. Wilkes-Barre—Hazelton .. r— 4 — 6 The independent stores are,|to sense the profound changes oc- 
Three breweries which were not For the four weeks ending Feb. yo a gy el eee: ° + thy and Sim Sewn Sewer te lcucting in Ameriin society and 
among the top 15 in 1953 moved/19, sales were 2% ahead of thoSe |  AKrON cocci +9 +1 stock and promote these products/ the tiret to do something about it. 
into the listings in 1084: C. last year. Year to date sales are IIIS savnssthtiitadaceerssasosuss — 7 — 4 than the corporate chains,” the “You were there with new 
Schmidt & Sons, Philadelphia,|g% ahead of sales for the same|  CleVelamd orem —7 +4 2|Nielsen representative said. products, better products, prod- 
Stroh Brewery Co., Detroit, and | period of 1954. COMMBUS woos — 1 —- 6] “Anything the wholesale gro-|ucts designed for the servantless 
ao d : : 
Piel Bros., Brooklyn. The three het AT —3 gg \cery trade can do to help the in-|society, the growing middle-in- 
replaced Goebel Brewing Co., De-|m Highest sales gain in the 12| City dependent . retailer _merchandise come market, the suburban 
troit, Griesedieck Western Brew-|Federal Reserve Board districts ae ——— —-S +10 the many worth while brands in| market,” he said. 
ery Co., Belleville, Ill., and Pfeif-|was reported in Philadelphia, Seaeiiinr Ares: Dees *—$ — 5\this ‘convenience’ goods category) “And,” he added, “in the course | 
fer Brewing Co., Detroit. where sales were 10% higher in| Washington ..0.....00.c0.000 r—s —1)/Will pay dividends.” of providing the products for the 
Although the top four brewers Downtown Washington. r—11  —11 changing American market you 
all recorded sales losses, six of Baltimore  .......-ccsseovesssonn —14 + 2)@ More publishers and other me-|upset Engel’s law—that food ex- 
the top 15 increased sales in 1954 EN sewertintetenereree T+ 2 —6\dia people were in evidence at penditures drop as income rises.” 
reversing the year’s trend. The D epartment Store “Motels Areas ae a 
foe ce Birminghan ................ : 
six: Falstaff, Theo. Hamm Brew Sales Barometer pn ee a £5 ty WILLIAM F. REPAK Fairmount Foundry Co. here, and 
ing Co., St. Paul, Schmidt, Lucky ee 26 2 __willi the following year became treas- 
Saat Ce te wom Bren + +24| PROVIDENCE, Feb. 22—William F. ; 
ag g Co., ae +12 *|Repak Jr.. 31. an official of the | Urer of the Milo Publishing Co. 
cisco, Stroh and Piel. cael ttieetbd a sicidersscinsns +11 ad P E / 28 “ 
Change From 1954 New Orleans 20.0.0... ~~ +8 P otter-Repak Advertising Agency, 
EE —1  ~—13}was killed here in an auto crash IRA W. WILLIAMS 
Slawter Moves to eee teaned 5° oa aa Pr : Feb. 14. CHARLOTTE, N. C., Feb. 22—Ira 
° : ome 19, 1955 Bis Chicago District ae r+ 2 W. Williams, 71, formerly an ad- 
Basford; Sterling's eb. 19, Meteapeliian Atoas H. WOODRUFF BISSELL vertising staff member of the old 
: CRBC essssrnscrreseerrsnereres +28 New York, Feb. 22—H. Wood- North American, Public Ledger, 
Industrial Absorbed a endian ruff Bissell, 51, an account execu- | Record and the Bulletin, in Phila- 
; 5 Jan. 1 to Milwaukee .....cccosescssssneen ~8 tive with Silberstein & Goldsmith, |4¢!phia, and more recently adver- 
Prato ping Posing ee Feb. 19, 1955 M6 St. Louis District 0.0.0.0... —2 ‘died Feb. 19 in Huntington Hos-|tising manager of the Charlotte 
tising Agency, established in July |! "Little Rock... 13 pital of a heart ailment. Born in| "Ss Wonidied here Fee 18, fol 
1888) will be abecrbed by G. (= Louisville "0. 1 |Newark, N. J., he was graduated |Years ago, died here Feb. 18, fol- 
Basford Co. March 1. At the same|the week ending Feb. 19 than in| St MOMs e-em +2 from Pratt Institute in 1923. From |!owing a long illness. 
time, Paul B. Slawter Jr., v.p. in|the same time in ’54. The only ha. se 1931 to 1941, Mr. Bissell was retail ; 
charge of Sterling’s industrial di-|Sales loss was shown in Boston,| Metropolitan Areas advertising manager of Sears, New Spot Radio Report 
vision, will become a v.p. of the|Which was 3% behind the same| Minneapolis-St. Paul ...... 0 Roebuck & Co. During the war he Gains Industry Support 
Basford organization. week of the previous year. alte ogee) ne 7 was New York district price ex-| Reporting forms and detailed 
Mr. Slawter came to Sterling} For the remaining districts sales} cities = ecutive for the Office of Price| plans for the new spot radio reg- 
from the House of J. Hayden Twiss| were: New York, no change;| Duluth-Superior ............... —10 Administration. Later, he was|ister have been mailed to more 


to establish and head up the form- 


Cleveland, 7% gain; Richmond, 


Kansas City District ............ 
Metropolitan Areas 


sales promotion director for Hand- 
macher-Vogel, and subsequently, 


than 200 leading U. S. radio sta- 


er’s industrial division almost|4% gain; Atlanta, mo change; St.) pen yer ooaovvccccccoooossmemecssseeee 41 tions. This report, which will give 
three years ago, bringing with him | Louis, 3% gain; Minneapolis, Kan- Topeka —11 VP. Geyer, Newell & Ganger. He up-to-date data on who is buying 
about a half-dozen sizable indus-|Sas City, Dallas and Chicago, 5% | Wichita .......... r— 4 joined Silberstein & Goldsmith in|what in spot radio, has received 
trial accounts. gain for each, and San Francisco,| $i), JosePh o" Pa 1951. the support of the Radio Adver- 
The division today lists 34 ac-|4% gain. Oklahoma City ........... a an tising Bureau and the Station 
counts, all of which are reported % Change from °54 am Seieaieeharistendiberecncsase ~% ELMER E. CHRISTIANSON Representatives Assn. 
making the switch to Basford Week ended y Boston, Feb. 22—Elmer Em-| Stations have been asked to get 
along with Mr. Slawter. Deaerat Reserve uy rt’ | matas District... «y'2 ~=«- 4|mons Christianson, 56, an execu- | the basic information into the reg- 
Sterling, which has been in| uNrrep STATES ......ccccco-- re 9| Metropolitan Areas tive in the national advertising de-|ister’s editorial offices in Larch- 
business for 41 years, had been| Boston District ccc — ; +s) OOS +5 + 6! partment of the Boston Herald and|mont, N. Y., by March 15. The 
known essentially as a fashion| Metropolitan Areas El Pas in en + E+ S| Traveler, died at Newton Welles-|first issue of the revised report 
agency at the time its industrial) “DSWrrown woston HF TG) Houston eccrine, +3 +4 5|ley Hospital Feb. 16; he had suf-|is expected to be distributed about 
division was set up. With Mr. Suburban Boston ...... +6 +10| Sam Francisco District ......... +7 +8/fered a heart attack Feb. 15. A/April 25. 
Slawter’s departure, it will cease Cambridge ooecccccccccccscsseeee +4 +9 Fp asians: he - native of Portland, Me., he joined 
to operate in the industrial field 8p ec ee ek re Hr Downtown Los Angeles. +10 "6 | the Herald-Traveler ad depart-|Coffee Bureau Boosts Dexter: 
and will function entirely with| cites = Westside Los Angeles .. + 4 +10/ment 30 years ago. Names Van Horn A. M. 
consumer accounts. sear ss0esllaneeai a. ae Tice aann + ; t : Edwin B. Dexter, formerly di- | 
, New York District... r— 8 «0 8| ‘San Francisco,City .... +2 4 6|/DANIEL G. REDMOND rector of public relations of the | 
Two Join RCA Information Metropolitan Areas Oakland City wenn. + 5 +7) PHILADELPHIA, Feb. 23—Daniel Pan-American Coffee Bureau, has | 
William D. Fenton, former New | Buffalo ..ccccccccccecmnnnen +s 28 Oe +7 +14) G. Redmond, 59, since 1943 editor|assumed the duties of assistant | 
: New York-N. E. New ony yo dlp remap mmmmmamean i F : : 
York Times reporter, and Donald| “j,,.., r—-10 — 4| Salt Lake City .............. +8  419/and publisher of Current History manager of the bureau. 
G. Robertson, previously with the Newark  ~316 24 | —_ SSOMRADE eanenvnrorrresessererrersereensne +13 + 3|magazine, died here Feb. 21 in| Edward E. Van Horn has been 
Foundation for Better Reading, RR r—98 —3 hance <2 eo ie Woman’s Hospital. Born here, he named director of advertising of 
have been added to the depart- yao = evepeeneemnecnpensenanee 1... shee seeatre, + *\ attended Amherst College and|the bureau. Mr. Van Horn, who 
ment of information of Radio Corp. Phitedeiphis District ae + : ¢--Revieed. Columbia University. From 1918 to| succeeds John A. Burns, formerly 


*—Data not available. 1922 he was assistant treasurer of | was with McCann-Erickson, 


of America, New York. 


Metropolitan Areas 
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| jmagioe this dream of 


We ship it 
AIR FREIGHT 
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CARS BY AIR—This ad appeared in 

The New York Times Magazine 

for Renault in an unusual cam- 

paign featuring air deliveries of 

Renaults ordered by mail order 

coupon. Mann-Ellis, New York, is 
the agency. 


Sun Chemical Boosts 


Earnings by Merging 


Ad, Marketing Plans 


New York, Feb. 23—Unification 
of advertising, marketing and 
merchandising programs helped 
Sun Chemical Corp. increase net 
earnings by 43% during 1954 de- 
spite a 3% decrease in sales vol- 
ume. 

The company’s 1954 sales were 
$40,075,400; in 1953 sales amounted 
to $41,269,400. But the net earn- 
ings climbed from ’53’s $1,300,300 
to $1,801,500 last year. 

In a special report issued here 
today, Ralph C. Persons, president 
of the paint, building material, 
ink, wax and industrial chemical 
manufacturing company, pointed 
to centralization and consolidation 
of Sun’s manifold operations as 
the key to its improved financial 
position. Over a period of 25 years, 
he noted, many of the company’s 
divisions and subsidiaries had op- 
erated virtually as independent 
companies. 


® However, Mr. Persons said, in 
1953 it was decided to make a con- 
certed effort to consolidate opera- 
tional methods. “Under this pol- 
icy,” he said, “duplication of ef- 
forts in all fields between our 26 
subsidiaries and _ divisions has 
been and is continuing to be elim- 
inated at a tremendous saving in 
money and manpower.” 

Complete overhauling of adver- 
tising and promotional literature 
and a package redesign program 
were instituted by the company 
during 1954, in an attempt to in- 
crease the corporation identity of 
Sun Chemical Corp. as parent 
firm of the many divisions. Letter- 


KEG Marie does it 
32:9 FASTER... 


complete mailings, multl- 

graphing, mimeograph- 

ing, addressing, fill-in on 

multigraphed letters, 
planographing. 

Marie keeps your Mail- 

ing List up-to-date, frees you 


from detail work. For rush pick-up, 
ALL WAbash 2-8655. 


Tre Fe 
431 S. Dearborn Street, Chicago 5, Ill. 


anit service and fast delivery [ 


'and containers were all rede- 
signed. 


Other coordinating steps taken 


by the company included consoli- | 
and | 
integration of re-| 


dation of sales 
management, 
search facilities, and consolidation 
of management and operational 
functions. 


personnel 


Ad Fried Heads New Adclub 


| Ad Fried, president of Ad Fried | 
| Advertising Agency, San Francis- | 
‘co and Oakland, has been elected | 


‘first president of the new Adver- 
tising Executives Club of Oakland, | 
a Bay Area organization of execu- | 
tives in advertising, sales and pub- 
lic relations. The club will be) 

‘limited to 128 members, and mem- 


= bership will be by invitation only. 
Other officers include Lowell C. pany. 


Trautman, president of Trautman 
Apparel Co., v.p.; Jack de Mello, 
sales manager, KROW, secretary, 
and Al Horn, ad director of the 
agency. 


K&E Appoints Kenney 

Philip C. Kenney has been 
named associate media director of 
Kenyon & Eckhardt, New York. 


In addition he continues as media 


coordinator for specific accounts 
and assistant on radio-tv assign- 
ments for all accounts. 


Robischon Joins Selvage 
Robert E. Robischon, formerly 
director of the division of state 
publicity, New York state depart- 
executive staff of Selvage & Lee, 


New York public relations com-) 
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You See What Is Happening At A Glance 


%e BOARDMASTER Visual Control 
Saves You Time, Money. 

% Gives Graphic Picture of Your 
Operations at a Glance. 

% Simple to Operate, Type or 
write on Cards, Snap in Grooves. 

% Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 

%& Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


Full price *49” with cards 


24-page Illustrated 
FREE| s00xtetno.v-so0 
S35 Without Obligation 
: Write Today for Your Copy 


GRAPH IC SYSTEMS, 55 West 42nd St., New York 36 


IN INLAND CALIFORNIA 


{AND WESTERN NEVADA) 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local stations 
... and in Inland California more listeners than the 2 leading San 
Francisco stations and the 3 leading Los Angeles stations com- 
bined ... and at the lowest cost per thousand! (SAMS and SR&D) 

In this mountain-isolated market, the Beeline serves an area 
with over 2 million people and more buying power than Ken- 
tucky. (Sales Management’s 1954 Copyrighted Survey) 


SACRAMENTO, CALIFORNIA + Paul H. Raymer Co., National Representative 
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4,100,000 BIRTHS in ‘54 
BABY BOOM" 


“RECORD 
oe — 


Sates 


NOW REACHING 
000,000 YOUNG © 
FAMILIES YEARLY = 
IN THE UNITED 
STATES, CANADA, ~— 
BELGIUMAND THE 
HAWAIIAN IS- © 


ABout HOSPITAL DISTRIBUTED 


GittPy SAMPLING 


PROGRAM 


Gift-Pax delivers your product to new 
mothers, at their bedside in the hospital. 


WRITE FOR MARKET COVERAGE BOOKLET! 


Advertising Age, February 28, 1955 


Canadian Directory Out 
Copp Clark Co. Ltd., Toronto, 
has published the 108th annual 
'edition of the “Canadian Almanac 
& Directory.” Containing more 


‘than 50,000 indexed listings and | 
more than 800 pages, the bound | 


volume includes directories of 
‘Canadian post offices and railway 


stations, Canadian banks and trust | 


companies, educational institu- 
tions, government departments, 
‘boards, commissions and person- 
/nel, legal firms, book publishers 
‘and many other such listings. 
Copies may be obtained for $11 
‘each from Copp Clark Co. Ltd., 
495-517 Wellington St., Toronto. 


Comics Assn. Adds Four 


Comics Magazine Assn. of Ameri- 
ca, New York. The new members 
| are Entertainment Comics Group, 
'Merit Publishing Co. and Reston 
Publishing Co., all New York, and 


Dayton. 


CINCINNATI'S STRONGEST SELLING FORCE 


Official Media Records reports for the year 1954 show 
the Times-Star chalked up its 47th year of leadership in 
daily Retail, General, Automotive, Department Store and 


Total Display advertising. 


For maximum sales results in the rich, important Cincin- 
nati market, you need the Cincinnati Times-Star . . . strong- 


ond largest market! 


est selling force and largest evening paper in Ohio’s sec- 


Four publishers have joined the 


George Pflaum Publishing Co., 


7. 


| 


uit WITH 
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TIE-IN—Philadelphia tv newsmen, 
passtencesvariees and stars sported 
| these gimmick ties (each equipped 
| with its own ready-made gravy 


stain) to “tie” in with Advertising - 


Week. The neckwear was designed 
by Reginald E. Beauchamp, spe- 
cial events director, Philadelphia 
Bulletin, a member of the Ad 
|Week committee of the Poor Rich- 


ard Club, which paid for the ties. 


Conference Sparks 
N. Y. State Drive on 
| ‘Commercial Frauds’ 


_ ALBANY, Feb. 22—Misrepresen- 
_tation in radio and television 
advertising will be aired at a con- 
\ference here March 15, as part 
of Gov. W. Averell Harriman’s 
statewide drive against “commer- 
cial frauds.” 

Two business categories will 
receive particular attention—radio 
and tv repair services and home 
freezer plans. Consideration is 
expected to be given to the whole 
subject of “bait advertising” on 
radio and tv. 

This conference is the first big 
project set up by Dr. Persia Camp- 
bell in her new post as consumer 
counsel to Gov. Harriman. Ap- 
|pliance industry representatives, 
Better Business Bureau officials 
and local law enforcement officers, 
'aS well as leaders from consumer 
|groups, will be invited to attend. 
| Dr. Campbell said she had con- 
ferred with District Attorney 
'Edward Silver, of Brooklyn, who 
has been investigating “bait and 
switch” advertising for several 
months. His findings are still being 
presented to the rackets grand 
jury, which is expected to com- 
plete its consideration of this mat- 
ter in a coupie of weeks. 


@ The governor’s scrutiny of the 
problem follows reports from the 
state bureau of weights and mea- 
‘sures of complaints from “food 
'_plan” purchasers who say they 
have been short-changed in terms 
of weight and quality on the meat 
bought via _ broadcast-advertised 
food plans. 

Dr. Campbell said the confer- 
ence will consider means of more 
stringent law enforcement as well 
as programs for educating con- 
sumers to be more wary of high- 
pressure salesmanship. 


Union Pacific Buys Film 

“His Honor, Homer Bell,” a new 
‘situation tv comedy starring Gene 
Lockhart, has been sold to the 
Union Pacific Railroad for spon- 
|sorship in Los Angeles, Omaha, 
'Portland, and Seattle. Caples Co. 
/ handles the account. NBC Film Di- 
vision syndicates this video series. 
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Feature Section 


\dvertising Age 
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Agencies’ Best of ‘54: No. 12 


Slogan Reassures the C. M. 


Accolade for Wholesale Salesmen 


TV Girls and How They Sell 


Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 


Now You Sell It, Now You Don’t... 


How Your Product Can Be ‘Out of Stock’ Even Though 
The Supermarket Is Loaded With It 


Last year LeRoy M. King, merchandising director of Food Topics and Food Field Reporter, tossed off some 


thoughts on grocery promotions, deals and premiums which Advertising Age printed in full text in its Sept. 10, 1954 


issue. The response to Mr. King’s brass-knuckles comments was explosive, to put it mildly. So when AA learned 
that Mr. King was to talk to the Sales Executives Club of New York Feb. 8, on the subject of ‘Out-of-Stock’ problems, 


and to show examples of what can happen when the supermarket has plenty of your merchandise on hand, but 


isn’t making it available to the customer, we made arrangements to print the talk in full, with the striking examples. 


Here is another discussion of food store merchandising that no one in the business can afford to miss. 


I suppose that we should start with a 
common definition of out of stock in the 
supermarket. As far as I am concerned, 
that simply means a shelf completely de- 
void of merchandise of any kind. As far as 
I am concerned, since this is a photo- 
graphic presentation, an empty shelf in 
a supermarket isn’t worth a solitary, sin- 
gle photograph. 

We are going to be dealing with some 
causes of out of stock and the manufac- 
turer and his responsibilities. We are go- 
ing to try and show you out of stock that 
exists on the store shelves, even though 
the merchandise on that shelf is packed to 
the hilt. 

Thirdly, we are going to try and demon- 
strate conditions about the package which 
invite that extra mass display for extra 
volume. 


# The pictures that you are about to see 
were taken by me with a Polaroid camera 
and I suppose I ought to tell you right now 
that I am the world’s lousiest photog- 
rapher, but we are not here for a photo- 
graphic exposition; we are going to dem- 
onstrate some principles here. 

These pictures were taken in supermar- 
kets all over the U. S. and Canada. I didn’t 
look for these situations and I want to as- 
sure this distinguished audience that I 
didn’t go deliberately singling out any one, 
but rather I took the pictures as the situa- 
tion occurred. And to quote from another 
big supermarket cperator whose birthday 
we are going to be celebrating this Satur- 
day, “We have malice toward none and 
charity to all.” But let’s get on with the 
show. Let’s visit our first supermarket. 


s This picture demonstrates a near out-of- 
stock condition on Rockhill meal at the 


IN BUT OUT— It’s practically off the shelf, 
but there’s plenty of it in the basement— 


in unmarked cases. 


shelf position. The manager of the store 
called my attention to this because he had 
sent down an order to the cellar crew for 
this product, to replenish his shelf. The 
cellar man reported back to the floor no 
Rockhill meal in stock. However, the man- 
ager of this supermarket knew the item 
had come in with the store order from the 
warehouse... 

So now we are down in the cellar of 
that store and this picture, believe it or 
not, is four cases of Rockhill meal com- 
pletely devoid of labeling of any kind 
whatsoever. Now, had the manager of the 
store personally not known that this item 
had come into the store, it is entirely con- 
ceivable that on top of the four cases al- 
ready in the cellar, he would have reor- 
dered the item, increasing his cellar stock 
and at the same time have been out of 
stock on the selling floor. 


® Here’s a picture in another supermarket 
demonstrating a near out-of-stock condi- 
tion on Del Monte new whole potatoes at 
the shelf position. Now we are going to 
have to wear the soles of our feet down 
to our knees, because we are going to go 
down in the cellar again. Let’s take a look 
downstairs in the cellar. This picture 
shows a case of those same Del Monte new 
whole potatoes in the cellar. It is fair to 
say that one end panel of that case is prop- 
erly labeled with all the information that 
is necessary to be contained thereon. How- 
ever, it is this unlabeled end that faces 
the working aisle in that cellar. 

Now it’s very easy for inexperienced 
cellar help to report back to the floor of 
the store that no Del Monte new whole 
potatoes are in the store. The shelf suffers 
for lack of merchandise because of this. 
There seems to be information on that 


HARD TO SEE—Del Monte potatoes are dis- 

appearing from the shelf. In the stockroom 

they’re present, but hard to identify. Note 

how the Hunt cases carry complete prod- 
uct identification. 
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SANTA WINS—A couple of bottlers give 
Santa a lift, but don’t identify the prod- 
ucts in the cases. 


end panel, but it does not contain either 
the brand or commodity identification. 

Here is that same case of Del Monte new 
whole potatoes. I personally turned it 
around so that the side panel faced the 
working aisle in the store. The case is 
easily identified as Del Monte. Okay. But 
what is the product? Often cases in the 
cellar will be stacked with the side panel 
facing the working aisle. Insufficient in- 
formation on the side panel can and will 
lead to an out-of-stock condition on the 
retail floor. 


s Particularly is it necessary for national 
packers like Del Monte, Hunt, Stokely, 
Libby, Dole and others to allow room on 
that side panel for product identification 
when the merchandise is just one of sev- 
eral hundred items. Note, on the other 
hand, the side panel of that Hunt’s tomato 
sauce directly adjacent to the Del Monte. 
All pertinent information is contained on 
it. This photograph was cut, but you can 
see that it does mention 72 8-oz. cans. That 
is the Hunt’s, and tomato sauce, all the 
pertinent information is there. 

Let’s take a look at some other cases of 
merchandise. Now the top two cases over 
here, believe it or not, are Donald Duck 
fancy grapefruit sections. The top case 
isn’t labeled at all, see. And the case under- 
neath is lightly and poorly stenciled in 
very light type. Nothing on this whatso- 


ever. 

Now cellar lighting in most supermar- 
kets isn’t like Broadway and 42nd St. or 
the grand ballroom of the Hotel Roosevelt. 
So that light stenciling on cases stacked 
in the cellar heightens the chance for out 
of stock at the retail shelf, because that 


case cannot be readily and quickly identi- 
fied. Manufacturers using light stenciling 
run the risk of losing shelf position. 

That’s not all the damage that can be 
done, because the more time it takes for 
supermarket labor to identify merchan- 
dise, the more costly that merchandise be- 
comes. On the other hand, kindly note the 
adjacent cases of Hunt’s peach slices and 
peach halves. There we have bold visible 
markings that can be seen in any light. All 
right. 


# This situation took place in the San 
Francisco area. I have entitled this slide 
here “Out of Stock Due to Peace on Earth, 
Good Will Toward -Men.” Now you 
wouldn’t know this from looking at that 
slide, but this company, Shasta, has a com- 
plete line of soft drinks, including ginger 
ale, club soda, grape, root beer, etc. Now 
these greetings over here are bound to 
cost that store money. In all fairness to 
him, the bottler did stamp his cases with 
the type beverage on one of the end pan- 
els. The markings by actual measurement 
are less than a quarter inch in height. 

You can note these markings by the 
black smudge here—here is another one 
and there is another one—that appear just 
before the Christmas trees you see on that 
end panel. Now it just so happens that I 
showed this to an advertising man out in 
the West. I don’t want to tell you who it 
was. He said to me, “What do you want? 
It’s marked; if you get a magnifying glass, 
you can see the markings.” I can just see 
cellar help running around with a mag- 
nifying glass looking for these cases of 
soda. 


# The same story when it came around to 
this group of cases here. This bottler, Bel- 
fast, also has a complete line of soda. He 
couldn’t use “Season’s Greeting.” He did 
the next best thing. He has got a picture of 
Santa Claus riding around on some rein- 
deer. This fellow has no identification 
whatsoever on any of the panels, but he 
does have product identification on top of 
the cases right over here. He has got it on 
the tops, and the identification by actual 
measurement is less than one inch where 
the stamping marks which he used are 
readable. Now over and above that, if you 
wanted to even try to identify this case you 
would be involved in extra expensive 
labor by having to move this case and 
this case just to identify what that case 
down there is. 

In this particular instance we see some 
Westinghouse cases. Now these cases are 
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labeled, “You Can Be Sure If It’s Westing- 
house.” This has been entitled, “Betty Fur- 
ness Visits the Super Market.’ Now what 
I would like to know is, “What can you 
be sure of?” You see, most stores carry a 
goodly supply of bulbs in many different 
styles and wattages. So we would very 
much like to be sure of “what’s watt.” The 
manufacturer, in all fairness to him, does 
have a small sticker on one end of his 
case, indicating the style and wattage but, 
as you see, this case can be stacked with 
any of the panels visible from the working 
aisle. The chances of mistakes and short- 
ages on the selling floor, or out of stock, 
are greatly increased. : 

Now finally in this group of slides allow 
me to show you a picture or a prize ex- 
ample of a Libby case properly and in- 
formatively labeled on all sides so that, no 
matter how it faces the working aisle in 
the cellar, it is immediately recognizable 
from the standpoint of contents and size. 
Now this packer fully realizes that stores 
can stock several different sizes of this 
commodity and he has not failed to indi- 
cate size and commodity on all four sur- 
faces. You see, it can be done. 


= As we see here, this is a floor display of 
Coca-Cola in a large eastern market. This 
is an extra added display over and above 
rack and shelf merchandise. The fact of 
the matter is it is in the dairy aisle. You 
see this dairy right over there? Now all 
this operator had to do was to put down 
on the floor case upon case of each case 
of soda, using a minimum amount of la- 
bor and a minimum amount of floor 
space, resulting in maximum sales appeal. 

It is a half shell that makes the differ- 
ence. You see, it allows for product visi- 
bility. 


BBS emi 


HALF SHELL WINS—Coca-Cola, in half shell 

cases, gets the nod for floor display over 

competing products in full cases which 
hide the merchandise. 


But once again let’s go downstairs in the 
cellar and visit that beverage section and 
see what we find down there. 

Now here is a cellar view of the bever- 
age section in the same store in which we 
have just seen the Coca-Cola display. Note 
the full cases on the left. The Coca-Cola 
shell or any half shell practically invites 
extra floor display because of the visibility 
of that product. 

Now exactly how would you go about 
making a floor display, assuming you 
didn’t have any additional floor racks of 
Pepsi or Hoffman? If you did, all you 
would see would be boxes and no prod- 
ucts. As a result this operator used the 
soda in the half shell. 


® While we are discussing beverages, let’s 
take a look at something else. Believe it or 
not, this is a typical invoice made out by 
a delivery salesman of a soda company. It 
looks like a Chinese puzzle and all the ex- 
traneous writing, whatever this is over 
here and this, what is this C.O.D. charge? 
Nobody knows—all that does is simply 
confuse the clerk who is receiving the mer- 
chandise in the store. It’s very easy on re- 
ceipt of merchandise coming in with an 
invoice like that to put it downstairs in the 
basement, in the event that the manager or 
the owner of the store is not available for 
pricing purposes. 

The fact of the matter is that on that in- 
voice you can’t figure out markup, let 


BAD AND GOOD—Striking contrast in case 
markings exemplified by these Westing- 
house and Libby packages. 


alone deposits. Here they sold the store 
$102.06 worth of merchandise. It is very 
easy for $102.06 worth of merchandise to 
go downstairs out of stock on the selling 
floor. 

Now over here we see some 6-packs of 
a local beer (Piel’s). The brewer has spent 
a lot of money to promote his beer. Well, 
for the Christmas season he decided that, 
on his 6-packs, he ought to have a very 
fancy decoratiom over here at the left. I 
believe it is a skating scene out of Central 
Park. I happen to collect Currier and Ives 
and that is why I know this. And down 
here he has got in this lower left hand 
corner, which I am going to show you a 
close-up of in just a moment, a brand 
identification. It does say Piel’s beer. Now 
he has so blended the name into the 
package that it is an artistic truism, but 
it has created a maximum of consumer 
resistance. Note the movement of the reg- 
ular package of beer that he has on that 
shelf, contrasted to this “Happy Holiday” 
package which hasn’t moved at all. Here 
we see an example of a full shelf with an 
out-of-stock condition created. 

Now let’s take a look, a close-up of that 
“Happy Holiday” package. No question it 
is very beautiful, very artistic and no 
doubt has considerable appeal, but a su- 
permarket is not an art gallery. 

I would very much like to know what 
is wrong with that regular package. Isn’t 
that a beauty? Why does it have to be en- 
hanced by a Central Park skating scene 
to create an out-of-stock condition? You 
realize they probably sold this stuff by 
the millions, probably the greatest pro- 
motion they ever ran. Last time I criti- 
cized some promotions, I got more letters 
than you have got hair on your heads 
telling me how well they did with them, 
but this is probably another example of 
it. I just thought I would bring it out to- 
day. 

As I was wandering around the cellar 
of a supermarket I ran across this condi- 
tion here. This picture shows some 36 
cases of merchandise with a consumer 
Christmas premium. I took it out of the 
shipping copy in stock in the cellar. I 
noticed the salesman engaged in bringing 
the 36 cases into the cellar, so I asked 
him about it. He said, “This merchandise 
has a consumer premium attached to it 
in the form of booklet, and we are pushing 
it over the Mr. Peepers show. In fact, we 
have got this labeled here ‘Holiday Pro- 
motion,’ you see.” 
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BEVERAGE FOLLIES—At left, invoice puzzle; 

at right, Piel’s beer holiday pack which 

plays down Piel’s identification, next to 

regular Piel’s pack with excellent identi- 
fication. 


“Well,” I asked him, “how come you 
don’t have the 36 cases of merchandise 
mass displayed upstairs on the floor?” 

“Well,” he replied, “I’m tickled to death 
to sell this order to the store, but, you 
know, I don’t dare ask the manager for a 
floor display because I already have a 
floor display of another of our products 
upstairs.” 

Now here this merchant (the fact is, 
it’s a chain) has invested in 36 cases of 
merchandise to become a warehouse for 
the manufacturer. The buyer took on this 
merchandise because he was sold a bill 
of goods about Mr. Peepers pushing it on 
television prior to the Christmas season. 

This took place on the afternoon of Dec. 
10, which gave this store exactly eleven 
working days to get rid of this merchan- 
dise, which says “Holiday Promotion” on 
here, before the Christmas season. 


PROMOTION?—Holiday premium, lots of it 
in the storeroom, fails to get on the sell- 
ing shelf 11 days before Christmas. 


Now over here we would like to show 
you a closeup of that “Holiday How To” 
booklet. All it required, you see, is a rub- 
ber band and you can attach it to the 
box. 

So I went upstairs. I figured that at 
least the shelf merchandise upstairs is 
going to have that booklet attached to the 
package, but you see there is no premium 
on that shelf. The salesman sold this 
chain 36 cases of merchandise on a special 
consumer promotion bid. The store has 
got 36 cases of holiday promotion material 
in stock downstairs in the cellar. Now we 
are going to admit that in this particular 
instance this is not entirely the manufac- 
turer’s fault, but I have been in the gro- 
cery business ten years and I know what 
salesmen can do. Obviously the store 
manager is equally at fault here for not 
seeing to it that that merchandise was 
displayed upstairs. But I just show you 
this in passing as an instance that it can 
happen. 
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HIDES IDENTITY—Premium band covers the 

name on this Leslie salt package; if 

stacked backwards, the band is completely 
blank. 


Now this, believe it or not, is a display 
of Leslie salt and, boy! has this super- 
market got salt! Wait until I tell you why 
in just a minute. This manufacturer has 
banded together these two boxes of salt. 
He has got a dish cloth premium. Let’s 
see where it is. It is right over here. He 
has got a dish cloth premium between 
the two boxes. Now he has banded these 
two boxes together in such a way that 
product identity and brand identity are 
completely lost. Not only that, the band is 
very thin and tears easily, the premium 
is easily lifted and readily stolen. 

Aside from the supermarket retailers 
sitting in this room, I defy anyone to tell 
me what that package is. What is the 
commodity? It says here “free colorful 
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mesh dish cloth.” All right, the commodity 
isn’t of any importance. What is the 
brand? I will tell you on that shelf that 
we have just shown you, hasty help some- 
times turn this package around so that 
the back of the package shows. Now, let’s 
take a look at the rear view of this very 
same deal. Now we haven’t got any prod- 
uct identity, we have no brand identity, 
we haven’t even got premium identity. 
Boy, that guy has got salt, eh? 


= But here is a picture of another case 
that shows it can be done right. That is 
a gorgeous package of Johnson’s Pride 


GOop TIE-uP—This Johnson combination 
deal wins kudos from Mr. King for effec- 
tive supermarket packaging. 


with an enclosed consumer premium of 
Blem reasonably pilfer-proof, dirt-free 
and enclosed in good strong packaging to 
withstand normal supermarket handling. 
There is no problem here about brand 
identification or what that free premium 
is. Excellent! 

In this particular picture here—every- 
body still with us? —we see a close-up of 
an expensive piece of point of sale materi- 
al. It says on there “Betty Crocker pie 
crust mix” and “None Such Mince Meat,” 
a 9-ounce size and a 28-ounce size. Let’s 
take a look at a floor display in which 
this point of sale material was used. Now 
this picture indicates that a joint promo- 
tion was undertaken by Borden’s and Bet- 
ty Crocker. 

Here is that same point of sale material. 
The point of sale was installed by the 
Borden missionary and the items that are 
on display are as follows: We have got 


here one size of Borden’s None Such, we 
have another size of Borden’s None Such, 
and over here we have got some Borden’s 
mayonnaise and over here—Arthur God- 
frey please note—Lipton chicken noodle 
soup. The $64 question is, “Where is the 
Betty Crocker pie crust mix?” 


NO SALE—Betty Crocker ties in pie crust 
mix with None Such mince meat, but gets 
no product display. 


This expensive four-color point of sale 
material calls for the combined sale of 
Betty Crocker pie crust mix in conjunc- 
tion with either of the two sizes of Bord- 
en’s None Such. Now I want to tell you 
something—Betty Crocker—God bless 
her—is in that store 86 feet away from 
that point of sale material. I measured it. 
Note that the Borden’s mayonnaise and 
the Lipton’s noodle soup have got nothing 
to do with this display. They are there. 
Somebody is out of stock, but it ain’t 
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@ Don’t miss this great Michigan market areas... with 2,117,944 population and a 
in 55! Michigan is the fastest growing major home-ownership figure of 67.5%. 


industrial state ... and there’s a new When it’s Michigan distribution you want, 
multi-million dollar automotive expansion Booth Newspaper schedules and dealer 
program underway, too! merchandising contacts can really give it 


And don’t forget ... much of this big to you. Call a Booth man and let him give 
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Borden. It’s their partner, Betty Crocker. 
I wouldn’t want you to think for a minute 
that this goes on in every supermarket 
across the U. S. Somebody missed the 
boat here, but I thought it would be of 
interest to you in passing as to what can 
sometimes happen to the joint in joint 
promotion, you know. 


m= Here we see some assorted cases of 
colored toilet tissue (Powder Room), 
which can cause an out-of-stock condition 


- because all colors on the supermarket 


shelf do not move equally fast. Unless the 
merchandise can be bought in cases of a 
solid color, a store operator may not re- 
order because one or more of the colors 
do not sell. Reordering assorted cases will 
mean additional dead merchandise on top 
of merchandise already on the shelves 
with a poor record of sale. 

For example, in this particular instance, 
the colors are blue, green, yellow and 
peach. If you happen to be able to sell 
yellow and peach in your market, and 
blue and green don’t sell and you need 
some more yellow and peach, that means 
you have got to buy an assorted case 
with the dead merchandise blue and 
green included. Now the merchant is 
prone to discontinue such an item because 
he is forced into the handling of those 
colors which he cannot sell. There is ab- 
solutely no reason—and this has been 
confirmed by many supermarket opera- 
tors throughout the country—why a su- 
permarket worthy of the name should not 
be able to handle full half cases of a solid 
color. 

Another condition demonstrated here 
is: Note that the cases say “Assorted 
Colors,” but there is a failure to indicate 
exactly what those colors are and how 
many of each. We already know from the 
previous slides what will happen when 
you fail to indicate contents. It is a good 
way to go out of stock. 

In this particular slide we note an im- 
provement. Note here that this manufac- 
turer (Chiffon) has seen fit to label the 
colors in the case, over here the same 
thing, and here you see the pink, yellow, 
blue and green, but he still didn’t indicate 
how many of each. 


® Spoilage at retail is a great big head- 
ache. This particular store operator has 
invested close to $700 in setting in his 
back room a special spoilage section for 
easier handling of his spoils at less cost 
to him. 

Historically, tradition in the grocery in- 
dustry has been to give lip service to 
spoils at retail. The manufacturer says 
that the broker is responsible. The broker 
says, “That is not my boy. That is the 
problem of the wholesaler.” The whole- 
saler says, “You wait until the missionary 
man comes around from the manufactur- 
er.” So it is a vicious circle. 

The fact of the matter is, it is probably 
everybody’s responsibility. Any manufac- 
turer who has a bad record of spoilage 
and allows spoilage to accumulate at re- 
tail is running the risk of being discontin- 
ued by the retailer and in the future out 
of stock. 

Note here he has a bin for dents, he has 
a bin here for swells, paper spoils, un- 
labeled merchandise, glass, and so forth. 
So you see it is a fundamental problem 
at the retail store level. 


® Here we see a picture of 11 one-pound 
cans of Bumble Bee salmon on the retail 
shelf. There are 11 cans there. I asked the 
store manager about this because here it 
was Thursday morning at nine o’clock. 
He said, “We took an inventory which 
showed $62,500 worth of stock. We simply 
hate to invest over $30 or more in more 
than one case of this item at a time. Now 
it sells extremely well, but it is packed 
28 to the case. So we just keep shelf 
stock on hand.” 

Now this picture was taken at nine 
o’clock Thursday morning. There is no 
question but that the store will be out of 
stock by Saturday morning. Note, on the 
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HARD TO DISPLAY?—The trays at left can’t 
be seen; Griffin, at right, solves same 
problem with special shelf rack. 


other hand, those Del Monte cans of sal- 
mon. That particular stock is packed 24 to 
the case with-an investment of some $15 
and change. Investment plays a part. A 
smaller pack at less cost per case and this 
operator would have support in his back 
room or cellar. It is an excellent turnover 
item, but the $30 scares them and the 
investment is too high to order more than 
the shelf will hold. This merchandise, of 
course, is going to remain out of stock 
until the next store delivery. 


® In this particular instance I was ac- 
companied by a broker who wanted to 
know why I was taking pictures of those 
trays. He said there were too many trays. 
I admit that there were too many trays 
and the merchandise doesn’t move be- 
cause it is poorly displayed, but the fact 
of the matter is that the merchant can 
not give these trays maximum exposure 
because in order to do that he has got to 
stand them upright and if he stands them 
upright they are going to slip off the shelf. 
In this particular instance the supplier 
has failed to give that store operator a 
shelf merchandiser suitable for his prod- 
uct so that it can have maximum display. 
Incidentally, believe it or not, on the face 
of this tray there is a very beautiful floral 
design. 

This manufacturer has the same identi- 
cal problem but he did something about 
it. In order to overcome his shelf-display 
problem he fashioned this rack with the 
assorted cans of Griffin shoe polish. Here 
we see them permanently attached to the 
rack and also facing the consumer. Re- 
gardless of display on the shelf and the 
quantity on the shelf, Griffin always has 
immediate recognition by the store cus- 
tomers. This, I believe to be a very ex- 
cellent adaptation. 


® Now in this particular slide we see a 
rack, a rack display of loose, unpackaged 
children’s socks. It is loose, it is untidy 
merchandise, which is jumbled up. It is 
disarrayed and the reason for all that is 
it’s unpackaged. It is unfair to blame this 
entirely on that rack jobber, because the 
disarray is caused by customer handling. 
However, to the operator of the store, the 
rack jobber does represent the manufac- 
turer and he is responsible for the condi- 
tions on that rack. The loss due to pilfer- 
age, damage and dirt, according to that 
manager, was absolutely unbelievable. 
That merchandise is on trial in the store 
but it will be discontinued and in the 
future be out of stock. 

Now here is a rack-jobber operation 
serviced at the same intervals as the 
socks. The items happen to be plastic 
bags. There is no disarray there and note 
how neat that display remains. It’s the 
package that makes the difference. That 
item is also on trial in the store, but the 
manager said that it would remain. 


® In this picture here this is the closest 
we are ever going to come to an actual 
completely out-of-stock condition. This, 
believe it or not, is the bread department 
of one of the largest supermarkets in 
Portland, at eleven o’clock Saturday 
morning. This is an example of the failure 
of bread suppliers to recognize the needs 
and demands of their largest customer. 
This condition is a problem with bread 
companies throughout the country. Why 


should the bread shelves of the town’s 
largest supermarket be bare and empty- 
looking at eleven o’clock on a Saturday 
morning? 

This picture demonstrates some other 
examples of bread merchandising. In this 
case the bread supplier has failed to rec- 
ognize his high profit specialty items in 
his bread department which enjoy an av- 
erage gross profit higher than the normal 
breads. Specialty breads are stocked in 
such a manner as to create practically 
maximum sales resistance on the part of 
the store’s customers. The bread rack is 
full of merchandise but the merchandise, 
at least that high-profit merchandise, is 
still out of stock. This bread man created 
a condition which can only lead to stales 
and returns. He has slowed down the 
turnover that that product would normal- 
ly enjoy if it were properly displayed. 

Now here we have a novel theme. This 
picture demonstrates a full shelf stock. 
There is no question about it. That shelf 
is reasonably full but half the merchan- 
dise is out of stock because the dealer is 
forced to display this upside down. The 
reason for the display—and incidentally 
you can walk into supermarket after su- 
permarket and see this same situation 
exist__the reason for this is these raised 
spouts and handles which force the dealer 
to display the second layer in the inverted 
position. 

I took this up with a Florida manufac- 
turer and he is attempting to overcome 
this by sinking those spouts and handles 
and indenting the bottoms of the cans so 
that all the cans can be displayed upright. 
It is something for you folks from the can 
companies to think about and it is certain- 
ly something for you wax manufacturers 
to think about. Something should be done 
about this. I am sure it can. 


® This picture demonstrates two brands 
of pie crust mix. The Flako on the right 
has the zip-tape. There is none whatso- 
ever on this brand here (Betty Crocker 
homogenized). Now it so happens that pie 
crust mix is one of the easiest products of 
all the baking mixes to tie in on related 
item selling. In store promotion it would 
be very easy where equal amounts of each 
brand are available to give the extra dis- 
play to the Flako rather than to the Betty 
Crocker because of this zip-tape. It costs 
less in terms of labor. There is no damage 
done to the merchandise because of that 
zip-tape. 

In the next picture we demonstrate the 
difference between using that zip-tape 
and the customary procedure of using the 
knife. Note the ease with which that Flako 
is opened. 

In this picture here note the directions 
and the easy markings to read which in- 
dicate that a floor display can be made 
because of the zip-tape on that package. 
Note that schematic drawing which prac- 
tically invites that extra display for extra 
volume (Flako). 


® In this particular instance we have an- 
other zip-tape package. This is on Betty 
Crocker. Incidentally, they do not use zip- 
tapes on all their products, but wherever 
they do, this is the type they use and this 
is important because it is always in the 
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ZIP-TAPE HELPS—Use of Zip-tape on packages helps make 


CRAZY WORLD—Upstanding 
packages of wax get stacked upside down. 


spots mean 


same position right over here approxi- 
mately one inch from the top of the car- 
ton. 

Well now, let’s see what happens when 
we open that case. Here we see that the 
zip-tape makes for that same easy open- 
ing. See they have it marked “Stop. Use 
Easy Opener. Instructions on Each End of 
the Tape.” So, we use the zip-tape and 
now let’s see what happens. Why, hello, 
Betty! Now the case is completely zipped 
open and what do we see? Product identi- 
fication is left on the side panel of the 
carton and there is a sign that says “10¢ 
Angel Food Coupon Pack,” but that sign 
is a store operator’s mark. It is not a con- 
sumer identification. The consumer iden- 
tification is this sign (on the package it- 
self) over here which says “Save 10¢ on 
this New Betty Crocker Angle Food Cake 
Mix.” That is completely hidden by the 
side panel of that carton because of the 
position of the zip-tape on the carton. A 
floor display with this carton in the easi- 
est, most economical way possible, using 
a minimum amount of labor, is practically 
impossible because of the position of the 
zip-tape on that case. 

Finally, here we see the product with 
no zip-tape, the product with the zip-tape 
improperly placed and the product with 
the zip-tape properly placed. Out of stock, 
out of stock, in stock for that extra display 
for that extra volume. 


Now, ladies and gentlemen, we have 
tried to show you a few situations where: 


e 1. Out-of-stock conditions exist, even 
though the merchandise is packed to the 
hilt; and 


e 2. Conditions with respect to the pack- 
ages in the cellar and back room, which 
will cause out of stock on the selling floor; 
and 


e 3. Conditions about the package which 
invite that extra display for extra volume; 
why one manufacturer gets the nod over 
another with his brand in the same cate- 
gory. 

As you have seen, one manufacturer is 
in stock with a mass display for extra 
volume. The other is out of stock in the 
cellar. 
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King. But even here, there are good ways—and better ways—to use the device. 


effective displays, says Mr. 
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Salesense in Advertising... 


Advertising Agencies Pick Their Best of 1954 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Some products are harder to advertise 
than others. Beer, for instance. There 
are no significant differences between 
the better brands. Beer A, at least to my 
taste buds, is not discernibly superior 
with reference to such 
qualities as_ flavor, 
color, body, etc. 
Tough, too, are such 
staples as bread, milk, 
butter, margarine, 
canned fruits, etc. One 
of the most difficult of 
all is hard liquor, not 
only because all good 
brands are about alike, 
but also because of 
legal restrictions. For this reason the 
Hiram Walker’s gin campaign is especial- 
ly interesting. Here is what Crane Haus- 
samen, v.p. and copy director of the La- 
Roche agency, has to say about it: 


ABE 


James D. Woolf 


C. ]. LaRoche & Co. 


“In liquor advertising, new ideas are 
even more rare than with most products 
because of legal restrictions and the nar- 
row marginal differences between brands. 
With gins especially, the problem is so 
tough that it’s hard to find much of any- 
thing to say about a particular brand. 
Many gins, therefore, go in the direction 
of big bottle ads and some kind of a 
slogan. But we wanted to sell harder. 

“So there was first developed for Hiram 
Walker’s gin a product story: ‘Imported 
Botanicals make the Important Differ- 
ence.’ It’s been successful for some years 
now. It’s still good. But this year we 
wanted to get a re-hearing for it. To make 
it fresh. To make it timely. 

“A product campaign can achieve great 
distinction when it is tied to an existing 
public phenomenon. When you can do it, 
and do it right, the reward is outstanding 
advertising that walks right into the con- 
sumer’s mind without having to knock 
because the basic idea is one which al- 


How do you like your Martini? 


ready interests him in his daily life. 

“What suggested the basic idea for this 
new campaign is the well-known, but 
hitherto ignored fact in liquor advertising, 
that martini fans are the world’s fussiest 
drinkers. Ask a man how he makes his 
martini, and if you don’t duck fast, he’ll 
tell you for hours. So we walked around 
that idea for some time, experimented 
with it in many different ways. And the 
more we probed this public phenomenon 
about martini fans, the more evident it 
became that their fussiness is responsible 
for the Great Debate, to wit; how dry 
should a dry martini be? 

“The trend, obviously, is to dryer mar- 
tinis. That means more gin. And that, in 
turn, is a tougher test of the gin’s true 
quality. Therefore, regardless of how dry 
you prefer your martini, make it with the 
gin that’s famous for its imported botani- 
cals: Hiram Walker’s gin. The little ballot 
is in there so that the reader can ‘take 
sides’ in the controversy, as readers like 
to do. And there are a mighty lot of 
readers for each ad in this campaign 
(four-color magazine ads) because the 
subject is close to their hearts and 
palates.” 


Joseph P. Schneider Inc. 

Says Joseph P. Schneider, in reporting 
on the campaign for Sherron Metallic 
Corp.’s outdoor telephone booths: 

“If trade publication campaigns are in- 
cluded in your ‘Best of 1954’ selections, 
I’d like you to consider the enclosed ad- 
vertisement. This is our favorite in a con- 
tinuous series directed to the telephone 
industry by our client, Sherron Metallic 
Corp., manufacturer of outdoor telephone 
booths. 

“Problem: The cost to the individual 
telephone companies of installing Sherron 
steel outdoor booths, as compared to the 
cost of the more commonly used wood 
booths. 

“Objective: To persuade telephone com- 
panies that the more attractive, more dur- 
able Sherron metal booth is not only a 
better money maker, but less costly in 
the long run. 

“Result: Sherron steel outdoor booths 
are being installed by telephone com- 
panies at highways, motels, drive-ins, gas 


Martini fans split on Gyness question! 


COCKTALL CONTROVERSY PUTS GIN 
TO ITS TOUGHEST TEST EVER! 
imported Botanicals make the Important Difference 
HIRAM 


WALKERS GIN . 


FOR ‘FUSSIEST DRINKERS’—Martini fans and the “dryness question” are the basis of this 
Hiram Walker’s gin ad, which contains a ballot for readers’ votes in the great debate. 


C. J. LaRoche & Co. is the agency. 
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TRADE AD—The problem for Joseph P. Schneider Inc., agency for Sherron Metallic 
Corp., was to convince the telephone industry that Sherron steel outdoor booths are 
more attractive and durable than commonly used wood booths, and better money- 


makers. 
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CHINCHILLA STORY—Retailers cooperated in the series for Farmers Chinchilla Coopera- 
tive of America, handled by Leber & Katz, New York. This Neiman-Marcus page, 
which appeared in The New Yorker, had a “noted” score of 75%. 


stations and similar locations in every 
state in the Union.” 


Leber & Katz 

Stanley H. Katz, partner of Leber & 
Katz, New York, has this to say about 
the agency’s approach to the Empress 
chinchilla campaign: 

“The advertiser: Our client, Farmers 
Chinchilla Cooperative of America, is a 
marketing organization for American- 
bred chinchilla pelts. It comprises 3,000 
ranchers who have been breeding chin- 
chilla for approximately 30 years. Im- 
ported chinchilla (from South America) 
had become extinct back in the ’20s. 1954 
marked the first time that the ranch- 
raised pelts were offered to the fur trade. 

“The problem: Chinchilla was an un- 
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known quantity, insofar as consumer re- 
action and trade acceptance were con- 
cerned. It was essential that an auction 
be held (which is the usual method of 
pelt sale in the fur trade), so that a mar- 
ket price could be established and so that 
pelts could find their way into the hands 
of designers, manufacturers and retailers 
for ultimate sale to the consumer. The 
supply was extremely limited (enough 
for 100 garments in 1954). 


= “It was essential that our advertising 
make it apparent that chinchilla was the 
most expensive of furs and was available, 
but in limited quantity. Our primary mis- 
sion was to impress fashionable women 
with the fact that chinchilla is ‘the’ fur 
of tomorrow. More than anything else, we 
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had to arrest the reader’s attention and 
make her feel that chinchilla had re- 
turned to the fashion scene. 

“We recognized that we were not only 
competing for attention with all high- 
fashion merchandise, but we were com- 
peting in particular with all other higher- 
priced furs. 

“Technique: 

“1. Since other fur advertisers were us- 
ing photography, we decided on a distinc- 
tive art treatment. We engaged the serv- 
ices of Tod Draz to do the entire campaign 
of 15 full-color pages. 

“2. We felt that the theme ‘The Pre- 
cious Fur for a Precious Few’ clearly and 
quickly told our story. Therefore, this 
copy was used in all ads. 

“3. Since there might eventually be 
competitive chinchilla products, a brand 
name had to be established. Therefore, 
the name ‘Empress Chinchilla’ was chos- 
en. 

“4. In order to make it apparent that 
Empress chinchilla was being sold by 
leading retailers and worn by fashionable 
women, each advertisement featured a 
garment which was created by an out- 


On the Merchandising Front... 
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standing designer or retailer and bore 
his signature. Some of the people who 
participated in the campaign are Berg- 
dorf-Goodman, Neiman-Marcus, Christian 
Dior, Maximilian, Saks Fifth Avenue, 
Revillon, Marshall Field and I. Magnin. 

“Measurable Results: 

“1. The average pelt price at the public 
auction, which was held in June, was ex- 
tremely satisfactory to our client, Farm- 
ers Chinchilla Cooperative of America. 

“2. The entire 1954 supply of Empress 
chinchilla has been sold to manufacturers, 
retailers and designers. Eighty-five per 
cent of these pelts are already in gar- 
ments and on the backs of the most fash- 
ionable women in the world. 

“3. A Starch readership survey was 
conducted on one of the advertisements 
in the series, the Neiman-Marcus page 
which appeared in the October 2 issue 
of The New Yorker. The noted score of 
75% was one of the highest that the 
Starch people can recall. 

“The Neiman-Marcus ad and the entire 
campaign are stopping women and mak- 
ing them aware of Empress chinchilla’s 
impact on the fashion picture.” 


Wholesale Salesman Does Effective 
Job with ‘Spot’ Presentation 


By E. B. Weiss 
Merchandising Consultant 

The wholesale salesman—like the 
wholesaler, himself—is a much-maligned 
factor in our total economy. There is, of 
course, some justification for the charges 
laid at his door. 

It is true, for example, that his func- 
tion is essentially one of routine. 

It is true, too, that his selling ability 
seldom is of a high order. 

And it is true that he must make so 
many calls, cover so much geographical 
territory (except the city man), represent 
so many suppliers, and perform so many 
services for his accounts that his routine 
is basically one of hop-skip-and-jump 
with just a lick-and-a-promise in the 
direction of informed selling. 

But what is generally overlooked is 
that the wholesale field man, for all of 
his physical, mental, and other limita- 
tions, does an amazingly effective sell- 
ing job—and I mean selling—under in- 
credibly difficult circumstances. 

For example, among drug wholesalers, 
statistical studies have shown that while 
the average wholesale drug salesman 
mentions only 18 items on each call, he 
actually sells four out of the 18 items he 
mentions. That’s not a bad batting aver- 
age. It certainly signifies that he can, 
and does, make a selling contribution. 

True, his reference to each of these 
18 items may be merely a “How’s your 
stock of Blank’s?”—but it’s enough to 
clinch an order in one out of four men- 
tions. And when we go on from there to 
what is probably the ultimate (that is, 
in such fields as food and drugs) and 
check the wholesale salesman who makes 
just a one-minute sales pitch for a specif- 
ic item or line, we find that he bats just 
about .500. That’s better than most man- 
ufacturers’ salesmen can do when they 
call directly on the retail trade! 


# All of which leads to the fairly ob- 
vious conclusion that most manufac- 
turers, when they aim for cooperation 
from the wholesale salesman, really aim 
for the moon. They think in terms of a 
five-minute or ten-minute sales pitch 
on their brand—and the space ship is 
nearer to reality than that sort of goal. 
Moreover, that sort of selling presen- 
tation really isn’t necessary where the 


wholesale salesman is concerned. He can 
usually sell rings around the manufac- 
turer’s salesman, not because he is better 
informed on a brand (he isn’t!); not be- 
cause he is a better salesman (he isn’t!): 
but simply because he has a position vis 
a vis his accounts that more than balances 
out many, if not most, of his lacks as a 
salesman, and his time lacks as well. 

In other words, the wholesale sales- 
man doesn’t have to sell with the same 
studied techniques as the manufacturer’s 
salesman. He doesn’t have to use the 
same kind of presentation. He doesn’t 
need as much time. 

Indeed, the wholesale salesman in his 
selling to his accounts reminds me very 
much of the spot advertiser on radio and 
television. The smart user of spots has 
learned how to put over a powerful sell- 
ing message in from just a few seconds to 
a minute. That’s all the time the whole- 
sale salesman needs, usually, to get an 
order. 

But the same manufacturer who insists 
on high-priced talent when his adver- 
tising agency prepares commercials for 
“spots,” exercises the loosest sort of con- 
trol over the gentle art of making the 
wholesale salesman's one-minute pitch 
equally effective. I have a notion that if 
as much skill were put into a one-minute 
presentation by the wholesale salesman 
as is put into a one-minute television 
spot, there would be fewer complaints 
by manufacturers about the deficiencies 
of the wholesale salesman! 


= It isn’t the wholesale salesman who is 
deficient—it is the manufacturer who is 
deficient, because he simply hasn’t mas- 
tered the admittedly difficult art of giv- 
ing the wholesale salesman one-minute 
presentations that will make a sale under 
the conditions that typify most calls by 
the wholesaler’s field force. 

For some years, I have been somewhat 
less than lukewarm about much—not all 
—detailing by manufacturers’ represen- 
tatives traveling with wholesale men. Al- 
lowing for numerous exceptions, I be- 
lieve that this procedure is an enormously 
wasteful, expensive, unproductive tech- 
nique for showing the wholesale sales- 
man how it’s done. 

I am convinced it is wasteful, not only 
because so much time is wasted making 
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The Creative Man's Corner... 
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should taste.” 


alone in a 33-foot yawl, could—and 


’ it doesn’t much matter. 


Atlantic in a rowboat. 


A Toast to Hans 


Man, this is whiskey! 


Made by Hiram Walker to taste aa 4 great whiskey should 


Imperial, we are told, is a “B’’ blend—meaning it’s less expensive than an 
“A” blend. Consequently, we’ve been drinking Imperial for a long, long time. 
Much too long—not as far as Imperial is concerned, which we find rather 
) pleasant, but as far as we are concerned. One of these days we'd like to be 
able to afford an “A” blend. (We never expect to be able to afford Scotch.) 
‘ Anyway, we are delighted to read Imperial’s new slogan—‘Man, this is 
whisky!” We had assumed Imperial was whisky, but now we can be sure, since 
its distiller, blender and bottler says so in print. Quite probably hired the guy 
to write the campaign who coined that deathless slogan, “This is beer as beer 


In case you think that the character holding the glass, and looking for all the 
world as if he wasn’t quite sure what he was smelling, is us—is we—let us 
disillusion you: it ain’t. It is a guy (or someone out of a novel) called Hans 
de Meiss-Teuffen. The copy says that Hans’s adventures in Africa, as a 
British intelligence agent in occupied France, as a sailor crossing the Atlantic 


From his name, we would suspect Hans was born in Switzerland, Belgium, 
Alsace-Lorraine or Luxembourg. How having adventures in Africa or crossing 
the Atlantic in a 33-foot yaw] qualifies this outlander as an expert on whisky 
we can’t quite figure out. However, since we can’t figure out the slogan either, 


Hans, here’s to ya. This is whisky. We hope it’s whisky, anyhow. If it isn’t, 
whatever it is, it sure packs a wallop. 
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did—fill a book. Title: Wanderlust. 


Makes us feel we were crossing the {| 


calls with the wholesale salesman; not 
only because many calls are made with 
wholesale salesmen who are drifters and 
worse; not for a dozen and more reasons 
which are well known to anyone who 
has studied detailing in the field—but 
over and above all because as a rule the 
manufacturer’s representative tries to 
put over with the wholesale man a type 
of selling that the wholesale man simply 
has no need for. 


It just isn’t necessary for the wholesale 
man to sell as does the manufacturer’s 
salesman. Indeed, it isn’t even advisable 
for him to sell that way. 


® The wholesale salesman tends to need 
only a “spot” type of presentation—a 
type of presentation that correponds to 
the “tested selling sentence” concept that 
periodically is revived with respect to 
retail salespeople. Try it. 


Looking at Radio and Television... 


Women in Television 


By The Eye and Ear Man 
Every once in a while an advertising 
agency or client decides to entrust the 
vital 10% of his television program—that 
devoted to moving the merchandise—to 
a woman. The general reason is that wo- 
men are trustworthy, sexually appealing 


to men, and hence attention-getting. 
They’re sincere—mothers, former girl 
scouts—and aren’t there a lot of sales- 
women anyway? The purpose here is to 
explore the subject of women in televi- 
sion, 

In order to approach the problem ra- 
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j mine peace? The original charter names 1955 
as the year to consider remodeling the 


\ BS whole organization — and neither we nor 


| IN GBSsocrcny would be peaches and cream for 


should—and probably will—happen. 


ad men if the tonnage theory 
The dog who 


hunted husbands worked. But the belief that the 


Some women trust to luck in 
sizing up a man, Others see 
how he treats kids, But the 
Lady with a Pedigree y 
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Do you ever feel like tossing your troubles into : é e @ 
the “out” basket and heading for the South Pacif- ij} j§ I, 
ic? Chicago stenographer Jeanne Booth Johnson VA, i , 
has just beaten you to it. If this is one of those : a 

( days, don’t miss her first-person story of the \al 


pleasures, the profits — and the penalties! 
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fight story by William Fay. 
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tionally, the subject of telegenic women 
must be treated from an industry point 
of view. Let’s start with the truly mag- 
nificent Jackie Gleason girls, the greatest 
feminine comics in the business. They 
look beautiful, and are impeccably—al- 
beit excessively—groomed, and when they 
open their mouths—whambo! Where’s 
Pygmalion? Then there is that tragic girl 
with the highly polished teeth and intense 
eagerness, who sings the Horace Heidt 
introductions; her mouth is smiling, but 
her eyes never quite reflect the smile. 

The second group is composed of the 
successful girls with shows of their own. 
There are the buffoons like Lucille Ball, 
Joan Davis, Imogene Coca, Eve Arden, 
Gracie Allen, Loretta Young. Then there 
is the host of co-stars like Joan Caulfield, 
Elena Verdugo, Mitzi Green, etc. Most of 
these are blessed with a Svengali in the 
form of an idea man, a strong producer, a 
strong format or co-star. 


= In the successful category are some 
singers: the kiss-blowing “I love every- 
body” Dinah Shore, Jane Froman, Jo 
Stafford and, potentially, Martha Wright. 
Also the girls who are commentators or 
panelists: the brilliant, but hyper-sensi- 
tive Dorothy Kilgallen; the incongruous 
Martha Rountree, who, as moderator of 
“Meet the Press” in the past, asked such 
sophomoric questions of the world’s great 
in her cracker accent; the ebullient Ar- 
lene Francis, with her charm marred only 
by a Broadway accent; the all-American 
girl directness of Jinx Falkenberg; the 
full bloom of Faye Emerson, and the many 
motherly local stars. The weather girls, 
with their clever chitchat approach, also 
help pile up the feminine contingent in 
television. Put them all together, and 
they sure don’t spell mother. 

So what do these girls have to do with 
moving merchandise? Well, most of them 
have murmured sweet nothings of radio 
and tv commercials in their time. Not one 
of them can trace an outstanding success 
compared to the male aces like Godfrey. 
Some girls are acknowledged to be good. 
Betty Furness ranks tops. She has a nice 
direct approach to her merchandise. 
Whether she wears a little thin over the 
years is debatable. Whether women con- 
sumers accept the word of an actress in 
technicalities of high-ticket items, which 


should be explained by a top engineer or 
other acknowledged authority, is even 
more debatable. 

This leads directly to the example of 
Julia Meade as an auto salesman. Does 
the fact that a girl is good looking make 
her acceptable as a representative of a 
company trying to take thousands of dol- 
lars out of your pocket? Common sense 
would say not. Not with all the nagging 
in the world could Dinah Shore, Gloria 
Louis or Julia Meade get a man to buy a 
horsepower story. 

Can they sell grocery items? The same 
Gloria Louis seems to be doing a good 
job selling Borden’s in the daytime, and 
indeed much of the hard sell direct to 
women seems acceptable, coming from 
another woman who is made up to be as 
homey as possible. The all-family appeal 
at night of a Bess Myerson, who has a sort 
of calculating, commercial, brittle beauty, 
is often verboten in the daytime. 

Yet it is Arthur Godfrey who sells the 
most varied line of grocery products with 
apparent success in each line. Garry 
Moore and Art Linkletter also rate well 
in this respect. 


= Perhaps the best rule of thumb is to 
let women deal with products they nor- 
mally handle, as in the Kraft sound-over 
type of commercial, and leave the sell to 
the men, for the most part. The ratio of 
women to men sales people in tv should 
probably be similar to that in retail sell- 
ing. 

If you have decided to use women in 
your commercials, remember: 

1. Be sure you give her things to say 
that people will accept from a woman: a 
personal endorsement based on experi- 
ence, something about clothes, babies, 
cooking, or style. 

2. Don’t make a phony technical expert 
out of her. 

3. Don’t let her handle 
wouldn’t ordinarily handle. 

4. Get a nice homey person with a nat- 
ural accent who doesn’t have the flam- 
boyant type of good looks that will dis- 
tract attention from the product. 

5. Dress her stylishly but not bizarrely. 

6. Have a good male salesman work 
with her. 

7. Be sure she uses the product and hon- 
estly believes it to be a good one. 


items she 


Here's Profile of Local Radio-TV Advertising 
In a Typical Week in Milwaukee 


At the Newspaper Advertising Executives Assn. meeting in Chicago 
earlier this year, Richard Trowbridge of the Milwaukee Journal reported 
the results of a local radio-tv monitoring job done by the Journal last fall 
to determine the size and character of local advertising. Presented here, 
in nearly full text, are Mr. Trowbridge’s remarks, because they represent 
a profile of radio-tv advertising in a single market which has never been 
done before, to our knowledge. Most of Mr. Trowbridge’s opinions and 
conclusions have been eliminated, since they were designed primarily to 
show how a newspaper can sell competitively against broadcasting; but 
the findings of the study should be of value to all advertisers. 


In October and November of last year 
we asked our promotion department to 
conduct seven-day monitoring surveys 
of all the radio and television stations 
currently operating in Milwaukee. We 
have 11 in all. The principal objective of 
the survey was to place in the hands of 
our sales department as quickly as pos- 
sible these facts: 

1. What advertisers were buying time 
on all Milwaukee radio and tv stations; 

2. How much advertising they were 
placing and on which stations; 

3. An approximation of the total 
amount spent per week by each ac- 
count... 

The seven Milwaukee radio stations 
carried an estimated $68,000 worth of 
business from 675 different advertisers. 


pi wet toa 


On the other hand, 425 television ac- 
counts purchased nearly $216,000 worth 
of time from the four television stations. 
No doubt about it, radio is far from dead 
in Milwaukee. Here was a medium many 
advertising experts had crossed off their 
list selling business to 50% more ac- 
counts than the new giant tv, and get- 
ting 25% of the broadcast advertising 
dollar. 


= Before I tell you how the monitoring 
survey was made, let me tell you why it 
was necessary. In preliminary talks with 
some of our friends in the agency busi- 
ness here, with radio and television ad- 
vertisers, and with the staff at our own 
station WTMJ, we learned that, except 
for business which they were either plac- 


A, Soe 
is thas 


ing or carrying themselves, they knew 
very little more about the total picture 
than we did. Unfortunately, there is no 
Media Records in the broadcasting busi- 
ness. Nor are there any bound files or 
library copies of radio or television com- 
mercial continuity available for the ask- 
ing at your local station. 

We were not surveying to find out that 
Procter & Gamble sponsored four radio 
soap operas a week or that General Mills 
had 18 network station breaks plus three 
15-minute network shows on radio, nor 
would it do us much good to discover that 
General Motors spends close to $4,000 a 
week on network television. This infor- 
mation was known to us, at least in gen- 
eral terms. What we wanted were more 
facts on which Milwaukee furniture store 
bought 40 spots a week on the low rate 
radio stations, what Chevrolet dealer 
was spending $500 a week on tv, how 
many beauty shops spent $50-$75 a week 
on spot radio. These facts are the import- 
ant ones to us because this is business we 
can sell right in our own home town. 

So, in early October we hired a crew 
of girls thoroughly experienced in survey 
work to do the job. We asked each girl 
to enter on a work sheet every commer- 
cial announcement for her assigned sta- 
tion listing name of sponsor, time each 
announcement went on the air and to 
learn whether the announcement was 20 
seconds or a minute long. Each radio sta- 
tion was monitored from 6 a.m, to mid- 
night excepting the two daytime only 
stations which were covered for their 
broadcast period. The television stations 
were monitored from the time each came 
on the air until midnight. All monitoring 
was done by the girls in their homes for 
a full seven-day week. 


® Upon completion of this survey, find- 
ings were tabulated on master cards so 
that we had a record of every account 
covering (1) number of days on the air; 
(2) what days of the week on the air; 
(3) number of spots purchased on each 
station; and (4) number of 5, 10, 15 and 
30 minute programs purchased on each 
station. 

Rate cards of all stations were then 
analyzed in order to furnish our staff 
with a reasonable approximation of the 
dollar amount each account was spending 
on radio or television. I might say here 
that except for the network stations, both 
radio and tv rates were discounted from 
the card figures, as much as 30% in some 
cases, to arrive at a realistic figure. 

Here are a couple of reasons why: One 
large buyer of time who helped us do 
this job was frank to admit that he jock- 
eyed back and forth about price with time 
salesmen on every deal. An advertising 
manager for a large electrical appliance 
distributor told us he would okay spot 
announcements on a particular radio sta- 
tion for dealer co-op only if the station 
would furnish him an affidavit witnessed 
by a notary public, that none of these 
dealers could buy time for less than a 
miaimum spot rate shown on the station’s 
rate card. This station’s minimum, by the 
way, was $4 for a one-minute announce- 
ment. 

We found that television rates on sta- 
tions with network affiliations were gen- 
erally consistent with the information 
published on their cards. The one non- 
network station in recent months has 
shown an inclination to offer advertisers 
extra frequency discounts, “free time,” 
and other special package deals not listed 
on the rate card. This tv station is hard 
pressed to sell time, even at cut prices. 

Getting back to radio, the best esti- 
mates of average spot rates for the two 
network radio stations here are $12 for 
retailers and $20 to $25 for general ad- 
vertisers. Non-network radio stations 
with one exception do not even publish 
a general rate card. Their retail rates 
range from a high of $7.50 to a low of $4. 
By comparison, 20-second and one-min- 
ute spot tv rates for retailers range from 
an estimated $125 to $35. General spot 
rates on ty are perhaps 10% higher. 
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Results of the radio survey provided 
most of the surprises for us. We were, 
quite frankly, astonished at the number 
of commercial announcements carried 
by all seven stations during the survey 
week—an estimated total of 8,650 spon- 
sored messages in all. When you consider 
that, according to radio’s own research, 
at a given time the stations split a total 
daytime radio audience of less than 60,- 
000 families, it’s doing an aggressive sell- 
ing job to obtain this volume of business. 

The two radio stations with network 
tie-ups captured just under half the total 
radio dollar, racking up estimated sales 
of $33,400. The busiest station during the 
surveyed week was a 250-watt indepen- 
dent, WEMP, which carried 2,400 an- 
nouncements worth an estimated $16,117. 
Although its average local spot rate was 
only $7.50, it sold $8,649 to retailers and 
$7,468 to non-network national adver- 
tisers. This station also carried a record 
high 26 commercials per hour in the 7-8 
a.m. time segment as well as averaging 
more than 20 an hour from 6 a.m. to mid- 
night. At peak times two and sometimes 
three spot announcements were placed 
back to back. 


® Daytime radio is definitely more pop- 
ular with advertisers. The hours between 
7-9 a.m. were saturated with 1,438 com- 
mercials. This is considered premium 
time by some stations who ask—and get 
—a higher rate for some types of busi- 
ness, including five-minute newscasts. 
Other popular periods are from noon to 
1 p.m. and 4-5 p.m. 

These three time periods would proba- 
bly be the first ones to look at in your 
market, if you’re interested in spot 
checking local radio activity. 

Of the top 25 radio advertisers seven 
were regular network buyers that domi- 
nated daytime radio for many years. They 
include such giants as P&G, Colgate-Palm- 
olive, General Foods, Lever, Armour 
and General Mills. The remainder of the 
list consisted of retail stores, car dealers, 
oil companies, brewers, one bank, all of 
whom were local buyers of time. Here 
was business we could get our teeth into. 

The largest single buyer of radio time 
was Wisconsin Independent Oil Co., reg- 
ional gasoline merchandiser with some 
25 outlets in Milwaukee and Racine 
counties. This account purchased 169 
spots, 59 five-minute and six 10-minute 
programs on six different stations. We 
estimate he is spending well over $1,500 
a week on local radio. The two high-rate 
network stations carried only 27 spots, 
the rest going to four of five inde- 
pendent stations. This oil company com- 
pletely blankets 250-watt WEMP with 39 
spot announcements per week, 56 five- 
minute news broadcasts, eight per day, 
seven days a week and a Monday through 
Saturday late afternoon 10-minute sports 
roundup. 


® While the top 25 list racked up the im- 
pressive total of $19,700 in time pur- 
chases, much of this information was 
known to us before we made the survey. 
It wasn’t until we got down to the $50- 
$450 a week advertisers that surprising 
new faces turned up. We found, for ex- 
ample, that radio was carrying 187 re- 
tail and local national accounts in that 
size group. Most of these were also reg- 
ular newspaper advertisers, but 61 on 
this list, including accounts like beauty 
shops, schools, dry cleaners, some of 
which we had never heard of before, were 
spending all or most of their money on 
radio. 

One south side furniture store, a reg- 
ular Journal account, by the way, turned 
up with 35 co-op advertising spots on 
three stations. When our men covered 
these findings with the store owner, his 
comment was, “Well, this is all co-op 
money which costs me practically noth- 
ing. Besides, I can squeeze in a few of my 
special items in along with the manu- 
facturer’s continuity.” This co-op money, 
by the way, is now back in the paper. 

We found that several large appliance 
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Sunkist lemons, advertised through 
Foote, Cone & Belding, lead all 


other brands in preference and in sales 


suNkist ® 


FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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distributors were being sold on the idea 
of contracting directly for time out of co- 
op funds and offering it free to open new 
dealers, or to induce regular accounts to 
buy more merchandise. One such dis- 
tributor placed 179 spots for three of his 
better dealers. 


® Local automobile dealers are also big 
buyers of radio time. Here are some ex- 
amples: large Chevrolet dealer, 92 spots; 
Dodge dealer, 23 spots and 33 five-minute 
newscasts. Altogether, auto dealers con- 
tributed heavily to local time sales. 

® Results of the tv portion of the survey 
showed that 16 network advertisers domi- 
nate the first 25 list. Top account Proc- 
ter & Gamble purchased 39 spot an- 
nouncements, 29 15-minute programs and 
seven 30-minutes, worth an estimated 
total of $9,455. Only two retail adver- 


Employe Communications... 


Sed etek. . 
Fae ae dais Spee 
Meet 


tisers appeared among the top 25 tv ac- 
counts. One was a suburban shopping 
center which has since cut back its tv 
expenditures sharply; the other was a 
low priced clothing chain. 

Unlike radio, where 70% of the busi- 
ness was sold locally, we found that more 
than 60% of the commercial tv time was 
network program or spot sales. Important 
retailers are just not going for tv. Let me 
illustrate: 

The three leading department stores 
spent less than $100 combined during the 
survey week. 

There are a few isolated cases where a 
laundry and dry cleaner, a couple of 
savings and loan associations, food plan 
operators, three or four car dealers are 
making tv work for them. Generally, 
however, we do not look on tv as a threat 
to our retail linage... 


How About a Communications V.P.? 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 


According to a grapevine tip, one of 
the larger manufacturing concerns is 
toying with the idea of boosting a deserv- 
ing department head into a niche to be 
described as “vice-president in charge of 
communications.” This is the first time— 
if this millennium occurs—that the note- 
worthy function of conversing with em- 
ployes and public will have been elevated 
to the level of manufacturing and sales. 
Frankly we don’t think it will happen. 

There is, however, little wrong with 
the idea. At first glance it would seem 
that a v.p. in charge of c. wouldn’t have 
enough to do, but a second look at a job 
description sheet might encourage one to 
think otherwise. 

What would probably happen is that 
the functions of industrial relations and 
of public relations would all come under 
the supervision of the v.p. Presumably 
there would be a director of each depart- 
ment; according to the scuttlebutt, there 
would be a third department head at the 
same level specifically assigned to the 
printed devices of employe communica- 
tion, something that would be news. Thus 
the v.p. would superintend all forms of 
communication within and outside the 
company, which is no minor assignment. 


@ Exactly what would he supervise, 


should he fall into this busy berth? Under 
industrial relations he would assume 


Tips for the Production Man... 


jurisdiction over all union relationships, 
including bargaining. He would be re- 
sponsible for the personnel department 
functions, which the industrial relations 
manager now _  supervises—insurance, 
supervision, first aid, safety, employ- 
ment, indoctrination, training, etc. The 
public relations manager would report 
to him—thus all external communication 
would be in the v.p.’s province. That 
happens to include press and related 
activities; stockholder relations, along 
with the annual report; community re- 
lations; open houses, plant tours, special 
programs and the president’s speeches, 
which fortunately the president does not 
insist upon writing himself. The employe 
communications man, who will be led in 
a bewildered state into a department 
head’s job if this dream comes true, now 
handles the employe paper, supervisory 
newsletter, employe annual report, writes 
safety and training bulletins and does 
about anything else he is asked to do. 


® That probably isn’t all the v.p.—who 
still doesn’t have the job—would be ex- 
pected to oversee, but it covers most of it. 

The whole idea, so the rumor goes, 
came from the president himself. He has 
tried to consolidate some of his overlap- 
ping conferences, and figures that if he 
has one man at a high level in his com- 
pany, fully posted on all phases of com- 
munication, he could keep his finger on 
an important pulse. 

As already remarked, it probably won’t 
happen—it’s too good to be true. 


Gate-Folds Are Gaining in Usage 


By Kenneth B. Butler 
(Mr. Butler is head of the Way- 
side Press and of Kenneth B. But- 
ler & Associates, Mendota, III.) 

Since the Post Office Department 
eased its regulations on format styles 
which are permissible under second class 
mailing, there seems to be widespread in- 
crease in the number of gimmick folds 
and less-than-full-page inserts used in 
the production of advertising. The gate- 
fold is one of the most used. Then there 
are simple top (or bottom) fold-overs, 
accordian folds, and other intricate com- 
binations. 

The gate-fold is more than an atten- 
tion-getting gimmick. It permits the use 
of a three-page spread with terrific im- 
pact. The use of the gate-fold somewhat 


complicates the printing and binding pro- 
cedure, but about the only important 
thing for the production man to remem- 
ber is that the outer, or folded edge, must 
be narrower than the normal trim so 
that the fold does not get sliced off in 
the trimming. 

The use of a double gate-fold provides 
a spread comprising four normal pages 
in size—all viewed at one time by the 
reader without the necessity of turning 
pages to get the entire story. 

Inserts of less than trim page size also 
demand attention because of their devia- 
tion from standard trim. A recent issue 
of the Marshall Field Flyer contained the 
following off-size material folded and 
stitched into the center spread: 

Four-page insert of half-page size. 


ieee eo ee 
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Advertising Age, February 23, 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

Here is the universal ad. Clip this out 
and you can use it by changing the last 
three words of copy, for anything you 
sell. The ad reads now: 

Knowledge 
—essential to the skill 
that gives you the fullest benefit 
from your eye doctor’s prescription 


Suppose you’re selling tractors— 
change the last line to read “from your 
tractor manufacturer.” If you’re selling 
a cure for hog worms or spavins—you 
change the last line to “from your med- 
ical supply house,” or “veterinary 
pharmaceutical house.” If you’re selling 
platinum mink coats, change it to “from 
your friendly furrier.” 

You might say these cases are not 
precisely parallel. Why quibble? Of 
course they’re not. The sky’s the limit 
here. No one has to be precise or cogent 
in an ad like this. A piece of general 
copy is general no matter what you use 
it for—or whether it’s a single proof, 
or a million copies. The bottom line 
doesn’t add much to this ad. It says: 

“Consult an eye physician M.D.) for 
eye examination.” 

With a little very original thinking 
you can find a way to replace that one, 
too. Maybe you’re selling tv tubes or 
parts. Change the line in the body copy 
to read “‘from your tv set.” Change the 
bottom line to: 

“Consult Your TV Dealer” 

Then when you sign your name “Joe 
Mendit,” everything is straightened out 
and people can get the pitch. 

Advertising is a dandy business. In 
advertising, ads are to be run. Therefore 
you make ads and stick them in the 
paper. But, actually, what is the end ob- 
jective of advertising, anyway? 

You may not like my answer to that 
question, but I have answered it to my 
own satisfaction. I say, “The end ob- 


Looking at the Retail Ads 


—essentiol to the skill 


thot gives you the fullest benefit 
from your eye doctor's prescription. 


CONSULT AN EYE PHYSICIAN M.D.) FOR EYE EXAMINATION 


che House of Vision ™ 
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jective of advertising is to sell as much 
as possible as fully as possible as widely 
as possible—in the advertiser’s interests.” 
(When you mature sufficiently, you 
might alter the last phrase, as I have for 
my own efforts, to read, “—in the ad- 
vertiser’s interests, so long as it isn’t 
against the public’s interest.” Surely 
advertising should not do less than that 
if it is good advertising.) 

If you are running ads that could be 
used for almost any type of product or 
business by the changing of a few 
words, you are likely not selling as 
much as possible as fully as possible as 
widely as possible. 


SS & 


ATTENTION-GETTERS—Gate-folds and other 
ingenious folding forms open up dramatic 
possibilities for arresting attention and 
developing a presentation in print. 


Combination order blank and special 
offerings, three-quarter page size. 

Four-color insert, half the normal 
width of the page and five-sixths page 
deep. 

Business reply envelope. 

All were stitched flush at the top of 
the Flyer. 

Kroch’s and Brentano’s Chicago book 
establishment sent out a self-mailer flyer 
which contained: 

An eight-page insert stitched in the 
center of the book, printed on colored 
stock, and approximately three-quarters 
regular page in width. 

Back cover printed gate-fold with the 
hinged portion a double postage-paid or- 
der card. The cover stock being heavier 
than the body stock, the postcard weight 
had sufficient body to travel easily 
through the mails. 


@ There are many other examples, in- 
cuding off-size inserts in magazines. 
These accommodate the advertiser who 
uses a list of publications with varying 
page sizes, and make it unnecessary to 
trim down inserts or to prepare a special 
insert for each publication on the list. 
Uncle Sam is also permitting for inclu- 
sion in second-class magazines the use of 
inserts printed on acetate which develop 
cut-away or construction views of ma- 
chines or merchandise. This material, of 
which Milprint’s Trans-Vision is a good 
example, opens up exciting new format 
possibilities formerly closed to advertis- 
ing for publications mailed second-class. 
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Advertising Age, February 28, 1955 


Pulse Network 
TV Ratings 
January, 1955 


Program 
EVENING, ONCE-A-WEEK 
1 1 Love Lucy (Philip Morris, P&G, 

CBS) 


Rating 


2 Dragnet (Liggett & Myers, 

aa Seep 39.8 
3 Groucho Marx (DeSoto-Plymouth, 

I 38.0 
4 Stage Show (Schick, Nescafe, 

I GE vacstccecdctticecsiavzccs 37.0 
5 Toast of the Town (Lincoln- 

TGIIION, SGD siccscospcpsseeissssccceces 36.0 
6 Talent Scouts (Lipton, CBS) .......... 30.9 
7 Jack Benny (Lucky Strike, CBS) ....29.4 
8 Our Miss Brooks (General 

PR 29.2 
9 This Is Your Life (Hazel Bishop, 

P&G, NBC) 28.8 
10 Disneyland (American Dairy, 


American Motors, Derby Foods, 


Se ae = eee 28.1 
11 Godfrey & Friends (Toni, 

Pillsbury, General Motors, 

TaD - cnprecssamotenesecscciinencingeeysiiinersee 27.6 
12 Two for the Money (Old Gold, 

Cee wantindmnns 27.5 
13. What's My Line (Stopette, | 

Remington Rand, CBS)................ 27.5 | 
14 Burns & Allen (Carnation, 

| ee 27.4 
15 Comedy Hour (Colgate, NBC) ...... 27.4 
16 Ford Theater (NBC) ................0. 27.4 
17 George Gobel (Pet Milk, Armour, | 

PHD <oveseoctsbvantietaccsteeriateinissecdtets 27.4) 


18 Studio One (Westinghouse, 

MN caciiekcccacenaxtancbanitnaceceinenns 27.3 | 
19 Mama (General Foods, CBS) ........ 27.2 
20 Variety Hour (Tootsie Rolls, 


i be RR ee eee 27.1 
MULTI-WEEKLY SHOWS 

1 Howdy Doody (Several Sponsors, 

PUNE? scecequbetuenestbaanasupiideenaresesseets 16.4 
2 Perry Como (Chesterfield, | 

MIT 2c lnshsar ieerhareeedlakocstisccesseositis 15.2 | 
3 News Caravan (Plymouth, 

Rs (SIME sasadabscacstaicdieescessatases 14.3 
4 Eddie Fisher (Coca-Cola, 

PGE duhpdichseshpaichotncissensentdaoessanana 14.1 
5 Dinah Shore (Chevrolet, 

DEE cits cdicnsinbausioleehiubbinsunaversteiis 13.8 
6 Pinky Lee (Several Sponsors, 

DIED)" cishasaihietnetsnsesrssennesbineneasutadons 13.5 
7 CBS News (Several Sponsors, 

NGS chine tnissitastingllincinenes 13.2 
8 Search for Tomorrow (P&G, 

Sy Sithccansineioctvanteisvecheoubaladaasdeuend 13.0 | 
9 Arthur Godfrey Time (Several 

Spansors, CBS) .....cccscocrrrccersccoes 12.5 
10 Love of Life (American Home 

PO GE Si sesecbinabisiiciccscasses 12.3 
Trendex TV Ratings 

15 Multi-Station Cities 

Feb. 1-7, 1955 

RANK PROGRAM RATING 
1 Jackie Gleason (Schick, Nescafe, 

Ss SINE dssecssnscctbssninviestoed 45.9 
2 Toast of the Town (Lincoln- 

PAPO, TI kitadecreceissccvsasiocosins 44.4 
3 | Love Lucy (Philip Morris, 

Py SAY peiictis Abdticineniilenles 36.2 
4 Jack Benny (Lucky Strike, 

SER cctssceetnainbicieranitescunreisiions 36.1 
5 I’ve Got A Secret (Cavalier, 

SE diss hscUiriainh suneiaiiieamtedesneinnsiend 35.3 
6 Dragnet (Liggett & Myers, 

DUNE sei otoisigs iesleeeinnssctuveasecbicees 33.9 
7 Groucho Marx (DeSoto- 

Phare, S6BG) seciccecscrssvcorcosseones 33.8 
8 This Is Your Life (Hazel Bishop, 

Pes WINE <icdaeetetadensicienessarianinns 2.1 
9 George Gobel (Pet Milk, seonond 

NBC) 31.9 
10 Ford Theater (NBC) ..........ccceeee .31.8 
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KA. BURK & Co. 
739 E. 87th PI. Chicago 


Tywel Launches Air Unit 

Tywel Mfg. Co. (Lewyt spelled 
backwards) used a 600-line ad in 
the New York Times Feb. 13 to 
announce its built-in air condition- 
ing unit to builders of private 
homes, apartment houses, motels, 
factories and office buildings. The 
ad appeared in the real estate sec- 
tion. Tywel was formed in 1954 by 
Alex Lewyt, whose Lewyt Co. 
turns out vacuum cleaners. Hicks 
& Greist is the agency. 


Illinois Watch Boosts Kaye 

Leo Kaye, formerly national 
sales manager of the wholesale 
division of Illinois Watch Case Co., 
Elgin, Ill., has been named general 
sales manager of both the Elgin 
American and American Beauty 
divisions. 


‘NBC Will Give 
Summer Sponsors 


Bonus Commercials 


New York, Feb. 283—NBC-TV is 

dangling free participations as 
summer bait for sponsors on “To- 
day,” “Home” and “Tonight.” 
’ The plan, announced this week 
by Roy Porteous, sales manager 
for the network’s participating 
programs, will enable advertisers 
to save up to 34.6% on summer 
purchases of time on any combina- 
tion of the three shows. 

The free participations plan 
covers the 14-week period begin- 
ning May 30 and ending Sept. 2. 
An advertiser who buys as many 
as seven participations during this 
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period will get one free. The range 
| previously 


goes up proportionately: a pur- 
chase of 33 entitles the sponsor to 
nine free commercials, and 52 paid 
participations means 18 free. 
Advertisers will continue to earn 
their normal discounts during this 
special vacation time offer. 


Dant Names Franklin A. M. 
Robert J. Franklin, with Tempo}} 
Graphic Arts Inc. since 1953, has 
been named advertising, sales pro- 
motion and merchandising mana- 
ger of Dant Distillers Corp., a 
Schenley subsidiary. He succeeds 
Irwin Schwartz, who becomes 
brand advertising manager of the 
company’s Olde Bourbon straight 
Kentucky whisky. Mr. Franklin 
first entered the alcoholic bev- 
erage field in 1944 as a Schenley 


He had 
been assistant adver- 
tising and sales promotion mana- 
ger of Columbia Recording Co. 


advertising executive. 


L «the heart of 
exceptional advertising 


ers nO 


CENTRALLY LOCATED 
62E. LAKEST., CHICAGO 1 
ANdover 3-0430 


ever 


see an 
elephant 


blush? 


From 5:00 to 5:30 weekday afternoons, ‘‘Elmer the Elephant’’ (with his trainer 
John Conrad) commands the loyal attention of Chicagoland moppets with his 
program of old-time movies and fun. But popularity is only part of the story. 


At WNBQ no one forgets for a moment that 


THE PAY-OFF IS AT THE POINT-OF-SALE 


The result is high sponsor-satisfaction and unsolicited posies like this recent one 
from Mr. Mark Schreiber, President of Mark Schreiber Advertising of Denver, 
in behalf of Glitter Art coloring sets: 


sé 


. . the results we have achieved this year using ‘Elmer the Elephant’ have 


been most gratifying. Our large outlets are F. W. Woolworth stores and Walgreen, 
and we have had excellent sales results with the product in your area, using your 
station exclusively. It speaks well for the kind of job WNBQ can do...”’ 


Elmer modestly points out that he’s ready to do the same job for you. So are 
other home-grown, top-rated programs in WNBQ’s famous ‘‘Chicago School’ 
tradition—backed by the most active promotion and merchandising service in town. 


To make sure Television pays off for you in Chicago, call your NBC Spot Sales 
representative, or 


WNBQ [08 


TELEVISION 
IN CHICAGO 
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REPRESENTED BY NBC SPOT SALES 
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Advertising Age, February 28. 1955 


Advertising Pages and Linage in Farm Publications 


Official Figures for January as Compiled by Farm Publication Reports Inc. 


Publications with an * report directly to ADVERTISING AGE 


1 Dis- 
Commercial Dis- Commercial Dis- ae 
play Excluding play Excluding Poultry. Classified 
Poultry, Classified Poultry, Classified -—Total Adv.——. ——Total Adv.——. and Livestock. 

——Total Adv.——. ——Total Adv.——and Livestock, ——Total Adv.——. ——Total Adv.——. and Livestock, | In Pages In Lines in Lines 
In Pages In Lines in Lines In Pages In Lines in Lines Jan. Jan. Jan. Jan. Jan. Jan. 
Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. Jan. 1955 1954 1955 1954 1955 1954 
1955 1954 1955 1954 1955 1954 1955 1954 1955-1954 19551954 | Ay England Homestead 36.9 33.7 25,828 23,571 21,028 18,641 
: Seti Giese ‘ieee Ohio Farmer ....... 66.0 577 50,712 44,316 44,991 39.424 

Farm Magazines a 90 © 10.44.0100» 4,698 -«3,773-«4,488 | Oregon Farmer ..... 375 338 28.366 25,529 26,426 23,572 

Better Farming eos 61.8 71.8 26,508 30,784 23 588 28,210 Poultry Tribune: - s q , : . he gp eee Farmer $8.0 71.8 67,617 55,172 68,961 51,639 

Capper’s Farmer .... 45.3 45.4 19,457 19,020 17.924 17,492 Eastern Editi 428 20,094 12,416 11,194 | Prairie Farmer: — 

Farm Journal: Central Edition ; 424 396 18.089 16,987 10563 9,980 #Ilinois Edition . 77.3 73.2 56,257 yoo ted poyred 

#National Less Western #Western Edition 47.3 44.9 20,295 19,272 12509 12,793 #Indiana_ Edition ae Lge py 54.373 46952 45,196 
Edition ....... 65.9 53.2 28,281 22,842 25,718 20,357 #Pacific Edition . 47.3 47.3 20,307 19,337 12,297 12,296 Average 2 Editions as 332 29.260 26.030 25.963 21879 
#Western Edition 69.6 52.6 29,854 22,556 27,291 20,171 | Average 4 Editions, 46.1 © 44.7 19,779 14,854 11,946 11,565 | Rural New-Vorker .. 27.) 0 2a See Seay 3e294 23°28] 
Average 2 Editions 67.8 52.8 29,067 22,699 26,504 20,264 | Southern Planter .... 41.5 37.0 29069 25,879 27,682 24,848 | Utah Farmer ....... 38. 823 69.739 64.486 55,998 51,915 
Farm & Ranch—Southern Agriculturist : *Turkey World ..... 81.2 565 34872 32817 18,401 15,733 | Wallaces’ Farmer ... 89.0 ‘1 629:098 25804 27,062 23847 
Upper South Edition 33.4 33.2 14,327 14,243 11,792 12,376 | *Western Dairy Journal 339 291 14.535 12,495 9,394 9,310 | Washington Farmer . 38. aaa. saces 19819 sense 1712 
#Lower South Edition 38.9 34.7 16,693 14877 13,011 12,527 | *Western Livestock Western Farm Life .. 30.9 25.0 ' ‘ 29.606 27.375 
#Southwest Edition —— 43.9 —— 18817 —— 15,030 | Journal ......... 158.1 143.2 67,844 61.432 13,804 12,936 | | SHerdsmen Edition. = 88.0 92.5 68,985 72,541 29, 
Average 3 Editions 46.2 37.2 15,510 15,979 12,401 13,311 *Wyoming Stockman- } ; Wisconsin Agriculturist & 0.862 45,576 48,055 43,632 
Progressive Farmer: ES outa < 33.5 19.5 29,260 17,760 21988 11,392 yrongelct ahaha a = ote . 
2Carolina-Va. Edition 64.8 77.0 44 084 48,328 40,892 45.438 . 5 Ca ~ . ; 027 340 617 319.982 Total Group ..... 1,202.3 ; 1,151.5 $96,823 878,698 . 785,168 646,410 
#Ga.-Ala.-Fla. Edition 68.7 73.0 46,727 49,660 43,332 45,764 Total Group 1,102.4 1,105.8 547,262 494, Not included in totals. §This edition also carries all linage appearing in 
#Ky.-Tenn.-W. Va. Not included in totals. Western Farm Life. 
Edition ........ 62.3 69.9 42,340 47,540 39,545 45,264 . : 1 
#Miss.-La.-Ark. Farm Linage Trend figures in Poses Bi-Weeklies aes am 
Edition ........ 613 67.8 41,700 46,114 38,582 43,331 ee OO ae eo eee . 
#Texas Edition .. 63.1 69.9 42,918 47,503 38/699 43,726 “gherthern eéiti 
Average 5 Editions 51.4 71.5 43,553 47,829 40,210 44704 MAGAZINES MONTHLIES #Northern Edition 47.0 ry ane rae yo sean 
Successful Farming . 62.4 62.1 28,081 27,971 26,504 26/414 1955 1955 coma be yer 485 34.799 36658 32.484 34,312 
Total Group ..... 334.9 ~ 340.8 162,176 164,262 147,131 150,395 JAN[335__| Jan[ 1,102 | *Dairymen's League 
#Not included in totals, 7954 1954 News .........-- 9.5 10.0 6,958 6,991 6,362 6,340 
i i,t Total Group ....... 1235 ~1444 93,210 108622 88.689 101,833 

Monthlies Jamas! _] aos J 

American Fruit Grower 31.5 29.2 13,606 12,613 13,398 12,415 hg mage 

American Poultry Journal: SEMI-MONTHLIES BI-WEEKLIES CANADIAN eekly Star Farmer: 

#Eastern Edition 45.4 46.3 19,468 19,443 12,122 11,207 1955 7055 1955 cn tte. eS poy <a501 a1 912 33.781 
#Central Edition 37.6 41.0 16,133 17,595 10,304 11312 Missouri Edition .. 14.5 19.1 35. = am 
#Western Edition 39.3 32.4 16,879 13,917 11,032 9/836 JANL!.202__| van[i24 | van[306 _ ] | Giia-Arh. Edition §=613.8 18.3 34057 4521S ANS ; 
#Southern Edition = 36.3 © 32.5 15,570 13,946 9,431 9,750 1954 1954 1O5¢ | Dailies 

verage 4 Editions 39.7 38.5 17,012 16,225 10722 10,526 N. , 

Arkansas Farmer .... 218 123 16,508 9,270 15/579 8.640 ss somes | | —- 57,776 35,664 

Better Farming Methods 24.5 29.8 10,515 12,804 10,086 12.804 ee rae 42.7 29.9 90.883 63,596 35, 

Breeder's Gazette ... 191 15.8 8574 7,102 7.147 5/891 —— 

‘Broiler Growing... 42.1 47.4 18,054 20,351 12,304 12,958 Newspaper Monthly Farm Sections B.-A 8 Se: Pee: Se eee 

alifornia Citrograph : 22.5 18,102 14,406 17878 14,210 

*Carolina Co-operator 9.0 . to see setae eee ee (Case: aaa? a7 | Semin ........ 49.7 = 47.1 105,775 100.219 2S HON 

*Cattleman, The .... 135.9 132.5 57,071 55,639 20,940 21.161 | stexes Ranch & ; ; a ote To Cae? ae a 

*Cooperative Digest 4.2 5.7 1,785 2,394 1575 22521 Farm 16.1 15.4 16956 16198 13510 14,287 | "everter ...-.-.. ; 

*County Agent & ee ERNE Becenseeees : T3577 OTR ~3zSG «Total Grow ....... 2085 ~ 197.9 458.112 440.479 290.654 276,897 

Vo-Ag Teacher .. 41.0 48.9 17,605 20,992 17.605 20,992 Total Group ..... 36.7 42.4 37,884 : 0 5 ; 

*Electricity on the ae | Canadian 

ies... 8.5 9.0 3,021 3,213 3,021 3,213 | Semi-Monthlies | Le Bulletin des 

*Farm Management . 19.5 111 8361 7,157 8,361 7.157 | American Agriculturist 37.3 33.4 27.165 24,318 24,000 21,598 |  Agriculteurs ...... 37.5 42.3 26,206 29,617 25,958 29,371 

Farmer-Stockman ... 34.3 38.4 14.735 16/487 111650 13,400 | Colorado Rancher & Country Guide ...... 28.2 40.2 20,289 28,939 20,289 28.939 

“Florida Cattleman .. 77.3 70.8 32,486 29,752 14847 15,106 BN Ee 6 wanes i 33.7 26.8 25,502 20,298 — —— = Family Herald & Weekly Star: 

Florida Grower & Dakota Farmer ..... 51.9 49.1 40,717 38.481 38,196 35,416 #€astern Edition 76.0 77.4 76,030 77,394 51,578 51,588 

Rancher ......... 36.6 29.2 24,834 19,818 24,286 19,403 | Farmer, The ....... 745 69.1 58,385 54,150 50,578 46,504 #Western Edition 628 66.5 62.758 66,492 47,028 49,708 

Kentucky Farmer ... 26.5 24.3 20,805 19,087 19,678 17,813 | Hoard's Dairyman .. 46.8 45.9 34,067 33,379 28,194 27 321 Average 2 Editions 69.4 72.0 19,394 71,943 49,303 50,648 

Michigan Farm News 1.7 15 3995 3,438 3,745 3,344 | Idaho Farmer ...... 37.5 32.8 28,338 24,762 26,475 22.616 | Farmer's Advocate & 26 453 

*Mississippi Farmer 20.0 8.65 15,216 6,542 14,928 6,276 | *Indiana Farmer’s Guide 29.4 22.2 23.073 17,392 18,836 13,607 | _ Canadian Countryman 31.2 43.3 21,845 30.282 18,048 ioe 

niissouri Farmer... 11.8 11.5 8152 7,916 7,424 6,995 | Kansas Farmer ..... $95 40.6 30,004 30837 19,678 17813 | Farmers Masatine .. 19.1 18.6 Sa SS 

—— a oe Michigan Farmer .... 56.2 52.0 43,168 39,898 38,048 35,334 | Free Press Prairie 
Producer ........ 125 104 9110 7,574 9,110 7,574 | Missouri , 413 36483 31,404 31,466 26,783 — Farmer .......... 835 84.1 88,500 90,960 56,920 60.067 
*Nation’s Agriculture 10.5 8.2 4,737 3,716 4,737 3,716 no eet — aes ame Western Producer ... 37.2 42.5 39.877 45.474 24,671 32,062 
gow Farm & Stockman ....... 45.6 40.4 34,468 30,513 27,797 23,611 Total Group ...... 306.1 ~ 343.0 274,283 305.211 153,985 184,708 
IE nas si86kxe 44.1 52.9 19829 23,816 16,016 18,588 | Nebraska Farmer .... 67.5 67.0 51030 50,645 39,171 39,921 Not included in totals. 


British Auto Maker 
Antes $100,000 for 


‘Do or Die’ Drive 


New York, Feb. 22—Standard 
Motor Co. Ltd., one of Britain’s 
leading independent automobile 
makers, has decided to triple its 
U. S. ad budget for 1955 in a “do- 
or-die” effort to sell the Standard- 
Triumph sports car. 

ADVERTISING AGE learned that 
Standard has appropriated $100,- 
000 to promote the Triumph, a 
two-seater sports car with a basic 
price of $2,500. 

The Standard campaign, sched- 
uled entirely for magazines, will 
be the biggest drive ever con- 
ducted by a foreign car manufac- 
turer in this country. It kicks off 
with a page in the March 7 Sports 
Illustrated and will be followed by 
other large-space ads in the same 
magazine and in Motor Sport, The 
New Yorker and Road & Track. 


® For this push, Standard has a 
new agency—Morey, Humm & 
Johnstone. It moved out of Roy 
S. Durstine Inc. several weeks ago. 

The Triumph, made with an eye 
to the American market, was in- 
troduced here in January, 1954, 
and ended the year with sales close 
to 1,000. Standard hopes to sell at 
least 2,500 this year. 

Effects of Standard’s increased 
advertising will be watched close- 
ly by the British motor industry, 
which has been experiencing de- 
clining sales in America (AA, 
Feb. 14). Sales of all foreign cars 
were off 16% last year. 


American admen have frequent- 
ly told the British that they could 
not hope to make an impact here 
without expanding their advertis- 
ing. Standard’s decision to boost 
its budget was taken during a trip 
to the U. S. by Alex Dick, manag- 
ing director of the company. He 
asked what he could do to boost 
the sales of the Standard and was 
told to advertise more. He took 
the advice. 

Standard has built up a dealer) 
organization of 250. It operates 
through a_ subsidiary, Standard- | 
Triumph Motor Co., New York. 
This company also imports the 
Doretti, an expensive sports car 
made in limited numbers by 
Standard. 


ABC Film Syndication | 
Acquires $5,000,000 in Shows | 


Distribution rights for approxi-| 
mately $5,000,000 worth of new tv | 
film shows have been acquired by | 
ABC Film Syndication, New York. 

The new properties include the 
“Douglas Fairbanks Presents’’ 
series; a new juvenile series based 
on adventures of the comic strip 
character, “Sheena, Queen of the! 
Jungle”; a daytime strip, “Life| 
Can Be Beautiful,” based on the 
radio soap opera of the same) 
name, and in conjunction with | 
Hal Roach Jr., under the Rabco 
TV Productions banner, ABC Film| 
will arrange for the production 
and distribution of at least two 
additional film series. In the plan- 
ning stages also is a joint produc- 
tion venture with John Gibbs, co- 
producer of the Robert Montgom- | 
ery show and “Schlitz Playhouse | 
of Stars.” 


Recorded Tape-of-Month Club 
Offers First Release 

Recorded Tape-of-the-Month 
Club Inc., 76 W. 47th St., New 
York, will place its first release 
on the market about March 1. Re- 
corded tapes will be sold at $5.95 
per reel. Premiums, plus a $2 pro- 
tective plan against erasures of 
recordings, will be offered to 
members. 

The first release will be a re- 
cording of “Musical Notes from 
a Tourist’s Sketch Book,” by the 
World Symphony Orchestra, with 
H. Andeau conducting. The com- 
pany has not named an agency yet 
and is limiting its advertising to 
two-thirds pages in Tape Record- 
er and direct mail to tape recorder 
owners. Harold Beechman is 
president. 


‘Homestead Closes N. Y. 
Office; Names Williams A. M. 
New England Homestead has 
closed its New York office and 
will service the territory formerly 
covered from New York from the 
home office in Springfield, Mass. 


E. R. Williams, formerly with the| 


New York office, has been named 
advertising manager, succeeding 
the late William F. Sullivan. 


‘Gentry’ Boosts Neville 


Reporter Publications Inc., New 
York, has appointed Leslie M. W. 
Neville advertising manager of 
Gentry. On the magazine’s adver- 
tising staff for some time, Mr. Ne- 
ville has been in charge of the 
automobile fieid. Mark J. Sloman 


lis ad director of Gentry. 


‘Electric Co-op Group 
Asks Revised Tax 
‘Code for Ad Costs 


| 

ATLANTIC ClITy, Feb. 22—A 
\change in the internal revenue 
‘laws regarding deducting adver- 


'tising costs before taxes was urged 


operative Assn. 


asked that the law be changed, “to 
prohibit the deduction of advertis- 
ing costs from income before taxes 
where such advertising is designed 
for purposes other than legitimate 
promotion of the sales and services 
of the companies involved.” 

The action by the association 
stated that “for years and to the 
present, many private power com- 
panies have flooded America with 
advertising propaganda designed 
to prejudice public opinion against 
the nation’s power development 
program and the rural electric co- 
operatives as well.” 


® It said that the “maze of pro- 
paganda” is paid for by the elec- 
‘tric consumers of the country in 
‘their electric rate schedules, in- 
‘cluding NRECA members, and 
that under the existing law the 
cost of such advertising is de- 
ductible as business expenses for 
tax purposes. 

“Forcing electric consumers to 
pay for the cost of spreading pro- 
paganda is detrimental to their 
own interests and to our whole 


system of democracy,” the resolu- 
tion read. 

Member systems in various 
states were urged to impress upon 
their senators and congressmen the 


‘need for such legislative revision. 


National Dairy Promotes Two 
National Dairy Products Corp., 
New York, has appointed Robert 


upon Congress here last week by|P. Aitken manager of market re- 
the National Rural Electric Co- search and James F. Lunn ad- 


vertising and sales promotion 


A resolution passed unanimously | manager for milk and ice cream. 
by 4,500 delegates at the associa-| Both titles are new. Before joining 
tion’s 13th annual convention|the company last year, Mr. Aitken 


was director of market research 


for 13 years of Supplee-Wills- 
Jones Milk Co., Philadelphia, a 
National Dairy subsidiary. Mr. 


Lunn joined the advertising de- 
partment of National Dairy in 1953 
after five years with Look. 


Sterling Adds TV Shows 

All TeeVee Co. properties will 
henceforth be distributed by Ster- 
ling Television Co., New York. The 
former company in the future will 
devote itself exclusively to pro- 
duction. TeeVee video films to be 


‘handled by Sterling are “Tales of 
Tomorrow,” 


“Little Theater,” 
“Invitation Playhouse,” the “Char- 
les Laughton Show,” “Camera’s 
Eye” and “Gigi and Jock.” 


Brewer Buys Radio Show 

San Francisco Brewing Corp. is 
sponsoring “Burgie’s Music Box” 
Monday through Friday over the 
West Coast network of ABC Radio. 
Time for the 30-minute across- 
the-board show was. cleared 
through Batten, Barton, Durstine 
& Osborn. 
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Advertising Age, February 28, 1955 


Broker Scrambles 
Type in Ad; ‘Times’ 


Remains Hard-Boiled 


NEw YorK, Feb. 22—Capitaliz- 
ing on interest in the current epi- 
demic of jumbled alphabet puzzles, 
Merrill Lynch, Pierce, Fenner & 
Beane, the country’s largest stock- 
broker, ran an ingeniously scram- 
bled version of its own imposing 
name in several New York news- 
papers last week. 

All but one of the dailies ac- 
cepted the ad. 

The exception was The New 
York Times. Its advertising ac- 
ceptability department turned the 
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CLUE: Name of a broker with 112 offices in 
106 cities. This firm has a reputation for doing 4 
all it can to help both big and small investors 
alike . .. feels that no account is ever too large 
—or too small, 


ad down because The Times will 
not publish jumbled or blurred 
type. This is a standing rule of 
the newspaper and has been in 
effect for some time. 

That the Herald Tribune has 
been running a very successful 
jumbled alphabet puzzle contest 
called Tangletown was merely co- 
incidental and entirely irrelevant, 
AA was told. 


® The ad, which ran in the Herald 
Tribune, Wall Street Journal and 
World-Telegram & Sun, carried no 
signature or address. Copy con- 
sisted of 40 words only: 

“Clue: Name of a broker with 
112 offices in 106 cities. This firm 
has a reputation for doing all it 
can to help both big and small in- 
vestors alike...feels that no ac- 
count is ever too large—or too 
small.” 

The brokerage house has re- 


wee Alda stars in these searing 
spy stories, filmed abroad with an — 
toward the stark and ceo : 


35.0 (3 station market), a (3 station 

market), 22.9 (3 station market), 22.2 

(3 station market)—these thrilling stories 

of American Intelligence at work, make 

solid sales sense for regional and local 

sponsors who want to build high —— 
low c 


°o FFICIAL FILMS, “ 
25 W. 45 Street, N. Y. 36 * Plaza 7-0100 


ceived 20 or more complimentary , 
letters from clients and others} 
‘commenting on the ad. Whether| 
the ad will be repeated is prob-| 
lematical, AA was told. The com-| 
pany doesn’t like to repeat; it|® 


likes to come up with fresh ideas. 
the agency. 


Warner Names Beattie V. P. 

William R. Beattie, 
general sales manager of Resort 
Airlines, has been appointed a v.p. 
of Robert F. Warner Inc., New 
York hotel consultant. He will di- 
rect a sales promotion campaign 
for “Distinguished Hotels,” a na- 
tional network of individually 
owned hotels organized by Warner. 


National Airlines Names Rohde 
William L. Rohde, formerly co- 
owner of Flint Advertising, Miami 
Beach, has been named advertis- 
ing manager of National Airlines, 
with headquarters in Miami Beach. 


Albert Frank-Guenther Law is| |i 


formerly | } 


Over 14,000 
23% more paid 
Readers than any 

other bakery 

=m publication 


TOOKING FOR NE W. MARKERS? 


Baking is FIRST among all food processing industries in annual 
payroll and SECOND in value of products. 


BAKING INDUSTRY readers do 92% of the business in 
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Bakers 
Helper 


5 SINCE 1687 


CLISSOLD BUSINESSPAPERS: THE CANNER ¢ BAKING INDUSTRY ¢ HOSPITAL MANAGEMENT 


BAKING IND 


105 West Adams St, Chicago 3, Il. . 
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Companies 
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STUDY SHOWS 


"| Gabe and 


Roognit? on 


HAVE HIGH DEGREE OF CORRELATION 


PER CENT OF TOTAL FIRST-CHOICE MENTIONS 
VS. PER CENT OF TOTAL REPORTED SALES 


(4,794 first choices = 100%; 332,175 bbls. of oil and grease = 100% reported sales) 


First Choice Mentions 
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TO DETERMINE the relationship between com- 
pany recognition and product sales, purchasing 
agents in 2,444 plants using five or more barrels 
of oil and grease per year were asked what brands 
of lubricants they bought. Then, in the same 
plants, 4,794 other individuals with buying in- 
fluence (management, plant service and produc- 
tion men) were asked, ‘‘What one oil company do oe tn & 


THE RESULTS (as tabulated on the above 
chart) showed a high degree of correlation be- 
tween the relative standing of competing brands 
of lubricants and the share each brand received 
of the total lubricants bought. 


McGRAW-HILL PUBLISHING COMPANY, INC. 


330 WEST 42nd STREET, NEW YORK 36, N.Y. 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL PUBLICATIONS 


Sales of Oil and Grease 


16.3% 13.5% 

ES a 91 
a 8.0 

NOTE: Data on the So. RR O67 

sales of lubricants 

were not secured Bie «< soe 57 

from the same men 

who gave their Sy ae 44 

brand preferences. 

Purchases by the Tee 3.0 

plants in which the 

4,794 men were [Sa 2.8 

located were | 

secured separately 1.7 

from purchasing 

agents. eee 1.4 1/54 


CONCLUSION: This study (covered in Data 
Sheet No. 5168) indicates that sales closely paral- 


lel company recognition. Since other studies have 
established the fact that consistent business 
magazine advertising can boost product recogni- 
tion, the use of this type of advertising may be 
the forerunner to greater product sales. 


TO SERVE YOU: McGraw-Hill Research is 
one of the many services maintained by the 
McGraw-Hill organization for its advertisers. If 
you want facts on subjects related to advertising 
performance and effectiveness, ask your McGraw- 
Hill man. 
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1954 Advertising Expenditures in Farm Publications 


In the following tabulation, prepared by Farm Publication Re- 
ports Inc., advertisers who spent $25,000 or more during 1954 in the 
40 farm publications measured by FPR are listed in the order of 
their expenditures. Total dollar volume for the year (including 
livestock, poultry and classified, as well as commercial) was $50,- 
317,623, as compared with $53,523,194 in 1953. 


General Motors Corp. ...............- 2,099,666 
Chevrolet division. ...............-+. 756,562 
A. C. Spark Plug division . 369,324 
a a secins 231,635 
General Motor Co. ........:c0000 202,948 
Oldsmobile division .............. 147,335 
Pontiac division ............0+0+ 125,255 
General Motors accessories 

II dihincsctsictahesctblecevinonane 114,422 
Frigidaire division .................. 91,460 
Saginaw Power Steering 

division ; 36,800 
Delco appliance division ........ 23,925 

PUI TRG: cca acacspesseascnesctllt 1,490,762 
MT GO pectacstnscnssscicosee 806,502 
EE 586,769 
Dearborn Implements ............ 97,491 

General Electric Co. .............000000 821,940 


International Harvester Co. 789,852 
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TO “PINPOINT” 
SALES IN CANADA'S 
RICH MARKET PLACE! 


You could marshal 50 U.S. 
Business Publications for 
your sales story and their 
combined overflow circula- 
tion wouldn’t dent the 


Canadian market. 


e © e Canada is a national 
market and a distinc- 
tive one. 


eee Canadian business 
paper editorials give 
on-the-spot coverage 
of this national market 
and its problems. 


eeeand Canadians read 
their business publi- 
cations. Witness their 
interest according to 
a recent survey.* If 
you wish to pinpoint 
your sales write for 
your copy. 


est 


< ~~ 
“J = hy «ow oa 
Bo Bee 


*Gruneau Research 
Bulletin 1954 on 
request 


BUSINESS NEWSPAPERS ASSOCIATION 


* CANADA 


137 WELLINGTON ST. W. 
TORONTO, CANADA 


General Foods Corp. ..........0000 
American Cyanamid Co. ............ 
Lederle Laboratories Inc. 
American Cyanamid Co. ........ 
NG E'S 2 Ree eeeerenennean 
Oh, Gi Smee Cte occ cess cteses cesses 
Columbia-Geneva Steel 
division 
American Steel & Wire 
U. S. Steel Cyclone Fence 
division 
Tennessee Coal & Iron division 
OS, Bowed Gani iviicsen iste. 
Allis Chalmers Mfg. Co. ............ 
Procter & Gamble 
Minneapolis-Moline Co. 
Quaker Oats Co. 
R. J. Reynolds Tobacco Co. .... 
Goodyear Tire & Rubber Co. .... 
Swift & Co. 
ID Te GD nciecihanscccncnnscssccntecsoans 
PPG TR, GOI. ccsccicsssssercscescesse 
New Idea division 
RE Se re 
Crosley division 
Aveo Mig. Corp. .....1.00000s000000 
PORGU: FFs IE eecescdtaneretsocscesece 
Firestone Tire & Rubber Co. 
B. F. Goodrich Co. 
General Mills 
Massey Harris Co. 
New Holland Machine Co. 
I GOT, secpainiessnoevaqesceseneronanses 
I. Case Co. 
American Telephone & Telegraph 
GEA, “exccsmvsnubiaatibinaseneteisdarseseonss 
Champion Spark Plug Co. ........ 
Nutrena Mills Inc. 
American Tobacco Co. 
Western Auto Supply 
Phillips Petroleum Co. ................ 
Ralston Purina Co. 
Colgate-Palmolive Co. «0... 
Allied Chemical & Dye Co. ........ 
Socony-Vacuum Oil Co. ............ 
Aluminum Co. of America 
E. |. Du Pont de Nemours & Co. 
E. 1. Du Pont de Nemours 
& Co. 
Grasseli Chemicals Dept. ........ 
Consolidated Products Co. 
IN IR sa ssccosassssesaseseoresscoee 
Dodge division 
Plymouth division .............0000 
GI COIR, « sseacarnaticsetsciccsss.. 
Corn Products Refining Co. ...... 
Standard Oil Co. of Indiana .... 
Johnson & Johnson 
Weyerhaeuser Sales Co. ............ 
Texas Co. 
Rone Greg Ges. cite. 
Dow Chemical Co. ........cccccesesees 
Morton Salt Co. 
Caterpillar Tractor Co. ween 
Food Machinery & Chemical 
CHOPS. ecccivcccsedesessesiasnininlebeioons 
Food Machinery & Chemical 
ANID S - senaiconsitisnissncotencdeasiatecese 
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Cece nent enenneee 


Prreererrrrriri itis 


eee eeeeeeeereeeeneee 


Sete eereeeeeeeeeereeeees 


Horn Equipment division ........ 
Niagara Chemical division .... 
DeKalb Agricultural Assn. 
Moorman Mfg. Co. cscecccessesseereee 
PRD FRBTTED Cle. cocecestescsercsceccceee 
Great Lakes Steel 


Wyeth Inc. 
American Home Products ........ 
Sinclair Refining Co. 
Standard Brands 
Sterling Drug 
Continental Oil Co. 
Harry Ferguson Co. 
U. S. Rubber Co. 


Agricultural chemicals ............ 
Navgaluck chemicals 
Murphy Products Co. «0.0.0.0... 
Borg-Warner Corp. 
Borg-Warner Corp. 
Norge division 
Calumet Steel! division ............ 
Atlas Supply Co. 
California Spray-chemical Corp. 
Wy CRGDBIR. cccnrersesncccsseces bettas 
Keystone Steel & Wire 
Babson Bros. Co. 


CORO Hee Reet eeneenee 


Tee neeeeeeeeee 


COReeee eee eeeeeeeeeeeees 


Dr. Salsbury's Labs. .................... 


787,923 
693,244 
402,958 
290,286 
652,784 
618,567 


405,137 
125,643 


42,127 
40,784 
4,876 
606,706 
583,488 
541,821 
471,476 
426,610 
406,832 
402,967 
398,260 
375,519 
322,618 


370,396 
369,892 
369,014 
366,421 
346,402 
336,647 
334,488 


314,332 
312,772 
310,667 
304,976 
301,525 
281,067 
275,925 
275,535 
271,477 
255,709 
249,165 
248,198 


160,655 

87,543 
244,445 
239,000 

99,236 

88,517 

51,247 
232,035 
231,466 
230,984 
227,603 
223,502 
216,300 
210,407 
209,494 
201,705 


195,650 


54,682 


45,235 
38,898 
38,700 
18,135 
" 94,366 
193,606 
192,980 
188,566 
183,896 
182,591 
1,305 
178,424 
176,301 
175,926 
173,529 
172,675 
165,874 
81,937 
58,675 
25,262 
165,665 
159,764 
97,200 


5,135 
152,290 
151,249 
151,067 
150,672 
150,439 
148,280 
146,761 


Armstrong Rubber Co. .......00000+: 140,900 
New York Life Insurance ..........-. 140, 870 | 
Cs ES Se ee ee 140,002 | 
Western Condensing Co. ........ 135,428 
A OO ilies cccclteecest 133,731 
Cities Service® Co. ....c.ccc.ccccccsssees 133,581 
Homelite Corp. ........cccsecssssesees 133,280 | 


Wolverine Shoe & Tanning Corp. 130,009 
International Minerals & Chemicals 


ES 127,802 
Portland Cement Assn. ......:.000+« 123,863 | 
DeLaval Separator Co. ............-. 123,254 
Norwich Pharmacal Co. ............ 121,979 | 
Assn. of American Railroads .... 120,874, 
National Carbon Co. 2.0... 120,743 
INTIS sacieccscocepaneossosasaniie 120,733 
Olin Industries Inc... 120,025 
PPM, ecdivncsablatsaserckdianness 118,712 
State Farm Insurance Co. ........ 117,696 
eee aan ee 116,725 
Dr. Hess & Clark Ine. .............-.. 116,377 
Congoleum-Nairn Inc. ..........--+ 114,000 
Western Electric Co. «0... 112,020 
RF IIE, sc ccccccccssssecsosssesore 108,486 
Ue PING cisaisccccesecccsesoscecpie 106,221 
Timken Rolier Bearing Co. ........ 103,320 
Armco Steel Corp. ......ccceseseeees 100,693 
Ne ~ ee eee 100,632 
Swiss Federated Watch ............. 99,900 
UN Se occ sccccsanvscascecesnees 99,509 
ED TAIT cscccccsesscosesensnesee 99,468 
Sherwin-Williams Co. «00.0... 99,213 
SEO DONIIID irivccccccsessesccesaseseses 99,094 
Electric Cos. Advertising Program 96,883 
Fairbanks Morse & Co. .......... 96,305 
RPMI, CIEE ac tkiseseccseccssccceesies 94,379 
Andrew Jergens Co... 93,445 
EE WEIS ccs ccsvcccseceossscnets 89,999 
H. D. Hudson Mfg. Co. ..........-. 89,810 
Electric Auto-Lite Co. .........:000 89,500 
E. R. Squibb & Sons ................ 88,043 
Siegler Heater Corp. ............0+ 86,787 
IG FIs ANE. ccscccsnncssensieensnssce 85,973 
Pfister Associated Growers ........ 85,759 
Mathieson Chemical Corp. ........ 84,973 
Bristol-Myers Co. ......ccesscseseeeeeee 84,793 
Mid-Continent Petroleum Corp. .. 84,651 
Virginia-Carolina Chemical Corp. 82,294 
Wisconsin Motor Corp. ............ 81,202 
McCulloch Motor Corp. ............ 81,035 
NED: MIN.” elisdbescedssciecesscoscieses 81,000 
Pineapple Growers Assn. ............ 77,700 
Westinghouse Electric Co. ........ 77,613 
Armour Fertilizer Works ............ 76,413 
Deepfreeze division, Motor 

PROUT II socsesssscssccsees 75,540 
American Agricultural Chemical 

oe RRS: ree 75,187 
(ee 74,679 
American Potash & Chemical .... 73,312 
Spencer Chemical Co. ................ 73,262 
Reynolds Metals Co. ...........0.00.. 73,160 
Brillion Iron Works ............cc0000 72,495 
Tampax Inc. ........ 72,030 
Vick Chemical Co. .............00000 71,992 
Seer 71,860 
Cockshutt Farm Equipment ........ 71,744 
Hammond Instrument Co. .......... 71,687 
ES ERE SE ae 71,528 
Funk Bros. Seed Co. .................. 71,310 
Northrup King & Co... 71,261 
American Radiator & Standard 

SOROTY COCP. o.ccccsccscccseses, 71,065 
Sg = re 70,754 
I PE II Srscnssccccssesscreneevse 69,742 
BE My ekabbednbsetddcbocesecesssecsiecees 69,000 
Granite City Steel ...........c0000 68,720 
RE Re Gacisrcsccccccccscccsscesee 68,469 
AE GIR, cntcccciiccccccccssvssscccsccees 67,980 
Hines-Park FOOdS ........0cccsc0e0 65,638 
Kewanee Machinery & Conveyor 

MIE. - seinesadinpbbletaercccsses 64,830 
Perfect Circle Corp. 0... ce 64,290 
Rilco Laminated Products Inc. 63,889 
NE TO ibbiiitescrtssnccsceceese 63,251 
Clorox Chemical Co. ............ 63,000 
I Ts Si inciesnscccassananesecions 62,864 
Oelwein Chemical Co. .............. 62,536 
PEE EEE scctesoosscesreosetoceeees 61,885 
Thos. Leeming & Co. ...... 61,595 
Carey Salt Ce. nccrcccrcrccscccrcoeceeses 60,883 | 
Land O’ Lakes Co. . 60,858 
De TE EG  Siscccocesscscceeccess 60,378 
Kaiser Aluminum & Chemical 

COPP. seccceccescerserersseseceserecrecees 60,188 
American Chemical Paint Co. .... 59,997 
Armstrong Cork Co. ......ccccesessee 59,804 
Union Carbide & Carbon Corp. 59,614 
EE IE TEMS. sasttpcoenssenticiooesce 59,586 
Coast 40 GOR. cecsiirese..ccsesser000000 59,215 
Zenith Radio Corp. «0... 58,960 
Gehl Bros. Mfg. Co. o..ececceeeeseeee 58,446 
ene MID NEE: .. Seite hescicncsesiiessoce 57,716 
SET MET” “hihinipcatiatnccescerecesceseces 57,610 
Revere Copper & Brass Inc. ........ 57,500 
F. E. Myers & Bros. .....ccccccccerees 57,374 
Equitable Life Assurance Society 57,360 


ba plate 
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Hastings Mfg. Co. .ccscsssseeeevees 56,990 | Quaker State Oil... 40,800 
| 40,749 
i ce eee 56,849 | Pratt Food Co. .....sssssesecneereens 
PON. SOB hisses dettrcdersernsssetncts 56,700 | Pioneer HiBred Corn Co. ............ 40,556 
own Corrugating a 56,606 IN SEMIN c,sacccbssageennansesen? 40,535 
Homeggers & Co. .....cccccccesceseseseee 56,535 | Cream of Wheat Corp. ............ 40,500 
[Strak Nurseries... 56,313 | Skelgas division of Skelly 
os Sy a 56,275 BE MG Sinichtnieseteiotesiocenciniages 40,077 
National Lead Co. ......sssssesee 55,900 | Masonite Corp. seers 40,000 
SE MIE -chvnipranessenonioesinnens 55,500| Western Land Roller Co. ........ 39,882 
| Johns-Manville Ne ai 55,492| Rock of Ages Corp. ......-s--sssssnes 39,531 
Whirlpool Corp. ......ccsessessessseeses 55,250 | Midwestern Industries ............-+ 39,218 
‘Ruberoid SRT SS Tes lee 54,817 | Pemmzoil Co. .csceccreeererrerseeeeeees 39,066 
‘Lehn & Fink Products Corp. eae 54,564 Dierks Coal qudldiebbeccceduedestacbecbecess 38,622 
iD, Vets WR Bitisinan... 54,539 | Papec Machine Co. ..........--sssss 38,321 
| Colorado Fuel & lron Re OOo 54,495 Radio Stations eccccccccccocces Cs " eccccccce 38,148 
Pittsburgh Plate Glass Co. ........ 54,215| State of Florida Advertising 
“Church & Dwight oo... cece 53,655 MIG vieciacerecesssccntdinonss 38,039 
YS 53,598 | Commercial Solvents Corp. ........ 38,015 
Willard Storage Battery Co. ...... 53,250| Gooch Feed Mill ........0..:0es0 37,708 
PTE SOPTIES - Aihdenbeencinetaclbiavingodvcree 53,108 | Goulds Pumps Inc. .........-eseeeene 37,659 
IIE TRIN conidasnintsseshecisrorenie 53,081 | Rust-Oleum Corp. .......cceseeeeseeees 37,550 
Speed Queen Corp. ...ccccccesseenes 52,716 | Block Drug Co. ....ccseccserersesersnees 37,500 
SEIU WIL asnaiciipinnsiesocscesediess 52,200 | Brown & Williamson Tobacco 
Rite-Way Products Corp. occ... 51,836 COPP. sesssssssssssssssesessnesssnseensees 37,452 
Lambert Pharmacal Co. ............ 51,600 | American Chain & Cable Co. .... 36,966 
Stewart Warner Corp. ................ 51,576 | Cooperative GLF Exchange ........ 36,931 
Westclox division, General Time Tide Water Associated Oil Co. 36,463 
SESE 51,280|Penn Grade Crude Oil Assn. 36,440 
Hanson Chemical Equipment Co. 50,033 
Rudolph Wurlitzer Co. «0.0.0... 49,870 
Auto Specialties Mfg. Co. ........ 49,608 
I cis icnncaassaseignsicisabiieend 49,590 
IN MIA hide saciscesssdasctapsbaateonses 49,267 
Lennox Furnace Co. .......cceeees 49,245 
National Gypsum Co. ...........000 49,101 
BG TE GON. sce sscntinsensecesecees: 48,990 
A Cy ho ee 48,108 
International Milling Co. ............ 48,098 
Greyhound Information Center .. 48,097 
F. S. Royster Guano Co. .......... 47,966 
IPE GR Sisis cs cnccssesiosccense 47,571} 
RT WI edaabsnariicscapeish vecssonssee 47 460 | 
Russell-Miller Milling Co. ............ 46,971 | 
American Petroleum Institute .... 46,800 ‘ 
Aluminum Goods Mfg. Co. ........ 46,060 - fresh, fascinating show that 
Phillips Chemical Co. .cscssssse0. 45,947 | holds viewers spellbound and performs 
POON Bie Ges. sisecssricieses... 45,913 | : publi i 
Bankers Life Insurance ............ —— Fe 
National Board of Fire | ay . 
OINING. sicishstesincsscecsins 45,305 | S t F | UJ A. 
P. H. Hanes Knitting Co. ........ 45,143 | ecre | e ‘ 
SS ae 44,831 | 26 — RUN HOUR FILMS sun be 
Perkins Products Co. ..........00005 44,115) y 
CUE, « stcassanconceiinsssasansatahiia 43,800 
Hartford Fire Insurance ............ 43,620 | saving Robert Alda, these tributes to 
Esso Standard Oil Co. ............ 43,548 the thrilling achievements of American 
American Foundation ..........0.... kwraee Intelligence are based on true accounts 
American Forestry Insurance im of espionage and intrigue. Filmed abroad, 
BEOUP. ccsreccccccssese o. ceeeceeennnes 4 3,025 | they vibrate with authenticity and sus- 
“ Ss. posi Foundation <r 42,998 | pense. An ideal TV vehicle for regional 
soi gene ibieicweiesssaene payed and local sponsors who want to build 
Polk Miller Products Corp. ........ 41,724 | high ratings fast—at amatingly low costs. 
Stone Mountain Grit Co. ............ 41,639 
NN, MINE ID, Go ceccbatesessescoseseeess 41,537 | | Write, wir, cal for immediate details 
American Dairy Assn. ................ 41,368 | 
Champlin Refining Co. oo... 40,983 | OFFICIAL FILMS, Inc. 
Gland-OAae CO. cncccsccccscssccsssecees 40,979 25 W. 45 Street, N. Y. 36 * Plaza 7-0100 
Oyster Shell Products ............. 40,856 
It’s the Morning Courier-Express. 62% 
_ of its city circulation goes into resi- 
“FOR THE COMPLETE STORY dential districts rated “Excellent” or 
Pe the me oe bi, heey “Good”. | h 3 
_ Wester “county — ¢ 
“Mather wre forthe Mori C008 It Teaches nearly 7 of the 
Cour Book published by the 463.400 families throughout Western 
_ Covrier-Express. % . : ’ 

* New York’s 8-counties where effective 
buying income averages $5,286 per 
family. It thus carries your sales 
message at a low rate to the cream 
of the buying power in New York’s 
second largest metropolitan market. 
For complete mass coverage of this 
same area, use the Sunday Courier- 
Express—the State’s largest newspaper 

ROP COLOR outside of Manhattan. 
available 
both daily 
and Sunday. 
BUFFALO COURIER-EXPRESS 
Western New York’s Only Morning REPRESENTATIVES: 
d Sunday Ne , SCOLARO, MEEKER & SCOTT 
ie an y Wspape Pacific Coast; DOYLE & HAWLEY 
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Acme Quality Paints Ine. ............ 36,270 
ae 35,535 
Alabama Flour Mills ................ 35,435 
Nebraska Consolidated 

PD wdietl abies. 17,825 
Alabama Flour Mills ............ 17,610 
Purolator Products Inc. ............ 34,428 
Mentholatum Co. oo.cccccccsceeceseee 34,071 
Hazel Atlas Glass oo... 0 cece 33,356 
H. W. Naylor Co. oocccccccccccees 33,254 
SUAGOT MEE Ce. cscscessccccssicerssecen 33,100 
Simplicity Mfg. Co. cooccccccccccccceeee 32,880 
SS Sf 32,880 
Sylvania Electric ...........cccceeeee 32,800 
Mishawaka Rubber .......0............ 32,525 
Hercules Powder ..........cccccccccecees 32,515 
a te 32,400 
Davison Chemical Corp. ............ 31,991 
Ashley Stove Co. .....ccccccccccssessesss 31,843 
Vineland Poultry Labs .............. 31,891 
A. O. Smith Corp. ................0 31,725 
Schreider Mills ............cccccccc0000 31,720 
Dempster Mill Mfg. .............000. 31,265 
a ae ee 31,186 
Redwing Shoe Co. o.......cccccccee 31,091 
International Fence ................0... 30,394 
Raybestos Manhattan ................ 30,360 
American Breeder Service ........ 30,328 
PI IIS cisicsesiionsamnsbiionnts - 30,240 
PRE TE) <dks esiicthaarccesnsscss 30,238 
Motor Wheel Corp. ...........00000 29,868 
West Coast Lumber oo... 29,750 
Interstate Nursery .......cccees 29,740 


Strunk Equipment... 
Kalamazoo Vegetable Parchment 
WINE eaialanbudiiccsaahsis pecimeamigueares 


29,707 


29,700 


Robertshaw-Fulton Controls Co. 29,613 
Wirthmore Feed Co. ........cccc00 29,606 
Early & Daniel Co. ..........c0c0000 29,557 
Keasbey & Mattison .............00. 29,510 


Eversman Mfg. Co. ........seessees 
Black Sivalls & Bryson .............. 
Red Owl Sere cncccccccsescssccccseece 
Savage Arms Corp. aahdaess 
Investors Diversified Service ...... 


29,486 
29,257 
28,770 
28,641 


28,500 
eS | ener 28,200 
McGraw Electric. ..................0000 28,200 


NN: MID sa, cossapcdeesonevenese 
PD NII: . sixeserisettscrcineiinnegins 
Our Own Hardware 


28,192 
28,114 
28,014 


PRINT EE occ cscapcachaddntepsinserneace 28,013 
Standard Oil Co. of California 27,828 
ee “ i- ee 27,771 


Sine AD. Gee. cccreseecrsnssonccccnpes 
Radio Corp. of America ............ 
White Products Corp. ........:000+ 


27,683 
27,564 
27,496 


Minnesota Farm Bureau ............ 27,410 
EE MTU. caceseasscservntervosecnceee 27,406 
Crown-Zellerbach Corp. ............ 27,000 


Jacuzzi Bros. 26,970 


Seema t eee e een eeeeeeeenerenee 


PONE MRM Sathessdceicsacdiaveostannes 26,881 
Thorensen Direct Sales ............ 26,777 
IR MINI i csencctcousstnnctaeiadens 26,379 
RO BGO dasidiicansesssnsecedese 26,120 
Hygienic Products Co. .........00 26,007 
Clay Equipment Corp. .........:0000 26,003 
TR PROCUES COPD. occccsccccssec....5. 25,975 
a 25,931 
Sy POI: vccererecseresessecseceses 25,844 
Gerber Products Co. ..........c000 25,765 
WEE PRs GOs. cecrcncessconcessee's cies 25,656 
Alfalfa Seed Council ................ 25,608 
a Se eee oe 25,472 
Minnesota Linseed Oil Co. ........ 25,440 
Orangeburg Mfg. Co. .....cccceceee 25,210 
Tidy House Products ..........00 25,176 
RE Ie Piiecerscenestentetasorivinssseeis 25,045 


Winternitz Joins JWT 

Robert Winternitz has closed his 
New York agency, Robert Winter- 
nitz Advertising, to join J. Walter 
Thompson Co. as an account rep- 
resentative. 


Al Frances Joins Wexton 

Al Frances, formerly with Na- 
than Fein Advertising, has joined 
Wexton Co., New York, as v.p. in 
charge of its fashion and textile 
accounts. 


ye a Z% " oe 3B & 


ALL SMILES—Constance Louis Henley, 11, has reason to smile; she 
won a 10-day trip to Europe for herself and her parents by titling 
the “Americanism” picture in the center of the ad she is holding. 


Title: 


“All Smiles and a Mile Wide.” Contest was a promotion con- 


ducted by publishers of the Billy and Ruth Toy Book, Philadelphia. 


Building of Eniwetok | Davidson Appoints Green 


Test Area Supplies 
Engineer's Ad Motif 


Los ANGELES, Feb. 22—Holmes 
& Narver, engineering and con- 
struction firm, this week will 
start an advertising campaign in 
Business Week and U. S. News &| 
World Report to promote its serv-| 
ices. 

The campaign will open with a/| 
page ad depicting the company’s 
three types of service—design, en- 
gineering and construction. The 


Max B. Green has been named 


‘promotion manager of Davidson 


Publishing Co., Duluth and New 


‘Bandy Succeeds Haskell 


R. M. Bandy Jr., 
chants Trade Journal, has been 
named eastern manager of the 
publication, succeeding J. M. Has- 
kell, who has retired after 41 years 
with the publisher. 


v.p. of Mer- | 


'Saks Promotes Beilin 


Frank Beilin; formerly in charge 
of direct mail advertising, internal 
sales promotion and men’s adver- 
tising, has been promoted to ad- 
vertising manager of Saks Fifth 
Avenue, New York. 


York. Mr. Green previously was) 
with the National Chinchilla | 
Breeders of America Inc. and with | 
the public relations department of 
the University of Utah. 


Milford Joins Rutherford | 

Richard G. Milford, formerly 
'with American Printer and Adver- | 
tising Agency, has joined the staff 


of John R. Rutherford & Asso-| 
'ciates, Chicago. 


ad will set forth the company’s | 


work as designer and builder of 
the Eniwetok atomic 


proving 


ground. Subsequent ads will show | 
how specific problems within the. 


proving ground area were solved. 
Batten, Barton, Durstine & Os- 
born, Los Angeles, is the agency. 


Sheatter Spends $1,000,000 

In Price Maintenance Drive 
Sheaffer Pen Co., Fort Madison, 

Ia., will shortly begin assigning 

account numbers to the “vast 


bulk” of its shipments in order to} 


cut down discount selling, accord- 
ing to R. H. Whidden, sales v.p. 
Most of the pen manufacturer’s 
products will receive individual 
code numbers so that they can be 
traced back to their sources. 

It was revealed that the com- 
pany’s fair trade battle, which re- 
portedly has cut the flow to dis- 
count houses to a trickle, “‘is cost- 
ing $1,000,000 but is a good invest- 
ment.” Sheaffer sales last year 
were 17% above the _ previous 
record high. 


Bissell Goes Into’: Comics 
Bissell Carpet Sweeper Co., 
Grand Rapids, Mich., has turned 
out an eight-page comics book 
designed as a sales training book- 
let for retail clerks. Called “20 
Prospects...20 Sales,” the book 
explains the new Bissell line of 
sweepers, emphasizing the Sweep- 
master model. It was produced by 
Johnstone & Cushing, New York. 
N. W. Ayer & Son is the agency. 


Got Enough Troubles 5 


for TWO Rin 


Then you’re probably looking for a 
partner. Well, the place to look first 
is in the Advertising Market Place, 
Advertising Age’s weekly classified 
section. With over 29,000 subscrib- 
ers to choose from, your “Partner 
Wanted” ad is almost sure to find 
the kind of business helpmeet you’re 
looking for. 

Send in your copy today. Address: Classified Department, Advertis- 
ing Age, 200 E. Iilinois St., Chicago 11, I!l.—or call DElaware 7-1336. 


| 
| 


from 


Effective March 1, 1955 


Harry T. Lane 


becomes Advertising Sales Manager of 


Transportation Supply News 
and Jobber Product News 


Mr. Lane comes to TSN and JPN 


where he had spent the last twelve 
years as District Manager. Previous 
to that he was on the advertising 
sales staff of the Chicago Tribune 
for fifteen years. 


Mr. Lane’s experience in the two 
fields served by TSN and JPN will 
provide greater service and help to advertisers and agencies 
selling the fleet and automotive after-markets. 


22 WEST MADISON ST. (SUITE 650), CHICAGO 2, ILL. 
FRanklin 2-7450 


Commercial Car Journal 


Cautl G. Stanley 


President and Publisher 


Growth factors 


and expanding 


few indicators: 


industries 


in Mississippi creating new <act 


your products. 


@ Over 2 million people and 3,000 


and you reach more 


Now there's more buying power 


in Mississippi 


are at work -. 


markets for 


Here are a 


@ Retail sales of $2,097,472,000 
@ Farm income $526,000,000 
@ 9th largest oil producing state 


million 


Mississippi’s two largest, state - wide newspapers help you reach 
this new market. Your nearest Katz Agency man will gladly give 


you additional market data. 


@ Manufacturing wages now $220 
million (up from $44 million in 1940) 


@ Income from timber alone now $500 


of the Mississippi 
Market with... 


Hr 


I| 


|) 


HT 


ae a Rea bee Ce ee: Be Se SS RMN SSRIS ES Petaneniit Ps OS ROO ale i Kae, ik a PRAIA RE oS MNT <i) ian gs oan th tl hl i a et oe 6 EIT RPA BAe ci 1 Magi vet aa oat tie Sane ha aie WR re Oo a Wa roe — : es a Ca ; PCa as Z 
Teh eRe DIOR Ce Gm and "ioe Ges REA} remetr ge SNe Cn i, Sea gna His ree ch MAIR Mig ARPS, Maka RAE he eh CALE Wie cus 8 weiey ea aKed 9 cr Sg HPSS ie fae aE LADS EEE sae oe Pees TERE PRIS 1S tie OG M ervale Tled Eas RRR LP ap TUS a eae la RAE 
aS LW ea agi ee fee oye he Ser Pb CRN Ror ae Sa Se dh SOE Bo Bi shi ae hs es eee © yi aay ae ees g EM Shite ts teers by ipsa, , a 6 bePFE PTL Re ee ee ee oe rete me Aaa ght eae ee erste fos; f 
ORE arti che Geel We TRIP in SO OLRM 27” LAR ot artes 3 ae raratn eeaat ae emt ate ea aee 2 betigt he NF at) Aa ERS, Pea See ee ne PPAR eh RON may cmigr. pa LEAR deeds 
ie k Bas eo RS - i kd TEN ate ft Soe. ee. Petene ee dig ; ie aids OF ae Te ea. Fee is 4 es bee can ta - ji pe i he - ae ee Be inate Dt BCs ee Bs br Oe . 
Oe 6 ae, ya BEA A en gai lege ie ‘ eas i Ye DO Ae ERIN Ge syria geet amy, Set BOTA Penn ap Bees 2 Fae : 5 inf Sra Pet Se men 5 Beat . Laois ered T Medi tide Sas Pas 
. i a 2 se wet : 4G) % ae Ma ay MRE oe ea eee a ! hein the ee AE IR NGS av E TS Peer Ce UNR AN 7 oot Be peat Or Woh SUR Ree 4 Resi Nit et auperage Piel 0 7 Fs ania Air. 2 neta ee 
4° 5 "eRe aT aaly wh eee tang 
Bh ARN A ie ae 
ee ae 3 “3 
| ee Bs 
ee a yy Spa. ae , Poy ae a. 
| ies Pee ee Se aS ae! ee Pe ae A ae * = 
| Vee Ss. Gy ii ~ 7 alae ne é eet 4 aS alk “ Sie eae : : 
et i ee . ee 
‘Ay iu imi - . —f m Pen ioe i Pepe ely Rae to ORG 
cna RS i eames eS ae ea ———— 
at 32 a > = re rg Oe a 3 a iz - 
- ae Pe a Ee ge ee Pll iG ae * 
| OP RS eas a. ie Ba: ‘ or uae ae «os . . ee .. as ee 
be He F ss ee _— . . |. — 4 F me ea 9! | 
Pies gts: SO! ae Pe J Ss a 
| F oTeet. Sec as ce joer ey Se Pe Spee 
ee ae “ = @ ‘ee? _ ~s 4 ea “/ ee oe en 
é 2 ean % - — a 4 ees a ; ES ¢ Bs. oe F tag Bo es ——_—_—__—_—_————_——_  .000 —_n_nX™”X_”X_X_”X™”0”_ _”XE0®0E0Ol! Se - OO eee 
eee ss ee. ie a“ 2 i 
' a ee eae Sr oe a ae 
2. oe ‘a ae. KES Ee: eats ea : e Bi i aaa 
we oe ts ees ies ae GR a ae nD Fe re i 
me -. See Bae meme Re Ft ee We 
B Zo on A ie a ae ee a aii poge: eee 
eee eS ek or SAS Se ee pee 
Toa ee ee oe ey Oe ee. ee Mek 
| Sree nee it as oe, Sam ae sae Gece. Sy oo. Sree 3 ny fe ee Sap 
et a ee te a ot a 
Di Ae ae es CR pee OE 2 een a Semen ae mE SPS Ca Spee s 
Oe Le Mi: 4 & yea ae. 
a oes a 4 ee. id <n Sage Mae 3 ae es if poet aegis ee oS a 
ee NS? te ee Se Fs a ON fe eae 
ow. <a. «=. Cac :.|6 Ge ng ged gine r se i, 
Paes i a es Kae 2 : Be icc Seer “£ BB. 7 é eee re of 
eS a Eek: ——— | ll ee ne € 
‘ it - all Pees . 33 5S ae Se y 
| 4 he Ps Oa oe ae es RI < ee Bs Py pee 
. ie Je * ee ee oe 
ee ae % Jee x ’ eg Be Res E: Pr: 2a Be TOS ee a Nec 
| SS wes. oe 4," chy * oe RPP a gh ok & # eS Ce Sa Noe Pee 
ES ee th Fe fee coe ae : 5 hg a Ss Ee ace eat ee 
ie 3 ee a ae Tere & Le ibd 
S 3 ge ae: Ont x Ae ee Ce re a ae ee 
| ea “ Ge ee pet od Ras: po ee 
| x eRe as 
| ; 
(] | i v 
| 
. .' * a 
_——————————— ss <<" A 
Sar che i 
a 
| 
a 
| 
Oe ee 
eee a ee en cs RRR Se ae can ne 
POS Sonic se Same Bias satin Sa a Stans Bs Secs See Soe ac S camer Riana Sates tin 
ee fo 
) Bo a {2 oe 
A Seam See ee 
\) See Cee 
: a cee be 
Ss aes 
| Coes 4 
—_———— co . 
| Puseuamenee Sey 
pesca : 
.* a | 
ee |. ; 
oe i eK pas: 
Resin nee SRS Saale seein 2 bo “ «= 
| Rposonen sae cian P are + 
samara Rec died - ; 
| Sent Po Bait 3 Snag Pots nd 3 
ratatatatensseetgnoneeeeen mat sikteiegter cena es . ‘ +o. 
Sistoraen an tenes : bad: wa : 
Sones ca Ss ES 7 . = scote Bs 
See . . 
eteentannmn a NG ee =" : 
Sie ae ie SOs —— ~ ~ : 
eee Po Po e >» \ RY ws a 
es | 6 The Ol, 
| § ee _ J ON-Te r/} 
| 7 ACKso and oe 
> — | } Monn, N D AIL 
L~ ve Eve } NE 
: "4 J ———_ _ Pubs; Ning _ WS 
~ ored by yy; SUN@ay 
— => —LY v% wners of ~e Pubjj 
Why i * oe aes. Cc is, 
fi. rs C 
; iT] am, °rp 
| = 
Seen.",Se ee, ‘ate Ws ' : 
a ~ Tv 
— SS PS LPS == 
eo 
Qs. eae ¢ Sly v - ‘ : ’ f i ‘ 2 oo 
ery ee ee ro IRS Z 7 ese 2 ie a a8 . * \ Ph ars AL ae iat pe Sh, c | ide * a +: he 7 : d “ie! . ~ 4 . ‘4 . 
i oi , ra t ees ° 5: é ‘ ae : 2 : ed ‘i 4 ope igtrkel AY 2 3G pe se, et AEE Pee sa res : ers ang) # Fs Re a OE de, ee oh ee ‘ * ee i hd ext na ice $e r A 4 Ot ee 
; 5 : 7 Reo ace eaeey a Nee Tay ae -- An Pi ai em aes SIE Sal DOR Fi Ia Rae CE é : ; DY ARCH Sy Raabe SS ith et aioe EE wn aft * ashe Weg PesS 4 oe 
Pee Hye ; oF ne * h Geb 4 Les es ee | athe oy ieee rt * FE Boe * ‘ a 2 : _— es ? a - "ee ae ai 3 1 » end r Fra i - p % : 5 As 
Si ho ae Shs CMe! Os ete A ee wi i, “Lab Pe a ie & fe) i 3 ee wr oe a ie ce: Oke “erie 8 Sr ei aie nie & e ay fs > ¥ : 4 i ‘ea Bs oh te ‘ 7 baat! nd . re ‘ ; : : 
8 ee ea ee ee en eS RAEN“ eS tha S ee NEAT Fe EM, SiGe HM, 13k, opel Pe ee MEE Shleiak pane A MINN Nae RED REN oF a ect) 9 aan ST Dra ERE Sei eng Se ORIN Ad SRNR MEG a aha EY AS 0 DPT ete oes ne Ore Ode, Tae eee oe et eR i cope rates i 
Sr LI ib Moke coe eae cic PRON BEM WALA? = PUNTER LAME ORT [2p UU IMEMET TEIN Se CAD: RN ae Pe mmCr ete Emerica Beste mages bette pe eae eg ae ES LOLOL AMES TEESE OS ES) EM FSB EAE AE EEA MV RT Oe Bos ee eR RE DCE AEE WR Sa) Ss a 
Dy ne G c in f ee kee ee ee pe ee UL Ann Oa SK Pe Re F cae ae Any SF ER EM: Be TS Tes high AEP a ROR Sal 2 ae pa Ri ES So ek Wears A, FE A aa PPO ar Se ie ey Wis” Aan apares, pace oe, hy aie FN. 5 Phe tei gwd besa oa re + Setar % 
he ei? ee ts a ‘ ; Se Sa f ’ : ete : eat Oe OR Oa Pps crypt Tre ee te ogee ee ee ee Pe $3) ‘at ee St Eas alee ot HS ete Ie cs SE ee ihe ae e iy... ar Pes IM aed . Pe" WET Bes Pes CP ng Be eee See te 


Holds Background Knowledge 
Vital to Ad Training 


To the Editor: Your articles re- 
garding the suggestions of Mr. 
Ogilvy are exciting and interest- 
ing. The idea of a University of 
Advertising is intriguing. (AA, 


These taut dramas of the fight for free- 
eirannen gem 
peau oman: e . 


like Ohio Oil Co. aa if opti Bud 
weiser Beer, Nash Dealers, Ford Dealers, 
Norge Dealers, Minimax Stores, and t 

Los Angeles Daily Mirror ‘find these thrill- 
ing tales of American Intelligence (based 
on true accounts of espionage and in- 
trigue) build high ratings — amaz- 
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The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Nov. 29, 1954.) 

I know that Mr. Ogilvy prides 
himself on the research he goes 
into before writing a line of copy. 
I am sure he must have done con- 
siderable research before suggest- 
ing the University of Advertising. 
It must have resulted quite differ- 
ently from answers to the question, 
“What shall we teach advertising 
students?” which I received from 
national advertisers and large ad- 
vertising agencies. My replies can 
be boiled down to this: 

“We need young men and wom- 
en who have already had a certain 
amount of advertising training 
such as you give at the University 
of Miami and many other univer- 
sities. However, to succeed in ad- 
vertising, it is more important to 
have a background knowledge of 
history, economics, science, art, 
literature and psychology. We 
much prefer this educational back- 
ground to one limited to tech- 
niques of advertising.” 

It seems to me that the present 
universities are better equipped to 
give this type of training than 
would a new University of Ad- 
vertising. 

FRANK DUNBAUGH, 

Lecturer on Advertising, Uni- 

versity of Miami, Coral Ga- 

bles, Fla. 
e * « 


Thinks ‘Public Guardians’ 
Are Hypersensitive 

To the Editor: I sympathize 
with those who want to tone down 
the. violence and the lasciviousness 
of comic books, but Dr. Frederic 
Wertham’s criticism that a certain 
cover drawing stirs up racial prej- 
udice is pretty farfetched (AA, 
Jan. 3). There are “howling sav- 
ages” in parts of the world and 


down into almost 300 b 


“Men, what we need is a union—the Newark 
News’ first Consumer Analysis has us broken 


Represented nationally by O'Mara & Ormsbee, Inc. 


rands.”’ 


NEWARK, NEW JERSEY 


they are colored, in varying de- 
grees. To depict them as anything 
but colored would be anachronis- 
tic. 

The thinking behind Dr. Werth- 
am’s specious criticism evidently is 
the same which prompts the dele- 
tions of such words as “darky” 
over tv and radio. For example, in 
“My Old Kentucky Home” we 
never hear the original line, “ ’Tis 
summer, the darkies are gay.” In- 
stead, we hear an inane line such 
as “...the people are gay.” The 
same is true of “Darkies all work 
on de Mississippi” from Jerome 
Kern’s “Old Man River.” And “Old 
Black Joe” seems completely ta- 
boo, perhaps because no bright 
boy has come up with an accept- 
ably silly new version. 

“Darky” is no term of opprobri- 
um. It is a gentle word that con- 
notes affection. And regardless of 
that, it is the word which Stephen 
Foster wanted to use, the word 
which best suited his purpose (and 
Kern’s, too). It is absurd that ra- 
dio and tv officials permit our 
native arts to be corrupted be- 
cause hypersensitive guardians of 
the public mind for some strange 
reason are unwilling to acknowl- 
edge the existence of the different 
races of mankind. 

These “liberals” are of course 
the same ones who would drive 
“Amos ’n’ Andy” from the air and 
abolish all dialect jokes. 

LAMBETH C. MAYES, 

Jarman Shoe Co., Nashville. 

. * 7 


Sign’s Impact Didn't Wake 
That Truck Driver 


To the Editor: If we went by 
Roy Wisdom’s roadside sign for- 
mula of 10 words (including sig 
line) on a minimum of 100 square 
feet of back, we would be en- 
titled to 50 words and Mr. Wisdom 
would agree that is too many. 
(AA, Feb. 14.) Our signs have a 
display area of 500 square feet and 
the design in question carries a 
message of 19 words and one ini- 
tial. Fact of the matter is the driv- 
er didn’t see the sign at all; he 
was asleep when the accident hap- 
pened. 

D. O. THOMAs, 

Advertising Manager, Auto- 

Owners Insurance Co., Lans- 

ing, Mich. 

a e 


‘Creative Sufferer’ Wants 
Idea‘s Sire Identified 


To the Editor: A loud “Huzzah!” 
for The Eye and Ear Man and his 
proposal “...to give recognition 
to tv’s unsung heroes...” by call- 
ing attention to certain “best” 
commercials on tv. Nothing brings 
greater glee to the creative person 
than to be properly accused, in a 
paternity suit, of fathering an 
idea. 

On the other hand, nothing 
causes him greater distress than to 
have it intimated that a brainchild 
had many sires. It is for this rea- 
son I feel obliged to come forth 
and state that the Life magazine 
animated commercial series singled 
out for praise by The Eye and Ear 
Man in your Feb. 14 issue, and al- 
so by the 1954 Sylvania Award 
Committee of Judges, was entirely 
conceived and born in the cradle 
of my mind. But this impression is 


not fully conveyed in the five terse | 
words that compose the final sen- | 
tence of The Eye and Ear Man’s 
accolade. They state, simply, “Jul- | 
ian Pace wrote the script.” 

There is a further bit of misin-. 
formation in the preceding sen- 
tences of the accolade. The fact is | 
that my good friend, Marvin) 
Kunze, who so admirably rendered | 
my own crude original picture se-_ 
quences for the series in a style 
purely his own, did not seek to 


Advertising Age, 


adapt the style of Savignac. The 
only relationship this tv _ series 
bore to the Savignac poster series 
for Life is that they were both 
based on the same copy theme. 
Perhaps it would prevent others 
suffering creative “distress,” when 
future ideas are singled out for 
The Eye and Ear Man’s valued 


praise, if each is assigned a label s 


reading “conceived by.” 


Incidentally, The Eye and Ear | 


Man might be interested to know 
that this successful idea helped me 
get a shiny new job at another 
agency. All the more reason I 
should be concerned that they 


might think they hired the wrong | 


guy! 
JULIAN V. PACE, 

TV Copy Department, Ted 

Bates & Co., New York. 

. 7 . 
‘Gentry’ Cruise: 69 Days 

To the Editor: In regard to your 
story about Gentry magazine as it 
appears in your Jan. 17 issue, we 
note a reference to our client’s 
cruise ship, Stella Polaris, on Page 
70. 

There are several errors in- 
volved in this mention and we feel 
it should be corrected. 

1. It is not a 169-day cruise. It 
is a 69-day cruise. 

2. There is only one cruise of- 
fered sailing on March 31, from 
New Orleans. 

3. The four-page section is not 
an advertisement, but a “Special 
Gentry Feature.” 

JULES LIPPIT, 

President, Jules Lippit Adver- 

tising, New York. 

Changing a 69-day cruise to a 
169-day cruise is the fault of a 
vacation-hungry printer; the four- 
page “Special Gentry Feature” is 
called a cooperative ad by Gentry, 
with the cost split between Gentry 
and the Clipper Line. 

a . e 
Adapts Comics Technique 
for Local Dealer Tie-ins 

To the Editor: Enclosed is proof 
of the first in a series of five- 
column by 120-line newspaper ad- 
vertisements prepared for our 
client, Otter Tail Power Co. 

This series will appear in about 
150 weekly papers in North and 


South Dakota and Minnesota. Its 
only purpose is to merchandise 


electric appliances, and identifi- 
cation of the company itself is rel- 


atively unimportant in this par-| 


ticular series. 


February 28, 1955 
| We thought you might be inter- 
ested in the technique we’ve chos- 
en to get attention and readership. 
Although the comic strip idea is 
not new, we do believe our treat- 


ment is a little different trom what 
is usually developed along these 
lines. 

In most cases local newspapers 
sell brand name tie-ins to local 
appliance dealers to run with this 
ad, so we were considerably con- 
cerned with thé proposition of de- 
veloping a format that would 
stand out. 

HAROLD E. FLIN?, 

Harold E. Flint & Associates, 

Fargo, N. D. 

om * * 
Sees Coincidence in Makeup 
of AA Spread 

To the Editor: You may not 
have realized it...in fact, I’m sure 
you didn’t, but you’ve made it ap- 
pear that the newspaper advertis- 
ing executives on Page 58 of your 
Jan. 31 issue were not living up 
to the neat headline you wrote 
for them. 

Call it coincidence, or what have 
you, but, as the Jan. 31 issue of 
AA lay on my desk this morning 
with Page 58 down and Page 59 
up at right angles to 58 that near- 
ly every face pictured on 58 was 
either staring at or in deep 


LOST IN CROWD? 


You're in tough competition for reader-atten- 
tion when you advertise in heavy monte. 
Not so when you pick THE CONTRACTOR, lively 
fast-reading semi-monthly reaching o 
plumbing-heating-air-conditioning contract 
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thought about the bathing-suit| story cites one manufacturer who 
clad blond beauty pictured on) turned down an order for 3,000,000 


Page 59 in the Rockford Morning | 


Star advertisement. 

The headline on the page read 
“Newspaper Advertising Execu- 
tives Weigh the Future,” but it ap- 
peared to me that their thoughts 
were more on the present and spe- 
cifically Page 59! 

Nat G. BopIAN, 

Advertising Manager, Weath- 

er Check of N. J. Inc., Gar- 

wood, N. J. 


Says Premium Market 
Is Healthy and Growing 

To the Editor: The AA reporter 
who covered the Chicago Gift 
Show for your Feb. 14 issue un- 
doubtedly did an accurate job of 
reporting the fact that the “largest 
orders are coming from premium 
buyers.” Last year’s premium vol- 
ume is esitmated at 1.5 billion 
dollars and giftware, china and 
glassware have always’ been 
among the most popular premium 


‘articles. So the growth in incen- 


tive merchandising alone can be 
expected to account for this activ- 
ity at a show primarily aimed at 
department stores and specialty 
shops. 

It is a little surprising, though, 
to find that a number of exhibitors 
apparently were concerned about 
this volume of premium business. 
Your story attributes this concern 
to two things: 

1. “Potential loss of prestige,” 
and 

2. “Shall they sell and take a 
chance on losing their regular 
accounts?” 

Most premium experts can cite 
dozens of first-hand experiences 
directly refuting both of these at- 
titudes. As a matter of fact, since 
approximately one-third of the 
chinaware manufactured in this 
country is used in premium pro- 
motions, some of their fellow-ex- 
hibitors might, if they had wished 


to, put to rest the fears of thelj 


doubters. 

Time after time, a premium pro- 
motion by a large advertiser has 
put an advertising expenditure be- 
hind a premium far greater than 
any the maker of the premium can 
ever hope to afford. This adver- 
tising not only creates a demand 
for the premium offer; it stimu- 
lates a demand for the product 
advertised as a premium through 
normal retail channels. A classic 
example of this process is the case 
of a bicycle manufacturer who was 
reluctant to have his nationally- 
advertised brand used as a circu- 
lation promotion premium by a 
magazine back in the days of boy 
sales. When he consented to a test 
in one city, he found that only a 
handful of boys won the bicycle 
but the promotion trebled sales of 
his brand through normal chan- 
nels. 

Just look at the number of lead- 
ing manufacturers who are exhib- 
iting at the National Premium 
Buyers Exposition in Chicago, 
April 18-21. (This show has grown 
so large that it has had to move to 
the Navy Pier from the Conrad 
Hilton in order to stay on one 
floor.) You will find names like 
Anchor Hocking, Ansco, Benrus, 
Capehart-Farnsworth, Corning 
Glass, Dormeyer, Doubleday, Ek- 
co, Eversharp, Helbros, Interna- 
tional Silver, Libbey Glass, Oneida 
Ltd., Quikut, Ronson, Roto-Broil, 
Stanley Tools, Toastmaster, Utica 
Cutlery, Waltham and Westing- 
house—to name only a few. 

Each of these companies, ac- 
cording to their annual reports. 
apparently has not been injured 
by ill will on the part of their re- 
tailers. Perhaps the answer lies in 
conducting a sound premium pro- 
gram to begin with, then meeting 
the few retailer complaints as they 
arise with a simple explanation of 
the economics of advertising and 
its impact. 

As for the “prestige” factor, the 


straw baskets from The Borden 
Co. I’m certain that, had he been 
able to solve his production prob- 
lem, his product would have 
gained prestige through association 
with Borden’s. Of course, not all 
premium advertisers are as large 
as Borden or as well known. Cer- 
tainly a product will suffer if it 
is used as a premium in connec- 
tion with the advertising of shoddy 
merchandise or if the premium it- 
self is unethically advertised or 
promoted. The “old pros” among 
the premium suppliers make cer- 
tain that their products are not 
misused. There is no reason why 
the newcomer to the field can not 
do the same. 

The premium market as a whole 
is a healthy and expanding one, 
which offers a profitable supple- 
ment and _ stimulant to sales 
through normal retail channels. 

GEORGE BIDERMAN, 

Director of Public Relations, 

Premium Advertising Assn. of 

America, New York. 


Capital's ‘Man in a Hurry’ 


Flew in 1951 Magazines 

To the Editor: I have been a 
subscriber and regular reader of 
ADVERTISING AGE for a good many 
years and while I always enjoy 
each copy, this was especially true 
of your Feb. 14 issue. I refer spe- 
cifically to Clyde Bedell’s column 
on Page 48 and his comments on 
the Qantas Airlines’ ad—“This 


man hurrying to Australia...” 
The attached full page, full color 
ad which appeared in the spring 


* 
Capital 
AIRLINES 

of 1951 in a representative list of 
national magazines, including The 
Saturday Evening Post, Time, 
Newsweek, New Yorker, etc., ex- 
plains my special interest in his 
remarks. 

I would appreciate it if you 
would pass on to Mr. Bedell my 
letter and tell him I enjoyed his 
reaction almost as much as to the 
one attached. 

JAMES W. AUSTIN, 
Vice-President, Traffic & 
Sales, Capital Airlines, Wash- 
ington, D. C. 


Rook Ventures Something New: 
TV Service for Agencies 

To the Editor: Advertising 
agencies not represented by tele- 
vision personnel in the San Fran- 
cisco Bay Area should be inter- 
ested in a new development. The 
services of experienced tv techni- 
cians are being made available, on 
a part- or fulltime basis, to agen- 
cies only. We do not accept adver- 
tising accounts, as we are not an 
agency, but rather agents servic- 
ing the advertising trade. 

This idea was born in a local 
agency needing just such a service 
in another city. “Now it is possi- 
ble to have a tv department in San 
Francisco when you need it, and 


only when you need it.” The obvi- 


ous economy should be good news 
to time buyers everywhere. Our 
smallest service is to monitor and 
report fully on any film spots 
telecast locally. Live commercials 
can be supervised personally in 
the studio. Agencies’ commercials 
requiring art and talent can be 
produced live and in color. In 
other words, any telecasting serv- 
ice, no matter how small or large, 
is our service. 

The idea may be new, but the 
need certainly is not. We have 
seen too many commercials go on 
without any supervision from the 
agency buying the time. And we 
have seen the results of inexperi- 
enced supervision. But, most im- 
portant, what we haven't seen are 
the many commercials never pro- 
duced because agencies lacked the 
facilities here. 

We would welcome the oppor- 
tunity to answer any questions 
your readers may have regarding 
our services. 

ERNEST R. ROOK, 

E. Rook Associates, San Fran- 

cisco. 


PARENTS’ MAGAZINE’S: 
_ ALBUM OF 


Famous © 
_ FAarHers: 


This is NEVILLE BAYLESS, 
Vice-President, Bayless- 
Kerr Advertising Agency 


OUNTING his children on one 
hand, he finds it adds up to 
a probiem: 


“With 5 sons, I’m sandwiched 
between professional pride {i 
can’t refuse them things i've 
spent years making youngsters 
want), and a protesting pocket- 
book. | still have my pride; but 
the retailers have my pocket- 
book!" 


This may help you feel better, 
sit, There are 1,625,000 
PARENTS’ families whe show 
en equally low resistance 

to their youngsters’ desires. 
Anyway, it mokes our 
advertisers feel better! 


a 
FAMOUS FATHERS AGREE: Women are wonderful, 


... but MOTHERS are better and bigger customers! 


“THINGS HAPPEN FAST IN 
THE PACIFIC NORTHWEST 


...and here’s howit is in the Seattle-Tacoma area” 


“The Pacific Northwest is a growing, changing market, 
and living on Puget Sound as we do, we are in a position 
to observe regional conditions often overlooked by east- 


ern and mid-west executives,” says Mr. Hagist. 


“The 


Seattle-Tacoma market situation is an example. We 
know that in order to sell our products to the rich Puget 
Sound market, we must use a Seattle newspaper AND 
the Tacoma newspaper. Yes, it certainly does take the 
Tacoma newspaper to do a real selling job in the Tacoma 


market.” 


TACE 


56.3% 


of Washington State's 


RETAIL 
SALES 


in these two 


important markets 


by Sawyer, Ferguson, Walker Company 
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Beusse Joins ‘Better Living’ 

Robert B. Beusse, formerly with 
Robert W. Kelly Publishing Corp., 
has joined the promotion staff of 
Better Living, New York. 


| pa e and Intrigue 


Dedicated to the men and women of 
America who win the key battles in the 


Secret File U.S.A, 


NY HOUR FILMS FOR TV 


Capturing prime time ARB ratings ike: 
35.0 (3 station market), 27.7 (3_ station 
market), 22.9 (3 station market), 22.2 
(3 station market)—these thrilling stories 
of American Intelligence at work, make 
| ‘solid sales sense for regional and ion 


OFFICIA nie we 


25 W. 45 Street, N. Y. 36 * Plaza 7-0100 


Underwood Drive 
Boosts Typewriter 


Cleaning Innovation 


NEw York, Feb. 23—Underwood 
Corp. last week introduced Kleen- 
Type, a “revolutionary new type- 
writer cleaner.” 

Kleen-Type is an adhesive strip 
which is placed on the typewriter 
platen and cleans the keys upon 
contact. A chemical coating on the 
strip picks up dirt, ink and lint. 

Underwood is distributing 
Kleen-Type for the manufacturer, 
Konkord Inc., New York, a recent- 
ly formed products company. Un- 
derwood service men will be offer- 
ing the product to offices on a 
trial basis. 

Ads offering a free sample are 
scheduled in Office and Office 
Management by Brooke, Smith, 
French & Dorrance, Underwood’s 
agency. 


New Photo Weekly Bows 


Picture Week, a 15¢ newsweekly 
photo magazine, has been launched 
by Pocket Magazines Inc., New 
York, which also publishes Tempo 
& Quick. Initial circulation guar- 
antee is 100,000, and b&w pages 
cost about $200. 


‘Automatic Control’ Goes BPA 

A total circulation of 32,152 con- 
trolled for the December 1954 
issue is shown in the first audited 
statement issued by Business Pub- 
lications Audit of Circulation for 
Automatic Contol, Reinhold Pub- 
lishing Corp., New York. 


going after it—day after day. 


Hundreds of companies sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct Sell- 
ing to go after business with 
bare knuckles. This method of 
selling is as old as selling it- 
self. Not only cookware, but 
wearing apparel, cosmetics, 
brushes, dinnerware, greeting 
cards, specialties, vacuum 
cleaners and other household 
appliances, insurance, and a 
host of other products are 


Who says “RECESSION ? 


Asked the Independent Salesman As 
He Sold His 30th Order in One Week 


(A Two-Minute Tale for Frightened Business Men 
Who Want Their Volume to go UP Instead of DOWN) 


We'll call him John Jones. For years he’s been demonstrating 
and selling cookware in the homes of his heavil 
territory. And here’s the difference between Mr. 

lot of other salesmen. He doesn’t wait in a store for customers 
to drift in. He doesn’t depend on sales or mark-downs or pro- 
motions to do business. Not Mr. Jones! He creates business by 


demonstrations right where his prospects live. He concentrates 
on his line of cookware with an enthusiasm and a passion you 
rarely see in stores. The result? Mr. Jones made $26,000.00 
last year, and is beating that record this year. And for his 
company, Mr. Jones and his hundreds of brothers and sisters 
are rolling up to $20,000,000.00 annual volume that’s both the 
mystery and envy of an industry that’s having a hard time 
keeping in the black. You see, Mr. Jones is an Independent 
Salesman—typical of the thousands and thousands of ener- 
getic, hard-hitting salespeople who don’t wait for business, 
but create business by going after it. Recession? The hundreds 
of companies who use Direct Selling to distribute their goods 
and services never heard of it! 


TAKE A LOOK AT DIRECT SELLING! 


TAKE A LOOK AT DIRECT SELLING! 

No Obligation, Of Course 
Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen.. 
ready to sell your product and your serv- 
ice direct! For free copy, and proof-book- 
h, let, write today on your letterhead. Ad- 
\ dress Dept. A-183. 


SS OPPORTUNITY 
850 N. Dearborn St., Chicago 10, Ill. 
60 E. 42nd St., Lincein Bidg., New Yerk 17, N. Y., Phone OXford 7-2385 


populated 
ones and a 


He rings doorbells. He makes 


sold in the millions direct to 
the users by hard hitting or- 
i of Independent 

alespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, of- 
fice and factory a 
and industrial specialties have 
also found an easy path to 
volume of profits in Direct 
Selling. The millions of men 
and women engaged in this 
most American calling of all 
— independent salesmanship 
— represent the great hope 
for continued prosperity in a 
world of rapid changes in dis- 
tribution. 


SALESMAN’S 


Advertising Age, February 28, 1955 
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People buy cue before they go buy! 


~~ MOB SCENE—At left is Cue’s one- 

‘*» shot subway-crowd ad in the New 
York Times. 
“crowd,” all 
model Jinny Kavanaugh (stand- 


the 
except 


At right is 
of whom, 


ing), are from Cue’s agency, Rock- 

more Co. Left to right: Stanley Fein, wearing a rented conductor’s 

suit, Miss Kavanaugh, Bernard Goldberg, Charles Lewin, Constance 
Linden, Harry Pesin, Lillian Gray and Maureen McDermott. 


Local Drama Talent—and Oysters—Helps 
Rockmore Co. Produce Subway Mob Scene 


NEw York, Feb. 23—There’s an 
interesting story behind the 360- 
line ad which Cue ran in the 
New York Times last Wednesday. 

Chronologically, it goes like 
this: 

Rockmore Co., Cue’s agency, de- 
cided to photograph a sudway 
rush-hour crowd and tie it in with 
the ad theme, “The No. 1 waste- 
free medium in the nation’s No. 1 
market.” 

But how to take such a picture? 
A crowded subway car, rush hour, 
fighting crowds knocking over the 
photographer and his equipment, 
trains can’t wait. If so, how would 
you get publication releases from 
each passenger as trains sped off? 

Rockmore art director Bernard 
Goldberg and freelance photog- 
rapher Burt Owen solved it. 


# Mr. Owen pulled some strings 
with people he knows with the 
New York City Transit Authority, 
and wound up with a four-car 
empty being put at Rockmore’s 
disposal—without charge—on the 
IRT 42nd St. shuttle. Even got 
Stephen Kovac, New York Sub- 
ways Advertising Co. art and pro- 
duction director, Walter Barnes, 
IRT trainmaster, and Chester 


Skowronski, motorman instructor, 
to hold the crowds back. 

But it would be impossible to 
use actual subway crowds, and a 
car filled with professional models 
would call for fees of $25 to $40 
an hour, prohibitive since the ad 
was only going to run once. 

Mr. Goldberg, however, found 
that he was surrounded with au- 
thentic New York straphangers in 
the agency itself. Six of them: Art- 
ist Stanley Fein, Charles Lewin, 
v.p. in charge of radio and tv, re- 
ceptionist Constance Linden, Harry 
Pesin, in charge of the copywrit- 
ing department, copywriter Lillian 
Gray and Maureen McDermott, 
public relations assistant. 

They turned out en masse during 
a January lunch hour and invaded 
the 42nd St. station—model Jinny 
Kavanaugh with a copy of Cue, 
photographer Owen with a Rollei- 
flex, a rented conductor’s uniform 
for Fein. 


® The problem turned out to be 
an office lark. While the three 
“guards” kept hundreds of on- 
lookers out of the way, the pho- 
tographer shot 24 pictures at his 
leisure. With no electrical outlets, 
he had to resort to time shots on 


some, to flashbulbs on ¢ -hers. 

The agency estimates that it 
saved the client $400 in model 
fees and subway car rentals alone. 
After the job was finished, there 
was one unscheduled expense, the 
subway straphangers treating 
themselves to a lunch in the oyster 
bar in Grand Central Station be- 
fore going back to work. 

The next day Milton Rockmore, 
agency president, received a post- 
card in his mail. It said: “Dear 
Milt: Thanks for the fine lunch. 
‘The Models.’” This was how he 
found out the problem of the 
crowded subway car picture ad 
had been solved. “Conductor” Fein 
had paid the tab, but he put it on 
the expense account. 


Hoyt Names Three V. P.s 

Three new v.p.s and a secretary 
have been elected by Charles W. 
Hoyt Co., New York. The v.p.s are 
Norman S. Lampert, the agency’s 
production manager for 20 years; 
William Philip Smith, director of 
radio and tv since 1949, and R. W. 
Mickam, secretary of the company 
since 1948, and a director since 
1945. Mr. Mickam has been suc- 
ceeded as secretary by James R. 
Roberts, who has been with the 
agency for seven years and a di- 
rector since 1951. 


NAM Sponsors New Film 

“Industrial Research—Key to 
Jobs and Progress,’ a 14-minute 
film emphasizing the importance 
of continued scientific and indus- 
trial research, has been made 
available to clubs, schools and in- 
dustrial organizations by the Na- 
tional Assn. of Manufacturers, 
New York. It will be released for 
tv use in May. 


We need only ONE 
Clipping Service 
when we use YOU 


says FLORIDA’S 
SILVER SPRINGS 


PRESS CLIPPING BUREAU 
165 Church St., New York 7 
Est. 1888 BA 7-5371 


—LARGE-ECONOMY-SIZE 


MARKET 


You get a lot of market for 
your money when you buy ; 
time in La Crosse. Statistics 

show thet TV homes have 

been increasing here at the 
vate of 155 per day. Who 
lives in these TV homes? 

Prosperous people—with an 
effective buying income of 
$4020 per family — way 
above the national aver- 
age! $100,000,000 in an- 
nual sales are run up by 


manufacturing here... 


$10,000,000 a year in farm 
income. It makes sense to 


advertise in La Crossel 


WKBI = 


CHANNEL 


Affiliated with 5000 watt 
WKBH, La Crosse's 32 
year old NBC outlet 


NBC * CBS * ABC * DuMont 


LA CROSSE 
WISCONSIN 


Success attracts success! That’s why WKBT — a 
success from the minute it opened its doors — 
attracts programs like “I Love Lucy,” latest ad- 
dition to WKBT’s celebrity-loaded programs. 
What makes WKBT’s success? The quality of 
the market it covers! A market new to TV —a 
market growing richer and bigger all the time — 
and best of all, an exclusive market. Only WKBT 
—no other station — reaches the 52,000 TV 
homes of La Crosse and vicinity. You couldn’t 
invest your TV ad dollars more profitably! 


*Lucy and husband Desi star in “I Love Lucy” 
WKBT, Mondays, 8 P.M. 


REPRESENTED 
NATIONALLY BY 


PAUL H. RAYMER 
COMPANY, Inc. 
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Advertising Age, February 28, 1955 


Seal Program Took (Pyblisher Merits 


Too Much Time and ¥ 
Effort. AMA Says TV License Edge 
Ped udvonushee ctsine waceese:- —McConnaughey 


CuicaGo, Feb. 24—Neither com- 
ponsible for the American Medical 
Assn.’s decision last week (AA,| WasHINGTON, Feb. 23—George 
Feb. 21) to drop its seal-of-ap-|C, McConnaughey, whose nomina- 
proval program, according to an/tion as chairman of the Federal 
AMA official. Communications Commission is 

Instead, said Dr. Paul L. Werm- | before the Senate, departed from 
er, assistant secretary of the as-|the conventional line today by 
sociation’s council on pharmacy telling members of the Senate in- 
and chemistry, the seal program |terstate commerce committee that, 
was dropped because it was slow-/all other considerations being 
ing other important AMA func-|equal, he prefers newspaper pub- 
tions, especially the one of provid-|lishers over other tv applicants. 
ing information for doctors. Speak-| His statement came out when 
ing for his own council, Dr. Werm-|Sen. Price Daniel (D., Tex.) 
er said the seal program was tying asked whether Mr. McConnaughey 
down its staff to the point where felt newspaper publishers should 
it was ‘way behind on giving be disqualified from owning tv 
physicians advice on drugs. stations. 

Noting that it now takes a long] Mr. McConnaughey exclaimed, 
time for the various AMA councils | “No, All other things being equal, 
to pass upon drugs and other pro- the publisher should have a little 
ducts—sometimes a matter of) pit in his favor because of his ex- 
years—Dr. Wermer told AA:  |perience and background.” He 

Our primary duty is to phy-|said he has not noticed any anti- 


sicians, to advise them on what} newspaper prejudice at FCC in the 
drugs are. We shouldn’t wait, but 4% months he has been acting 
should report on a drug as soon as} chairman. 


it gets into commercial channels.”| pr. McConnaughey’s testimoni- 


al for newspaper publishers start- 
® Explaitiing its decision to drop|led Sen. Warren Magnuson (D., 
the 24-yeat-old seal program—-|Wash.), the committee chairman 
after two years of study—the AMA|into asking: “You wouldn’t vote 
in its Journal last week also|for a newspaper where a question 
pointed out that, “as laws have|of monopoly comes up?” 

been enacted and as manufacturers 
have assumed more and more their| m= “Oh,” said Mr. McConnaugh- 
share of responsibility in market-| ey, “when you get into the ques- 
ing worth while products,” the|tion of the concentration of mass 
need for such a program has de-|media, then you have a serious 
creased. problem. It sure is.” 

Of its new program of devoting} Committee members probed 
more attention to information for| deeply into Mr. McConnaughey’s 
doctors, the AMA said: “Various| past relationship with the Bell 
devices introduced in recent years) Telephone System in Ohio. A vote 
have posed questions for true|on the nomination was postponed 
usefulness; new drugs have raised| for several days “to let the dust 
problems concerning their proper | settle,” 
use and possible toxicity; cos-| In the course of questioning Mr. 
metic-type preparations have be-| weConnaughey was highly critical 
come complicaied by the introduc-| of procedural restrictions which 
tion of synthetically prepared in- Congress placed on FCC three 
gredients, and nutrition, although years ago, which prohibit the 
long studied, has many phases in| commissioners from consulting 
need of study and report.” with the FCC staff about pending 
oa ’ cases. Mr. McConnaughey said he 
"In addition to reporting|has never heard of such cumber- 
“promptly and frequently” on new/some procedures anywhere else. 
medical goods and keeping them! «we not only give due process, 
under periodic review, the various|pyt also undue process,” he said. 
councils under the new program} We was peppered with questions 
will also develop basic standards] spout the current hearing on re- 
noe B classes of goods, the AMA| newal of licenses held by Edward 
said. 

Such standards, however, would 
not necessarily be equivalent to 2 | ype 
seal, Dr. Wermer explained, be- 
cause the AMA would not attest| 
that the product lived up to the % 
standards. — 

The association also stated that 
advertising copy for its publica- 
tions will continue to be given 
“careful scrutiny,” and that the 
councils will develop detailed ad- 
vertising principles for medical) 
products. 

Though the seal program is of-|~ @ 
ficially defunct, it was said that) 
manufacturers will continue to be) 
able to use up their current supply | 
of seal-bearing labels and 1 

| 


tising matter. 


Home Laundry Sales Rise Ez 
Factory sales of household wash- 
ers, dryers and ironers in 1954 to- |@ 
talled $1,033,537,442, retail value, 
and amounted to 33.5% of the 
year’s expenditure of $3,081,439,- 

942 for dishwashers, food freezers, | ia 

ranges, refrigerators, vacuum | 

cleaners and hame laundry equip- SCOTTISH MISSES—These two secre- 
ment, according to figures reported |taries, Lorraine Elliott (left), 


by the American Home Laundry | Continental Can Co., and Roberta 


Manufacturers’ Assn. The home | Buffett, Foote, Cone & Belding, | 


laundry industry’s 1954 _ sales) ‘ , : 
topped the billion-dollar mark for | a oT ag Miss Business 
the first time and totalled 4,474,-|S"ow an tss Seminar to pro- 
168 units, 34.7% of the '54 sales of|™ote the convention of the 
12,907,304 units in the major ap- | Office Management Assn. of Chi- 


pliance classifications. cago, which opens Feb. 28. 


Hauptli 


ist, receive a bronze plaque from 


anniversary of the founding of the 


McCraw 


fo Sa 


Morgan 


BIRTHDAY BRONZE—Donald C. McGraw, president of McGraw-Hill 
Publishing Co., and Albert Hauptli, publisher of American Machin- 


David W. R. Morgan, president, 


American Society of Mechanical Engineers, to mark the 75th 


organization in the offices of the 


maqarine. 


Lamb, Erie, Pa., publisher. But he 
refused to comment on the ground 


commission. He expressed confi-| 
dence, however, that there was no| 
truth to testimony by turn-about 
witnesses who claimed the FCC 
staff “coached” them into giving 
false testimony. 


® Hearings in the Lamb case 
were suspended today, after Ed- 
ward M. Brown, counsel for Mr. 
Lamb, announced that he is filing a 
motion for what amounts to a sum- 
mary judgment rejecting the FCC 
case and granting Mr. Lamb’s re- 
newals. 

Mr. McConnaughey also said: 

1. That FCC is preparing a pre- 
liminary answer to the Plotkin 
and Jones reports calling for ac- 
tion to curb tv networks. He indi- 
cated a reply to the Plotkin re- 
port may go to the committee next 
week. 

2. That he thinks FCC should 
try to “de-intermix” v.h.f. and 
u.h.f. stations in selected local sit- 
uations in order to help u.h.f. sta- 
tions compete effectively. 

3. That Congress should encour- 
age production of all-channel tv 
receivers by removing federal ex- 
cise taxes ‘rom sets containing 
u.h.f. tuners. 


FCC EXAMINER OKAYS 
WRVA, REJECTS PAPER 


WASHINGTON, Feb. 24—Federal 
Communications Commission 
Hearing Examiner H. Gifford 
Irion issued a decision today pro- 
posing to award Channel 12, Rich- 
mond, to Richmond Television 
Corp., and to reject the competing 
application of Richmond Newspa- 
pers Inc. 

He said newspaper ownership 
was not a factor in his decision. 
Richmond Television Corp., which 
includes the owners of WRVA, 
Richmond, appeared to be superi- 
or applicant on most of the major 
considerations that enter into a 
decision, he said. 

The ruling is subject to review 
by the commission. 


Canned Pineapple Drive 
Features 2 Spring Dinners 
The San Francisco office of J. 


|spring dinner combinations on be- 


half of the Canned Pineapple In- F 
dustry. Ads featuring sliced pine-|§ 


apple and baked ham will run in 
Better Homes & Gardens, Life, 
Ladies’ Home Journal, McCall's | 
and Modern Romances in addition 
top grocery trade publications. | 
During May spareribs and pine- 
apple chunks will be featured in 
ads scheduled for Farm Journal, 
|Parents’ Magazine, True Story 
/plus Life, Ladies’ Home Journal 
and Woman’s Home Companion 
jand McCall’s. 


Walter Thompson Co. is schedul-| t 
‘ing full-color ads during April | § 
}and May promoting two favorite || 


Denny May Replace 
that the case was still before the Fineshriber; NBC 
Revamps Radio Net 


New York, Feb. 25—Operation 


of the National Broadcasting Co.’s 
radio network reportedly is due 
for some drastic overhauling fol- 
lowing the resignation last week 
of William H. Fineshriber Jr., v.p. 
in charge of NBC Radio (AA, 
Feb. 21). 


Although Robert W. Sarnoff, 


exec. v.p. of the company, has 
taken over the direction of the ra- 
dio network, Mr. 
successor as field boss for radio is 
expected to be Charles R. Denny, 
now v.p. in charge of the NBC 
o-&-o stations. Mr. Denny, who 
has had many assignments with 
NBC, used to head the radio net- 
work. 


Fineshriber’s 


® The network’s new look in radio 
will accentuate music and news, 
with weekends—at 
devoted exclusively to these pro- 
gram types. NBC’s weekend fare 
already leans heavily in this di- 
rection. Sales play will be aimed 
at participating advertisers, in the 
pattern set by television. 


least—being 


More fundamentally, the net- 


work has been toying with the 
idea of trying an altogether new 
kind of service. This super secret 
plan calls for a setup along the 
lines of press associations, with 
stations paying a fixed fee for 
program service. 


Joe Serkowich Moves 
to Aubrey, Finlay 
from Westinghouse 


CuHIcAGo, Feb. 24—Joe H. Serko- 


wich has resigned as director of 
advertising and publicity of West- 
inghouse Air Brake Co., Pitts- 
burgh, to become an account exec- 
utive of Aubrey, Finlay, Marley 
& Hodgson. 


He is suceeded at Westinghouse 


Air Brake by Richard H. Koehler, 


advertising and 
sales promotion 
manager of the 
company’s Le Roi 
division, Milwau- 
kee. 


® Mr. Serkowich 
has had previous 
agency experi- 
ence with the 
Hosler Advertis- 
ing Agency, 
Peoria, and was 
in charge of 
Caterpillar Tractor Co. export ad- 
vertising and ad manager of Le- 
Tourneau Inec., before 
Westinghouse when it acquired 
part of the LeTourneau company 
and formed LeTourneau-West- 


Joe H. Serkowich 


‘ijnghouse. 


FAR AY Grd Lene ype ihe LEE TA, 
hall gor FEO bots Ae ys 


ae eA ee 


Chevrolet Grabs 
Lead as 54 Sales 
Race Nears End 


Detroit, Feb. 24—Chevrolet 
passed Ford in late December as 
the race for the No. 1 finish posi- 
tion in 1954 sales roared to its end. 

Final results are not in, but 
Chevrolet shows a lead of about 
6,000 registrations with all but 
three states tallied. Windup of the 
1954 registration count has been 
expected momentarily, with the 
final tabulation by R. L. Polk & 
Co. expected in the middle of next 
week. 

Until the last few days Ford 
officials still had hopes of nosing 
out Chevrolet but a flood of regis- 
trations in the last few days of 
1954 seems to have quieted such 
talk. Ford took the lead in No- 
vember. 


® Now it appears that Ford will 
concentrate on getting figures to 
show that more of its cars actual- 
ly wound up in the garages of 
buyers. The year has been marked 
by charges, denials and counter- 
charges of false registrations by 
dealers. The common complaint 
is that car dealers have registered 
vehicles in their own names, as- 
signed them to salesmen, fictitious 
persons or to non-buyers. 
Importance of top spot lies pri- 
marily in an advertising appeal, 
and both factories and their agen- 
cies are prepared to pour out all- 
media ads_ proclaiming their 
achievement—with the _ release 
date awaiting the final Polk re- 
port. 

Whoever wins the count, much 
of the glory will have been 
dimmed by wide publicity given to 
allegedly bogus registrations. Polk 
& Co. has weeded out obviously 
false registrations, but its staff 
admits that it is impossible to 
catch all the ringers. 


# One thing seems sure: Most 
auto men say there won’t be a 
repetition of advance registrations 
in 1955. They say it costs too 
much—the actual cost per car 
varying by states—and that deal- 
ers are just “driving themselves 
deeper into debt” by “borrowing” 
sales. 

They point out that the point of 
zero returns is quickly reached 
when dealers try to hypo their 
“sales” figures through advance 
registration: Each unsold car 
registered before year-end is one 
more sale made the following year 
that cannot be counted—unless 
someone figures out a way to reg- 
ister the same car twice. 


Union Skips Hike 
in Pension Fund; 
Asks Ads Instead 


(Continued from Page 1) 
nounced it had reached agreement 
with manufacturers to take this 
money in the form of advertising. 
Under the agreement, each em- 
ployer will set aside 1% of his 
payroll as a promotion fund. 

Alex Rose, president of the mil- 
linery union, said: “It was clear to 
us that the pension fund would 
automatically benefit if business 
got better and payrolls increased.” 

Walter K. Marks, president of 
the Eastern Women’s Headwear 
Assn., hailed the decision as “a 
new high in labor-management 
cooperation.” 


The agreement will run through 
Dec. 31, 1957. Employers are ex- 


joining pected to contribute some $1,000,- 
000 over this period. Millinery 


shows and television were the 
only media specifically mentioned 


‘as for the proposed campaign. 
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This Week in Washington 


Distillers Menace 


By Stanley E. Cohen 
Washington Editor 
WASHINGTON, Feb. 24—Despite 


the fact that it is the nation’s 
most regulated industry—and no. 


piker when it comes to hiring ex-. 
pensive public relations talent— | 
the liquor industry never seems 
to run short of ways of getting it- 
self into trouble with law enforce- 
ment authorities. 

Whole generations of economists 
and anti-trust lawyers have built 
distinguished careers at the Fed- 
eral Trade Commission and De- 
partment of Justice trying to 
control the propensity of distillers 
to gobble up each other. 

And now a new anti-trust in- 
vestigation has been launched to 
determine why eight major dis- 
tillers suddenly decided to revoke 
a privilege of 22 years standing 
which enabled the liquor dis- 
pensary system of Montgomery 
County, Md., to circumvent whole- 
salers by buying directly from the 
distillery. 

The county contends this may 
be the beginning of a drive to 
force all municipal and state dis- 
pensary systems to deal through 
wholesalers. But distributors in- 
sist their real purpose is to pre- 
vent Montgomery County from un- 
derselling retailers located in 
neighboring Maryland counties. 

Montgomery admits it sells be- 
low fair trade prices, but insists 
this is necessary because its dis- 
pensary system is in direct compe- 
tition with the prosperous cut-price 
dealers across the state line in the 
District of Columbia, where liquor 
prices are said to be the lowest in 
the country. 

Even if it had tried, the industry 
could hardly have picked a more 
sensitive spot to test such a change 
in sales policy. Among the 100,000 
or so residents of the county are 
many key government people, in- 
cluding a substantial number of 
anti-trust agency staff members. 
County officials are pointing out 
that the dispensary, which does a 
$6,750,000 volume, offers these 
people a nice saving on their liq- 
uor and at the same time returns a 
$750,000 profit to the county treas- 
ury. This, in turn, means a cut of 
about 11¢ per $100 in the tax rate. 

. . 

Aspirin headache: Representa- 
tives of leading drug firms agreed 
last ‘week that labels on aspirin 
bottles ought to be changed to 
warn that aspirin can be dangerous 
if taken in excessive quantities. 

The major offender is the care- 
less parent, who is inclined to 
regard aspirin as harmless and 
leaves the bottle within easy reach 
of curious children. 

Meeting at the request of the 
Food and Drug Administration, in- 
dustry people voluntarily agreed 
to map out a new labeling plan 
which will say, in effect: “Keep 
this away from children.” 

a > 

Automobile growing pains: Pres- 
ident Eisenhower has left to Con- 
gress the problem of finding ways 
to help finance his $101 billion 10- 
year road program. He originally 
intended to recommend that the 


$25 billion federal contribution | 


toward the project be financed 
through 30-year bonds, which 
would be amortized with revenues 
from gasoline and lubricating oil | 
taxes. But Democrats have com- 
plained that interest costs in such 
a plan would be excessive. 

While there is dissension over | 
the methods that should be used | 
to get the job done, there is agree- 
ment that the highway program is 
urgent. According to the Presi- 
dent, the U. S. will have about 
81,000,000 vehicles on its highways | 
by 1965, compared with about 50,- 
000,000 now. Without a vast change 
in the highway system, driving 


| will become a menace to peace of 
‘mind, and the present death toll 


est. 


York in population by 1965 
vania would continue 
place, with Illinois fourth and Ohio 
and Texas contending for fifth 
place. For full details of this fore- 
cast, ask Census Bureau for Series 


many factors which must be con- 
sidered in making such population 
projections. The forecast contem- 
plates a total national population 
of 188,593,000 by 1965. 
° e e , 

Reckoning: Federal Trade Com- 
mission’s “new majority” faces a 
two-pronged congressional probe 
of “policy shifts.” These “shifts” 
allegedly make the Robinson-Pat- 
man anti-price discrimination law 
unenforceable. The argument 


Standard of Indiana _ decision, 
which holds that sellers can meet 
price ‘quotations of competitors 
regardless of the possibility that 
favored buyers will be getting an 
“inside” price.’ 

Rep. Wright Patman (D., Tex.), 
co-author of the R-P act, and Sen. 
Estes Kefauver (D., Tenn.), a life- 
long R-P supporter, say virtually 
all discriminatory prices are being 
“justified” by stating the offers 
are made to “meet competition.” 
They say the right to meet com- 
petition should not include a 
right to offer a price which gives 
one buyer an unfair advantage 
over another. 

To fight the battle, Rep. Patman 
has retained Everette MacIntyre, 
a pre-Standard of Indiana FTC 
staffer, as counsel for the House 
small business committee. And 
Sen. Kefauver has startled FTC 


join in sponsoring a bill off- 
setting the Standard Oil of Indi- 
ana decision. That means he is 
only eight short of the clear ma- 
jority needed to show the Sen- 
ate’s repudiation of FTC’s “new 
look.” 


Chevrolet Boosts Two 


W. R. Stacy and H. G. Moore 
have been named assistant nation- 
al sales promotion managers for 
the Chevrolet division of General 
Motors Corp., Detroit. Mr. Stacy 
joined Chevrolet in 1946, and Mr. 
Moore has been with the company 
since 1937. 


COMBINE—Principals in the Adam 
Hat-Miller Bros. 
last week (AA, Feb. 21) are Har- 


jamin Parrill. Mr. Leitman is pres- 
— and board chairman of Adam 
Hat Stores, which sold its whole-| 
| sale division to Miller Bros. Hat) 
'Co. Mr. Leitman bought control | 
of Adam last fall. Mr. Parrill,| 
| 37, a former R. H. Macy executive, | 
is exec. v.p. of Miller Bros. and | 
now 
newly-formed Adam Hat Manu- 
facturers Inc., which will make,| 
‘distribute and promote the Adam 
hat line. 


Does it matter what children drink in summer? 


Bureaucrats Grog - 


of 36,000 annually will look mod-_| 


Population trends: New fore- 
casts by the Census Bureau show | 
‘that California could top New| 
if | 
present trends continue. Pennsyl- | 
in third! 


P-25, No. 110, which outlines the | 


hinges on the Supreme Court’s | 


,;and_ understanding, 


by getting 40 other senators to! 


mews — 


HANDSOME IS—These ads, taken from the two months 
of Life under study, are rated as “average perform- 
/ers” by Kenyon & Eckhardt, in their ability to pro- 
duce unaided recall. They run the creative gamut 
from b&w editorial-type copy to four color cartoon 


Recall Ads: 


(Continued from Page 3) 

penetrating methods of interview- 
ing so that we could probe more 
deeply into the effects of maga- 
zine advertising.” 
e “From this deeper knowledge 
to develop 
principles which will increase the 
effectiveness of magazine adver- 
tising.” 

Information obtained from the 
interviews included: 

1. The proportion of qualified 
women readers who were able to 
recall each advertisement and 
what they remembered about each 
advertisement on both an aided 
and unaided recall basis. 

2. The proportion of women who 
were exposed to each advertise- 
ment. This is the sum of unaided 
and aided recall, or the total “ef- 
fective circulation” of the adver- 
tisement. 

3. The reasons why each adver- 
tisement remembered without aid 
was remembered. 

4. From those women who re- 
membered an ad only after aided 
recall, their explanation of why 


they had not remembered it until % 


seeing it again. 

5. From those women who had 
not previously seen the ad, their 
explanation for having missed it 
originally. 

6. Every woman’s reactions to 
each advertisement. 

7. Personal consumer and read- 
er characteristics of the women 
interviewed, including a memory 
test to estimate the effect of mem- 
ory ability on the recall of adver- 
| tising. 


= “Intensive analysis of these data 
dictated our over-all conclusions 
on the readership and communica- 
tion performance of magazine ad- 
vertisements and our conclusions 
on how to improve the effective- 
ness of magazine advertising,” the 
report states. 

Among the major findings are: 
e The ‘‘effective circulation” 
(aided plus unaided recall) of a 


\\ magazine advertisement. 


The study found that the av- 
erage Life ad was recalled with- 
out aid by 38%, and an additional 
32% remembered the ad on an 


deal announced | 


old N. Leitman (left) and I. Ben-| 


also becomes president of | 


aided recall basis. This gave the 
javerage ad an “effective circula- 
tion” of 70%. Of the advertise- 

ments selected in each issue, wo- 
men recalled, on the average, 14 
‘out of the 20 selected. 

The report wags a finger at 
‘some present day readership re- 
‘searchers: “Our findings indicate 
'that while past researchers have 
made significant contributions to 
‘copy improvement via research, 
ithey have tended to lag in im- 
proving their own measurements 
of advertising readership and re- 
call. 


| “Understandably, syndicated 


VODKA AND TORSE 1% 4 COVERED BRIAN 


Why Give elter' 
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the ads (which 
varying degrees 


Up to 94% of Readers 


K&E Study 


methods and thereby tend to avoid 
experimentation which is neces- 
sary to progress.” 
e Factors which influence the un- 
aided recall of an advertisement. 
There are two important fac- 
tors: (1) the magazine audience 
and its reading behavior and (2) 
the advertisement itself. In the 
latter, the survey found that sev- 
en “structural” factors, five “psy- 
chological” factors and_ eight 
“communications” factors are im- 
portant to recall. What they are is 
not revealed, except for the as- 
sertion that an advertisement’s 
“creative handling plays the de- 
termining role” in the extent of 


“fo keep your finest sweaters and stockings 
lovely longer... 


use hory Flakes care” 


Sa\S Varsusr bree + Courns 


cane 


MEMORY TEST—Early in the inter- 
view, women were shown this 
Ivory Flakes ad—several years old 
—and asked to study it carefully. 
Later the respondent was asked to 
recall as many details as possible, 
with a nickel given for each cor- 
rect identification. 


unaided recall the advertisement 
will produce. 

“This condition is definitely un- 
der the control of advertiser and 
agency; it is the creative man’s 
responsibility and opportunity.” 
e The audience and its reading 
behavior. 

1. The more editorial items a 
woman reads, the more advertise- 
ments she recalls. Women who 
read five or fewer editorial items 
recalled an average of 4.6 adver- 
tisements per issue without aid. 
By contrast, women who read 11 
or more items in an issue recalled 
an average of 9.2 ads, a difference 
of 100%. 

2. The better a woman’s mem- 
ory, the more ads she recalls. Wo- 
men with above average memories 
recalled 90% more ads unaided 
than women with below average 
memories. 
memories recalled 56% more ads 
unaided than women with below 


average memories. 
“This finding suggests that all 
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treatment. But these appearances had little or no 
influence on the ability of respondents to recall the 
ads, according to the study. Other characteristics of 


the agency will not reveal) had 
of influence on readers. 


ito some degree tests of memory. 
| However, the memory test factor 
affects the general level of recall 
of all advertisements in the issue 
rather than individual ones,” the 
report notes. 

3. The way a reader gets her 
‘issues of Life affects the number 
of ads she recalls. Newsstand pur- 
chasers recalled 79% more adver- 
tisements unaided than did sub- 
scribers. 

4. The more experimental wo- 
men are in their buying habits, 
‘the more advertisements they re- 
call. 

5. Women in the upper socio- 
economic levels recall 24% more 
advertisements unaided than wo- 
men in the lower levels. Women 
in the middle levels recall 16% 
more unaided than those in the 
lower levels. 

6. Differences in formal educa- 
tion have little effect on unaided 
recall of advertisements—not more 
than 8-10%. 


® The researchers found that one 
of the ads they tested for “effec- 
tive circulation” rated as high as 
96%, of which 61% was unaided. 

On the opposite end, the poorest 
example of “effective circulation” 
was an ad which had a total recall 
of 40%, of which 11% was un- 
aided. 

Discussing the project, Mr. Ule 
declared it shows the “tremendous 
dynamics of magazines.” The proj- 
ect had its birth, he said, at a 
luncheon of K&E people who were 
lamenting the current state of 
some media research. One thing 
led to another. Ideas were sug- 
gested, and the study got under 
way. 

It was characterized by “a more 
thorough and exhaustive inter- 
view than usually is used in this 
type of work.” Also among its 
features was “the establishing and 
maintenance of a high level of 
respondent motivation by the use 
of incentive and reward.” 

Those who were judged to be 
qualified readers of a Life issue 
in question, were handed copies in 
which approximately 85-90% of 
the one and two-page ads were re- 
moved and blank pages of similar 
Life stock substituted. Names of 
the advertisers on 20 of the ads 
selected for study were printed 
across the top. There was no fur- 
ther identification. 


® The memory test was devised 
to help estimate the effect of dif- 
ferences in basic memories upon 
the ability to recall.individual ads. 

The major problem of main- 
taining high interest during a long 
interview was overcome by re- 
warding the respondent with a 
nickel for every idea recalled, 
thereby turning the interview into 
a game instead of an ordeal. 

Full details on the study will 
'be made available to the agency, 


its clients and the new business 
‘department. Mr. Ule will discuss 
the study, including further details 
on methodology, before the Amer- 
‘ican Marketing Assn. luncheon 


| services cling to their accustomed | known advertising recall tests are ‘meeting in New York March 3. 
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You Ought To Know - - Robert Watson 


(See story on Page 1) 

The new president of Ruthrauff | 
& Ryan is a tall, grave man of 52 
who has been in the agency busi- 
ness only 15 years, all of them 
with the one agency. 

But before Robert Morris Wat- 
son entered his first—and only— 
agency, he was a _ well-rounded 
advertising man, seasoned in the 
tough school of retail promotion. 

He was born in Tucson Jan. 7, 
1903. After high school he worked 
as a newspaper reporter in Daven- 
port, Ia., then got a job on the 
Evening Mail, Galesburg, Ill. While 
he was in Galesburg he entered 
Knox College and was a student 
there for a year. Later he was a 
special student at Northwestern 
University, mostly at night. 

By 1924 he was working in Chi- 
cago, principally as a copywriter, 
for International Accountants So- 
ciety, LaSalle Extension Univer-| 
sity and Hydrox Corp. The early | 
20s were the heyday of the cor- 
respondence schools, and Watson 
knocked out copy, letters and 
broadsides. But after a couple of 
years he decided to go to the 
West Coast. 


® Here he tried being a reporter 
again, but he wound up as an | 
automobile salesman, working for | 
Troy Motor Sales, Los Angeles. He 
was selling the Ajax—a car which 
since has disappeared from the | 
American scene, leaving only the | 


cROWTH 


Let's be factual to back up our big bragging 
in these little ads. 


CIRCULATION ABC CITY ZONE | 
23,324 1940 35,882 
43,912 1950 60,045 
53,774 4 84,089 
66,811 100,343* 


*Paragraph me. 4 3/31/54 Report 

Central Florida of which Orlando is the hub | 
has greater possibilities of growth in all direc- 
tions of the compass than Miami, Tampa or 
Jacksonville. 

Thoughtful observers 
Sentinal-Star is becoming the most important | 
newspaper in the entire state. 


This is not wishful thinking. 


Orlando Sentinel-Star 


MARTIN ANDERSEN—Editor, Owner, Ad-Writer 
and Galley Boy 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


/uncle-nephew deal. 
‘wanted to get 


predict that Orlando | 


memory that it was the first U.S. | 


auto with four-wheel brakes. After | 


four months he left the auto show- | | 


room to go into retail sales. 


His first job was as a copywriter | 


and assistant advertising manager 
for the Emporium, San Francisco. 
By 1928, he wanted a shot at New 
York, and got a job as assistant 
advertising manager at Loeser’s 
in Brooklyn. It was there he met 
Frances Baldwin, who worked for 
Loeser’s as a copywriter, and they 
were married in 1929. 

In 1930 he went back to Cali- 
fornia, this time as advertising 
manager of Capwell’s, Oakland 
department store. In 1933 he moved 
to Breuner’s, an eight-store furn- 
iture chain, for which he handled 
all advertising. 


® In 1937 he moved from Breun- 
er’s to O’Conner, Moffatt & Co., 
San Francisco, as sales promotion 
manager of the department store. 
(It was later to become Macy’s, 
San Francisco.) He left in 1939, 
to become sales promotion man- 
ager of Leo J. Meyberg Co., San 
Francisco distributor of appliances 
(Norge, Bendix, RCA) and very 
nearly the second largest distribu- 
tor in the U. S. 

And in 1940 he got a job with 
Ruthrauff & Ryan, San Francisco. 

He got his job through Paul 
Watson, his uncle, who was v.p. 
in charge of western offices for 
R&R, but it was far from a cushy 
Bob Watson 
into the agency 
' business. Paul Watson wanted the 
San Francisco office to get some 
/new business. So Bob’s deal with 
R&R was simple—he had _ six 
months to produce some new busi- 
ness for the San Francisco office. 


by He did. He was office manager 
for four years. When he left in 
/1943, the office included 12 people 
‘and had moved up to respectable 
rank in the city. He came east as 
v.p. of R&R in 1946, became exec. 
in 1952. This month he be- 
‘came the first man whose name 
/was neither Ruthrauff nor Ryan to 
be president of the agency. 

His views on advertising have 
'been tempered by his retail ex- 
perience: “I don’t think I have the 
complete confidence in advertising 
to do the whole selling job that 
‘some people do,” he said mildly. 
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Robert M. Watson 


In his conception, advertising fits 
into a well-rounded sales pro- 
gram; only then does the client 
get his best return on an adver- 
tising investment. 

One of his advantages as head 
of the agency is a pretty good 
knowledge of how R&R’s extensive 
branch office system works. 
Having been a branch manager, 
he’s seen the operation from both 
sides. The network is divided into 
two parts. Toronto, Detroit and 
Washington report to New York. 
Seattle, San Francisco, Los An- 
geles, Hollywood, St. Paul, St. 
Louis, Dallas and Houston report 
to Chicago. 


® The length of R&R’s account 
list is partially attributable to the 
goodly number of small accounts 
handled by branch offices which 
operate on a self-sustaining basis 
And these offices—which helped 
mightily on the Dodge account 
when R&R had it—were likewise 
highly important in bringing the 
Packard account to the agency last 
year. 

The new president regards team- 
work as the key to the agency’s 
success. He refuses to take himself 
too seriously (“Presidents don’t 
run things as much as they used 
to’) and knows his agency from 
one coast to the other. (“In Los 
Angeles, everyone who isn’t selling 
real estate is in the agency busi- 
ness.’’) 


Ahead of most successful agen- 
cies, he thinks, is an opportunity 
and an obligation to increase its 
activities and responsibilities for 
their clients. “We won’t become 
management engineers—Heaven 
forbid. But the jobs we’re going 
to do for the client will be broader 
and more diversified,’ he fore- 
casts. He adds quietly: “And the 
client will be charged for these 
services.” 


s Like many another former San 
Franciscan working in New York, 
his eyes light up when he talks 
about Baghdad-on-the-Bay. He 
and his wife hope to get out there 
some time this year. (“We can do 
it more easily now that my son’s 
in college.” Young Paul Watson 
is a freshman at Williams.) The 
Watsons live in Old Greenwich, 
Conn. He plays “hacker’s golf” 
at Innis Arden Golf Club and is 
“happy when I can break 100.” 


American Motors Names Five 


Howard Hallas has been ap- 
pointed public relations director 
of American Motors Corp., De- 
troit, succeeding Fred L. Black, 
who has been named assistant to 
the president. American Motors | 
has appointed John R. Pichurski, | 
formerly assistant public relations 
director of the Nash Motors divi- | 
sion, public relations director of| 
its Hudson Motors division. Thom- | 
as M. Hewitt, previously with| 
| Automotive News, has joined the | 


company as assistant p.r. director | COLLINS, MILLER & HUTCHINGS, INC. 


for Nash, succeeding Mr. Pichur-| 
ski. John H. McGuckin, previously | 
Philadelphia zone sales promotion 
manager for Nash, has been pro- 
moted to assistant sales promotion 
manager for the Nash division. 


Pack Is Novelty, 


But Marlboro Ads 


Stress Cigarets 


(Continued from Page 3) 


| smokers believed lacking in their 


cigaret packages. 


® In its advertising, Marlboro will 
plug the new cigaret much more 
than the new pack, although the 
latter will get some play. “The 
package will do the sampling for 
you, but the product -has got to 
bring ’em back,’ Mr. Millhiser 
points out. “We have the best bal- 
ance between effective filtration 
and flavor retention of any filter 
cigaret on the market,” he firmly 
asserts. 

Advertising for the new long 
size cigaret—half-way between 
regular and king-size—is char- 
acterized as a “multi-million dollar 
effort.” It will run in all media 
except magazines until national 
distribution is achieved and will 
have prominent identity with the 
Philip Morris name. 

“It’s our feeling that what the 
public is primarily interested in 
on a lasting basis is a good smoke 
with a good filter. This is what 
we're offering,” Mr. Millhiser said. 


® Marlboro advertising assumes 
that the filter is effective and will 
stay clear of any semi-therapeu- 
tic or scientific claims in its copy. 
“Delivers the goods on flavor” is 
the main copy line. 

Models used in the advertising 
are not professionals—they’re mil- 
itary and business men. Most of 
them sport tattooing on a wrist or 
arm, Marlboro’s way of implying 
romance and rugged living as 
characteristic of its smokers. 

Leo Burnett Co., Chicago, is the 
agency. 


Hales & Hunter Names Bay 


Webster E. Bay has been ap- 
pointed director of sales promo- 
tion and advertising of Hales & 
Hunter Co., Chicago, manufactur- 
er of Red Comb and Pioneer feeds. 
Mr. Bay, at one time on the field 
staff of Spotted Poland China Bul- 
letin, succeeds his brother Carroll 
Bay, who has joined a Chicago 
agency. 


TAILOR-MADE—Unlike old-fashioned 
cowpokes, this cowboy, who ap- 
pears in tv commercials for the 


Marlboro, smokes ready- 


made cigarets. 


new 


H&M Names Rose-Martin 


H&M Packing Co., Brooklyn, 
manufacturer of Coronet prune 
juice, fruit nectars and Bee Hive 
honey, has appointed Rose-Martin 
Inc., New York, to handle its ad- 
vertising. 
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Bollabocators and ouitterspies 


Hoes fingaacen Noth i these tense tai 
of the incredible exploits of 


the thrilling achievements of American 
Intelligence are based on true accounts 
of espionage and intrigue. Filmed abroad, 
they vibrate with authenticity and sus- 
pense. An ideal TV vehicle for: regional 
and local amano’ who ion to nae 


OFFICIAL FILMS, Inc. 
25 W. 45 Street, N. Y. 36 * Plaza 7-0100 


hi 


you have ever 
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most distinguished 
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visited our plant, 
or seen our color movie, 


“THE PICTURE'S THE THING,” 


you know how much 
hand craftsmanship 
goes into making 
fine photoengravings 


CHICAGO 6, 


AMERICA'S FINEST 


PHOTOENGRAVING PLANT 


ILLINOIS 
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THE 


LANDING 


STRIP 


as seen by 
JOHN BURGOYNE 


Kitchen tools needed to un- 
package today’s packaging: 


SMALL, SHARP STILETTO for 
opening plastic sheeting, usually 
found on cheese packages. 


BIG, BLUNT PLIERS for screw 
caps (like ketchup-bottle tops). 


CAN OPENER? A petite pattern 
only a lady wrestler could get 
through a can lid—or a wall job 
(that gets caught in your shirt- 
front.) 


HEAVY CLAW-HAMMER—as a 
substitute for the above. Or as an 
inducement for manufacturers to 
get with it. 


How you gonna sell ’em more if 
they can’t get at what they already 
got? 


oR 


Wait’ll you see what we got! The 

finest list of test markets in the na- 

tion. Nary a nonentity in the love- 

ly, lengthy list. Just read ’em and 

reap. 

* CANTON, OHIO 

% CEDAR RAPIDS, IOWA 

* CHARLOTTE, N. C. 

% CINCINNATI, OHIO 

* COLUMBUS, OHIO 

* DAYTON, OHIO 

% GRAND RAPIDS, MICH. 

* HARRISBURG, PA. 

* INDIANAPOLIS, IND. 

* OMAHA, NEBRASKA 

* PEORIA, ILLINOIS 
PHOENIX, ARIZONA 
RICHMOND, VA. 

%* ROCKFORD, ILLINOIS 

* ROANOKE, VA. 

%* SOUTH BEND, IND. 

* SYRACUSE, N. Y. 

* TACOMA, WASH. 
TOLEDO, OHIO 

* SPRINGFIELD, MASS. 


%* These cities are active members 
of the Burgoyne Test-City Group. 


xk 


Love that list . . . spin the com- 
pass, find north—east—south or 
west, and you'll find a Burgoyne 
Test City or related market... 
covering 885 independent and 
chain food outlets! Invest your 
coin with John Burgoyne and get 
the right answers to the important 
questions that plague you—Y’all, 
south of the Mason-Dixon line 
(dotted, natch). 


xk 


The Burgoyne Staff—a hearty 
lot, can find out what you need 
to know about sales in the grocery 
and drug trades. They get facts on 
distribution, consumer purchases, 
and check merchandise activities. 
Life can be so pleasant and pro- 
ductive we don’t know how the 
few unfortunates who fail to use 
our sly services manage to face 
themselves. So don’t do it the hard 
way—save that coronary for 
something bigger. 


x*r 
When your high-pressure ad- 


ministrative staff comes up with 
high blood pressure over a mar- 


(Continued from Page 1) 
won and got the office, but Mr. 
Ryan became president. They 
were 50-50 partners until 1941, 
when Mr. Ruthrauff, still v.p. and 
treasurer of the agency, died. 
But Fritz Ryan had been with 
the agency from the time it was 
a small mail order company until 
1955. Today it has more than 650 
employes, 13 offices in the U. S. 
and Canada and estimated billings 
of around $44,000,000 annually. 
F. Barry Ryan, new chairman of 
the board, joined the agency in 
1928, upon his graduation from 
Yale. (At Yale he was a three-let- 
ter man, and he kept his interest 
in athletics—as late as 1947 he 
was national racquets champion. 
In 1946, shortly after war serv- 
ice—as a naval reserve lieutenant 
and an executive officer on a de- 
stroyer escort—he became presi- 
dent of the agency. His father 
moved to chairman of the board. 
Robert Morris Watson, the new 
president, joined R&R in 1940. 
After serving as manager of 
R&R’s San Francisco office, he be- 


came a v.p. of the agency in New 


R. M. Watson Is R&R’s 
First ‘Non-R’ President 


York in 1946, exec. v.p. in 1952. 
(For a fuller account of Mr. Wat- 
son’s background, see Page 71.) 

Tod Reed, who became exec. v.p. 
in a series of promotions, joined 
the agency in 1938, in the Chicago 
office, and moved to Detroit short- 
ly afterward. He has been a v.p. 
since 1943 and head of the Detroit 
office since 1948. Mr. Reed was a 
mechanical engineering graduate 
of the University of Michigan, 
then an automobile salesman in 
Los Angeles. In 1927 he was pub- 
licity manager for Earl C. An- 
thony, Packard distributor for the 
West Coast. 

In 1929, he joined the Los An- 
geles branch of Green, Fulton, 
Cunningham—which handled the 
Nash account. He moved to Chica- 
go in 1933 as publicity director of 
Frederick & Mitchell, which by 
then was Nash’s agency. In 1934 
he joined J. Walter Thompson in 
Chicago, leaving in 1935 to become 
assistant sales manager of Gener- 
al Household Utilities Corp., mak- 
er of radios and refrigerators. In 
1938 he joined R&R as an account 
man on Electric Auto-Lite Co. 


AusTIN, TEex., Feb. 24—Grocers 
and druggists are up in arms here 
and in Houston over a new trading 
stamp plan. The plan is such that 
it will remove one bug grocers 
universally complain about in re- 


checkout counter. 


will be popular, and deprive them 


on. 


protesting letters to them. If the 
ported, it will 
Houston. 

The plan, under the name of 
Exchange Stamp Redemption Cen- 
ter, operates as follows: 

Housewives buy any of the 77 
products listed in the ad at any 
grocery store in Austin. Then they 
bring the labels to the Exchange 
Stamp Redemption Center. They 
receive trading stamps for the 
labels. 

The stamps are redeemable for 
premiums in the catalog of the 
center, just as in other premium 
deals with trading stamps. 


be brought to 


® Cooperating products listed in 
the center’s newspaper ads include 
Carnation fresh milk and _ ice 
cream products, Allsweet marga- 
rine, Cashmere Bouquet soap, Dr. 
Pepper soft drink, Durkee spices 
and condiments, Eversharp Schick 
razors and blades, Lady Esther 
face cream, Meds, Modess, Palm- 
olive products, Purex, Real-Kill 
bug killer, Red Arrow drug prod- 
ucts, Skinner’s macaroni and spa- 
ghetti and noodles, Super Suds, 


keting problem, a letter or phone 
call will bring us running with the 
right prescription. Try us and see | 
for yourself. . . 


FIRST WATIOMAL BANK BLDG., CINCINMATI 2, ono. 


en Swift’s products—Brookfield 
cheese, Brookfield cheese foods, 
Jewel shortening and oil, meat for 
babies, peanut butter, premium 
canned meats and Swift’ning. 
Many regional products are also 


|included, such as Admiration cof- 


fee and tea, Airmaid hose, Glad- 
iola products, Gulf salt, Patio 
Mexican foods, and Sto-Away 
frozen pies and dinners. 

On the surface, the plan would 
appear to remove many objections 


of retailers to the mechanics of) 


But local grocers are fighting! gross profit. 
mad because, they say, the new/| available this week as to the profit | 
plan will also dictate what brands| percentage drain to druggists or » 1 
other retailers of the products re- | 


New Trading Stamp Plan in Houston, Austin 
Rouses Ire of Local Grocers and Druggists 


trading stamp operations. But the 
retailers are sure—very sure—that 
| there’s no way to avoid the profit- 
taking angle. 


|= In the Southwest, trading stamp 


deeming coupons—delays at the plans generally are reported to 


cost grocers about 3% of their 


Figures were not 


} 


of the choice of which brands to| ported to be cooperating in the 
push and which to make a profit label-trading plan. 


Retailers in Houston were sure 


Some 77 manufacturers are in this week that the cost of the| 
on the new plan, which is being | label-trading plan has got to come 
tried out initially in Austin, and | from s 
both independent and chain gro- | mi 


cers in the two cities have written | long run from their own profits. 


If the plan catches on in Austin, 


plan succeeds in Austin, it is re-| it will definitely come to Houston. 
si that Houston sources are sure, 


since there have been reports for 
several weeks that a Houstonian 
was going to Austin to try out the 
plan before bringing it to the hun- 
dreds of thousands of shoppers in 
Houston. The Houstonian declined 
to comment at all. 

Both independents and chain 
grocers were bucking the plan this 
week by letters to the manufac- 
turers, it was reported. Houston is 
headquarters for two regional 
chains, one of which extends into 
Louisiana. 


Admiral Schedules Range 
Introduction for March 


A heavy share of Admiral 


Corp.’s $2,000,000-plus ’55 ad bud- 


get will go into an intensive pro- 
gram for introducing its new line 
of electric ranges, next month. The 
drive will be kicked off on the 
Fulton Sheen (DuMont) and “Who 
Said That?” (ABC-TV) shows in 
early March. 

Other advertising will include 
newspaper pages in 100 markets, 


? : /March 27, and color pages in Life, 
Uncle Ben’s Rice, Vel and S€V-| rook and The Saturday Evening 


| Post, starting in April. Copy will 


‘tures of the ranges. 


emphasize the performance fea- 
Russel M. 
Seeds Co., Chicago, and Erwin, 
Wasey & Co., New York, are the 
agencies. 


Velva-Soft Budget Is $20,000 
The budget for the Velva-Soft 
campaign being conducted by Ar- 
mour Auxiliaries, Chicago is $20,- 
000, not $20,000,000 as erroneously 
reported in the Feb. 21 issue of AA. 


omewhere—and they are |p 
ghty sure it will come in the | 
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White 

HOME EC PARTY—About 30 leading home economists were entertained 

at brunch during the canners’ and food brokers’ meetings in Chi- 

cago by Family Circle Magazine. Here Grace White, Family 

Circle food editor, talks to Harriet Larue, Jewel Food Stores; 

Harriet Jean Anderson, American Can Co.; and Lois Ross, Quaker 
Oats Co. 


Ross 


Anderson 


Larue 


Food & Drug Administration Orders Strict 
Labeling of P&G's New Fluoride Dentifrice 


WASHINGTON, Feb. 24—The new is going to support their point of 
stannous flouride dentifrices, view. 
which are expected to provide the; There have been reports that 
next promotional heyday in the applications have already been 
toothpaste world (AA, Feb. 21), | filed with FDA by other manufac- 
will have to be marketed under turers who have fluorine-based 
the most restrictive labeling ever | toothpastes ready. FDA is not al- 
required for an over-the-counter | lowed to divulge this information, 
product of this type. |but it is believed that at this time 

So far, the Food & Drug Admit-|it has not approved applications 
istration has acted only on Procter | other than that of P&G. 
& Gamble’s Crest, but presumably 
_the same restrictions will apply to| TV Programs Slates Cooley 
other fluorine-based products as | Series; Adds Its 50th A. E. 
they enter the contest. _ Television Programs of America, 
| In authorizing the sale of Crest, New York, has announced plans 
FDA has specified that the tube for production and distribution of 
and carton must contain two im- 4g television series starring Spade 
portant warnings, plus a circular Cooley. The program will feature 
providing additional information.| country music and comedy. 
|The warnings are: | Television Programs has added 

its 50th account executive, Robert 

Children under six should J. Frackman, to its New York 
‘not use Crest, for reasons ex- | staff. Formerly with the sales staff 
berer~ in the circular. — of Harry S. Goodman Productions, 
| 2. Consult your dentist about he previously was one of the tv 


Crest if your local water supply jindustry’s first independent pack- 
contains fluorides. agers. 


FDA requires these restrictions | 
ecause of its respect for fluorine | 
as a powerful chemical. 

Among government people con- 
cerned with labeling and adver-. 
tising, impending promotion of the. 
fluorine-based products is re-| 
garded as an interesting test of 
the public’s reaction to labels 
which feature full disclosure of. 
the limitations of a product. 


| 
| 


SEND | 
YOUR PRODUCT 


TO COLLEGE! 
SAMPLING 
¥ PROGRAM 


delivers your product to college 
and university students 


START BRAND LOYALTY ON 
THE CAMPUS — REACH 
250,000 STUDENTS 
ANNUALLY 


TRAVEL-PAX INC. 
225 Lafayette St. 


—_ 
Gir Tay 


= Government people feel prop-| 
erly-worded disclosures will not 
hurt sales, and they figure that the | 
experience of the toothpaste peo- | 
ple in the forthcoming promotion | 


MILWAUKEE FAMOUS ——— 


America’s leading 
advertisers 

look to LANDAU 
for outstanding 


painted displays 


OUTDOOR ADVERTISING COMPANY 


3627 N. Smedley St., BA 9-5500, Phila. 40, Pa. 
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DuMont TV Network 
Pares Personnel, 


Last Minute News Flashes 


Colgate Strikes Back at P&G's New ‘Crest’ 

New York, Feb. 25—Hard on the heels of Procter & Gamble’s 
Cuts Programs announcement of Crest, its new stannous flouride dentifrice, Colgate- 
(Continued from Page 1) ‘Palmolive Co., through Ted Bates & Co. began running big newspaper 


work duties and assignments for | ads in the three cities in which P&G is testing Crest: Columbus, O.; 
WABD, DuMont’s New York sta- | Portland, Ore., and Rochester, N. Y. (AA, Feb. 21). “Mother! A Word | 
tion. The network has given up Of Assurance...” says Colgate’s ad. “Colgate’s Is Absolutely Safe... 


Lennen & Newell Takes Off with 


$4 000,000 American Airlines Account 


one floor of office space at its 515 Even for Toddlers. No matter how young your children are, they can | 
use Colgate Dental Cream safely—without restrictions or limita-| 


Madison Ave. headquarters. 


® Meanwhile, DuMont’s program 
schedule has been skeletonized. As | 
of this week, excluding the “Pres- | 
idential Press Conference,” which | 
was sponsored on WABD, New| 
York, and WTTG, Washington, by 


DuMont for its tv sets, the net-| 


work was airing only two sustain- | 
ing shows—the Chicago Symphony | 
Orchestra and the “New York 
Times Youth Forum.” 

On Sunday the network carries 
one sponsored show—‘“Life Begins 
at 80”—on 35 stations for Serutan. 
Monday night there is about two 
and one-half hours of telecasting, 
most of it devoted to cooperatively 
sponsored prize fights and carried 
on 49 stations. 

Tuesday is DuMont’s big night, 
with Bishop Fulton Sheen on 
nearly 160 stations for Admiral 
and “Studio 57” on five stations 
for Heinz. DuMont Laboratories 
sponsors “What’s the Story?” on 
Wednesdays. 


® Thursday has no network serv- 
ice after 7:30 p.m., EST, when 
Miles Labs’ newscast signs off. 
Miles carries this show on four 
stations five nights a week. There 
is an hour and a half of network 
programming on Friday nights. 
“Chance of a Lifetime” is pre- 
sented on 30 stations by Emerson 
Drug and Lentheric and “Down 
You Go” is telecast on alternate 
weeks by Western Union. 

The network signs on Saturdays 
at 9 p.m., EST, with co-op wrest- 
ling from Chicago. It is not clear 
yet whether this show will con- 
tinue under the network’s tight- 
belt policy. DuMont programs two 
daytime shows: “All About Baby,” 


tions...” (see story on Page 72). 


Six Agencies Bid for Adam Hat Local Ads 


New York, Feb. 25—Six agencies have given presentations on the | 
Adam Hat Stores account, and Louis Cowan, exec. v.p. in charge of 
advertising, said a decision will probably be announced next week. 
The account, now at Friend-Reiss, is only for the local advertising of 
the 250 Adam stores and agencies. Adam has already contracted for 
the minute spot preceding Yankee baseball games over WINS, New 
York. 


Western Advertising Resigns Nesco Account 


CuicaGco, Feb. 25—Western Advertising Agency has resigned the ac- | 
count of Nesco Inc., Milwaukee, housewares manufacturing division of | 
New York Shipbuilding Corp., effective immediately, but will place | 
ads through June. Billing is reportedly more than $500,000 with sup- | 
plements and newspapers the primary media. Nesco is expected to 
name its new agency in about a week. 


Anderson & Cairns Gets ‘The New Yorker’ 


New York, Feb. 25—The New Yorker is moving its account from 
Royal & deGuzman to Anderson & Cairns March 1. 


Martindale Joins LEN; Other Late News 


e James K. Martindale, former v.p. at Dancer-Fitzgerald-Sample and 
at William Esty Co., has joined Lennen & Newell, New York, as a v.p. 
in the copy department. 


e Hilton & Riggio, New York, has been named to handle advertising 
for the $8,000,000 Hotel Seville, which opens next December in Miami 
Beach. 


e Biow-Beirn-Toigo, New York, is decentralizing its media work to 
place it in closer liaison with creative groups responsible for various 
accounts. Louis Berger has been appointed v.p. and director of market- 
ing, and John Kucera has been named v.p. in charge of all time buying 
activities. Walter Smith has resigned as v.p. and director of media to 
become a v.p. and account supervisor at William Esty Co. The function 
of director of media has been abolished. 


e Kenneth C. Warner, who has been with McGraw-Hill Publishing Co. 
for the past 11 years, has been named associate district manager for 
the company’s central district, with offices in Cleveland. The appoint- 
ment becomes effective April 1, at which time he will succeed J. P. 
Newman, who is retiring. Mr. Newman joined the staff of Engineering 
News in 1905 and has held various posts in the McGraw-Hill organiza- 
tion. 


e S.C. Johnson & Son, Racine, Wis., introduced its new electric floor 


presented on Thursdays and Fri- 
days by Swift and Libby, and the | 
“Paul Dixon Show,” 
across-the-board stanza which is 
offered on a cooperative basis. One 
of DuMont’s best known packages, 


“Captain Video,” also is carried| » Ideal Toy Corp. has appointed Grey Advertising for national ad- 


| 


co-op, except on Thursdays, when | 


Walter H. Johnson & Co. is the | budget this year and will spend more than $500,000. Atlantic Adver- 


sponsor. 


Curtis Folds 
‘TV Program Week’ 


PHILADELPHIA, Feb. 25—Curtis 
Circulation Co. has given up the 
ghost on its TV Program Week 
with the Feb. 26 issue. 

This issue, with Wally Cox on 
the cover, was the eighth to be 
published by Curtis. Benjamin 
Allen, Curtis Circulation Co., said 
publication was halted to permit 
reappraisal, but there is little like- 
lihood that there will be a re- 
sumption in the foreseeable future. 

Here is Mr. Allen’s statement: 

“Due to unexpected complica- 


tions, production costs for TV Pro- | 


gram Week have exceeded orig- 
inal estimates, to the extent that 
plans for expansion into other 
markets are not presently feasible. 
Unit costs for the limited areas 


now served made it impractical to | 


continue publication while the 
situation is being reappraised. 
Therefore, after issue No. 8, pub- 
lication of TV Program Week will 
be suspended until further notice.” 


® The magazine made its debut 
Jan. 6, two month later than its 
publishers had anticipated. At that 
time, base circulation for its na- 


an hour) 


on NBC and the Red Skelton program, on CBS-TV. Needham, Louis & 


polisher and scrubber Feb. 27 with full pages in the rotogravure sec- 
tions of 41 newspapers. The appliance, which was tested in the North- 
east last fall, will also be shown on the Robert Montgomery tv show 


Brorby, Chicago, is the agency. 


vertising, including heavy use of tv. The company will double its 


|tising, Ideal’s agency for the past 23 years, will continue to handle 
‘direct mail, point of sale, packaging and trade advertising. 


| 
Philadelphia, New York, New|rather sharply during the early 
‘England and Baltimore-Washing- part of 1954. Post circulation, be- 


| ton. 
| National offices, with Publisher | 
Robert D. Wheeler at the helm, 
|were in New York. Printing was 
|/being done on Curtis presses here. 
| No official report on circulation 
‘has been forthcoming since the 
first issue, but there were reports 
‘that it had been slipping each 
‘week. The base figure of 250,000 
had been maintained. 
| 


Curtis ‘54 Earnings 
Slightly Lower Than 
1953, MacNeal Says 


PHILADELPHIA, Feb. 24—Curtis 
Publishing Co. earnings in 1954) 
will be slightly below those of} 


week. 
Gross operating income was| 
'down in 1954, he said, with gross 
ad sales of The Saturday Evening 
|Post off 12%. So far this year, he 
added, the Post’s linage is down| 
| slightly. 
Rate increases, however, helped 


| 
| 


ginning late last fall, has increased 
about 14%% but two other mass 
circulation Curtis books are still 
off about that same percentage. 
Better Farming circulation in 1954 
also increased 1%%. 


® Mr. MacNeal said he is 
“cautiously optimistic” regarding 
the outlook for this year, but he 
refused to discuss figures for 55. 
He admitted that television is 
cutting into the revenues of na- 
tional magazines. However, 
too concerned about this ‘“com- 
paratively new medium.” 


Relyea Publishing Bows 
with ‘Research & Engineering’ 


The newly formed Relyea Pub-| 
1953, Robert E. MacNeal, presi-! lishing Corp., 103 Park Ave., New |cent affadavits. 
‘dent, told ApvertisiInc Ace this| York, whose president is William | 


H. Relyea Jr., former v.p. of In- 
dustrial Laboratories Publishing 
Co., will launch a monthly, Re- 
search & Engineering, with the 
July issue. 

Aimed at technical men respon- 
sible for new products and re- 
search in all branches of industry, 


he} 
hastened to add that he is not) 


WESLEY |. NUNN, advertising man- 


ager of Standard Oil Co. (Indi- 
ana), Chicago, received the Mil- 
waukee Advertising Club’s “Dis- 
tinguished Service to Advertising” 
award Feb. 24. The fourth person 
to receive the award, Mr. Nunn 
follows previous recipients Elon 
Borton, 1952; James Webb Young, 
1953, and Thomas D’Arcy Brophy, 
1954. 


Willis’ Out-of-Court 
Statement Accuses 
R&R of ‘Distortion’ 


NEw York , Feb. 25—P. P. 
(Pete) Willis, who is suing Ruth- 
rauff & Ryan for upwards of $1,- 
000,000, today charged the agency 
with “dishonest and sinister” at- 
tempts to distort the truth. 

In a statement to ADVERTISING 
AcE, Mr. Willis declared: 

“A recent news release by R&R, 
about their affadavits filed in the 
current Willis vs. R&R law suit, 
conveys and creates a very false 
impression wholly contrary to the 
facts. 

“The defendant specifies sums 
of money allegedly paid to the 
plaintiff in 1946 and claims said 
payments were in full payment, 
satisfaction and settlement of the 
contract dated April 1, 1938. This 
is an intentional distortion of the 
truth. 


® “It is an obvious effort to evade 
the facts in order to smear me. 
R&R has attempted to take my 
1938 contract away from me un- 
der the subterfuge of paying me 
money they owed to me. Anyone 
not fully informed could easily be 
misled by this false impression 
and, thereby, cause me great dam- 
age. 

“The truth, which is a matter 
of documented record, is. that 
whatever payments R&R may have 
made to me in 1946 were made be- 
cause of the one and only rea- 
son: Namely, that R&R owed those 
sums of money to me under my 
irrevocable, written 1938 contract, 
which was in effect then, and still 
is, and will continue to be valid 
until R&R loses the American Air- 
lines contract—one of the only two 
ways that my contract can be bro- 
ken as specified in the contract. 


= “Those sums of money allegedly 
paid to me were paid for the above 


mentioned reason and for no other 
reason as R&R claims in their re- 


“Especially dishonest and sin- 
ister are R&R efforts to distort the 
truth about these payments to me, 
falsely claiming that they were 
made to ‘terminate the contract,’ 
when in 1953 R&R endeavored to 


trick me into signing a release for | 


any and all claims against R&R, 
and R&R endeavored to buy that 


tional edition was 250,000, though | make up in dollar volume some of| the publication will have a com- release with my own money that 


the press run was 500,000. It 


‘the loss in linage last year, he) 


bined paid and controlled circula- 


‘R&R was illegally withholding 


boasted two pages of national ad-|added. He said he is also en-|tion of 28,000 for its first issue. | from me. 
couraged by the pick-up in news-| Basic b&w one-time rate for the 
| stand sales, which had dipped) 9 3/4x12 3/4” page will be $575. 


vertising and 66 pages in its re- 
gional editions. Editions included 


“It seems strange and suspicious 
that R&R’s recent affadavits claim 


(Continued from Page 1) 
package. 

Mr. Cobb said: that about 100 
agencies approached him concern- 
ing the account, with about 50 
making “a serious pitch.” C. R. 
Speers, v.p. in charge of sales, Mr. 
Cobb, and several people from the 
sales staff winnowed these 50 to 
30, and then to 12, to six, and 
finally to four. 

The early eliminations were 
largely made on the ground that 
the agencies were “too small.” 
Others were scratched because 
they are “overly dominated” by 
one account. Some were tossed 
out because, while they had some 
aviation background, they lacked 
good experience with consumer 
goods, or had inadequate techni- 
cal qualifications. 


= The other three finalists have 
billings both larger and smaller 
than Lennen & Newell’s $33,000,- 
000. But of the four only Lennen 
currently has aviation accounts— 
and these are non-competitive. 
They are United Aircraft Corp.’s 
Pratt & Whitney aircraft engines, 
Hamilton Standard propellers and 
Sikorsky helicopters. 

“The other three agencies have 
individuals with aviation account 
experience, but none of the agen- 
cies is currently active in avia- 
tion,” said Mr. Cobb. “We felt 
that the fast-changing aviation 
picture makes it necessary to have 
an agency that’s up to date in 
this field.” 


= “All four agencies are doing 
fine work,” he added, “All are 
expanding and highly successful. 
Any one of the four could do a 
good job on this account. It was 
very tough making a selection.” 

Lennen & Newell, he went on, 
has a good group of people, in- 
cluding John Monsarrat, senior 
v.p. and general manager, who has 
15 years on United Aircraft and 
National Airlines; Parmelee 
Lyman, contact manager, who also 
has 15 years of aviation experi- 
ence, and a number of others with 
good experience. 

Mr. Cobb also said that L&N has 
done well with consumer goods 
like Old Gold cigarets, Schlitz 
beer, Bromo-Seltzer, Colgate-Pal- 
molive products, and others. 


‘final contract settlement’ when 
seven years after 1946, by very 
dubious methods, R&R was still 
endeavoring to obtain a final re- 
lease from me.” 


= Last week, in Chicago su- 
perior court, the agency said the 
contract it signed with Mr. Willis 
in 1938 was terminated in 1946 at 
the request of Mr. Willis, who was 
about to leave his account execu- 
tive spot to become a v.p. of 
American Airlines. 

Mr. Willis handled the airline 
account at R&R. At that time, said 
the agency, Mr. Willis advised 
R&R “that in his new position he 
could show no partiality toward 
defendant, thereby necessitating a 
termination of the contract.” 


= R&R is to file an amended affi- 
davit with the court by March 7 
and next hearing is scheduled for 
March 10. 

In his suit, Mr. Willis said he 
joined R&R in 1938, bringing 
American Airlines with him. He 
said the agency gave him a life- 
time, irrevocable contract to ob- 
tain the account. The contract, 
according to Mr. Willis, was to be 
effective until he died, or until 
R&R lost the account. 

American and R&R announced 
their split-up in January, effec- 
tive May 1. 
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THE ADVERTISING 


ARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 
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HELP WANTED 


HELP WANTED 


Ass’t. Account Executive; 28-35, mature, 
with agency or large advertising depart- 
ment experience. To join account group 
handling major appliances and other ac- 
counts. Some contact, much planning, 
copy and follow-through. ; 
10-year-old agency; young, enthusiastic 
35-man staff; modern offices in attractive, 


close-in Wisconsin city. An interesting, | 


busy job with a demonstrated future. 


Give factual job and personal history and | 


exact nature of experience; enclose recent 
snapshot - samples, if you like. 

The Brady Company 
Irving Zuelke Bldg. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


Space Representative. Extremely attrac- 
tive position, offering splendid oppor- 
tunity in Los Angeles office established 
topflight publishing company, to capable 
experienced man with background in 
hobby and/or fashion space selling. Good 
salary to right man. 
Box 7334, ADVERTISING AGE 

480 Lexington Ave. New York 17, N. Y. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’'S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


ASSISTANT TO ADVERTISING 
MARKETING MANAGER 

Young lady, age to 35, to be more of an 
assistant, than a secretary to our Adver- 
tising Marketing Manager. Good short- 
hand and typing skills, plus a real figure 
aptitude. Excellent working conditions 
and company benefits. 

The Quaker Oats Co. Mrs. Greene 
Merchandise Mart Whitehall 4-0600 


ADVERTISING PLACEMENTS 
BOB CRAIG 


EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI-6-1155 


ADVERTISING and 
SALES PROMOTION 
OPPORTUNITY 


A nationally known housewares manufacturer 
has opportunity for a young man in its Adver- 
tising and Merchandising Division. Background 
of ingenuity in advertising, display, merchandis- 
ing, sales promotion and market research help- 
ful but not necessary. Unusual opportunity for 
college graduate in his twenties to develop and 
grow. Write complete details and current 
earnings. Our employees know of this ad. 

Box 281 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


Appleton, Wis. \ aa 


ADVERTISING SALES—excellent oppor- 
tunity for man with some trade paper 
selling experience to cover midwest ter- 
ritory for growing publication. This is a 
good place to work. Please write full de- 
tails in confidence. 
Box 7344, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 17-1991 Chicago 


ADVERTISING SALESMAN... .Chicago 
publisher of leading industrial magazines 
advertising salesman to handle 
Cleveland office covering Ohio territory. 
Heavy equipment or metal-working ex- 
perience desirable. Salary and commis- 
— Send resume. Replies held confiden- 
tial. 
Box 7338, ADVERTISING Age 
200 E. Illinois St. Chicago 11, IIl. 


WANTED...a mature creative copy- 
writer, experienced in campaign planning 
and merchandising, for medium sized 
agency in Eastern city of 100,000. A pro- 
fitable job for hard-working team man. 
Excellent growth potential. Accounts 
largely industrial. Plans for diversifica- 
tion. Send complete resume. 
Box 7342 ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


POSITIONS WANTED | 


WE WANNA’ SEE EUROPE! 
Ass’t Advertising Mgr with 7 yrs. exper. | 
will consider position with agency or con- 
cern in Europe. Complete resume, sam- 
ples and references upon request. 

MY WIFE KNOWS OF THIS AD! 

Box 7331, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


Advertising Manager or 
Executive Assistant 

Presently employed by AAA-1 National 
Industrial Manufacturer as_ Assistant 
Manager in Advertising and Sales Pro- 
motion, 

Seeks opportunity to take over full res- 
ponsibility with company of same size or 
smaller. Able to plan - create and produce 
complete advertising and sales programs 
- ideas, copy, layout, production, direct 
mail, retails and trade sales, P-O-P dis- 
plays, agency experience. Have set up & 
conducted sales conventions & dealer 
home shows. Ability to get along well 
with people. Age - 28, but don’t let it 
fool you - present employer will verify 
my capabilities. College graduate - vet- 
eran. Box 7337, ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, Ill. 


OPPORTUNITY WANTED 
Versatile yng. man, 29, desires good op- 
portunity. 2 yrs. agency - 3% yrs. news- 
paper. Coll. grad. Single. Please write 

Box 7339, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 
WILL TRADE 10 yrs. sound exp, com- 
plete agcy. procedure, conscientious work- 
ing know-how all phases graphic art 
prod. for oppor., responsibility & future, 
agcy. or related field. Let’s talk it over. 

Box 7343, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ili. 

MEDICAL ADVERTISING 
Strong on copy. Know media, production. 
Wide experience in technical writing, di- 
rect mail, convention promotion. Graduate 
degree in science, Either mfgr. or agency. 
Chicago area only. 

* Box 7341, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


YOUR CLASSIFIED 
ADVERTISEMENT HERE 
WILL GET RESULTS 


ATTORNEY with excellent television net- 
work and film experience desires to as- 
sociate with Advertising Agency legal or 
business affairs department. 

Box 7336 ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


MAIL ORDER OPPORTUNITY 


Young, fast-growing correspondence school 
in Chicago needs man with mail order 
experience as assistant to owner. Can 
lead to management. Experience with cor- 
respondence and direct mail desirable. 
Typing own letters an asset. Northside 
location. Write complete details of expe- 
rience and education. State starting salary 
desired. Box 284, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


a NR NR MN ARN 
ACCOUNT EXECUTIVE 
$15,000 


Well known Mid-Western Agency has 
challenging opening for seasoned agency 
man with good food and beverage back- 
ground. Convince me you're the man and 
I'll arrange an interview. 
George E. Pylkas 
Executive Advertising Consultant 
CADILLAC EMPLOYMENT AGENCY 


220 S. State, Chicago, Wa 2-4800 


cago agency. 


Creative man 
cornered! 


A once-in-eight-years opportunity for the 
right agency to catch an uncommon adman 


Somewhere in every advertising career there is 
probably a turning point—a time when the big 
decision is finally made between the comfortable 
limitations of the status quo and the beckoning 
challenge of unrestricted opportunity. 


This ad marks just such a turning point. 


The man in the middle has just completed 
eight years with a prosperous, medium-size Chi- 
His years of agency experience 
total twelve. Originally a copywriter, he is now 
VP and Creative Director supervising planning, 
writing, and copy-art coordination for all media 
on a variety of well-known national accounts. 
At age 33, his earnings are well above $20,000 so 
he is not merely looking for more money. 

What he is looking for is the right spot in the 
right agency where his talents can more than pay 
their own way. It may be either as a creative 
account executive or as agency creative director. 
The right spot will be one where opportunity, 
satisfaction and profit go hand in hand. If you 
have such an opening, now is the time to write: 


Box 282, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


HERE’S A GOOD AGENCY MAN 
Agile minded ad craftsman ready to work 
effectively as profitable member of your 
Chicago staff. 9 brisk years of contact, 
planning, copy, production—from dreams 
to details. 34 and stable. Only $8000. 

Box 7340, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


Public relations and merchandising con- 
sultant - Negro - college trained - fluent. 
Twenty years experience in negro mar- 
kets. Available on a part or full time 
basis. Box 7335, ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, Ill. 


Chicago publications, P. R. position sought 
by ex-newspaperman (9 years) who han- 
dled public relations, publicity on one of 
year’s outstanding national stories. Single, 
31. Box 7333, ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, IL. 
OK, I CAN write copy that sings, sparkles 
or screetches. Name it. I recant that “‘sell- 
ing” heresy. Price still high. 

Box 7332, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


“Our 44th Year” 
CREATIVE PUBL. REL. $10,000 
Auto mfg. knowledge desired. 
SALES PROM., trucking ind. $7,000 
Collateral duties with adv. dept. 
AGCY. COPYWRITER, | trucking 
acct. $6,500, 28-35, with min. 4 yrs. 
experience. 

ese positions all in the Midwest. 
GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 
= 


Need A 
COPY CHIEF? 


IF you want a man with 18 years’ 
experience on a wide variety of 
accounts in top agencies... 
—a man who is strong on all 
media and TV production .. . 
—who combines sound thinking 
and merchandising with unusu- 
al ideas... 

—who can direct your creative 
staff with a proven advertising 
philosophy and engaging per- 
sonality ... 

HE will consider leaving his 
present position of Copy Chief 
in the Chicago office of a large 
Agency for one offering greater 
challenge to his ability and ex- 
perience. Prefer Chicago loca- 
tion. 


Box 283 ADVERTISING AGE 


BUILD YOUR OWN BUSINESS 


Outdoor Advertising Poster Service 
In Your Area 
Regular Salesman Assists You 
Capital $10,000 To $20,000 
The AD-VER-TIS-ER, Inc. 
Fort Wayne, Indiana 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIRCH 
* 4 


Executive 


Placement 
Counselors 


Wanted: Young man with 
thorough knowledge of feed 
advertising . . . copy, pro- 
duction, etc. 


Box 259 ADVERTISING AGE 
480 Lexington Ave., N.Y. 17, N.Y. 


WEST COAST 
PUBLISHERS’ REP. 


Active coastwide organization 
seeks 1 or 2 additional maga- 
zines. Owner will be in Chi- 
cago and New York mid March 
for interviews. 


WILLIAM A. AYRES CO. 
233 Sansome St., San Francisco 
YUkon 6-2981 


| FRANK CALLAHAN, formerly advertis- 


‘ing manager of Nebraska Con- 

solidated Mills, Omaha, has joined 

R. J. Potts-Calkins & Holden, 

Kansas City, as an account exec- 
utive. 


Dissatisfaction of 
Industrial Admen Is 
Revealed in EIA Poll 


ADVERTISING PERSONNEL 
Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 
DRAKE PERSONNEL, INC. 
Suite 1009 
7. W. Madison * Financial 6-2100 © Chicago 2, III. 


| PHILADELPHIA, Feb. 23—A _ sub- 
/stantial number of members of 
Eastern Industrial Advertisers— 
this city’s chapter of National In- 
dustrial Advertisers Assn.—think 
that industrial advertising ‘‘could 
stand improvement.” 

Returns just compiled from a 
membership attitude questionnaire 
distributed among chapter mem- 
bers indicate that 161 respondents 


took that position as against only 
12 who checked the box marked: 


WANTED 
Job in Publicity and/or Public Relations. 
Must require great responsibility . . . and 


have a future. Experienced (13 years) in 
all phases of publicity and public relations 
but prefer women’s interests. Top nation- 
al and local press contacts in all media. 
Chicago area only. 


Box 285 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


“Everything’s fine; all we need is 
more of it.” 

Improvement is needed, too, in 
chapter meetings, the members’ 
responses indicated. Whereas 61 
said they felt that EIA “has given 
me all I wanted,” 60 indicated 


A complete placement service 


who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


that the chapter had fallen short 
in meeting their needs and objec- 
tives. As a corollary to this, only 
45 expressed the opinion that in 
the future EIA should continue as 
in the past, while 101 members 
asked for a program offering 
“specific, detailed help.” 
Research led the list of subjects 
in which members expressed their 
major interest, with 100 respon- 
dents indicating concern. Media 


of Ad men, for Ad men... by an Ad man| selection was a close second, with 


98 balloters, while direct mail fol- 
lowed, with 82 members noting in- 
terest. 

Of the 189 members filing re- 
turns, 75 asked that chapter meet- 
ings cover controversial subjects 


200 E. Illinois St. Chicago 11, Il. 


MARKET RESEARCH 


Large Eastern Manufacturer of 
nationally distributed heating and 
air conditioning equipment has 
immediate opening for qualified 
market research man. 

Applicant must have success- 
ful background with a minimum 
of two years’ experience in heat- 
ing and air conditioning business. 

Salary open. This is a new de- 
partment so future is excellent. 


All replies confidential. 


Please supply complete résumé 
of background education and ex- 
perience. Box 280, ADVERTIS- 
ING AGE, 480 Lexington Ave., 
New York 17, N. Y. 


more often in the future. 


Two Agencies Join League 
Gramercy Advertising Co. and 
Dickerman Advertising Agency, 
both of New York, have joined the 
League of Advertising Agencies. 


ADVERTISING 
| COPY-ACCOUNT, SALES-PROMOTION 


8 years creative work with firm that ad- 
vertises nationally. Now director, sales 
promotion, copy, publicity. Experienced 
agency-client relations. Top professional 
and personal references; Harvard degree, 
honors. For interview, write Box 516, 
Grand Central Station, New York 17, N.Y. 
(N.Y.C. only). 


and detailed as to background and 
staff of 35 know of this ad. 

Box 278 
200 E. Illinois St. 


MIAMI CALLING for a 


Seasoned Media Buyer with proved ability to pin-point national grocery 
advertising at the local level. T.V., Radio and Newspapers. Must have 
established contacts with Media Reps with inside track to prime avail- 
abilities all markets. Layout Man should be of art director calibre capable 
of combining “sell” with design. Food Experience preferable, but not a 
must. Production Man must be fully versed in every phase and facet of 
production, traffic and the graphic arts. Important: We want only “pro's 
in every sense of the word, but we are not of the opinion that New York 
or Chicago has a corner on talent. By all means, if you honestly feel 
qualified, let's hear from you, in writing, wherever you are. Be explicit 


ADVERTISING AGE 


MEDIA BUYER 
LAYOUT MAN 
PRODUCTION MAN 


ft 


minimum salary requirements. Our 


Chicago 11, Ill. 


ADVERTISING MANAGER 


Large Eastern manufacturer of 
nationally distributed heating and 
air conditioning equipment has 
immediate opening for qualified 
man. 

Applicant must have successful 
background with a minimum of 
two years’ experience in heating 
and air conditioning business. 
Salary open. 

All replies confidential. 

Please supply complete résumé of 
background, education and ex- 
perience. 


Box 279 ADVERTISING AGE 
480 Lexington Ave. 
New York 17, N. Y. 
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United Alters 
Its Pitch for 
‘55 Campaign 


(Continued from Page 2) 
test program there with third- 
page and half-page color strips in 
the Los Angeles Times, New York 
Daily News and San Francisco Ex- 
aminer, March 13. Behind an 
imagination-provoking headline 
(see cut), the ads will attempt to 
push air coach travel to an 
audience usually left to buses, 
trains and autos. 


@ In the magazine field, United is 
using the services of popular 
artists to combine human interest 
with low-pressure “sell.” Cue for 
the magazine series will be a 
series of questions such as: 

“Which airline puts you in the 
Mainliner mood?” “What airline 
gives a man elbow room?” “What 
airline makes courtesy a career?” 

Kick-off magazine ad will be a 
color page and facing half-page in 
The Saturday Evening Post, March 
12 (see cut), and there will be 
eight other page and page and a 
half color ads in the Post. News- 
week and Time will each carry 
nine color pages during the year, 
and there will be similar ads in 
Look, Holiday, The New Yorker, 
Reader’s Digest and Sunset Maga- 
zine. 

Most spectacular increase in 
United billings will be in the trade 
press, where the airline will spend 
seven times as much this year as 
last to promote air cargo. In addi- 
tion to its usual schedule in trans- 
portation trade books, United has 
added 14 trade books going “ver- 
tically” to druggists, florists, mo- 
tion picture execs and _ others 
likely to be interested in air 
freight. 


® Biggest chunk of United’s com- 
missionable budget will be in 
newspapers—the figure is 53.4%, 
as against 39% for magazines and 
7.6% for other media, mainly out- 
door. More than 150 newspapers 
will be used to carry b&w ads 
ranging from 200-line ads to pages. 

Newspaper advertising will at- 
tempt to carry out United’s repu- 
tation and name-building job at 
the local level. There will be a lot 
of emphasis on question-and-an- 
swer and detailed “reason why” 
copy, and comparatively little on 
price. Explaining the approach, 
Gene Raven, advertising manager 
of United, told AA: 

“In 1954, our and American’s 
and TWA’s screaming and super- 
latives were getting confusing. 
American and United were flying 
the same equipment on the same 
schedules, anyhow. 

“So now we're trying to do 
something that will convey the 
ideas of character and service ina 
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TYPICAL COACH pony 
FROM NEW YORK 10: 


NEW MEDIUM—This is one of two color ads with which United Air 

Lines becomes the first in its field to use the Sunday comics medi- 

um. The ad above will appear in the New York Daily News, 
March 13. N. W. Ayer & Son is the agency. 
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del, has joined the radio depart- Blair Joins ‘Mademoiselle’ 
ment of NBC Spot Sales, New| Jane Blair, formerly with Har- 
York. Luellen Stearns has resigned per’s Bazaar, has rejoined the 
(as eastern tv manager of NBC sales staff of Mademoiselle, New 
|Spot Sales. York. 


Watson Joins NBC Spot 
Herbert Watson, formerly an ac- 
count executive with Avery-Kno- 


Doerfer Says U. S. 
Broadcasting Better 


TELEVISION 


15a WO} (One Vetioulos) = lecbrions 


CLEAR-CHANNEL PUBLICATION ROUTE TO LATIN 
AMERICA’S RADIO, VIDEO, APPLIANCE BUYERS 


Edited in Spanish by native Latin Americans, 

it's the omly publication delivering this 

market single-handed. Monthly circulation goes 

to the 10,000 dealers, importers, distributors, and 

assembly plants you need to reach—picked for their 
influence over all outlets. 


TELEVISION 

RADIO y ARTICULOS ELECTRICOS CATALOG FILE 

New and important! Goes to the 10,000 key Latin Amer- 
ican buyers who subscribe to RADIO y ARTICULOS 
ELECTRICOS. Plan now for a place in the 1956 edition. 
Write for full details and low rates! 


THE CANTERBURY PRESS 2001 catumet, Chicago 16, lil. 


maher Down Beat—Country and Western Jamboree—Record Whirl— 
Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
! publications f Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 
Publishing since 1934. —La Farmacia Moderna—La Tienda—Elaboraciones y Envases 


Than British System $$ 
SAN FRANCISCO, Feb. 23—Amer- oe a 


ica’s “advertising supported” free 
enterprise broadcasting system is 


better than the government-super- 
vised networks of England and 1 daga i n 


Canada, in the opinion of John C. 
Doerfer, Milwaukee attorney and 
member of the Federal Communi- 
cations Commission 


ol | Seagailied 


meeting of San Francisco’s Com- 
monwealth Club that the English 


pay about $55,000,000 annually for 
the privilege of receiving broad- aS | _ Cc ar 0 
casts “while Americans, through 


the federal government, receive} wet 
more than $50,000,000 in income) a 
taxes from the broadcasters.” = 
“At the same time,” Mr. Doerfer | 
declared, “the American broad-| | 
casters retained more than $70,-| ~ 
000,000 in net profits.” 


= Mr. Doerfer also took issue 
with the critics of television and 
deciared that “the cultural tastes 
of the American public are being 
elevated, not degraded as some be- | 
lieve, by television which is tend- | 
ing to become more of an ally than | 
a competitor of good books, classi- | 
cal music and legitimate ener | 
productions, radio and newspa- 
pers.” 

Situation comedy on tv in 1954, | 
Mr. Doerfer asserted, dropped 1,- | 
000,000 viewers as compared to) 
1953, while mystery programs lost| 
1,000,000 viewers and popular | 
music 2,000,000. 

The same polls which gave Mr. 
Doerfer these figures, he asserted, 
showed that listener-viewers of | 
concert music increased from 3,-. 
680,000 to 4,203,000, while book 
sales are up 57% from 1947 levels. 

Mr. Doerfer also defended the | 
lack of government censorship and 
declared that “the broadcasting in- 


way that has meaning in terms of | 
local schedules.” | 

The whole program will be 
backed by a heavy direct mail, 
display and promotion program, 
Mr. Raven said. 


‘Herald Tribune’ Promotes 


Bogart, Loses Mrs. Herrick 


Guild, Bascom Names Three 

Guild, Bascom & Bonfigli, San 
Francisco, has appointed Char- 
lotte Morris, formerly program 


director of KPIX-TV, San Fran- | 
paper. 


cisco, New York radio and tv rep- 
resentative and Carol Pauker and 
Ron Goulart copywriters. Miss 
Pauker formerly was radio-tv di- 
rector of Brooke, Smith, French 
& Dorrance, and Mr. Goulart is a 
recent University of California 


complishing much more than could | 
be hoped for by governmental su- | 


_— 


graduate. 


WISN Names Patt Barnes 


WISN, Milwaukee. 


‘ate with DuMont Television Net- 

Patt Barnes, one of radio’s pio-|work, effective March 2. Owned 
neer programming men, has been | 
appointed program director of | 
‘affiliate in Cleveland. 


dustry as well as the advertising 
industry connected with broad-| 
casting is by self-regulation ac- 


John Bogart, who first joined) 
he New York Herald Tribune in’ = 
1934, has been named manager of | 
industrial relations of the news-| 


Mrs. Elinore Morehouse Her-| 
rick has resigned as personnel di- 
rector of the Tribune to engage in 
private consulting work and| 
lecturing on labor relations. 


WEWS Signs With DuMont 
WEWS, Cleveland, will affili- 


by Scripps-Howard Radio, WEWS 
replaces WXEL as the DuMont 


IRA BRICHTA 


Advertising and 
Sales Promotion Manager, Midwest 


The Philco Corporation 


I sn’t it awful, that feeling of frustration when ideas just won’t come? 
The harder you think, the more elusive they seem to be! Take a tip, 
then, from Ira Brichta. Says he: 


“I find Advertising Age PROFITABLE reading for a lot of reasons. Its 
reports on market studies, its news about new trends in merchandising and 
sales promotion, its up-to-date media information, etc. are invaluable. But 
most of all AA is useful to me as a stimulator of ideas. I am an avid reader 
of AA’s Feature Section because it deals in such a genuinely helpful way with 
the creative side of advertising. Time and again my imagination has been 
sparked by articles from the able pens of The Creative Man, Clyde Bedell and 
Jim Woolf, all of whom, I understand, are top creative men in their own right. 
Keep up the good work.” 


Valuable Handbook FREE 


With your $3 subscription (52 issues) of Advertising Age you 


get FREE one of AA’s most popular Handbooks, James D. Woolf’s 
“Salesense in Advertising.” Mail the coupon below. 


Advertising Age, Dept. F28 

200 E. Illinois St., Chicago 11, Illinois 

Please enter my 1-year subscription to Advertising Age. I am to 
receive FREE a copy of James D. Woolf's “Salesense in Advertising.” 


My Name____ 


Firm 
O Home or Address 
(1) Company 


City Z___State 
1 My check for $3 is enclosed. [) Bill me later. [ Bill my firm. 
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Eastern Office: 110 E. 42nd St., New York 17 ° 


There’s BIG BUSINESS for 
Detroit News’ advertisers 


in the Detroit trading area... richest 


concentration of earning power in the USA 


In the 6-county Detroit trading area 
—where annual family income and 
weekly factory wages, now averaging 
over $100, are highest in the nation 
—THE DETROIT NEWS concen- 
trates 97% of its total circulation 
weekdays and 89% Sundays. 


In this big-business, densely popu- 
lated area, THE DETROIT NEWS 
delivers 69,380 more copies week- 
days than The Free Press; 50,545 
more than The Times. On Sunday, 
The News has 160,793 more circu- 
lation than The Free Press and 
114,028 more than The Times. 


DETROIT FACTORY PAYCHECKS 
$100 WEEKLY 


Because it’s the sales-producing medium in the market, THE NEWS carried 
38,999,424 lines of advertising in 1954, representing 51% of the total— 
more lineage than both other newspapers combined! The Free Press carried 
25%—The Times 24%. This tells the accurate story of advertising results 


in the Detroit market. 


The Detroit News 


THE HOME NEWSPAPER 


Weekday Circulation 442,656—Sunday Circulation $49,629 ABC 9/30/54 


Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 


Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, lil. 


« Pacific Coast: 785 Market Street, San Francisco, Calif. 
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